EDITOR  &  PUBLISHER 

Qfc  Fourth  Estate 


Vol.  60 


NEW  YORK,  DECEMBER  31,  1927 


No.  32 


Publishers  and  Advertisers  Look  Forward 
To  Increased  Business  In  1928 

Reports  from  All  Sections  of  United  States  Reflect  Confidence  in  Continued  Prosperity — “Presidential 

Year  Bugaboo”  Fading  from  Business  Picture 


Increased  advertising  schedules,  the  advertising  that  once  characterized  this 
steady  tone  of  business  as  1927  draws  prticular  field.  Institutional  campaigns 


sales  policy  and  sales  effort.  The  various  ent  rates  by  many  others  and  reduction 
wholesale  and  retail  factors  are  all  geared  in  a  small  number  of  cases.  The  general 


to  a  close  and  the  promise  of  1928  for  inaugurated  during  the  year  by  public  up  to  do  normal,  if  not  better  than  nor-  tendency  seems  to  be  upward.  More  im- 
^eased  trade  in  most  important  lines,  utilities,  railroads,  investment  banking  mal,  business  in  1928.  portant  than  this,  however,  is  the  rapidly 


cause  publishers  and  advertising  men  houses,  banks  and  trust  companies  is  one 
throughout  the  country  to  view  the  new  of  the  most  notable  contributions  to  the 
year  with  confidence,  a  poll  of  opinion  enlargement  of  financial  advertising  ap- 


i)y  Editor  &  Publisher  shows. 
.Advertising  agents  found  their  opinions 


propriations  in  general.  This  advertising 


is  essentially  educational  and  designed  to  „  •  i  .  c-  t-„.  •  i  \  i 

foster  goodwill  for  corporations,  and  to  President,  E.  Katz  Special  .Advertising 

Kiiitrl  itrk  IJcf  ctrirL-bnlH^^rc  tbmiliyh  Agcncy 


on  the  concrete  evidence  of  advertising  foster  goodwill  for  corporations,  and  to 
plans  now  in  their  hands.  National  ad-  build  up  their  list  of  stockholders  through 
rertisers  report  increasing  appropriations,  appeal  to  the  investor’s  intelligence.  High 


rertisers  report  increasing  appropriations,  appeal  to  the  investor  s  intelligence,  riign  Hasic  conditions  throughout  the  coun- 
Managers  and  publishers,  in  contact  with  pressure  salesmanship  of  securities  is  a  try  augur  well  for  business  in  1928.  The  tising. 

industry  in  all  sections,  profess  to  find-  thing  of  the  past.  farmer  is  prosperous,  labor  is  well  em- 

ing  a  spirit  of  optimism  among  manu-  We  are  looking  forward  to  a  further  ployed  at  high  wages,  money  is  plentiful 
facturers  and  producers  of  all  kinds.  development  of  this  field  in  1928,  and  to  and  therefore  cheap.  Every  well-organ- 
None  of  the  leaders  in  the  publishing  a  still  further  enlargement  of  the  nation’s  ized  business  has  unusual  prospects  for 

and  advertising  fields  polled  by  Editor  growing  numbers  of  security  holders.  1928.  I  see  no  cloud  on  the  business 


il,  business  in  1928.  portant  than  this,  however,  is  the  rapidly 

increasing  demand  by  advertisers  for 
more  facts  on  which  to  base  intelligent 
UNUSUAL  PROSPECTS  application  of  advertising  and  marketing 

By  George  E.  Katz,  activities.  It  is  recognued  that  distribu- 

_  „  .  ,  ,  ,  .  •  tion  costs  must  be  further  controlled  and 

esident,  E.  Special  .Advertising  reduced  if  possible.  Greater  knowledge 

Agency  q{  rnarkets  and  media  is  needed,  plus  more 

Basic  conditions  throughout  the  coun-  tangible  evidence  of  the  results  of  adver- 


We  are  looking  forward  to  a  further  ployed  at  high  wages,  money  is  plentiful 
development  of  this  field  in  1928,  and  to  and  therefore  cheap.  Every  well-organ- 


owing  numbers  of  security  holders.  1928.  I  see  no  cloud  on  the  business  Director,  Bureau  ot  Advertising, 

_  horizon  and  reasonable  certainty  that  in-  A.  N.  P.  A. 

telligent  selling  effort  will  produce  in-  jhe  Bureau  of  Advertising  feels  iusti- 
MORE  ADVERTISING  BOOKED  creased  business  for  the  advertiser,  the  tied  in  nredicting  good  business  for  1928. 
By  E.\rnest  Elmo  Calkins,  agency  and  the  newspaper.  It  is  up  to  it  bases  this  prediction  upon  statements 

President,  Calkins  and  Holden  ft  'Sv?rt\sing ’thar^LL'  loThem  if  so  advertisers  now  in  its  possession. 

tnat  advertising  tnat  comes  to  tnem  is  so  jjj  response  to  a  general  letter  to  all  na- 

Judging  by  advertising  plans  already  handled  as  to  insure  the  greatest  results  tional  advertisers  discussing  the  signifi- 


i  Publisher  saw  cause  for  alarm  in  _  horizon  and  reasonal 

the  approach  of  a  presidential  election.  telligent  selling  effc 

Middle-western  publishers  find  general  MORE  ADVERTISING  BOOKEID  creased  business  foi 
^itions  in  the  manufacturing  and  E.vrnest  Elmo  Calkins,  ^nd  the  new 

farming  fields  improving  steadily,  rol-  „  ^  n  •  i  n  u  publishers  to  see,  ms 

lowing  are  the  opinions  furnished  in  re-  President,  Calkins  and  Holden  advertising  that 

tponse  to  Editor  &  Publisher’s  inquiry  Judging  by  advertising  plans  already  handled  as  to  insun 
about  1928  business:  made  for  1928,  manufacturers  are  acting  to  their  advertisers. 

AiwvPTiQiNr'  QPUFfYi II  I4FAW  belief  that  the  coming  year  can  be,  and  - 

ADVERTISING  SCHEIHJLES  HEAVY  therefore  will  be,  at  least  as  good  as  the 

By  Robert  Tins.man.  one  just  past.  Prosperity  is,  to  a  greater  SEES  ADVERT! 

President,  Federal  Advertising  .Agency  degree  than  ever  before,  influencetl  by  the  gy  Tosepe 


FORD  UME-LIGHTED  PAPERS 

By  William  A.  Thomson, 
Director,  Bureau  of  Advertising, 

A.  N,  P,  A. 

The  Bureau  of  .Advertising  feels  justi¬ 
fied  in  predicting  good  business  for  1928. 


SEES  ADVERTISING  INCREASE 


By  Joseph  H.  .Appel, 


Our  1928  schedules  are  well  ahead  of  ^^termination  to  prosjwr,  b>'  the  state  of  Advertising  Director,  John  Wanamaker's 
.  .  1^-0  scficuuics  arc  wen  aneau  ui  ^  j  business  which,  whi  e  not  ignor-  "  Ww  York 

hst  year  s  at  this  date,  which  is  the  l^st  t.k.c  fnll  ar-  New  York 

The  present  trend  seems  to  indicate  a 


fusible  evidence  to  us  of  the  optimism 
with  which  our  clients  view  their  new 
year  prospects. 

SEES  SWING  TO  NEWSPAPERS 

By  Charles  P.  Eddy, 

Charles  P.  Eddy  Company 

.  It  looks  to  us  as  though  1928  would  be 
an  exceptionally  good  year  for  the  news¬ 
papers.  Many  large  national  advertisers 
have  increased  their  appropriation  and 
»me  who  have  not  been  in  the  news¬ 
papers  recently  are  coming  back.  This, 
■together  with  the  stronger  appeal  which 


ing  unfavorable  factors,  takes  full  ac¬ 
count  of  promising  ones.  Losses  in  some 


cance  of  the  Ford  campaign,  the  Bureau 
received  a  record-breaking  number  of  re¬ 
quests  for  information  and  advice  in  con¬ 
nection  with  proposed  1928  campaigns. 
These  communications  indicate  a  degree 
of  activity  which  must  be  interpreted  to 
mean  that  the  large  percentage  of  na¬ 
tional  advertisers  have  determined  upon 
full  speed  ahead  for  the  new  year.  A  sur- 


major  industries  which  would  have  caused  spsonal  curve  of  busiiiess  on  the  basis  of  prising  feature  was  the  interest  shown  in 

1 _ •  „  •  _ _ 1 _  I _ frvt-  fVio  hwcf  Lnlf  ”  .... 


depression  in  earlier  years  have  been  off-  the  present  level  for  the  first  half  of  the  i^^wsp: 
set  by  gains  in  other  lines— new  lines—  year,  with  advertising  rather  greater  in  ^^.bich 
some  of  them  uncovering  unsuspected  volume  due  to  the  impetuous  American 
markets.  Our  firm  has  now  on  its  books  habit  of  pushing  business  faster  than  nor- 
for  1928  more  business  than  it  handled  in  mal  growth.  The  balance  of  the  year  de- 
1927.  pends  somewhat  on  the  character  of  the 

_ -  presidential  nominations,  the  campaign 

RFrnpn  vfar  fiyr  AnvFRTiQiNr  ^"y  barring  pre< 

RECORD  YEAR  FOR  ADVERTISING  unforeseen  conditions,  the  country  will 

By  James  O’Shaughnessy,  have  all  the  prosperity  that  is  good  for  it.  Soui 


newspaper  advertising  by  many  concerns 
which  have  heretofore  used  other  me- 


sre  incr^aT/d  ‘  th^eir  ‘‘:;;pr:r;riat;oVi  and  O’Shaughnessy,  have  all  the  prosperity  that  is  good  for  it. 

Jome  who  have  not  been  in  the  news-  Executive  Secretary,  American  Associa-  - 

pipers  recently  are  coming  back.  This,  tion  of  .Advertising  .Agencies  j^q  BUGABOO 

together  with 'the  stronger  appeal  which  The  advertising  increase  has  continued  „  ,  ^  ^ 

^  newspaper  is  making  to  manufac-  practically  without  interruption  since  „  .,  „ 

hirers  and  advertisers,  should  show  sub-  1922.  The  indications  arc  that  it  will  President,  Duplex  Printing  Press  Co. 

lUntial  linage  increases  in  1928.  There  hold  that  course  through  1928.  The  dips  The  presidential  year  has  always  been 
Wins  to  be  a  definite  swing  toward  the  have  been  slight  and  brief  in  these  sue-  especially  uncertain,  but  1928  seems  to 
TWispaper  as  a  publicity  medium  due  to  cessive  five  years  and  progressively  les-  promise  in  that  way  less  uncertainty  than 
r  ^^hness  and  fle.xibility  and  liKal  in-  sening.  The  new  year  will  undoubtedly  any  previous.  My  jwrsonal  feeling  is  that 
pKnee.  produce  another  record-breaking  volume  restriction  of  activities  in  the  past  year 

-  in  both  local  and  national  fields  of  adver-  has  been  about  sufficient  now  to  meet  the 


PLAN  INCREASE 

By  H.  T.  Ewald, 

President,  Campbell-Ewald  Company 

Sound  fundamental  conditions  and 
trends  point  to  a  good  1928.  The  year 
\#ill,  I  believe,  be  a  particularly  satisfy¬ 
ing  one  for  those  individuals  and  concerns 
who  serve  the  public  faithfully  and  well. 
-All  of  our  clients  are  planning  extensive 
advertising  campaigns  in  anticipation  of 


The  presidential  year  has  always  been  greatly  increased  business. 


MORE  HNANCIAL  LINAGE 

By  Rudolph  Guenther, 
'President,  Rudolph  Guenther-Russell 
Law,  Inc. 


promise  in  that  way  less  uncertainty  than  AGENCY  PREDICTS  PROSPERITY 

any  previous.  Mv  personal  feeling  is  that  t:-  c 

restriction  of  activities  in  the  past  year  From  Erwin,  Wasey  &  Co. 

has  been  about  sufficient  now  to  meet  the  Our  association  with  the  leading  manu- 

economic  needs  and  that  the  coming  year  facturers  in  various  highly  competitive 

will  see  a  steady  revival  toward  healthy  industries  indicates  continued  prosperity 


GEARED  TO  BIGGER  SALES 

By  S.  E.  Conybeare. 


balanced  conditions  of  trade.  Sane  edu¬ 
cational  advertising,  national  and  local, 
help  develop  and  help  maintain  such  con- 


for  aggressive  merchandisers  in  1928. 


■  TjPinancial  advertising  by  banking  insti-  Advertising  Manager.  Armstrong  Cork  ditions  and  will,  I  believe,  be  used  by  S  ^  StE  INCREASE 

tnfions  and  corporations  established  a  fur-  Company  large  merchandisers  directly  to  that  pur-  By  J.  Frank  Duffy. 

tlw  new  high  record  in  1927,  and  may  be  In  our  business  every  indication  points  before.  President,  The  John  Budd  Company 

«ttidered  a  direct  reflection  of  the  very  to  continuing  prosperity  in  1928.  At  our  -  The  outlook  for  national  advertising  in 

wgc  volume  of  trading  on  the  New  York  recent  jobbers’  convention  confidence  was  TENDENCY  UPWARD  newspapers  during  1928  is  extremely  fa- 

,  Jtock  and  other  Exchanges,  as  well  as  expressed  that  with  the  growing  consump-  gy  Arthur  H  Ogle  vorable.  Manufacturers  appreciate  now 

I  fc  ““  tour  trL'S  r„'  ,9“.'“SiS  s«reurv,  of  National 

newspapers  have  been  the  princij^l  has  been  a  good  year.  We  attribute  part  .‘\dvertisers  newspapers  outclass  all  other  advertising 

gTOiarics  of  this  record  in  financial  of  this  business  to  the  foundation  that  Indications  for  1928  point  to  a  moderate  media,  not  only  for  quick  action  but  over- 
W^sing,  which  has  come  to  mean  a  has  been  laid  by  judicious  advertising  over  increase  in  advertising  expenditure  by  whelming  interest.  Records  of  previously 
wQt  deal  more  than  the  staid,  prosaic  a  period  of  years  plus  the  right  kind  of  many  concerns,  maintenance  of  their  pres-  successful  campaigns  should  make  manu- 


large  merchandisers  directly  to  that  pur¬ 
pose,  probably  more  than  ever  before. 

TENDENCY  UPWARD 

By  .Arthur  H.  Ogle, 
Secretary,  Association  of  National 
.Advertisers 
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Editor  &  Publisher  and  The  Fourth  Estate  for  December  31,  1927 


facturers  continue  with  newspapers.  Pro¬ 
gressive  newspaper  publishers  are  keenly 
alive  to  the  necessity  for  supplying  mar¬ 
ket  information  and  surveys  and  thus  are 
assisting  manufacturers  in  their  market 
problems.  Information  from  all  sources 
seems  to  indicate  good  business  condi¬ 
tions  generally. 


NO  RECESSION  IN  1928 


NO  ELECTION  “UPSET” 


EXPECTS  TO  BREAK  RECORDS 


By  Milton  A.  McRae, 

I  believe  the  volume  of  advertising  and 
merchandising  business  for  1928  will  ajv 
proximate  that  of  1927.  Before  the  close 
of  1928  the  existing  recession  will  termi¬ 
nate  and  a  steady  increase  will  begin 
which  will  continue  for  several  years 
thereafter. 


By  Victor  H.  Hanson, 
Publisher,  Birmmgham  News  and  Age- 
Hcrald 


By  Edwin  S.  Friendly, 
Business  Manager,  New  York  Sun 

The  trend  indicates  a  greater  volume 
of  advertising  in  1928  than  heretofore. 
Keener  competition  will  cause  greater 
sales  efforts  on  the  part  of  producers. 
.\mong  the  many  classifications  which 
will  show  increases  in  appropriations  are 
the  food  advertisers  who  have  a  better 
appreciation  of  the  value  of  newspaper 
advertising  than  heretofore.  The  style 
element  that  has  been  injected  into  wear¬ 
ing  apparel  will  cause  greater  advertising 
from  retailers  and  manufacturers.  Condi¬ 
tions  generally  make  us  optimistic  about 
1928.  The  Sun  is  expecteil  to  break  all 
its  previous  .advertising  records. 


WILL  MAINTAIN  1927  LEVEL 


By  Harry  Chandler. 
Publisher,  Los  Angeles  Times 


The  average  loss  of  five  per  cent  in 
advertising  volume  for  Los  .\ngeles 
newspapers  during  the  last  year  indicates 
that  business  conditions  in  Los  Angeles 
will  remain  about  the  same  level  during 
1928.  There  has  been  no  decrease  in  bank 
deposits,  which  indicates  that  the  general 
public  is  conservative  in  its  buying.  We 
believe  that  more  advertising  pressure 
will  be  necessary  during  1928  to  equal  or 
increase  the  sales  of  last  year. 


We  are  looking  forward  to  a  great 
year.  Business  in  Birmingham  in  1927 
was  on  the  whole  highly  satisfactory  to 
the  News  and  Age-Herald.  The  steel 
market  is  now  turning  steadily  upward 
and  the  forthcoming  announcement  of 
the  location  of  many  new  textile  mills  in 
-Mabama  means  a  steady  industrial 
growth  for  the  new  year.  Our  employ¬ 
ment  situation  is  improving  with  increased 
buying  power.  Birmingham  is  one  of  the 
brightest  spots  on  the  nation’s  business 
map.  Mv  judgment  is  that  the  presiden¬ 
tial  election  is  going  to  upset  business 
generally  very  little  and  that  the  news¬ 
papers  of  the  country  are  going  to  enjoy 
an  excellent  year.  Our  local  market  is 
certainly  ripe  for  vigorous  advertising 
and  selling  campaigns. 


about  Christmas  business  due  to  weather 
conditions,  but  with  few  exceptions  these 
same  merchants  showed  very  substantial 
increases  over  Christmas  trade  of  a  year 
ago.  Some  local  merchants  claim  the 
largest  Christmas  business  in  the  history 
of  their  stores. 


WILL  EQUAL  1927 


PROSPECTS  UNUSUALLY  BRIGHT 


By  Harvey  R.  Young, 
Advertising  Director,  Columbus  Dispatch 


BOSTON  EXPECTS  GOOD  YEAR 


By  WtLLiAM  F.  Rogers, 
Advertising  Manager,  Boston  Transcript 

Boston  expects  a  good  year  for  1928. 
Newspaper  advertising  has  been  heavy  the 
last  quarter,  all  papers  making  substantial 
gains.  Boston  postal  district,  two  mil¬ 
lions  strong,  has  largest  per  capita  sav¬ 
ings  in  its  history  (also  in  the  country), 
and  has  ample  capital  to  develop  and 
carry  on  business.  Today's  papers  an¬ 
nounce  the  largest  building  in  the  world 
for  Boston  department  store  and  other 
purposes. 


By  L.  K.  Nicholson, 

General  Manager,  New  Orleans  Times- 
Picayune 


The  splendid  results  shown  in  the  sugar 
belt  section  due  to  the  new  poj  variety 
of  disease  resisting  cane,  with  prospects 
of  a  large  acreage  next  year,  has  added 
many  millions  to  the  agricultural  return 
of  our  section.  The  bank  debits  of  New 
Orleans  banks  in  the  last  six  weeks  are 
$2.0(X).000  more  than  a  year  ago.  News¬ 
papers  as  a  whole  are  more  stabilized, 
while  business  activity  and  trend  forecast 
an  unusually  bright  1928. 


INDIANA  SEES  PROSPERITY 


DECIDED  UPWARD  TURN 


•  By  T.  R.  Williams, 
Pittsburgh  Sun-Telegraph 

.\11  indications  point  to  a  big  newspaper 
advertising  business  for  the  coming  year. 
Basic  business  conditions  are  good  the 
country  over.  The  standard  of  living, 
due  to  good  wages,  was  never  so  high  as 
at  present  and  it  will  continue  so.  This 
means  an  increasingly  wider  range  of  hu¬ 
man  wants  to  be  supplied  which  in  turn 
assures  continual  good  business.  Many 
national  advertisers  have  already  decided 
to  increase  appropriations  for  next  year, 
knowing  that  the  presidential  year  buga¬ 
boo  is  not  going  to  be  a  disturbing  factor. 
Retail  business  also  points  to  a  decided 
upward  turn  in  this  district  for  the  com¬ 
ing  year. 


By  B.  F.  Lawrence. 
General  Manager,  Indianapolis  Star 


The  Indiana  market  should  be  a  better 
one  in  1928  than  in  1927.  This  will  be 
due  chiefly  to  the  better  condition  of  the 
farmer.  Increased  activity  in  automobile 
circles  will  mean  much  to  Indiana,  and 
particularly  Indianapolis,  since  many  of 
its  plants  supply  leading  manufacturers 
of  automobiles.  Indianapolis’  two  big 
automobile  concerns,  Marmon  and  Stutz, 
foresee  a  big  year,  and  the  Duesenberg, 
in  a  field  by  itself,  has  bright  prospects. 
Indiana  manufacturers,  generally  speak¬ 
ing.  are  optimistic.  Bank  deposits  are 
large  and  legitimate  industry  will  experi¬ 
ence  no  difficulty  in  financing  itself. 


Greater  Columbus,  with  315,000  popu¬ 
lation,  is  fortunate  in  the  fact  that  there 
is  never  a  slump  or  a  big  boom  in  busi¬ 
ness  because  it  is  a  stable  city  of  95  per 
cent  .American  born.  Its  manufacturing 
industries  are  exceptional,  including 
everything  but  tin  and  automobiles. 
General  business  in  1927  did  not  equal  the 
peak  year  of  1926,  but  it  passed  the  pros¬ 
perous  year  of  1925,  and  the  Christmas 
business  alone  this  year  exceeded  the  1926 
big  record.  It  is  a  safe  forecast  that  gen¬ 
eral  business  for  1928  in  Columbus  and 
the  great  central  Ohio  market  will  at 
least  equal  1927.  Merchandising  condi¬ 
tions  are  favorable  with  low  stocks,  and 
better  marketing  information  will  be 
available  to  national  advertisers.  Na¬ 
tional  advertising  in  the  Dispatch  in  1927 
exceeded  the  peak  year  of  1926. 


NEW  SCHEDULES  LARGER 


By  Carl  P.  Slane, 
Publisher,  Peoria  (Ill.)  Journal- 
Transcript 


DATA  IMPORTANT 


By  J.  F.  Bresnahan, 
Business  Manager,  New  York  World 


The  present  business  situation  warrants 
belief  that  the  first  half  of  1928  will  yield 
greater  advertising  revenue  for  news¬ 
papers,  and  unless  something  entirely  un¬ 
expected  in  the  political  situation  occurs 
the  last  half  of  the  year  should  be  satis¬ 
factory.  Marketing  data  and  concrete 
circulation  facts  may  become  increasingly 
important. 


LARGER  COAST  BUDGETS 


By  \\'.\lter  P.  Burn, 

Pacific  Coast  Manager,  Bureau  of 
.Advertising,  A.  N.  P.  A. 


The  Pacific  Coast  ended  a  somewhat 
slow  business  year,  with  a  large  volume 
of  Christmas  buying,  and  recent  inter¬ 
views  with  publishers,  advertising  mana¬ 
gers  ami  agencies  have  convinced  me  that 
the  retail  trade  will  reach  a  new  volume 
during  the  coming  year.  Indications  are 
for  increased  sales  and  advertising  of 
automobile  and  allied  linc,s.  Certain  of 
the  cooperatives  will  continue  quiet  dur¬ 
ing  readjustment  of  grower  memberships 
and  working  out  of  production  and  mar¬ 
keting  problems,  but  othej;s  will  increase 
appropriations.  Total  volume  of  national 
advertising  from  the  Pacific  Coast  going 
to  newspapers  during  1928  should  be 
larger  than  in  previous  years. 
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Business  conditions  in  central  Illinois 
look  very  favorable  for  1928.  Advertis¬ 
ing  schedules  now  being  received  by  the 
Journal-Transcript  seem  to  be  larger  than 
those  received  this  time  last  year.  Some 
old  advertisers  who  have  been  out  of  the 
newspapers  for  the  past  few  years  show 
signs  of  life  and  we  now  have  their 
schedules.  Our  merchants  were  dubious 


OREGON  OPTIMISTIC 


By  P.  L.  Jackson, 
Publisher,  Portland  (Ore.)  Journal 


Fi 


With  bank  dejwsits  at  a  record  figurt 
and  a  fast-growing  population,  with  an 
excellent  harvest  behind  us,  and  a  record 
totirist  crop  anticipated  to  view  our  snow 
peaks  and  virgin  forests.  Oregon  looks 
forward  to  a  prosperous  1928. 


IOWA  CONDITIONS  BRIGHT 


By  E.  P.  .Adler. 

Publisher,  Darenport  (la.)  Times 

I  have  every  reason  to  believe  that  1928 
will  be  a  better  business  year  in  Iowa  and 
the  Mississippi  Valley  than  last  year. 
Crops  have  bwn  better  than  for  several 
years  and  there  is  mmh  less  unrest  among 
farmers.  Iowa  will  spend  many  millions 
of  dollars  this  year  in  building  concrete 
roads  and  by  the  end  of  1928  will  be 
definitely  out  of  the  mud  forever.  Manu¬ 
facturing  conditions  are  promising  and  to 
me  the  general  outlook  is  very  optimistic. 


SOUTH  EXPECTS  RECORD  YEAR 

By  Don  S.  Elias, 


Publisher.  Ashex-ille  (N.  C.)  Times 

The  present  outlook  is  conclusively  for 
further  improvement  in  local  business 
conditions  during  1928.  This  opinion  is 
corroborated  by  the  views,  of  .Asheville 
bankers,  merchants  and  trade  organiza¬ 
tions.  There  will  be  no  noticeable  dimi¬ 
nution  in  national  prosperity  despite  the 
disturbing  effects  usually  expected  in  an 
election  year.  The  South,  now  fully 
aroused  industrially,  should  enjoy  the 
most  prosperous  year  in  its  history. 
.Asheville  and  western  North  Carolina  are 
confidently  expecting  their  share  of  this 
prosperity.  The  Times  is  planning  to 
take  care  of  the  largest  circulation  in  its 
career  and  a  minimum  increase  of  fifteen 
per  cent  in  advertising  at  twenty  per  cent 
increase  in  rate. 


BUSINESS  ON  UP-GRADE 


By  James  B.  Stahlman, 
Publisher,  Nashz’ille  Bamter 


Despite  the  bugbear  of  a  presidential 
year,  business  conditions  in  the  Nashville 
market  will  be  on  the  up-grade  in  1?^. 
Tennessee  in  particular,  with  millions 
scheduled  for  expenditure  on  new  indus¬ 
tries  during  the  coming  year,  seems  noth¬ 
ing  but  brightness.  Retailers  and  jobbers 
look  for  an  advance  in  trade  over  1927, 
with  an  optimistic  outlook  generally 
shared  by  leaders  in  all  lines  of  business. 


FORESEES  BANNER  YEAR 


By  Norman  E.  Mack, 
Publisher,  Buffalo  Times 


The  coming  year,  based  on  the  pros¬ 
perity  of  1927,  will  undoubtedly  be  a  ban¬ 
ner  year  in  all  lines  of  business.  The 
country  as  a  whole  has  never  been  in  a 
stronger  or  healthier  condition,  and  I 
anticipate  seeing  this  stability  translated 
into  terms  of  even  greater  and  more  wid^ 
spread  prosperity  than  ever  before 
Newspaper  advertising  has  contributed 
and  will  continue  to  contribute  more  to 
this  condition  than  any  other  single  ele¬ 
ment  in  our  national  business  structure. 
I  expect  to  see  a  general  realization  of 
this  reflected  in  newspapers  throughout 
the  countrv. 


EVERYTHING  IN  INDIANA  BETTER 


B^■  Hilton  U.  Brown, 
Indianapolis  Neivs 

.A  spirited  spurt  in  December  gives 
hope  that  the  lull  in  business  in  the  lat¬ 
ter  months  of  1927  will  be  succeeded  bt 
favorable  tendencies  in  1928.  .As  much 
advertising  business  is  in  sight  now  as 
there  was  a  year  ago.  Indiana  farmers, 
bankers  and  automobile  manufacturers  are 
in  an  improved  position.  Building  opera- 
(Continued  on  page  42) 
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WHEN  YOU  BUY  A  PAPER,  WHAT  DO  YOU  GET  ? 

Frank  Tripp,  Gannett  Newspapers,  Who  Has  Helped  Buy  16  Dailies  Answers  the  Question — Goodly 

Percentage  of  a  Newspaper’s  Value  Is  Its  Staff,  He  Says 


"VOT  every  newspaper  man  has  had  or  By  PHILIP  SCHUYLER  mountain  that  looks  down  on  Main  street ; 

will  have  the  occasion  to  buy  a  news-  the  monument  on  the  hill ;  the  river  that 

pa^r,  other  than  a  copy  of  the  opposition  ^  ^  ^  earnings  must  be  studied  care-  ^ 

daily  he  may  pick  «P  from  a  newsstand  spending  his  whole  fully.  You  will  occasionally  find  that  ..  newppers  are  so  independent 

or  a  newsboy.  I- rank  E  Tripp,  general  ^  .j  .  by  super  sales  one  likes  hem.  They  are  strong 


By  PHILIP  SCHUYLER 
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independent 
■  are  strong 


to  different  cities  in  this  country  and 
investigate  newspaper  plants  with  a  view 
to  buying  them. 

Mr.  Tripp  has  been  doing  just  that  for 
several  years.  With  Frank  E.  Gannett, 
president  of  the  Gannett  Newspapers, 
Mr.  Tripp  has  had  a  hand  in  purchasing 
16  dailies.  In  the  last  two  years  he  has 
investigated  a  dozen  or  more  others  which 
were  for  sale.  The  experience,  he  be¬ 
lieves,  has  had  solid  compensations  which 
he  would  hesitate  to  exchange  for  any 
other  newspaper  knowledge  it  is  possible 
to  acquire.  It  has  helped  him  develop  a 
philosophy  of  newspaper  management  and 
operation  which  he  generously  shared  this 
week  with  the  writer  during  an  interview- 
on  the  question : 

“When  you  buy  a  paper,  what  do  you 


and  special  editions,  rather  than  a  steady  ,  -"^wspaj^rs  are  iixe  j^opie.  ineir 
increase  in  linage.  Such  a  paper  com-  corrected.  There  are 

mauds  a  much  lower  price  than  the  paper 

that  has  grown  naturallv  by  recognized  f"'-*  unwi  mg  at  least  to  try  and  correct 
and  legitimate  sales  imtiat'ive  and  editorial  ,  newspapers,  like 

enterprise  people,  don  t  take  the  trouble  to  find  out 

I  can  usually  get  a  good  idea,  of  a  ..j  managing  editor 

newspai^r  bv  spending  four  days  m  the  tematically  tries  to  find  out. 

town  where  It  IS  piiol  shed  and  circulated.  Patterson,  of  the  Toledo 

The  first  three  days  1  never  go  near  the  j  bat  Mr.  Patterson  sets 

office.  I  don  t  even  let  the  publisher  know  ^  ^  b  month  to  visit  the 

lam  m  town  If  I  can  avoid  It,  meeting  bo^es  of  former  readers  who  have 
him  usually  the  last  day  of  my  visit.  ^beir  subscriptions.  He  rings  the 

♦u  I  talk  .o  nearly  everybody  else  in  bell  talks  to  the  people  at  home, 

the  city,  the  bankers,  he  manufacturers,  explaining  that  he  isn’t  there  to  sell  the 
the  wholesalers,  and  the  retailers.  Like  He  merely  makes  the  paper,  and 

an  ordinary  soap  sMesman.  I  go  to  the  bnow  how  he  can  do  a  better 


.  1  ask  mm  wmere  he  Places  his  advertising  jbese  calls.  He  has  obtained  in 

„  and  why.  How  he  likes  the  advertising  jbis  way  a  better  appreciation  of  his 

,  manager  on  the  paper.  Whether  or  not  newspaper’s  public,  more  of  an  idea  of 

t  the  advertising  man  helps  him  merchan-  bis  readers  want,  he  has  declared. 

y  goods.  It  has  proved  a  practical  help,  also,  in 

a  ,  ^  ^  .M.C.A.  s^retary,  Patterson  now  receives  many 

I  preachers,  the  wets  telephone  calls  and  letters  from  these 

■1  the  drys.  the  hots  and  the  colds.  I  people  he  has  visited,  giving  him  tips  to 

try  to  hnd  out  how  the  paper  we  may  stories,  and  ideas  for  features  that  have 

buy  stands  ni  its  community.  Personally,  proved  valuable.  If  the  country  had  more 

and  in  my  business  connection,  I  have  editors  like  Mr.  Patterson,  the  press 


on  the  question:  department  store  and  ask  j^^b. 

“When  you  buy  a  paper,  what  do  you  k  P'’  prepares  the  adv^tis-  “Mr.  Patterson  has  told  me  he  has 

at?”  ^  mg  for  that  particular  department.  Then  ^jj^ed  virtually  every  section  of  his  city 

To  begin  with,  Mr.  Tripp  was  asked  ^  places  his  advertising  i^i^j^g  these  calls.  He  has  obtained  in 

the  opinion  he  had  formed  of  newspaper  why.  How  he  likes  the  advertising  jbis  way  a  better  appreciation  of  his 

owners  generally  as  a  result  of  his  ex-  manager  on  the  paper.  Whether  or  not  newspaper’s  public,  more  of  an  idea  of 

tensive  travels  in  search  of  purchasable  helps  him  merchan-  ^^bat  his  readers  want,  he  has  declared, 

dailies.  He  replied  with  a  bluntness  which  t,  v  \f  r  A  proved  a  practical  help,  also,  in 

he  later  qualified.  The  initial  frankness,  ^  f  ^  .M.L.A.  s^retary.  jbat  Mr.  Patterson  now  receives  many 

however,  is  worth  repeating,  coming  from  priests  and  the  preachers,  the  wets  telephone  calls  and  letters  from  these 

Mr.  Tripp.  and  the  drys.  the  hots  and  the  colds.  I  people  he  has  visited,  giving  him  tips  to 

“There  are  quite  a  good  many  black-  r  i  r  -r  •  hnd  out  how  the  paper  we  may  stories,  and  ideas  for  features  that  have 

smiths  in  the  newspaper  business.”  Mr.  rrank  EL  Tripp  buy  stands  in  its  community.  Personally,  proved  valuable.  If  the  country  had  more 

Tripp  declared,  “and  too  few  students.  .  _  business  connection,  I  have  editors  like  Mr.  Patterson,  the  press 

“^ey  do  not  study  their  business  in  tonal  staff,  and  the  result  is  that  his  usually  been  more  interested  in  the  small  ^-ould  be  better  liked  and  stronger  even 
a  broad  enough  way.  They  become  pro-  property  is  top-heavy,  _  city  nevvspaper.  Of  such  newspapers,  I  ^ban  it  is  today. 

vincial  too  early  and  stay  so  too  long.  .  “The  newspaper  that  is  the  best  buy  am  specially  anxious  to  know_  about  the  “There  is  an  unfortunate  tendency  I 

Some  of  them  lose  all  touch  with  modern  ts  the  one  with  an  equally  balanced  or-  l^nd  of  men  are  now  operating  it.  Is  have  noticed  in  the  news  rooms  of  small 
ideas.  Thus,  when  they  get  ready  to  ganization,  Mthough  the  man  with  the  |!}^  j,’*®’"  respected.  Is  the  publisher  newspapers  to  try  to  mimic  their 

sell  their  papers,  they  have  a  decayed  exclusive  editorial  background  does  a  hked.  ^  metropolitan  brothers.  These  newspapers 

shopworn  institution  to  offer.  better  job  than  the  man  who  has  spent  “A  goodly  percentage  of  the  price  paid  should  go  back  to  the  painting  barns 

“Any  man  who  owns  a  nevvspaper  ought  bis  whole  time  at  the  business  end.  _  That  for  a  nevvspaper  is  for  the  organization  items  and  the  building  of  new  sidewalks, 

to  travel  three  months  of  every  year.  He  j^s  obviously  true  because  news  is  the  that  has  been  built  up  to  produce  it.  \vhat  I  mean  is  that  they  shouldn’t  puff 
should,  during  that  time,  in  my  opinion,  fundamental  of  any  good  newspaper  prop-  After  all  that  is  all  any  newspaper  is,  a  out  their  chests  so  far  that  they  can’t 
visit  as  many  different  nevvspaper  plants  erty.  The  editor -owner  builds  up  a  good  group  of  people  and  their  machines.  In  their  own  feet.  Let  them  watch 
as  he  conveniently  can,  studying  what  staff  which  turns  out  a  paper  that  auto-  some  cases  the  orgamzation  value  is  50%  carefully  for  the  dividing  point  in  news 
is  being  done,  and  how  it  is  being  done,  matically  attracts  business.  _  and  more  of  the  purchase  price.  I  have  in  towns  ranging  in  population  from 

“A  nevvspaper  does  not  progress  as  it  "A  big  part  of  what  a  man  buys  in  a  had  something  to  do  with  the  purchase  10,000  to  350,000.  In  the  smaller  cities 

should  in  the  hands  of  a  man  who  is  not  paper  is  its  staff  organization.  That  is  of  some  16  newspa^rs,  and  I  have  always  thg  humble  local  will  outshine  almost  any 
in  touch  with  the  newspaper  business  as  vvhat  every  newspaper  is,  a  collection  of  looked  at  and  considered  the  value  of  the  metropolitan  crime. 

a  whole.  You  would  be  surprised  at  the  minds.  TTie_  physical  property  is  a  sec-  staff  ateve  everything  else.  ^  “It  is  easier,  I  have  found,  to  run  a 

number  of  newspaper  owners  who  have  ondary  consideration.  Most  newspajier  “It  is  easier  to  buy  a  machine  than  to  big  paper  than  a  little  paper.  There  are 

settled  down  in  their  own  little  back-  plants  these  days  are  mixlernly  equipped,  find  a  good  rran.  It  is  the  men  who  two  reasons  for  this.  In  the  first  place, 
wash  and  are  not  the  least  bit  interested  They  have  to  be.  There  is  nothing  but  create  the  paper’s  good  will,  not  the  print-  the  earnings  of  the  large  paper  are  large 
in  what  is  going  around  about  them  in  good  newspaper  machinery  being  sold  to-  ing  presses  nor  the  linotypes.  enough  so  that  if  by  experiment,  hasty 


.Association.  They  are  not  members  of  the  biggest  papers  in  the  country  are  leased  any  of  the  important  men  within  $10,000  loss,  it  doesn’t  make  much  dif- 
their  own  local  associations.  They  do  poorly  outfitted  from  a  mechanical  stand-  a  year.  It  takes  that  long  at  least  to  ference.  Let  the  same  mistake  with  the 
not  read  trade  papers.  point,  while  some  of  tiie  smallest  I  know  estimate  their  value.  Resignations  are  same  loss  be  made  on  the  small  nevvs- 

“To  every  suggestion  or  new  idea,  this  are  models  of  efficiency.  asked  then  only  if  the  men  who  have  paper  and  it  may  amount  to  cMling  in  a 

tvpe  of  publisher  has  the  stereotyped  re-  “The  theory  that  you  can  set  some  been  doing  the  job  well  before,  and  train-  receiver.  Secondly,  the  big  paper  pub- 
ply  ready:  fixed  valuation  on  each  subscriber  of  a  ing  others  to  follow  after  them,  cannot  fisher  can  afford  to  hire  men  of  high 

“  ‘That  may  be  all  right  in  your  town,  paper  in  appraising  its  entire  value  is  out-  conform  with  our  policies  and  ideas,  caliber.  He  can  pay  money  for  com- 
but  you  can’t  do  it  here.’  worn  today.  It  used  to  be  said  that  every  Usually  we  don’t  have  to  ask  such  re-  petent  assistance,  while  the  small  town 

“Of  course  the  opposite  to  this  type  of  subscriber  was  worth  $5.  Some  placed  signations.  The  men  are  sensible  enough  publisher  must  bear  most  of  the  burden 
publisher  may  be  found  everywhere.  I  the  valuation  as  high  as  $13.  Readers  to  see  that  they  don’t  fit,  and  go  else-  on  his  own  shoulders.” 
have  visited  newspapers  in  the  smallest  of  a  newspaper,  according  to  current  where.”  _  Mr.  Tripp  concluded  that  in  his  forag- 

of  towns  that  arc  just  as  modern  and  thought,  have  the  same  value  to  a  news-  Mr.  Tripp  said  he  had  found  some  ing  aroimd  for  possible  papers  to  buy  and 
efficient,  relatively  speaking,  as  the  Neiv  paper  as  customers  to  a  hardware  mer-  newspapers  that  were  apparently  strong,  add  to  the  growing  Gannett  group  he 
York  Tilves.  chant.  And  that  is  not  to  be  considered  but  which,  in  fact,  were  rather  feared  had  decided  that  vvhat  a  man  chiefly  got 

“In  buying  a  nevvspaper,  vvhat  you  get  lightly.  To  the  hardware  merchants  his  and  hated  than  respected.  when  he  bought  a  paper  were  those  in- 

depends  in  a  very  large  measure  upon  customers  represent  trade  created  by  good  “By  virtue  of  force  or  necessity  such  tangible,  transcendant  qualities,  that  para- 
the  type  of  person  or  persons  who  have  will  born  of  well  selected  merchandise  a  paper  often  has  vvhat  passes  for  good  doxically  never  can  be  purchased, 
bee.a  managing  the  property  during  the  cffic’cntlv  serviced.  To  the  nevvspaper,  will,  but  such  good  will  is  worthless,”  Mr.  And  this  discovery,  he  declared,  has 
previous  years.  And  one  often  loses  the  readers  mean  the  same  thing.  The  Tripp  maintained.  “The  only  reason  it  always  struck  him  as  the  best  possible 
patience  finding  so  many  people,  in  charge  publisher  can  keep  his  readers  only  so  is  tolerated  at  all  is  because  no  other  paper  answer  to  the  Federal  Trade  Commission 
of  potentially  valuable  properties,  who  long  as  the  good  will  created  by  a  good  is  published  in  its  city  to  steal  its  thunder,  in  its  present  suit  against  the  publishers 
^ve  spoiled  splendid  opportunities  by  product  continues.”  “This  kind  of  a  nevvspaper  is  the  ex-  and  advertising  agencies,  represented  by 

iailing  to  learn  new  things,  to  keep  up  I  asked  Mr.  Tripp  vvhat  specific  details  ception  in  this  country.  I  have  talked  the  .American  .Association  of  Advertising 
to  date,  to  keep  publishing  the  type  of  of  a  newspaper  he  considered  particularjy  with  people  in  many  different  cities ;  I  .Agencies,  the  .American  Newspaper  I^b- 

paper  that  makes  friends  and  keeps  them,  important  when  negotiating  for  price  in  have  tried  to  study  the  mass  reaction  fishers  Association,  the  Southern  News- 

“So  many  of  the  newspapers  I  have  a  possible  purchase.  _  _  toward  the  press,  and  it  is  my  belief  that  paper  Publishers  .Association,  the  Six 

studied  are  in  the  hands  of  men  who  have  “.A  newspaper’s  earnings,  plus  its  pres-  the  press  generally  is  held  in  high  repute  Point  League  and  the  .American  Press 
not  the  background  of  general  nevvspaper  ent  financial  condition,  and  plus'  the  po-  in  .America  today.  Next  to  their  churches  .Association. 

experience.  One  owner  has  grown  up  tentialities  of  its  market,”  he  replied,  and  their  schools  the  great  mass  of  people  “.A  newspaper  publisher,’’  Mr.  Tripii 
through  the  editorial  ranks,  and  knows  “Sometimes  the  last  named  factor,  which  place  their  local  newspapers.  That  is  explained,  "is  not  manufacturing  or  sell¬ 
nothing  about  the  business  side.  The  next  is  extremely  important,  reduces  the  price  because  the  newspaper  is  their  neighbor,  ing  a  commodity.  He  is  creating  a  service 
has  spent  his  time  exclusively  in  the  offered  for  a  newspaper  property  and  It  is,  or  should  be,  a  part  of  the  com-  which  he  offers  for  sale.  He  has  nothing 
counting  room.  The  first  man’s  paper  is  sometimes  it  will  increase  the  offer.  munity,  as  much  of  a  landmark  as  the  (Continued  on  page  42) 
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WHIPPET  TO  USE  2,000  DAILIES  ENTERING 
FORD-CHEVROLET  SALES  RACE 

President  Willys  Tells  Plans  for  Company’s  Greatest  Adver¬ 
tising  Effort  in  1928 — Will  Announce  New 
Lower-Priced  Car 


LJEXR\'  FORD’S  position  in  the  low- 
priced  autumobile  field  is  about  to  be 
clialleirjjed  definitely  by  Chevrolet  and 
\\'iliys-(  Iverland,  Inc.,  and  the  new  year 
will  usher  in  the  first  real  advertising 
biimbardment  in  the  long  waited  “battle 
1)1  billionaires.’’ 

Ford,  out  first  with  five  full  pages  in 


John  N.  Willys 


2.000  dailies-  and  an  added  rotogravure 
campaign  telling  of  his  new  Model  A, 
will  be  followed  next  by  the  Qievrolet 
Motor  Company  which  on  Jan.  1  will 
announce  its  ne.w  car  and  prices  in  ad¬ 
vertisements  .  placed  in  a  list  of  3,500 
newspapers."- ■  • 

Then  this  week,  John  X.  Willys,  presi¬ 
dent  of  Willys-Overland,  Inc.,  in  an  ex¬ 
clusive  -  FniTo«  &  Publisher  interview 
definitely  declared  that  “Chevrolet  and 
Ford  were  not  going  to  have  any  monop¬ 
oly  of  the  low-priced  field.’’ 

“We  are  going  to  be  in  the  low-priced 
field  with  our  Whippet  car  in  a  big  com¬ 
petitive  way,’’  he  said.  “We  will  make 
oiir'  annouiTcements  in  advertisements  be¬ 
ginning  next  week,  when  we  will  begin 
the  biggest  newspaper  advertising  cam- 
jiaign  in  our  history.” 

The  United  States  Advertising  Cor- 
liorafion,  250  W.  57th  street,  Xew  York, 
is  placing  the  Whippet  business,  and  of¬ 
ficials  informed  Editor  &  Publisher  that 
advertisements  would  appear  in  a  list 
of  2,000  dailies,  continuing  at  intervals 
throughout  the  year.  The  advertisements 
will  be  bought  on  a  dealer  co-operative 
basis,  unlike  the  Ford  advertisements 
which  are  being  paid  for  entirely  by  the 
manufacturer.  Mr.  Willys  said  his  con¬ 
cern  had  about  5,000  dealers  now  and 
expected  to  add  many  more  during  1928. 

Mr.  Willys  expressed  confidence  that 
there  was  room  for  considerable  competi¬ 
tion  in  the  low  priced  field.  It  was  his 
belief  that  the  Ford  announcement  made 
before  prompt  deliveries  could  be  ef¬ 
fected  would  “act  as  a  boomerang  on  Mr. 
Ford,  and  afford  an  opportunity  for  many 
manufacturers  prejiared  to  deliver  cars 
immediately.” 

“We  made  a  mistake  when  we  an¬ 
nounced  the  Whippet,  nineteen  months 
ago  as  the  original  F'uropean  type  light 
car,”  Mr.  Willys  said.  “We  wt.  ^  then 
not  prepared  to  make  deliveries.  We 
will  never  be  caught  that  wav  again. 

“Last  year  we  produced  .iliHtXX)  Whip¬ 
pets.  For  1928  the  plans  call  for  300,000, 
and  we  are  going  to  sell  them  too. 

“I  expect  1928  will  show  tremendous 
activity  in  the  automotive  field  in  the  cluos 
of  $695  down.  The  .sales  increase.  I  am 
confident,  will  be  from  50  per  cent  to 
100  per  cent  greater  than  it  was  this  year. 
There  are  two  reasons  for  that.  The  first 


is  that  tlie  Ford  resumption  will  release 
considerable  waiting  trade,  and  secondly, 
because  the  two-a;r  and  three-car  jx-r 
lamily  market  is  growing. 

"\\  e  will  never  reach  any  saturation 
jxiint  in  the  automotive  industry,  just  as 
there  will  never  be  any  saturation  point 
in  any  otlier  industry,  in  shoes  or 
steel.  W  e  cannot  always  be  running  at 
to])  speed,  but  we  will  never  stop.  The 
public  is  constantly  expecting  us  to  over¬ 
produce.  I  remember  it  was  announced 
that  the  saturation  point  had  been  reached 
first  in  1910. 

"There  is  no  great  economic  waste  in¬ 
volved  in  this  mass  production  and  mass 
selling.  People  are  buying  mileage,  and 
obtain  full  money’s  worth  of  that  lx*fore 
they  turn  their  machines  into  the  used- 
car  market.  I  here  is  not  nearly  so  much 
economic  waste  represented  in  the  auto¬ 
motive  field  as  there  is  in  cigarette  manu¬ 
facturing,  where  all  production  goes  up 
in  smoke,  literally. 

“Advertising  has  been  an  important 
factor  in  keeping  the  industry  running 
full  speed  ahead.  The  trend  today  must 
swing  more  and  more  into  newspapers, 
which  are  geared  to  the  necessary  speed. 

“Slow  motion  magazine  advertising,  1 
believe,  must  necessarily  give  way,  al¬ 
though,”  he  turned  to  representatives  of 
the  United  States  Advertising  Corpora¬ 
tion  who  were  in  the  office  during  the  in¬ 
terview,  “I  know  you  disagree  with  me. 

“W’e  want  to  attract  national  attention 
by  advertising  and  we  turn  naturally  to 
newspapers.  I  think  the  pretty  picture 
stuff  of  the  magazines  has  been  carried 
too  far.  The  whole  field  is  highly  com¬ 
petitive  today.  Advertising  must  be 
treated  like  news.  We  must  prepare  new 
facts  and  new  ways  of  presenting  those 
facts  constantly  and  quickly.  The  daily 
press  is  our  answer.” 

Mr.  Willys  said  he  hadn’t  settled  on 
the  price  of  the  WTiippet  exactly.  It  is 
understood  he  is  waiting  to  see  what  the 
new  Chevrolet  is  going  to  sell  for.  The 
official  announcement  of  price  of  the 
Whippet  will  be  made  in  Toledo,  Jan.  6, 
at  a  meeting  of  dealers  at  the  factory. 

The  automobile  president  wanted  it 
made  plain  that,  while  the  price  would  be 
competitive  with  Ford,  it  would  not  be 
indicative  of  any  price-cutting  war. 

“Without  interrupting  our  schedule  we 
started  planning  this  low-priced  car  three 
years  ago,”  he  said.  “In  the  last  three 
years  we  have  spent  between  $16,000,000 
and  $17,000,000  on  plant  improvements. 
Our  plant  facilities  are  such  now  as  to 
allow  us  to  go  up  as  high  as  40,000  a 
month  production  by  March.” 

Mr.  Willys  insisted  he  wasn’t  inter¬ 
ested  in  free  publicity  of  the  puff  variety. 

“But,”  he  adde<l,  “we  believe  our  price 
announcement  will  be  news  to  millions 
of  people  now  driving  low-priced  cars. 

“No  other  automobile  manufacturer 
can  hope  to  get  as  much  news  space  as 
Mr.  Ford  received.  Mr.  Ford  got  his 
mention  in  news  columns  on  account  of 
his  own  interesting  personality. 

“Half  the  stuff  that  is  run  in  the  auto¬ 
mobile  pages  of  newspapers  is  bunk.  The 
material,  however,  is  improving  all  the 
time.  Facts  and  more  facts  is  what  we 
want  to  see  printed.” 


MORRISON  TO  INDIANAPOLIS 


Akron  Man  Named  Business  Manager 
of  the  Times — Other  Changes 

Frank  G.  Morrison,  formerly  adver¬ 
tising  manager  of  the  Akron  (O.)  Ttmes- 
Press.  a  Scripps-Howard  newspaper,  has 
been  transferred  to  the  IndumatH>l{s 
Times  as  business  manager. 

W.  A.  Mavborn,  former  business  man¬ 
ager  of  the  Times,  has  been  transferred 
to  the  Toledo  (O.)  Nezes-Bee  as  assist¬ 
ant  business  manager.  George  Missig 
w'll  take  Mr.  Morrison’s  old  post  on  the 
Times-Press. 


EDITOR  &  PUBLISHER 
CALENDAR 

Jan.  11-13 — Newspaper  Institute, 
North  Carolina  Press  .Assn., 
University  of  N.  C.,  Chapel  Hill, 
N.  C. 

Jan.  13-1.5-  -Kansas  Press  .Assn., 
annual  meeting,  Wiehita.  Kans. 

Jan.  13-14 — Oklahoma  Press  Assn., 
midwinter  meeting,  Oklahoma 
City,  Okla. 

Jan.  20-21  -California  Newspaper 
Publishers  .Assn.,  annual  eoii- 
vention.  Los  .Angeles,  Cal. 

Jan.  20-21 — Virginia  Press  .Assn., 
midwinter  meeting,  Richmond. 
V  a. 

Jan.  23-24 — Cluh  Officers  Confer¬ 
ence.  International  .Adertising 
-Assn.,  St.  Louis,  Mo. 

Jan.  23-24 — Fifth  District  and  Ad¬ 
vertising  Commission,  Interna¬ 
tional  Ad%ertising  .Assn.,  Grand 
Rapids,  Mich. 

Jan.  23-24  —  Associated  Ohio 
Dailies,  meeting,  Columhus.  O. 

Jan.  26-27 — Buckeye  Press  .Assn., 
meeting,  Columbus,  O. 

Jan.  27-28  —  Pennsylvania  News¬ 
paper  Publishers  .Assn.,  annual 
meeting,  Harrisburg.  Pa. 


MINNESOTA  DAILY  WINS 
CONTEMPT  ACTION 

Judge  Di*mi»se(  Citation  Against  Edi¬ 
tor  and  Publisher  of  Owatonna 

Journal-Chronicle - Critieixed 

"Imported”  Suits 


.A  citation  for  contempt  of  court, 
brought  against  Hugh  H.  Soper,  editor, 
and  E.  K.  Whiting,  publisher,  of  the 
Owatonna  (Minn.)  Journal-Chroniele, 
was  dismissed  last  week  by  Judge  F.  \\^ 
Senn  in  the  Steele  county  district  court. 

The  action  was  a  resiflt  of  the  Journal- 
Chronicle’s  long  continued  campaign 
again.st  the  practice  of  “importing”  rail¬ 
way  damage  suits  from  outside  states 
into  Steele  county,  w'hich  had  resulted 
in  a  flood  of  cases  on  the  December 
calendar.  The  newspaper  had  pointed 
out  that’  the  bringing  in  of  the  suits 
from  Illinois,  Kansas,  Wisconsin  and 
Iowa  was  costing  local  taxpayers  thou¬ 
sands  of  dollars  in  court  costs  and  other 
incidentals  as  well  as  blocking  the  trial 
of  actions  which  rightfully  belong  in  the 
county  and  which  local  residents  are 
participants  in. 

The  action  against  the  newspaper  was 
the  result  of  an  affidavit  signed  by  the 
junior  member  of  the  firm  of  Tautges, 
Wilder  &  McDonald.  Minneapolis,  which 
had  six  of  the  “imported”  suits. 

The  attorneys  complained  that  edi¬ 
torials  and  news  articles  in  the  Journal- 
Chronicle  were  aimed  to  influence  jurors 
and  thus  interfere  with  their  clients’ 
right  to  a  fair  trial. 

COAST  GROUP  ELECTS 


San  Joaquin  Publisher*  Suggest  Word 
Rate  for  Legal  Advertising 

Ford  A.  Chatters,  editor  of  the  Lindsay 
(Cal.)  Gazette,  and  W.  S.  Clawson,  edi¬ 
tor  of  the  Exeter  Xior,  were  elected  presi¬ 
dent  and  secretary  respectively,  of  the 
San  Joaquin  Valley  division  of  the  Cali¬ 
fornia  Newspaper  Publishers’  .Associa¬ 
tion,  at  a  recent  meeting  held  at  Tulare, 
Cal. 

.At  the  same  session  a  report  was  made 
by  the  legal  committee.  They  reported 
in  favor  of  a  new  rate  based  on  words 
rather  than  “legal  squares.”  Under  the 
new  plan  charges  of  legal  advertisements 
would  be  the  same  regardless  of  the  style 
and  size  of  type  used. 


REJOINS  PHILADELPHIA  NEWS 

John  C.  Marscher,  who  has  been  en¬ 
gaged  in  advertising  activities  in  Xew 
A  ork,  has  been  appointed  advertising 
manager  of  the  Philadelphia  Daily  News, 
effective  Jan.  1.  Mr.  Marscher  filled  this 
office  for  three  years  following  the  paper’s 
founding  in  1924. 


MASON  NAMED  I.  N.  S 
GENERAL  MANAGER 


Promoted  From  Business  Manager  by 
Koenigsberg — Succeeded  by  Har- 
greaves — Rose  Now  General 
Editorial  Manager 

The  following  statement  was  issued 
Dec.  28  by  M.  Koenigsberg,  president  ot 
International  News  Service : 

“Plans  tor  a  vigorous  policy  of  ex¬ 
pansion  of  International  News  Service 
have  been  announced  by  M.  Koenigsberg, 
president.  Tlie  official  per.sonnel  of  the 
organization  has  been  expanded  by  the 
appointment  of  Capt.  Frank  E.  Mason 


Capt.  Frank  E.  Mason 


as  genera!  manager,  who  will  have  com¬ 
plete  charge  of  the  operations  of  Inter¬ 
national  News  Service.  Capt.  Mason  has 
lieen  business  manager  of  International 
News  Service  during  1927  and  prior  to 
that  time  was  the  Paris  correspondent 
and  before  that  the  Berlin  representative 
of  the  service. 

Capt.  Mason  is  succeeded  as  general 
business  manager  of  International  News 
Service  by  George  T.  Hargreaves,  for¬ 
merly  of  Universal  Service. 

“Marc  .A.  Rose,  formerly  managing 
editor  of  the  .Vnu  York  Sun  and  the 
Buffalo  Xezes,  in  the  reorganization,  be¬ 
comes  general  editorial  manager  of  Inter¬ 
national  News  Service.” 

Capt.  Mason  entered  newspaper  work 
in  1908  with  the  Milzvaukee  Sentinel. 
Prior  to  joining  International  News 
Service  in  1919,  he  had  been  active  in 
newspaper  and  magazine  editorial  work. 


TO  TRY  REPORTER  JAN.  5 


Judge  Refuses  to  Quash  Indictment 
Against  Boston  Post  Man 

Chief  Justice  Sawyer  in  the  Xew 
Hampshire  Supreme  Court  on  Dec.  19 
denied  the  motion  of  counsel  of  Fred  H. 
Thompson,  Boston  (Mass.)  Post  re¬ 
porter,  to  dismiss  indictments  charging 
larceny  and  procuring  larceny  in  connec¬ 
tion  with  the  alleged  theft  of  copies  of 
Gov.  Alfred  E.  Smith’s  Atlantic  Monthly 
article  from  the  Rumford  Press  at  Con¬ 
cord,  X.  H. 

Thompson’s  trial  will  start  on  Jan.  S. 
Robert  \V.  Upton  and  Edmund  .A.  Whit¬ 
man  are  counsel  for  the  reporter.  Upton 
in  his  argument  for  quashing  the  indict¬ 
ments  claimed  that  “the  sheets  of  paper 
having  been  printed  upon  were  of  no 
value  and  therefore  not  the  subject  of 
larceny.” 


K.  C.  DAILY  BROADCASTING 

The  Kansas  City  Journal-Post  now  is 
engaged  in  -radio  broadcasting  of  news 
and  market  reports,  sharing  on  the  wave 
length  assigned  to  Station  KMBC. 
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EDITORS  SET  1928  GOALS  FOR  JOURNALISM 

Diverse  Opinions  Answer  Editor  &  Publisher  Inquiry — Most  Advocate  Accuracy  and  Perspective  in 
Treatment  of  News — Courage  and  Independence  Requisites  of  Advance 


44^HAT  is  the  biggest  and  best  thing 
”  American  editors  and  reporters 
can  do  during  1928  to  advance  the  cause 
of  American  journalism?’’  Editor  & 
Publish KR  asked  a  representative  list  of 
editors  this  week. 

They  answered  this  question  diversely, 
but  the  majority  pleaded  for  the  truth, 
either  as  truth,  or  as  “accuracy.”  Harvey 
In^am  and  Arthur  Brisbane  felt  that 
the  newspapers  might  well  merge  their 
special  interests  in  the  service  of  society, 
^veral  editors  asked  for  truer  perspec- 
tive— less  sentimentalism,  less  sensation¬ 
alism. 

In  one  sense  or  another,  the  truth 
was  the  thing  aimed  at  in  every  reply. 
The  response  to  Editor  &  Publisher’s 
inquiry  follows : 

fight  mawkish  sentimentalism 

By  Hulbert  Taft 
Editor,  Cincinnati  Times-Star 
The  best  thing  American  newspaper¬ 
men  could  do  during  1928  to  advance 
the  cause  of  journalism  and  incidentally 
to  serve  the  country,  would  be  to  handle 
news  so  that  a  premium  is  no  longer 
put  on  the  mawkish  sentimentalism  which 
is  the  greatest  fault  of  the  .American 
people,  and  which  just  now  is  making 
a  joke  of  the  administration  of  justice 
in  the  L’nited  States.  The  press  must 
cease  glorifying  crime  and  criminals. 

SHOUD  REMEMBER  PEOPLE 

By  Arthur  Brisbane, 

Editor,  Neti'  York  Journal. 
Reporters  should  see  things  clearly, 
describe  them  simply  and  truthfully. 
Editors  should  remember  that  they  are 
supported  by  those  that  pay  two  or  three 
cents  for  the  newspaper,  not  by  owners  of 
railroads  or  rulers  in  Wall  Street  and 
write  editorials  accordingly.  That  will 
advance  the  cause  of  the  American  people, 
more  important  than  the  cause  of  .Ameri¬ 
can  journalism. 

“BE  MORE  TOLERANT’ 

By  Fremont  Older, 

Editor,  San  Francisco  Call 
Help  to  abolish  capital  punishment. 
Strive  to  'oe  more  tolerant.  Develop 
more  understanding,  sympathy,  and  com¬ 
passion,  and  stop  judging. 

EUMINATE  EXAGGERATION 

By  E.  T.  Leech 

Editor,  Denver  Rocky  Mountain  Neu’s 
Less  exaggeration  both  in  typography 
and  writing,  greater  accuracy  and  a  more 
complete  presentation  of  all  classes  of 
news  are,  in  my  opinion,  the  greatest 
needs  of  journalism.  The  general  intelli- 
l?ence  of  newspaper  readers  and  the  scope 
of  their  interests  have  tremendously 
broadened  in  recent  years  and  when 
papers  continue  with  stud  horse  type  and 
^oss  exaggeration  of  crime  and  scandal 
in  an  effort  to  build  sales  they  are  fooling 
nobody  but  themselves. 

The  news  of  the  world — all  of  it, 
whether  crime  or  what  not — must  be  told, 
but  what  we  need  is  proper  emphasis  and 
not  gross  exaggerations.  Simple  writing 
and  modest  display,  with  the  abandon¬ 
ment  of  the  old  standards  of  wild  head¬ 
lines  and  wild  reporting,  will,  in  my 
opinion,  do  more  to  build  confidence  and 
esteem  in  our  press  than  anything  else. 

USE  WASTEBASKETS  MORE 

By  Abe  Hurwitz 

Editor,  Reading  (Pa.)  Times 
•American  journalism  will  be  advanced 
by  editors  and  reporters  establishing  a 
universal  code  to  free  the  news  columns 
from  both  commercial  and  other  forms 
of  propaganda  including  those  to  advance 
the  business  of  fight  promoters,  baseball 
magnates,  potato  and  tomato  weeks,  and 


new  model  bathtubs,  radio,  coffee,  and 
kiddie  cars. 

LACONIC  AND  POINTED 

By  Frank  M.  O’Brien 

Editor,  Xeia  York  Sun 
Breathe  through  their  noses  and  keep 
their  minds  open. 

EASY  TO  REMEMBER 

By  G.  B.  P.\RKER 
Editorial  Director,  Scripps-Hoivard 
Xexvspapers 

My  answer  to  yours  about  1928  is 
“Be  more  accurate  and  more  brief.” 

SHARPEN  IDEAS  AND  STYLE 

By  Victor  Murdick 

Editor,  H  ichita  Eagle 
.A  good  motto  for  1928  would  be : 
For  reporters,  fewer  and  better  adjec¬ 
tives  ;  lor  editors,  shorter  sentences  and 
snappier  opinions. 

EUMINATE  “NEWSPAPER  YARNS’’ 

By  George  B.  Loxgan 
Managing  Editor,  Kansas  City  Star 
Print  more  news,  less  exploitation,  be 
enthusiastic  in  the  more  wholesome 
phases  of  life.  Print  the  news  but  don’t 
be  stampeded  on  the  unsavory  happen¬ 
ings.  Also,  stop  printing  the  exagger¬ 
ated  stories  that  have  made  the  words 
“newsiaper  yarn”  a  byword  in  America. 

A  BIG  ASSIGNMENT 

By  Roland  F.  Andrews 
Editor,  Worcester  Telegram-Gazette 
See  all  the  truth.  Get  all  the  truth. 
Tell  all  the  truth. 

BUILD  COMMUNITY  UFE 

By  Harvey  Ingham 
Editor,  Des  Moines  (la.)  Register 
In  a  large  way  the  cause  of  .American 
journalism  is  the  cause  of  organized 
society.  The  newspaper  is  peculiarly 
dependent  on  a  community  life,  some- 
wliat,  at  least,  above  a  mere  struggle  for 
existence.  The  first  business  of  the 
newspaper  is  therefore  to  fight  against 
war,  and  for  a  means  of  adjusting  inter¬ 
group  relations  and  settling  inter-group 
differences.  So  long  as  the  world  has 
wars  there  is  no  assurance  of  a  future 
for  the  newspaper.  .Another  world  war 
may  end  Western  civilization. 

In  this  same  way  the  main  business 
of  the  newspaper  should  be  to  recognize 
that  alcohol  as  a  beverage  is  impossible 
to  a  United  States  of  large  newspaper 
possibilities.  If  the  Kresge  ten  cent 
stores  are  against  alcoholic  beverages  for 
a  reason  that  is  readily  understood,  the 
newspaper  must  not  forget  it  is  a  five 
and  ten  cent  proposition. 

What  will  help  the  newspaper  of  the 
future  is  what  will  build  up  community 
life.  What  is  best  for  human  society  is 
best  for  the  newspaper.  The  business  of 
the  newspaper  in  1928  is  to  stand  stead¬ 
fastly  for  what  in  these  specific  instances 
must  be  done,  if  we  are  to  have  the 
kind  of  world  the  newspaper  can  best 
function  in. 

“TELL  THE  TRUTH” 

Miluvukee  Journal 

We  can  put  in  three  words  our  opinion 
of  the  biggest  and  best  thing  newspaners 
can  do  to  advance  the  cause  of  .American 
journalism.  It  is  “tell  the  truth.” 

“BUILD  ONE  CHARACTER” 

By  Ballard  Dunn 

Editor,  Omaha  Bee-Neu’s 
To  have  alwavs  in  mind  thai  a  news¬ 
paper  more  nearly  than  any  other  busi¬ 


ness  is  the  embodiment  of  the  person¬ 
ality  that  directs  it.  It  can  be  occasion¬ 
ally  frivolous,  it  can  even  be  a  little 
wicked  at  times,  but  through  it  all  mu^t 
run  a  thread  of  dignity,  of  strength,  of 
responsibility.  Building  the  character  of 
a  newspaper  is  like  building  the  charac¬ 
ter  of  a  man.  Personal  journalism  is  not 
dead  where  the  personality  is  as  big  as 
the  job. 

PLACE  PUBUC  INTEREST  FIRST 

By  B.  F.  Irvine 

Editor,  Portland  Oregon  Journal 
“.Always  put  the  public  interest  above 
any  private  interest,  even  above  the  pri¬ 
vate  interest  of  its  proprietor.”  That  was 
the  written  instruction  to  me  as  editor, 
by  the  late  Sam  Jackson,  owner  and 
founder  in  fixing  the  policy  of  the  Ore¬ 
gon  Journal.  .As  proven  by  the  growth 
of  this  newspaper  application  of  this 
rule  by  editors  and  reporters  will  do 
more  than  any  one  thing  to  advance  the 
cause  and  claims  of  .American  journalism. 

FAIRNESS  AND  ACCURACY 

By  Alonzo  Wasson 
Editor,  Dallas  Xeu’s 
In  my  opinion  editors  and  reporters  can 
best  advice  the  cause  of  .American  jour¬ 
nalism  in  the  new  year  by  fair  ami 
accurate  presentation  of  the  news,  especi¬ 
ally  by  eschewing  partisanship,  and  next 
by  promoting  .American  participation  in 
the  league  of  nations. 

NEW  PERSPEC’nVE  ON  CRIME 

By  Ralph  W.  Trueblood 
Managing  Editor,  Los  Angeles  Times 
.As  a  constructive  move  for  improving 
the  service  of  .American  journalism  to 
the  public  I  would  suggest  a  modifica¬ 
tion  of  present  news  standards  whereby 
news  stories  involving  crime  and  scandal 
shall  be  given  prominence  as  nearly  as 
possible  in  exact  proportion  to  their  im¬ 
portance  as  compared  to  all  the  rest  of 
the  news  of  the  same  day.  This  involves 
no  suppression  of  real  news  but  merely 
makes  for  accurate  perspective.  In  prac¬ 
tice  its  effect  is  notably  to  reduce  both 
length  and  display  of  crime  stories. 

MAKE  NEWS  SUPREME 

By  Ted  Thackrey 
Editor,  ClevelMid  Press 
To  demonstrate  their  ability  fairly, 
honestly  and  accurately  to  report  and 
publish  news  as  it  is  without  regard  for 
the  pre-determined  policy  of  the  news¬ 
paper  editorially,  would  I  believe  be  th^ 
greatest  step  editors  and  reporters  could 
take  toward  winning  back  public  confi¬ 
dence  in  daily  newspapers  and  thus  ad¬ 
vance  most  effectively  the  cause  of 
.American  journalism — editors  to  have  the 
courage  to  hire,  train,  and  back  and 
publish  unbiased  reporting;  reporters  to 
have  the  courage  to  fight  for  facts  to  the 
elimination  of  opinions. 

1  '  ■  ■  ■ 

“WRITE  ACCURATELY” 

By  Julian  S.  Mason 
Editor,  Neze  York  Evening  Post 
The  biggest  and  best  thing  editors  and 
reporters  can  do  to  advance  the  cause 
of  American  journalism  in  1928  is  to 
“w’rite  things  as  they  see  them  for  the 
good  of  things  as  they  are.” 

I  - 

HIGHER  UTERARY  STANDARDS 

By  Edgar  B.  Piper, 

Editor,  Portland  Oregonian. 

An  unremitting  and  painstaking  effort 
to  procure  and  publish  the  truth  w’ould 
be  the  biggest  and  best  endeavor  of  editors 
and  reporters  for  1928  and  all  subsequent 


years.  Let  us  ha\e  the  truth  lir»t  of  all. 
But  since  juunialism  is  allied  to  litera¬ 
ture,  there  should  be  a  genuine  movement 
toward  higher  literary  standards  in  news¬ 
paper  work.  Let  us  •find  pride  in  being 
known  as  journalists.  A  broad,  inclusive 
and  splendid  entitlement.  There  is  more 
of  affectation,  far  more,  in  the  uncouth 
insistence  that  we  are  only  newspaper 
men. 

EMPHASIS  ON  ACCURACY 

By  H.  L.  Rennick 
•  Managing  Editor,  Tidsa  World 
Let’s  have  more  courageous  individual¬ 
ity  in  our  newspapers,  more  careful  con¬ 
sideration  of  what  our  readers  want,  and 
less  attention  to  what  our  opposition' 
editors  are  thinking  alxiut  us.  Emphasis 
on  accuracy  will  bring  the  public  once 
again  to  believe  what  it  reads  in  the 
newspapers. 

“BE  FIERCELY  INDEPENDENT” 

By  S.  M.  WiLUAMS 
St.  Paul  Pioneer-Press  and  Dispatch 
The  best  thing  editors  can  <lo  is  to  he 
fiercely  independent  in  thought  and  action  ; 
to  lead  sound  and  sane  public  opinion 
and  dare  to  defy  demagogic  public  opinirm  ; 
to  broaden  their  vision  over  all  these 
United  States  rising  above  sectionalism 
and  prejudice;  to  make  news  columns 
absolutely  impartial,  sending  advertising 
propaganda  to  the  advertising  department 
and  opinionated  news  stories  to  the  edi¬ 
torial  page.  The  best  thing  reporteis 
can  do  is  to  read  more  history  and  bio¬ 
graphy,  study  style,  write  letter  English, 
scorn  press  agents  and  build  fame  on 
their  own  active  brains  and  legs,  v 

WOULD  BAR  SENSATIONALISM 

By  .Arch  \V.  Jarrell 

Editor,  Wichita  Beacon 
The  biggest  thing  editors  can  do  in 
1928  to  advance  journalism  is  to  elimi¬ 
nate  sensationalism  for  sensationalism's 
sake.  Reporters  should  cultivate  greater 
accuracy  and  establish  more  friendly 
contacts. 

1  - 

ASKS  REPORTORIAL  RENAISSANCE 

By  Frfjierick  .A.  Stowe 
Editor,  Peoria  (Ill.)  Journal-Transcript 
In  my  opinion  the  biggest  and  best 
thing  editors  and  reporters  can  do  in 
the  coming  year  to  advance  the  cause 
of  .American  journalism  is  to  make  ac¬ 
curacy  the  standard  of  performance. 
.Accuracy  means  more  than  the  mere 
recital  of  isolated  facts.  It  means  a 
truthful  representation  of  situations.  .A 
part  of  the  press  is  already  under  indict¬ 
ment  of  being  trivial  in  its  lighter  "moods 
and  vindictive  in  its  serious  moods.  For 
this  condition,  the  good  reporter  offers 
the  best  cure.  Journalism  is  overrun 
with  editors  and  feature  writers.  .A 
renaissance  of  intelligent  reporting  would 
give  tone  to  the  news  columns  and  esteem 
to  the  editorial  rage  which  relies  upon 
the  news  for  its  facts. 

NEED  CONSTRUCTIVE  NEWS 

By  Frank  E.  Gannett 
Publisher,  the  Gannett  Newspapers 
The  biggest  and  best  thing  for  us  to  do 
next  year  is  to  print  the  news  with  more 
fairness,  decency  and  tolerance  than  ever 
before.  I  hope  we  may  have  less  bias  and 
editorial  prejudice  in  our  headlines  and  that 
our  policy  wfill  be  more  constructive  and 
less  destructive  and  that  we  feature  news 
that  will  tend  to  benefit,  inform,  instruct, 
uplift,  rather  than  the  opposite  and  that 
w-e  consider  not  merely  what  will  make 
circulation  and  sell  papers  but  what  will 
prove  the  greatest  service  for  our  readers. 

(Contimted  on  page  42) 


U.  S.  DIVIDED  INTO  300  TRADE  AREAS  FOR  ‘o  appreciate  the  quality  BEIRRY  BROTHERS  BUY 

q£  nevv'spaper  circulations.  _ 

“We  are  learning  a  lot  about  the  cost  LONDON  1 ELEORAP H 
of  newspaper  circulation  which  goes  far 
afield  outside  logical  area.”  he  said.  “Our 
men  declare  they  do  not  want  this  slop- 
over  circulation — not  enough  of  it  to  do 
any  good — and  yet  the  cost  must  be 
charged  against  the  area  in  which  it  falls. 

“As  we  see  it,  the  job  of  magazine  and 
farm  paper  advertising  is  primarily  edu¬ 
cational — to  get  people  interested  and 
ready  to  buy  our  product.  To  a  certain 
e.xtent  we  can  influence  actual  and  im¬ 
mediate  sales.  But  it  is  to  the  newspaper 
we  look  to  energize  our  retailers  into 
extra  merchandising  activity  on  our  line. 

When  our  men  and  the  newspapers’  rep- 


Purchase  of  Firat  Penny  Paper  fron 
Lord  Burnham  Makes  Their  News¬ 
paper  Holdings  Most  Elxten- 
sive  in  Britain 


Based  on  Dominant  Newspaper  Circulations  Systems  Takes 
Guesswork  Out  of  Advertising,  Says  S.  E.  Conybeare  of 
Armstrong  Cork  Company 


budgeting  sales 
and  adver¬ 
tising  costs,”  was 
described  this 


is  possible  to  project  a  well  defined  sales 
and  advertising  program  for  each  given 
area.” 

The  sales  statistician  of  the  Armstrong 
Cork  Company  has  worked  out  a  sheet 
showing  sales  for  each  six  months’  period 
divided  into  linoleum  and  felt-base  per 

l(K)  inhabitants.  It  also  shows  the  ratio  quality  as  well  as  the 
of  sales  in  that  area  to  total  United  paper’s  circulation. 
States  sales,  and  in  relation  to  the  normal  where  it  goes  and  Ik 
buying  power  index.  For  each  period  retail  outlets, 
advertising  and  sales  cost  is  worked  out  “All  advertising  i 
by  square  yards  sold.  Eventually  the  tising  for  us.  We  are 
company  expects  to  show  profit  or  loss  not  for  gr 
statements  for  each  area  in  addition  to  all  “Thus  i 
the  other  facts  obtained  and  tabulated.  niana 

His  plan,  the  origination  of  which  he  On  the  reverse  side  of  the  sheet  is  rnanas 
credited  to  T.  O.  Grisell  of  the  George  shown  an  analysis  of  the  company’s  retail  of  a 

Batten  Company,  New  York  advertising  outlet  and  jobbing  di.stribution  for  each  largest  re 
agency,  is  designed  “to  take  the  guess¬ 
work  out  of  advertising  and  sales  ad-  . 
minstration.”  When  complete  figures  are  areas  including 
finally  obtained  for  all  the  different  areas,  similar  sheet! 
the  advertiser  will  be  able  to  discuss  space  of  them, 
buying  intelligently  with  newspaper  rep¬ 
resentatives,  Mr.  Conybeare  explained. 

“We  will  know  our  present  business  in 
the  area  of  any  newspaper  under  con¬ 
sideration  and  its  profit  to  u«,”  he  de¬ 
clared.  “and,  secondly,  whether  the 
potential  ®f  increased  business  will  war¬ 
rant  our  continuing  newspaper  advertis¬ 
ing  during  the  coming  year.” 

Work  on  the  plan  was  begun  by  Mr. 

Grisell  five  years  ago,  according  to  Mr. 

Conybeare.  The  premise  from  which  the 
agency  man  worked  was  that  the  factors 
which  could  be  used  as  an  index  to  the 
purchasing  power  of  a  community  and 
the  sales  effort  required  to  reach  it  were 
net  sales,  trend  of  sales,  and  ratio  of 
sales  to  purchasing  power.  To  determine 
the  area  or  community,  Mr.  Grisell  dis¬ 
regarded  existing  classifications,  such  as 
.salesmen’s  territories.  A.B.C.  statements, 
geographic  groups,  or  Federal  Reserve 
Districts.  He  worked  on  a  basis  of  the 
distribution  of  newspaper  circulations  by 
counties.  By  “dominant  newspaper  circu¬ 
lation,”  it  was  explained,  was  meant  the 
circulation  of  the  leading  newspaper  of  a 
key  city  of  a  territory. 

With  the  entire  company  thus  broken 
down  into  300  territories  based  on  the 
dominant  newspaper  circulations,  the 
Armstrong  Cork  Company  rearranged  its 
sales  territories  to  coincide  with  this  new 
system.  Jobbers  were  called  upon  and 
agreed  to  furnish  the  home  office  with 
(b.ily  reports  of  shipments  to  retailers,  so 
that  the  manufacturer  is  now  able  to  de¬ 
termine  the  town  and  merchant  where 
every  yard  of  Armstrong’s  goods  go. 

These  sales  facts  are  compiled  by  six 
month  periods. 

“P'or  each  of  the  300  trading  or  mer¬ 
chandising  areas,  we  set  up  the  figures 
for  each  six  months’  sales  and  compare 
them  with  the  previous  six  montlis.”  Mr. 

Conybeare  continued.  “These  records  go 
hack  to  1923. 

“.'\gainst  tlic.se  records  of  sales  we  .set 
up  our  buying  power  index.  In  arriv¬ 
ing  at  the  buying  power  index  we  take 
in  three  major  factors,  population,  in- 


S.  E.  Conybeak 


;ers  must  become  merchandis-  Berry  are  now  the  largest  new.spaper 
ers.  Thev  must  build  circula-  owners  in  England,  and  they  have  another 
qualitv  that  will  produce  the  brother.  Lord  Buckland,  whose  interests 
urns  per  dollar  of  advertising  are  in  coal  mines  and  iron  and  steel, 

logical  merchandising  or  trad-  who  is  said  to  be  a  director  of  more 

n  which  their  paper  naturally  companies  than  any  other  individual  in 
When  publishers  get  such  a  the  world, 
presentatives  will  cease  talking  The  Berrys  own  twenty-two  morning, 
af  gross  circulations,  but  will  evening  and  weekly  newspapers  and 

irket  potentialities  in  areas  in  eighty-eight  weekly,  fortnightly  and 

'  can  give  me  dominant  or  con-  monthly  journals,  as  well  as  libraries 
circulations  at  the  lowest  pos-  and  book  publishing  enterprises, 
per  home  reached.  For  it  is  Twelve  years  ago  Sir  William,  who 
,  but  homes  and  how  they  are  had  then  Welsh  newspaper  interests,  ac- 

related  to  retail  outlets  that  we  are  \utally  quired  control,  with  his  brother,  of  the 

interested  in.”  Sunday  Times.  Their  advent  into  the 

—  — -  London  newspaper  field  was  followed  by 

McHUGH  SUCCEEDS  OSBORNE  activities  which  gave  them  control 

of  the  Fmancta!  Tiwcs.  In  1924  their 
Vincent  R  McHugh,  connected  with  interests  were  spread  to  Manchester  and 
the  advertising  staff  of  the  Corning  a  year  later  they  became  largely  inter- 

(N.  \.)  Ei'enmg  Leader  since  1925  has  ested  in  Scottish  and  other  northern 

ing  manager  succeed-  newspapers. 

)rne,  who  is  resigning  With  the  purchase  of  the  Daily  Tele- 
;ie  has  not  announced  graph  they  enter  the  London  field  in  real 

A  testimcmial  ^ner  earnest  as  potential  rivals  of  Lord 

as  R'vcn  Dec.  29  by  Beaverbrook  and  Lord  Rothermere.  Sir 

;  went  to  Edward  IlifTe  is  director  of  several  of 

delplua  where  he  was  enterprises. 

staff  of  the  A  orth  q-pig  Berrys  tried  to  buy  the  whole 
Hiilton  group  of  London  newspapers  but 
were  beaten  in  the  bidding  by  I^rd 
Rothermere  and  l^rd  Beaverbrook.  who 
bought  the  group  for  £6,000000.  or 
£100,000  more  than  the  Berrys  offered. 

The  history  of  the  Daily  Telegraph 
is  associated  with  the  famous  names  of 
Sir  J.  M.  Lesage,  George  .Augustus  .Sala. 
Sir  Edwin  Arnold  and  many  other  nota¬ 
ble  journalists  and  writers. 


trading  area.  There  is  also  a  record  of 
the  jobbers’  total  sales  in  the  area.  In 
"  g  more  than  one  county, 

:s  are  prepared  for  each  one 

“.As  the  first  step  in  our  budget  of  our 
sales  and  advertising  program,  therefore, 
we  have  known  facts  of  sales,  costs  and 
distribution  through  jobbers  and  retail 
outlets.”  Mr.  Conylieare  continued.  “What 
do  we  do  with  this  information? 

"Once  a  year  we  call  a  one  or  two- 
day  meeting  of  all  salesmen  in  each 
branch  office.  The  information  is  pre¬ 
pared  by  the  statistician  for  each  trading 
area  and  it  is  used  on  a  principle  of  com¬ 
parable  trading  areas.  In  other  words, 
trading  areas  are  grouped  together  in.so- 
far  as  their  industries  and  economic  con¬ 
ditions  are  concerned,  and  salesmen  can 
be  shown  what  has  been  done  in  other  Jan.  1.  Mr.  ( 
similar  areas  compared  with  what  is  inis  new  conne( 
being  done  in  their  own.”  for  Mr.  Osbo 

The  information  gathered  took  the  his  associates, 
guesswork  out  of  advertising  in  many  Corning  from 
other  ways  as  occasions  arise  according  on  the  edito 
to  Mr.  Conybeare.  He  also  declared  it  American. 


TABLOID  EDITOR  TAKES  HIS  OWN  MEDICINE 


WANT  G.  O.  P.  RESERVA'nONS 

Hotels  in  Kansas  City  are  being  bom¬ 
barded  by  newspapers,  news  service  and 
photograph  syndicates  for  reservations 
for  the  national  Republican  convention 
in  June.  Virtually  every  newspaper  of 
importance  in  the  country  has  wired  re¬ 
servations.  No  action  will  be  taken  on 
reservations  until  after  a  meeting  of  the 
Republican  convention  committee  earlv 
in  January. 


DEPUTY  ATTACKS  DALE 

George  R.  Dale,  militant  editor  and 
publisher  of  the  Muncie  (Ind. )  Post- 
Democrat,  a  weekly,  was  assaulted  in 
Muncie  on  Tuesday  by  Deputv  Sheriff 
Luke  Rowan,  who  claimed  that  Dale 
published  an  untruth  about  him  in  his 
paper  last  week.  The  men  fought  in 
the  office  of  the  county  auditor.  Dale 
has  waged  a  bitter  fight  for  years  against 
several  Muncie  officials. 


HEARS!  MOVES  TO  FAST  NEW  YORK  PLANT 


Journal  and  American  Now  Operating  from  Six-Story  $3,000,000  Building  Geared  for  Speedy  Mass 
Production — Brisbane  Has  Luxurious  Suite — Factory  Plan  Dominates  Other  Departments 


By  PHILIP  SCHUYLER  In  the  cornposing  room,  supplement¬ 

ing  the  linotypes,  are  six  Ludlows  and 

small,  with  desks  all  within  arm’s  length  linotype  batteries  are  other  tables  for  six  monotypes,  and  a  job  stereotype  de- 

at  least  of  one  another  and  the  make-up  the  Brooklyn,  Bronx,  feature  and  other  partment. 

tables  in  the  composing  room  are  about  sections  of  the  paper.  There  is  a  total  Partitioned  off  from  the  composing  room 

10  feet  from  the  sports  editor  and  about  capacity  on  the  tables  of  128  pages,  is  an  office  for  the  composing  room  fore- 

10  feet  from  the  desk  of  Amsger  Spiro,  Centrally  located,  about  15  steps  from  man  and  a  repair  shop  for  mechanics, 

city  editor.  This  is  the  direct  line  system  the  main  news  forms  is  the  proof  table.  .\nd  without  partitions  handy  to  the 

carried  to  a  new  level  of  efficiency.  From  this  point  a  double-geared  con-  make-up  tables  are  three  Scott  moulding 

Private  offices  are  provided  for  Mr.  veyor  carries  two  proofs  laying  one  down  machines.  The  Journal  and  American  arc 

Curley,  managing  editor,  James  Dayton,  before  the  head  proof  readers  in  the  operated  on  a  dry  mat  basis,  and  there 

_  _ _ _ _ are  no  steam  tables. 

•  .  !  Cutler  -  Hammer 

■  conveyors  carry 

the  mats  down  a 
■■  chute  direct  to  the 

U  foundry  on  the 

_  second  floor. 

Also  on  the 


latest,  opened  this  week  in  New  York,  j  . 
is  a  duplicate  of  the  Los  Angeles  Herald 
building,  but,  according  to  Mr.  Hesse, 
is  three  times  larger. 

The  architect  was  Charles  E.  Berge. 

A  tour  through  the  plant  impressed  ^ 
this  observer  with  the  manufacturing 
tradmcy  of  present  day  journalism.  Be-  ,  ^ 
ginning  on  the  sixth  and  top  floor  where  ' 
raain  producing  operations  of  the  Eve- 
™ng  Journal  are  located  one  finds  an 
amazing  concentration  on  speed.  . 

&)py  boys,  the  embryo  cubs  of  earlier  ^ 
journalism,  have  been  relegated  to 

^terday  here.  In  their  place  are  RL  -  —  -  -  :  .  . 

Lamson  pick-up  conveyors.  Two  sets  of  city  room  are  two  12  foot  make-up  tables  m  the  fudge  room,  make  a  total  of  39. 
these  mechanical  messengers  are  arranged  set  on  either  side  of  the  doorway  on  In  the  fudge  room  where  last  minute 
to  carry  copy  from  the  copy  desk  to  the  which  24  news  forms  comprising  the  telegraphic  flashes  arc  received  are  three 
copy  cutter’s  desk  in  the  composing  room  newspaper’s  nurin  sheets  are  made  up.  linotype  machines,  and  in  a  comer  is  a 
on  the  same  floor  in  a  few  seconds  time.  At  right  angles  to  this  set-up  and  ex-  conveyor  which  carries  the  type  down 
The  Journal's  city  room  is  purposely  tending  down  an  aisle  separating  the  the  six  floors  directly  to  the  presses. 


This  is  the  way  they  go  to  work  to 
the  Journal  every  morning. 
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PAGE  TRIED  TO  SELL  HIM  FAKE  LETTER 
IN  1926  SMILEY  WILL  TELL  SENATE 


attended  the  University  of  Arizona,  the 
University  of  Nebraska,  and  Lombard 
College  in  Galesburg. 


A.  P.  CENTRAUZING 
SPORTS  COVERAGE 


investigation  of  Hearst’s  $16,000  Mexican  Expose  Next  Week 
Will  Show  That  Writer  of  Series  Now  Being  Probed  Offered 
Alleged  Damaging  “La  Follette  Letter”  to  Ledger 


MAJ.  BIRDSALL  JOINS 
GANNETT  NEWSPAPERS 


A  STORY  of  how  John  Page,  writer  irashm^ton  Herald,  and  Hearst’s  Wash- 
ol  Ilearst’s  $16,000  Mexican  expose,  ington  lawyer  has  missed  few  sessions 


tried  to  sell  the  J’hiladc!l>liia  Public 
Ledger  some  “obviously  fak^”  Mexican 
documents  in  1926,  will  be  told  next 
Wednesday  by  David  E.  Smiley,  gen¬ 
eral  manager  of  the  North  American 
Newspaper  Alliance  when  he  testifies 
before  the  resumed  public  sessions  of 
the  Senate  sptxial  committee,  investigat¬ 
ing  charges  published  in  Hearst  papers 
involving  the  reputations  of  four  Sen¬ 
ators. 

Mr.  Smiley  was  notified  this  week  by 
telegram  to  be  ready  to  testify  in  Wash¬ 
ington,  Jan.  4.  He  would  not  discuss  the 
affair  with  Editor  &  Publisher  for  pub¬ 
lication,  but  the  story  was  told  by  Robert 


Barry  will  also  testify  next  Wednesday. 


Former  Vanderbilt  Tabloid  and  New 
York  Herald  Executive  Named 
Mechanical  Superintendent, 
Tripp  Announces 


Alan  Gould  Placed  in  Charge  of  Sports 
for  Whole  Service  with  Augmented 
Staff — Is  in  Line  with 
Feature  Policy 


Centralization  of  the  sports  news  de¬ 
partment  of  the  .\ssociated  Press  under 
the  supervision  of  Alan  Gould,  as 


U.  P.  NEWS  CUB  PROVES 
ROMANCE  STIIX  LIVES 


Gittings,  22  Year  Old  Correspondent, 
Gets  Aboard  Dirigible  Los  Angeles 
on  Hunt  for  Dawn  Along 
Atlantic  Coast 


general  sports 
editor,  was  an- 
n  o  u  n  c  e  d  this 
week  at  New 
York  headquar- 


No  need  yet  for  the  pulmotor.  Ro- 


Maj.  .Alfred  Birdsall  former  publisher 
of  the  St.  Petersburg  (Fla.)  Daily  Netes. 
a  tabloid,  and  prior  to  that  assistant 
publisher  of  the  Miami  (ITa.)  Daily  Tab, 

\'anderbilt  newspaper,  has  been  named  ^g^s  Working 
mechanical  sui^rintendent  of  the  Gennett  frotn  New  York 
newspapers,  Frank  E.  Tripp,  general  Gould  will 

manager,  announced  this  week.  He  will  jjg  charge  of 
take  up  his  new  duties  next  week.  sports  coverage 

Maj.  Birdsall  has  had  many  years  of  jy,g  entire 

experience  in  the  m.echanical  departments  country  assisted 


mance  still  lives  and  breathes  in  the  of  newsi^pers.  He  began  as  a  stereotper  ^y  an  augmented 

mance  sun  ii\cs  anu  uicaincs  in  inc  Fratu'tsco  Chronicle  and  in  ^vriters 


newspaper  business. 
It  was  only  this 


Barry,  Washington  correspondent,  in  a  ^eek  that 
recent  dispatch  to  the  Neiv  York  Evening  young  22-year  old 
O'  arid.  cub  fresh  in  New 

Mr.  Smiley  was  editor-in-chief  of  the  York  from  Illi- 
Philadelphia  Public  Ledger  at  the  time  ^ois,  went  out 

of  his  dealings  with  Mr.  Page.  He  had  veterans  to 

purchased  some  stories  from  Page  who  cover  the  take-off 
was  free-lancing  in  Mexico.  These  arti-  of  the  giant  dirig- 
cles  had  been  mostly  on  economic  condi-  j^ig  Loj  Angeles 
tions.  and  managed  to 

Then  he  received  word  from  Page  that  be  the  only  news 
he  had  a  story  so  hot  that  it  couldn’t  be  man  to  get  a’ooard 
trusted  to  the  wures  or  mail  but  was  be-  on  that  dramatic, 

ing  included  in  the  diplomatic  pouch  to  jf  unsuccessful] 

Washington  with  .Ambassador  Sheffield’s  31 -hour  flight  up 
permission.  Mr.  Smiley  received  this  the  Atlantic  coast, 
story  and  it  proved  to  be  a  copy  of  a  let-  searching  for  the 


1898  came  to  New  A'ork  and  joined 
the  mechanical  force  of  the  Neiv  York 
Herald.  He  supervised  the  installa¬ 
tion  of  the  Philadelphia  North  American 
plant  in  1900  and  later  worked  for 
Henry  A.  Wise  Wood  of  the  Wooil 
Newspaper  Machinery  Corporation.  For 
several  years  he  worked  with  dry  mats 


engaged  to  write 
sporting  news  ex¬ 
clusively. 

The  change 


Alar  Gould 


Clarence  Gittings 


which  has  been  made  gradually  since  the 
end  of  the  World  Series,  but  which 
went  into  effect  officially  only  this  week, 
,  .  -  r  ^  r  is,  it  was  explained,  in  line  with  the 

seeking  to  perfect  thein  for  newpaper  p  policy  of  departmentalizing  its 
In  191o  he  R  Hoe  &  Go.  in  various  services.  This  policy  has  been 

^icago,  and  in  1914  returned  to  Ne\\  evidenced  heretofore  particularly  in  the 
York  as  mechamcal  supermtenden  of  the  departments. 

A  etc  }ork  Herald,  a  post  he  held  until  Previously  the  Associated  Press  had 
the  war.  He  was  given  a  commission  and  ^  3  representing  the  main 

servexl  as  proejist  marshal  m  h  ranee.  divisions  with  headquarters  in  San  Fran- 
\\hen  Cornelius  \anderbilt  Jr  started  ^isco,  Chicago  and  New  York.  Now, 
his  tabloid  newspapers  Maj.  Birdsall  was  Qould  declared  this  week,  he  has 

nam«l  mechanical  supervisor  and  later  charge  of  a  writing  staff  of  12 


ter  purported  to  have  been  written  to  vanished^Grayson  airplane,  the  Dawn.  Su  ^Sg^t^  St“^I^tSsbL^\e^'^^^  assi^ed  exclusively  to  sports. 

President  Calles  by  Senator  Robert  La  Undoubtediv  other  newspaper  men  had  publisher  of  the  Vews  there  He  resigned  arrangement  was  made  in 

Ciareiice  Gittings,^new^mem-  ^tt  paper  Ia^e7was  s\"s5^^^^^^^^  Sd"  inforrer^uS 

Maj.  Birdsall  is  a  graduate  of  the 


in  control  of  a  Senate  Bloc  that  could  her  of  the  New  York  staff  of  the  United  Hirrisaii  is  a  uratiuate  ot  the  “'n,  u  *^11, 

^!i‘^higan  Military  .Academy,  and  author  ing  ^pS  "^rvTce's  Tnd  sSiarsS 


His  headquarters  will  be  at  the  Roches 


MAILERS  nGHTING  l.T.U. 
AMENDMENT  IN  COURT 


government  _  _  to  make  this  trip.  Even  then  a  last  min- 

Mr.  ^  Srniley  decided  he  obviously  ute  reversal  almost  kept  him  on  land, 
couldn’t  print  such  a  document  without  You  see  Gittings  is  an  amateur  radio 
establishing  its  authenticity  or  disclosing  operator  as  well  as  newspaper  man.  He 
its  contents  to  Senator  La  Follette  and  might  be  of  some  help,  was  his  plea, 
receiving  confirmation  or  denial.  It  w'hen  he  first  asked  Commander  Rosen- 
seemed  to  him  that  the  document  was  dahl  if  he  could  go  along.  The  Corn- 
preposterous  simply  on  the  ground  that  mander  assented  and  Gittings  borrowed 
the  Senator  had  sufficient  brains  not  to  flying  togs  at  the  Lakehurst  field.  But 

write  such  a  letter.  Another  fact  that  Admiral  Hughes  in  Washington  thought  A»k  Injunction  Again*t  Officials  Pre¬ 
cast  doubt  on  the  document  was  that  the  differently.  Just  before  the  silver  ship 
copy  _  of  the  purported  original  was  in  took  the  air  Monday  a  telegram  was  re- 
Spanish  and  Mr.  Smiley  thought  La  Fol-  ceived  from  Washington  saying  no  news- 
lette  would  have  written  in  English,  if  paper  men  should  be  taken  aboard, 
he  wrote  at  all.  With  other  newspaper  men,  therefore. 

He  forwarded  the  document  to  Barry,  Gittings  was  standing  on  the  sidelines. 


of  a  book  “The  Modern  Printing  Press.’’  features,  and  we  have  augmented  our 


venting  Dissolution  of  Their 
Trade  Disrtict  Union — 
Decision  Reserved 


Staff  and  centralized  it  to  meet  this  situa. 
tion.  Then  too,  there  are  more  sports 
events  than  ever  before  which  require 
special  coverage.” 

Air.  Gould  recently  returned  from  a 
trip  through  the  south  and  middle  west 
perfecting  plans  for  the  new  sports 
coverage.  He  visited  .Atlanta,  Kansas 
Gty,  and  Chicago  among  other  places. 

The  general  sports  eslitor  has  been 
with  the  Associated  Press  for  the  last 
six  years.  He  began  newspaper  work 
in  1914  on  the  staff  of  the  Elmira  (N. 
Y.)  Star  Gazette,  when  Frank  Gannett 


,  T  j  •  .  *■' ...  -  .  '  In  DiAX  APOT.TS,  Ind.,  Dec.  28. — Hearing  w^as  the  citv  editor  of  that  new^naner 

when  a  yeonian  \vas  calling  ^mes  of  the  on  a  plea  of  the  Mailers’  Trade  District  During  the  war  he  spent  a  term  and  a 
Washington  bureau,  asking  him  to  look  crew  to  go  ab^rcl  the  ship.  The  red  tape  Union  that  International  Typographical  half  at  Cornell  X^niversity  in  the  S.  .A. 
into  it.  a  tangled.  Gittings  name  had  not  been  X'nion  officials  be  enjoined  from  enforc-  T.  C.  there,  and  then  returned  to  Elmira 

^  impossAle^  establish  authenticity  and  crossed  off.  He  heard  it  called  made  one  an  amendment  to  the  1.  T.  U.  con-  where  he  worked  on  the  Advertiser,  first 
^  Follette  had  denied  writing  it,  dive  and  got  a^ard.  For  the  first  10  stitution  dissolving  the  Trade  District  .is  reporter  and  later  as  sports  editor. 
^  washed  out.  miles  or  so  out,  1^  kept  himself  discreetly  L'nion,  was  held  in  Federal  Court  here  In  1920  he  became  sports  editor  of  the 


Other  factors  responsible  for  the  inconspicuous.  Then  he  made  his  pres-  yesterday 
Hearst  expose  were  challenged  by  wit-  ence  known  to-  Commander  Rosendahl. 


sports 

Binghamton  Morning  Sun.  and  joined 

.  f  ..TT  „  •.  .  V- -  — vv  .  The  amendment,  adopted  by  a  referen-  the  .AssiKiated  Press  two  years  later. 

nesses  before  committee  sessions  this  Hell,  said  ^e  Commander,  T  cant  fliim  vote  in  November,  is  to  become  ef-  In  1923  he  w'as  named  sporting  editor 

,r,„  fectivc  Jan.  1.  unless  prevented  by  court  of  the  .A.  P.  succeetling  Edward  B.  Moss 

T>-.  *1...  — _ .i.:*..  _  _ ^  •  w 


week.  Frank  Y.  McLaughlin,  an  .Ameri-  throw  vou  overboard  now.” 


pn  engineer  whose  business  is  primarily  The  Los  Angeles  returned  to  her  base  order.  By  the  referendum  vote,  identity  now  executive  secretary  of  the  Lawn 
in  Mexico  City,  testified  that  Miguel  shortly  after  midnight  on  Wednesday  of  the  Mailers’  Trade  District  Union  Tennis  Association.  During  1925  Mr. 
.Avila  who  obtained  the  documents  the  morning.  A  ladder  was  let  down  to  en-  would  be  dissolved,  its  members  retaining  Gould  spent  three  months  as  starting 


Hearst  papers  published,  was  a  man  able  sotne  of  the  Hud  crew  to  clamber  their  membership  in  the  1.  T.  U.  editor  of  the  New  York  Evening Po^, 

notoriously  knovvn  as  a  purveyor  of  aboard,  do\vn  which  the  young  newspaper  The  amendment  would  violate  prop-  giving  that  up  to  resume  press  associa- 

^^*oo  ^^‘^!^^8hlin  man  climbed,  the  first  to  land.  ertv  rights  in  the  I.  T.  U.  held  by  mailer  tion  work. 

said  he  had  probably  seen  20  or  30  docu-  Newspaper  men  at  the  field  tried  to  get  members.  Attorney  James  C.  Dailey,  rep-  - 

ments  brewed,  as  he  put  it.  by  .Avila.  all  details  from  him.  but  Gittings  told  resenting  the  mailers,  asserted  in  his  DAILY  LOSES  APPEAL 

At  an  executive  session  of  the  commit-  only  the  highlights  and  made  his  way  to  opening  statement.  Statements  were  mu  n  /cm  1  \  n  -r  xr 

tee  a  week  ago.  Mr.  McLaughlin  re-  the  nearest  telegraph  office.  The  sleepy  made  also  by  .Attorney  Robert  N.  Gold-  int  tlarcmore  (Okla.j  Daily  News 


quested  Avila  be  produced.  The  commit-  operator  started  sending  in  the  story  Git-  ing  Chicago  representing  President  'ts  appeal  to  the  supreme 

was  informed  Dec.  27,  howe'*^**  «  v-,  •  •  *  . .  court  of  OWIalionia  in  itc  cnit  mmnpl 


c-  r  ..  TT  .  tings  had  written.  He  was  doing  it  badly.  Charles  P.  Howard,  and  Attornev  Mar-  Oklahoma  in  its  suit  to  compel 

William  S.  Deford,  Hearst  s  chief  attor-  “Here.”  said  the  exasperated  reporter  tin  M  Huec  Indiananolis  renresentine  county  commissioners  to  issue 

ney,  that  Avila  could  not  be  found.  .At  and  Morse  amateur,  “let  me  do  it.”  administration  faction  officials  includine  warrant  in  iwyment  of  $31..500. 


Mr.  Mcl-aughlin’s  request  Senator  Reed 
then  instructed  Deford  to  have  .Avila  telegraphed  it  to  his  office  himself, 
present  next  Wednesday. 


The  news¬ 
paper  contended  that  the  signature  to  the 
original  warrant  was  a  forgery  and  that 
it  had  never  received  payment. 


.  ,  ,  .  ■  administration  faction  officials,  including  ,,  ,,  ? ‘ ‘7?; 

And  after  getting  his  exclusive  story  he  the  first,  second  and  third  vice-presidents  due  the  newspaper, 

.  .  .  and  secretary-treasurer.  Decision  on  the 

1  •  t  •  Tired  out,  Gittings  insisted  also  on  re-  injunction  plea  is  not  expected  for  sev- 

Mr.  Mcl-aughlm  was  at  his  home  in  porting  to  his  office  himself.  Then,  in  eral  days 

Superior,  Wis.,  when  Hearst  began  pub-  language  less  stilted  necessarily  than  the  _ 

lication  of  the  documents  supplied  by  written  account,  he  told  the  story  of  the 

flight. 

“I  tell  you  the  trip  was  fine.”  he  con¬ 
cluded.  “It  gave  me  a  real  thrill.” 

Gittings  onlv  arrived  in  New  York 


Avila.  He  at  once  recoenize<l  them  as 
forgeries,  he  said,  and  knowing  the  char¬ 
acter  of  Avila  informed  Senator  La  Fol¬ 
lette. 


PARAGRAPHERS  ORGANIZE 


IOWA  PAPERS  MERGED 


The  Odebolt  (la.)  Netvs  and  the  Ode- 
Composers  of  “those  foolish  little  things  holt  Chronicle  have  been  merged  as  the 
on  the  editorial  page”  for  Florida  news-  Chronicle.  August  Reuber,  who  has  been 
papers,  met  at  I-eesburg,  Fla.,  recently  editor  of  the  News,  will  continue  as  editor 


.  for  Mr.  Hearst  are  fol W-  shortly  after  Thanksgiving  Day,  after  an  and  formed  the  Florida  Paragrapher's  while  Paul  G.  Wagner  who  has  been 

mg  the  .Senate  hearings  closely  Mr.  De-  initial  year  spent  in  newspaper  work  on  League.  Ivy  Oough  Johnson,  woman  editor  and  manager  of  the  Chronicle, 

torn  has  been  a  constant  attendant,  while  the  staff  of  the  Galesburg  (TII.)  Dailv  paragrapher  of  the  Leeshirf;  Commercial  will  have  charge  of  the  mechanical  ctJ 

AA  ilton  J.  Lambert,  publisher  of  Hearst’s  Register  and  Mail  Previously  he  had  was  elected  “Chief  Ragger.”  of  the  business. 
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ACHIEVING  THE  CORRECT  TONE  IN  ADVERTISING 


Agency  Executive  Says  Copy  Must  Give  Pleasure  to  Be  Read  and  Favorably  Remembered — Liquid 
“L”  and  “R”  Sounds  Difficult  to  Read— “S’s”  Give  Speed,  “H”  Words  Add  Force 


4417  AS Y  to  write,  hard  to  read,”  was 
declared  bv  Robert  Louis  Steven- 


See  how  they  are  cliarged  with  r’s 
and  p’s.  Ouitrast  the>e  two  pieces  of 
Copy— one  full  of  “r’s"  with  one  “l"  and 


By  G.  W.  FREEMAN  See  how  they  are  charged  with  r’s 

declared  by  Robert  I^uis  Steven-  Griffin,  Johnson  &  Mann,  Inc.,  Advertising,  New  York  ’’’.‘if-* 

con  to  be  an  axiom  of  the  scriveners  c  •  •  a  ,  •  j  r  ^  u  yr  n  ,i  '-oP.'— «ne  Mill  ot  rs  with  one  t  and 

^  and  advertising  writing  can-  ,  ,  Follounng  tn  part,  he  text  of  an  address  delivered  by  Mr.  Freeman  recently  one  “p,”  and  the  other  a  succession  of 

ft  eVane  the  laws  that  govern  the  crea-  be/orc  the  AUentoxen  {Pa.i  Advertising  Club. _ -k-  sounds; 

c  «  all  effective  coov  — Ti - TT - i - 7T, - i i i ^ - .  “She  will  be  beautiful  of  course  in 

‘’two  people  utter  identical  phrases,  ^^^se  near  alliteration  following  cut,  gut  glut,  hut,  jut,  nut,  putt,  rebut  rosy  future  pictured  by  a  mother’s 

JiZe  repels  by  his  truculent  gruffness,  f  ^hal  rut.  scut  Forty-two  words--and  out  o  dream.” 

ana  one  ^  j  ^  nlearina  of  the  following  groups  of  letters  them  only  a  few  that  are  pleasant — and  “\Va,s 


r^s  altSethe?  charms  That  is  a  maM  the  effect  of  alliteration  with  any  they  are  pleasant  only  in  one  of  several  have  it  heautifullv  clean  and  well  kept 

f^n/totie  of  voice  '  in  the  same  group.  alternative  meanings.  As  often  as  not  ;uk1  it  will  add  more  than  anvthing  else 

■c^ffp^=  W  mechan-  I-  P'b'f-v.  ’  II.  t-d-th.  III.  k-g-ch.  they  are  unpleasant  m  others.  For  ex-  p,  your  attractiveness.” 


‘Wa.sh  your  hair  becomingly,  always 


ter  of  tone  of  voice. 

The  printed  word  offers  few  mechan¬ 
ical  devices  for  indicating  stress  and 
manner,  and  so  the  advertising  writer 
must  employ  words  as  tools  for  modify¬ 
ing  stress  and  tone,  and  by  his  literary 
stvle.  develop  a  pleasing  tone  of  voice 
in’ his  copy.  .  .  , 


alternative  meanings.  As  often  as  not  ;uk1  it  will  add  more  than  anvthing  else 
they  are  unpleasant  m  others.  For  ex-  vo,jr  attractiveness.” 


Wihy  all  this  bother  about  technique? 
Is  a  pleasing  style  worth  while?  The 


answer  is  written  plain  in  every  success-: 
ful  advertising  series.  For  advertising 
is  persuasion,  and  without  pleasure  there 
is  no  persuasion.  We  must  make  people 
want  to  go  our  w’ay  and  buy  our  goods. 

.Already  the  value  of  this  appeal  of 
pleasure  is  understood  in  advertising,  but 
largely  confined  to  art  work  and  typog¬ 
raphy. 

The  pictorial  side  gets  painful  thought 
so  as  to  make  the  advertisement  appeal. 
.And  then  the  one  element  that  can  really 
appeal  to  the  mind  and  to  the  imagina-- 
tion  is  dismissed  with — “Make  it  brief,’’ 
or  “Just  talk  naturally.” 

“Natural”  copy  is  the  hardest  to  write. 
It  takes  most  labor ;  that  is,  if  it  seems 
natural.  For  most  copy  that  is  written 
■just  like  you  talk”  reads  like  nothing 
under  heaven. 

Here  is  a  piece  of  copy  written 
“naturally”  by  an  engineer  to  describe  a 
motor  car  his  company  marie : 

“The  — -  Motor,  made  entirely  by 

the  -  Company  embraces  an  eight 

olinder  motor,  which  type  or  design 
from  an  automotive  standpoint  is  the 
accepted  standard  of  the  industry  to  the 
ends  of  expressing  the  values  above,  than 
which  no  other  type  of  motor  can  com- 


“Is  a  pleasing  style  worth  while? 
The  answer  is  written  plain  in 
every  successful  advertising  series. 
For  advertising  is  persuasion,  and 
without  pleasure  there  is  no  per- 


“To  speed  copy  use  short  words. 
But  don't  be  obsessed  with  the 
short-word  ’mania.’  If  you  want 
weight,  and  even  if  you  need  a 
long  word  for  beauty,  don't  bulk 
at  a  polysyllable.” 


“.After  your  copy  has  ‘cooled 
off'  and  you  can  read  it  with  dis¬ 
passionate  eyes,  read  it.  and  if 
possible,  read  it  aloud.” 


G.  W.  Freeman 


Now  examine  this  from  a  recent 
Jordan  offering ; 

“Nimble,  snug  and  hammack  swung, 
close  to  the  skirfiming  road,  this  fascinat¬ 
ing-  car  glides  lightly  on  its  way.” 

Count  the  “s’s.”  That’s  the  secret  of 
its  speed  and  action.  For  “s"  is  the 
s>-mbol  of  the  present  active  verb.  It 
denotes  action. 

To  speed  copy  use  short  words. 
Short  sentences.  Short  paragraphs. 
Words  filled  with  s’s. 

But  -speed  isn’t  always  what  we  are 
after.  Sometimes  a  client  prefers  that 
we  obtain  results — and  that  often  calls 
for  emphasis.  To  give  weight  to  any 
point  u^e  a  few  more  words. 

Don’t  be  obsessed  by  the  short-word 
“mania.”  If  you  want  weight,  and  even 
if  you  need  a  long  word  for  beauty, 
don’t  balk  at  a  polysyllabic. 

Short  words  aren’t  necessarily  “good 
old  .Anglo-Saxon.”  Latin  has  given  us 
“mob”  and  “vest”  and  “togs.” 

-And,  as  shown  above,  .Anglo  Saxon 
had  a  few  jawbreakers  of  its  own — 
such,  for  example  as  beahgifa  and 
eadorlangne. 

If  you  want  force,  I  suggest  that  you 
try  out  a  few  words  with  initial  “H.”  H 
is  a  forceful  letter.  Just  open  your 
mouth  and  let  out  a  “wh<xip”  or  a 
I  “holler”  and  you’ll  see  why.  The  Greeks 
called  the  H-sound  a  “rough  breathing.” 
Just  listen  a  moment  to  this  list :  Ha. 


standard  of  the  industry  to  the  -1^  ‘il  hump,  hey  vjou  hark,  hancl 

expressing  the  values  above,  than  Alliteration  is  attractive  and  useful  ample  "jug,”  which  i  n’t  pleasant  if  hack,  hit,  hate,  hell, 

o  other  type  of  motor  can  com-  <xily  in  headlines.  In  body  text  it  gives  were  in  it.  .As  for  the  other  words  Dn  the  subject  of  "how  to  do  it.”  I 

an  effect  of  insincerity.  Consider  this  in  this  list,  the  majority  are  not  only  w'ould  say :  First,  put  off  any  piece  of 
is  just  the  way  he  wrote.  It’s  bit  of  copy  which  appeared  in  a  booklet  unpleasant  to  the  ear,  but  they  denote  writing  that  you  have  to  do  just  as  long 
way  he  talked.  issued  years  ago  by  an  advertising  and  connote  unlovely,  unpleasant,  dis- .  you  can,  so  as  to  leave  as  much  time 


Here’s  another  engineer  who  wrote  agency 


some  copy  for  a  manufacturer  of  rubber  “\Ve  produce  copy  that  causes  pros- 
belts.  pects  to  pause,  ponder  and  purchase.” 

.  .  .  ’  the  present  day  farmer  will  jQ^nds  strained,  it  bears 

buy  <mly  the  best,  regardless  of  mitia  earmarks  of  the  “smart  alec.” 
cost,  for  experience  has  taught  him_  that 


tasteful  things.  as  possible  for  turning  your  subject  over 

Does  it  not  seem  to  you  that  there  '•!  your  mind, 
may  be  something  to  this  “style  thing”  Second,  when  you  come  to  the  actual 
after  all?  production  -of  your  copy,  write  what 

Well  here  is  another  displeasing  yo*t  have  to  say  as  rapidly  as  you  can. 
sequence;  The  liquids,  “1”  and  “r”  arc  Third,  set  what  you  have  written  to 


cost,  tor  experience  has  taught  him  that  to  he  avoided  in  sequence;  r  ne  iiquius,  i  ana  r  arc  - .... v..  wrmcn  lo 


.  .  I  T)  ,  j  •*  accidental  rh\-mes  in  the  body  of  his  text. 

"T'S-.  “  And  >«.  rhymed  aad  tf' 


that  are  closely  related,  they  do  not  get  Tiay  become  “cold.” 


sound  as  natural  as  this:  rVivmeH  tevt  are  '  anathema  rhvmed  '-oiismcr  mis  sciiiciicc  iroiii  a  rcccm 

“Did  vou  ever  buy  a  likely  looking  worth  their  weight  in  “Sunmaid  Raisin”  page  advertisement  in  ^  and  tf  possible  aloud.  A  our  eyes  will 

Tub  cow  onlv  to  find  that  she  never  *  lu...  the  Post:  detect  many  places  crying  for  improve- 


mg  well  together.  Then,  after  it  has  cooled  off  and  you 

Consider  this  sentence  from  a  recent  eat^  read  it  with  dispassionate  eyes,  read 


Si\S™gh  ",Slk°  o^y'for  her  ?2d"  'I;S„Shk  Z,  ■ "»iou,,  wholesome.  Ml  men,  and  yon,  ear,  will  catch  ^illamre. 

If  you  have,  you’ve  learned  that  low  fL  Wdson  iXl  PrSTvour  ^  *>«’ead”-  When  you  have  done,  cutting  down, 

first  cost  does  not  always  pay  best.  P® .  I  defy  any  one  to  read  that  the  first  altering,  substituting,  you  will  have  made 

There  are  scrubs  amf)ng  farm  belts,  and  time  and  not  say,  “delicious,  wholesome,  ^  beginning  towards  the  attainment  of 

there  are  pure-breds,  and  vou  know  These  belong  right  along  with  Thirt>  fyjj  fluited  raisin  bread,”  or  at  least  st>le. 

which  kind  will  give  you  satisfaction.”  Septem^r.  “Full  fruited  laisin  bled.”  .  ___  TT 

“Don’t  use  threadbare  words.”  How  know  that  words  ^ggest  re-  that  classic  tongue  twister,  COPY  APPEAL  CONTEST 


detect  many  places  crying  for  improve- 


cost  noes  nor  always  ^y  oesr  j,  Emeralite 

inere  are  scrubs  among  farm  belts,  and  , 

there  are  pure-breds,  and  you  know  These  ^long  ri^t  along  -wi 
which  kind  will  give  you  satisfaction.”  „  SeptemTCr. 

“Don’t  use  threadbare  words.”  How  ,  know  that  words  s 


“lion’t  use  threadbare  words.”  How  know  that  words  suggest  re-  jt’s  like  that  classic  tongue  twister,  COPY  APPEAL  “CONTEST” 

often  have  we  heard  that  go^  advice,  l^tcd  ideas — connotation.  The  more  “The  rat  ran  over  the  roof  with  a  lump  - 

.Another  warning  of  the  professional  pleasing  the  connotation,  the  m^ore  pleas-  of  raw  liver  in  its  mouth.”  K.  C.  Journal-Post  Stunt  Gave  Index 

rhetoricians  bids  us  avoid  “alliteration’s  '"R  effect  of  the  word.  1  he  classic  So  much  for  the  unpleasant  sounds.  Effective  Advertisements 

Miful  aid.”  .And  yet  there  is  a  valid  horrible  example  once  quoted  by  an  Wg  have  seen  that  “obs”  and  “ubs”  and 

reason  why  we,  as  copy  writers,  should  ritherwise  intelligent  advertising  man  was  "uts”  and  “ugs”  are  not  pleasing.  nwel  advertising  contest,  wliich 

rmploy  it.  .Alliteration  formed  the  basis  ’’^lake  the  old  home  into  a  new  house.”  These  discordant  sounds  have  their  acted  as  a  stimulant  to  buying  from  ad- 

of  the  early  poetry  of  our  race  and  that  ^  personally  don’t  believe  that  any  u^e.  however,  for  the  skillful  copv  writer  vertisements  and  a  check  on  the  appeal  of 

arly  poetical  influence  is  persistent.  advertising  man,  not  even  the  boss  s  vsill  employ  them  when  he  'touches  advertisements,  was  conducted  by  tht 

Alliteration  is  valuable  in  headlines,  younger  brother,  ever  wrote  that.  lii^tly  on  those  conditions  which  he  City  Jourttal-Posi  during  the 

“Montreal  or  Miami,  it’s  all  the  same  But  aside  from  their  connotation,  are  wishes  to  appear  unpleasant.  Thus  a  Christmas  shopping  season, 
to  a  Marmon,”  is  more  effective  than  there  any  pleasing  words — or  unpleasing  Weed  Chain  advertisement,  which  de-  Prizes  totalling  $325,  including  13 


K.  C.  Journal-Post  Stunt  Gave  Index 
to  Elffective  Advertisements 

.A  novel  advertising  contest,  wiiich 


Prizes  totalling  $325,  including  13 


“Palm  Beach  or  Quebec,  it’s  all  the  ones?  In  and  of  themselves,  pleasant  or  scribed  the  “smug”  content  of  the  foolish  awards,  were  given  to  readers. 


totne  to  a  Marmon.”  The  value  of  the  unpleasant?  driver  who  left  his  chains  back  in  the  Terms  of  the  contest  required  the 

tlKteratinn  is  in  its  swing  and  tinkle.  Suppose  we  pick  up  a  rhyming  die-  garage.  reader  to  clip  the  advertisement  of  the 

But  often  it’s  good  craftsmanship  to  tionary  and  look  up  monosyllables  end-  But  on  the  positive  side  of  the  sub-  article  purchased  and  mail  it  and  the 

*«ii  along  the  edges  of  alliteration,  ing  in  “ob.”  What  do  we  find?  Blob,  ject,  are  there  pleasing  words?  sales  slip  to  the  paper  with  a  letter 

There  are  three  ways  to  do  this.  bob,  cob,  fob,  gob,  hob,  job,  knob,  etc.  Who  dees  not  roll  such  words  as  these  telling  how  or  why  the  advertisement 

1—  .Alliterate  accented  syllables.  Suppose  we  try  our  luck  with  those  in  under  his  tongue? — Power,  purple,  attracted  attention,  whether  it  aroused  a 

Gold  Seal  Congoleum.  “ub!”  Bub,  chub,  club,  cub,  drub,  dub,  promise,  progress,  proven,  providence.  desire  to  purchase  or  helped  to  deter- 

Complete  dental  Treatment.  grub,  hub.  _  Closely  allied  -to  “v”  is  “f”  and  r-p-J  mine  where  to  make  a  purchase  already 

2—  Trick  the  eye.  (This  is  usually  How  about  those  in  “ug"?  Bug,  drug,  ili  almost  as  plcSsing  as  r-p-v.  ’  decided  on  and  of  the  service  received 

*l>iite  effective.)  dug,  hug,  jug,  lug,  mug,  plug,  pug,  rug<  Consider  these  trade  names— Para-  at  the  storfr. 

Jl.60  Saves  your  City.  Now  let  us‘  look  over  just' (me  more'  rttoiint  Pictur^,"  Packard,  Peerless,  .Amount  of  the  purchase  was  not  con- 

Kitchen  Cleanser.  list — words  en^g  in' “ut”;  *  Btit,  btitt,'  Pierce  Arrow,  .and  Ivory  Soap.  *  '  sidered  til  judginc  the  letters. 


•toite  effective.) 

60  Saves  your  City. 
Kitchen  Cleanser. 
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Editor  &  Publisher  and  The  Fourth  Estate  for  December  31,  1927 


SIXTY  DAILIES  RAISE  MILLION  FOR  CHARITY 


Christmas  Funds  and  Clothing  Collections  Provide  Gifts  for  More  Than  1,000,000  Needy  This 
Christmas — Presents  Range  from  Year’s  Support  to  Elntertainment  and  Dinner 


CIXTY  dailies,  of  nearly  2,000  pub- 
lished  in  the  United  States,  played 
a  part  in  raising  close  to  $1,000,000  this 
year  used  in  presenting  Christmas  gifts 
to  1,000,000  needy  people,  ranging  from  a 
year’s  financial  support  to  one  night’s  en¬ 
tertainment  at  the  show  or  a  turkey  din- 


These  approximate  figures  are  merely 
indicative  of  the  generous  response 
newspaper  readers  made  to  the  annual 
appeals  for  aid  at  Christmas  time.  They 
were  gathered  by  Editor  &  Publisher 
through  a  telegraphic  survey  of  29  im¬ 
portant  cities.  Only  one  of  the  29  re¬ 
ported  that  the  newspapers  played  no  part 
in  the  charitable  enterprises  characteristic 
of  the  holidays.  That  was  Philadelphia. 

The  Neiv  York  Times  led  all  papers 
of  the  country  in  the  amount  of  money 
it  helped  raise  in  its  “Hundred  Neediest 
Cases”  appeal.  This  year  by  Dec.  28, 
$262,692.57  had  been  collected,  w'hich 
was  approximately  $18,000  short  of  last 
year  when  the  grand  total  was  $280,- 
302.28.  The  fund  will  aid  some  1,700 
people,  it  is  estimated. 

For  quickest  action  the  record  must 
be  held  by  the  Old  Newsboys’  Good- 
fellow  Association  of  Detroit,  which  with 
the  co-operation  of  all  three  dailies,  the 
N^cu's,  Times  and  Free  Press,  raised 
$43,456.83  in  a  one  hour  street  sale  of 
special  “Goodfellow  editions”  of  De¬ 
troit  newspapers.  This  is  an  annual 
feature  of  the  Christmas  season  in  De¬ 
troit.  From  other .  sources  the  Good- 
fellows  raised  an  additional  $32,200  and 
the  total  fund  was  expended  upon  30,000 
poor  children  in  food  and  toys. 


only  a  Christmas  dinner  but  food  for 
subsequent  meals.  A  more  spectacular 
part  of  the  festival  was  the  entertain¬ 
ment  in  the  Coliseum,  the  morning  of 
Dec.  26,  attended  by  about  10,000  children, 
each  of  whom  received  a  number  of  gifts. 
The  St  Louis  Times,  as  for  several  years 
past,  carried  on  a  good  fellows  movement 
and  raised  a  fund  with  which  Christmas 
baskets  were  purchased  for  1,000  fami¬ 
lies. 


Journal  from  school  children  reached  a 
total  of  nearly  $20,000,  an  amount  greatly 
in  excess  of  any  since  it  was  established 
eight  years  ago. 

The  Chicago  Tribune  good  fellows  sup¬ 
plied  food,  clothing,  gifts  to  more  than 
15,000  of  the  city’s  poor,  while  the  Herald 
and  Examiner’s  basket  fund  cared  for 
more  than  5,000  families.  The  Chicago 
Ez'cnmg  Post’s  Christmas  fund,  which 
amounted  to  $7,000,  was  distributed 


Prominent  authors  turned  reporters  for  through  the_  Christmas  bureau  of  the  Chi- 


a  day  to  visit  drab  tenement  houses  and 
tell  about  conditions  found  to  help  the 
New  York  Evening  Post  raise  money  for 
its  CMd  Couples  fund.  On  Dec.  28,  $49,- 
407.44  had  been  raised  this  way.  It  was 
to  be  spent  in  giving  12  months’  aid  to 
150  neediest  aged  poor.  The  fund  was 
originated  by  John  Palmer  Gavit,  for¬ 
mer  managing  director. 

The  New  York  World,  concentrating 
its  efforts  on  the  children  of  poor  parents 
whom  accident  or  disease  had  confined  to 
the  public  wards  of  city  hospitals,  was 
able  to  distribute  gifts  to  1,632  children 
with  the  help  of  generous  readers.  Pack¬ 
ages  were  distributed  also  to  631  homes. 
Gifts  included  warm  sweaters  and  muf¬ 
flers,  dolls,  watches,  toys,  books,  games, 
candies  and  cake.  The  World  assumed 
for  itself  financial  responsibility  for 
bringing  Christmas  to  1,000  children. 

The  New  York  American  and  New 
York  Evening  Journal  raised  $98,532  for 
their  annual  Christmas  party  at  the  69th 
regiment  Armory  on  Christmas  Eve 
when  50,000  of  the  city’s  poor  passed  in 
long,  happy  lines  to  receive  baskets. 
The  Brooklyn  Daily  Eagle  gathered 


cago  council  of  social  agencies. 

The  children  of  the  “Topsy  Turvy 
Time  Club”  of  the  Chicago  Daily  News 
radio  station  W’MAQ  collected  $5,000, 
which  was  distributed  through  established 
charitable  agencies. 

More  tlian  20,000  poor  children,  con¬ 
valescing  war  veterans  and  elderly  shut- 
ins  attended  performances  at  the  Bala- 
ban  and  Katz  theatres  as  guests  of  the 
Chicago  Evening  American,  during  the 
two  weeks  preceding  Christmas. 

Assistance  was  brought  to  more  than 
600  Des  Moines,  la.,  families  on  Christ¬ 
mas  Day  as  a  direct  result  of  the  appeals 
of  the  Des  Moines  Register  and  Evening 
Tribune-Capital  for  gifts  to  the  charity 
funds  of  the  two  papers.  The  Re^ster, 
as  usual,  carried  on  its  saddest  thirteen 
campaign,  a  movement  to  raise  a  fund 
sufficient  to  give  $13  a  week  for  thirteen 
weeks  to  the  13  families  judged  by  Wel¬ 
fare  Bureau  social  workers  to  be  the 
most  needy. 

The  Evening  Tribune-Capital  at  first 
made  appeal  for  “home  Christmas”  cele¬ 
brations  for  25  families  that  were  public 
charges.  Under  the  plan  each  prosperous 
family  volunteering  to  aid  the  movement 


set  forth  that  there  were  in  the  county 
224  worthy  families,  wholly  or  partially 
dependent  for  aid  upon  an  inadequate 
county  fund  authorized  for  relief  work 
among  the  poor.  The  initial  quota  of  25 
families  was  quickly  oversubscribed  and 
three  days  before  Christmas  arrange- 
ments  were  made  to  take  care  of  the 
entire  group  of  224  families.  Subse¬ 
quently  applications  were  received  from 
400  more  worthy  and  needy,  but  not  en¬ 
tirely  destitute  families,  and,  after  these 
had  been  investigated  by  competent  social 
workers,  Christmas  cheer  in  the  form  of 
dinner,  fuel,  clothes  and  toys  was  granted 
by  sub^ribers  of  the  paper. 

In  addition  more  than  $1,000  was  con¬ 
tributed  to  the  Evening  Tribune-Capital 
permanent  charitable  fund,  the  “Sally  Joy 
Brown”  fund.  This  was  used  to  re¬ 
lieve  particularly  needy  cases  after  con¬ 
sultation  with  social  agencies  to  avoid 
assisting  the  unworthy  or  rendering  of 
duplicate  service. 

“The  record  of  600  families  cared  for 
is  the  largest  in  the  history  of  the  papers,” 
Gardner  Cowles,  Jr.,  told  Editor  &  Pub¬ 
lisher. 


The  late  Tom  May,  noted  cartoonist  f.^9,192  fw  the  “Forty  Neediest  Fami-  was  assigned  a  poor  family  to  entertain 


of  an  earlier  generation  m  newspaper 
work,  who  died  in  Detroit  last  month, 
iwovided  the  inspiration  for  this  annual 
Goodfellow  event  with  his  cartoon  “For¬ 
gotten”  which  was  widely  copied  after 
it  appeared  in  the  Detroit  Journal  20 
years  ago. 

In  Columbus,  O.,  the  chief  newspaper 
charity  activity  was  the  sale  of  a  newsie 
charity  edition  prepared  by  Howard 
Rhoades,  a  newspaper  man,  and  sold  by 
old  newsboys  of  the  city.  The  former 
carriers,  who  returned  to  their  jobs  as 
a  Christmas  gift  to  the  needy,  embraced 
some  of  the  most  prominent  young  busi¬ 
ness  men  of  Columbus.  Approximately 
$25,000  was  raised. 

The  Providence  (R.  I.)  Jounusl  had 
to  check  the  generosity  of  its  readers 
in  connection  with  one  fund  it  was  rais¬ 
ing.  A  “Santa  Claus”  fund  to  provide 
toys  to  needy  children,  reached  a  mark 
of  $4,888.07  on  Dec.  22  and  contributors 
were  told  through  the  news  columns,  “no 
more  money,  please.” 

Toys  were  distributed  to  7,616  chil¬ 
dren  in  the  city  and  outlying  sections. 
Trucks  of  the  Journal  fleet  aided  in  the 
distribution. 

A  total  of  $11,259.88  was  contributed 
by  readers  of  the  Journal  and  the  Ez'cn- 
ing  Bulletin  to  Christmas  funds  these 
paiiers  sponsored.  A  Christmas  dinner 
fund  reached  $6,371.81  on  the  final  day 
and  was  used  to  provide  Christmas 
baskets  for  1,400  needy  families  in  the 
city. 

.\n  out  of  the  ordinary  collection  is 
that  which  has  been  made  since  1900  by 
George  S.  Johns  of  the  St.  Louis  Post- 
Dispatch,  who  originated  the  idea  and 
still  leads  it.  It  provides  distribution  of 
pipes  and  tobacco  to  destitute  men. 

The  St.  Louis  Post-Dispatch  Christ¬ 
mas  Festival  held  this  year  for  the  28th 
time  had  a  $20,000  budget  and  con¬ 
tributions  are  expected  to  approach  that 
amount  when  belated  gifts  are  received. 
The  chief  item  of  expense  was  for  5,000 
baskets  sent  to  homes  of  the  poor.  These 
baskets  of  carrying  capacity  according 
to  the  size  of  the  family,  were  estimated 
to  have  cost  $3  each  and  contained  not 


lies”  of  Brooklyn.  _  for  Christmas  Day  either  in  their  own 

More  than  50,000  of  Chicago’s  un-  home  or  in  the  home  of  the  donor, 
fortunates  were  given  a  Merry  Christmas  Names  of  families  relieved  were  not 
through  the  charitable  and  philanthropic  printed  but  worthiness  of  the  families, 
activities  organized  by  the  six  Chicago  mainly  fatherless  homes,  was  vouched  for 


newspapers. 

The  eight  annual  “Christmas 
Fund,”  raised  by  the  Chicago 


Shoe 

Daily 


by  Mrs.  Ruby  Tillmont,  administrator  of 
the  Polk  County  Poor  Relief  Fund.  The 
first  installment  of  the  series  of  articles 


MADE  PLANT  A  CHRISTMAS  TREE 
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To  make  the  Chrisnnas  spirit  soar  skyward  in  Oklahoma  City,  Walter  Harrison, 
M.  E.,  of  Okhthomm  and  Timet,  started  contest  to  get  town’s  business  men  to 
decorate  their  offices.  He  set  the  pace  in  way  pictured  above. 


The  Pittsburgh  Press  raised  close  to 
$11,000  for  purchase  of  gifts  for  over 
5,400  children  in  60  institutions  and  also 
assisted  in  raising  about  $2,500  for  re¬ 
lief  of  striking  coal  miners  and  their 
families.  The  Sun-Telegraph  raised 
nearly  $4,000  for  fund  to  be  distributed 
to  the  twenty  most  needy  cases  in  Pitts¬ 
burgh. 

All  Washington  newspapers  co-operated 
with  the  associated  charities  to  provide 
necessities  of  life  for  helpless  adults  and 
children  during  the  holidays  and  during 
the  coming  year.  The  Star,  Herald.  Times, 
News  and  Post  gave  much  publicity  for 
several  weeks  to  families  in  desparate 
circumstances  without,  of  course,  men¬ 
tioning  names  of  those  in  dire  need. 

With  its  annual  “ten  opportunities”  ap¬ 
peal  the  Atlanta  (Ga.l  Constitution 
raised  approximately  $5,500  in  popular 
subscriptions  and  pledges  to  provide  a 
year  of  “normal  living”  for  the  city’s  ten 
most  worthy  and  neediest  families,  com¬ 
posed  of  ten  widows  and  50  children. 

The  Atlanta  Georgian,  through  its 
“empty  stocking  fund,”  realized  upward 
of  $4,600  toward  filling  Christmas  stock¬ 
ings  for  the  city’s  poor  children,  at  one 
dollar  per  stocking. 

Memphis  newspapers  took  the  lead  in 
caring  for  the  city’s  poor  during  the 
Christmas  holidays.  The  Press-Scimitar, 
sprnsnring  the  goodfellows  club,  raised 
$39,000  which  was  used  in  caring  for 
2,000  needy  families.  The  Commercid 
Appeal  and  Evening  Appeal  accepted 
contributions  totaling  $6,000  which  will 
he  spent  throughout  the  year  in  caring 
for  what  were  chosen  as  the  “50 
neediest  cases”  in  Memphis. 

Playing  host  to  more  than  100  n^y 
families,  the  Birmingham  News  raised 
funds  and  distributed  food,  clothing, 
and  gifts  to  underprivileged  people  in 
Birmingham  as  the  paper’s  part  in  provid¬ 
ing  Birmingham  with  a  merry  Christmas. 
A  fund  totaling  more  than  $500  was 
raised  by  the  paper  in  addition  to  a 
tremendous  quantity  of  clothing,  cast¬ 
off  toys  and  a  large  number  of  baskets 
of  food,  all  of  which  were  distributed  on 
Christmas  Day. 

For  more  than  a  week  prior  to  Christ¬ 
mas.  the  News,  ran  daily  stories  describ¬ 
ing  in  detail  the  families  whom  the  paper 
desired  to  aid.  The  response  to  the 
stories  were  far  greater  than  any  one  on 
the  paper  expected.  Not  only  did  the 
News  take  special  care  of  a  certain 
number  of  families,  but  wide  publicity 
was  given  to  all  special  fimds  that  were 
being  raised  throughout  the  city  lor 
Christmas  charity.  Figures  are  not 
available  as  to  the  exact  amounts  raised 
through  the  publicity  given  private 
charities,  but  the  amount  will  run  up- 
(Continued  on  page  43) 
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Greater  home  circulation  than 
any  other  Detroit  newspaper 


T’S  AGREED  by  all,  who  ever  leaned  over  a  counter 
IMN  and  tried  to  lure  the  customer’s  elusive  dollar  from 
the  tightly  closed  pocketbook  to  the  dark  interior  of  a 
spacious  till,  that  woman  does  the  buying. 

Mere  man  may  bring  home  the  bacon,  but  it’s  the  lady 
of  the  household  that  dictates  its  purchase.  And  it  isn’t  just 
edibles!  She  not  only  decides  on  the  contents  of  the  family 
cupboard  but  she  also  has  much — very  much  to  say  about 
the  color  of  Mr.  Jones’  tie,  and  when  it  comes  to  the  children’s 
clothing,  supplies,  and  necessities  —  well,  where  does  Mr. 
Jones  come  in  any  way? 

All  of  which  means  that  if  your  advertising  message  is 
to  make  the  cash  register  ring  it  must  be  read  in  the  home — 
in  the  realm  where  woman  dominates. 

That  means  that  your  advertising  must  be  in  the  HOME 
newspaper — the  one  medium  that  goes  into  four  out  of  every 


five  homes  in  Detroit  where  any  English  newspaper  is  taken. 
It  must  appear  in  the  newspaper  that  she  enjoys  reading,  the 
newspaper  that  not  only  gives  her  the  news  of  the  day  but 
helps  her  in  her  daily  tasks. 

A  glance  at  the  Woman’s  Pages  of  The  Detroit  News 
will  tell  you  why  women  have  for  years  preferred  The  News 
as  their  special  medium  and  why  several  hundred  thousand 
letters  are  written  by  women  to  the  Woman’s  Page  editors 
each  year.  Any  newspaper  that  can  interrupt  the  house¬ 
wife’s  daily  chores  and  make  her  pen  a  letter,  you  will  admit, 
has  reader  interest. 

And  reader  interest  plus  thorough  home  circulation  in 
the  local  trading  area  will  bring  home  the  advertising  ham 
if  any  combination  will.  The  News  by  actual  survey  reaches 
82%  of  all  homes  taking  any  English  newspaper  and  has 
63%  more  circulation  in  the  homes  of  Detroit  than  any 
other  newspaper. 


out  of 
every 


Detroit  homes  receiving  any  English 
newspaper  take  The  News 

The  Detroit  News 


3  56,000  Sunday  Circulation 


The  HOME  newspaper 


330,000  Weekday  Circulation 
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BRITISH  BAN  ON  DIVORCE  NEWS  NOT 
BINDING  ON  U.  S.  WRITERS  IN  LONDON 

Full  Details  Can  Be  Sent  but  Proprietors  Liable  if  Copy  of 
Paper  Circulates  In  Britain,  Eminent  Lawyer  Declares 
— Discusses  Copyright  and  Libel 


(.special  to  Editor  &  Publisher) 
f  OXDON,  Dec.  20. — American  news- 
paper  reporter.^  can  still  write  about 
English  divorce  cases  and  escape  prosecu¬ 
tion  under  the  new  statute  which  restricts 
publication,  according  to  the  interpretation 
brought  out  at  the  last  luncheon  of  the 
Association  of  -American  Correspondents 
in  London  at  the  Savoy  Hotel-. 

A  thorough  exposition  of  the  new  di¬ 
vorce  law  as  well  as  English  libel  and 
copyright  laws  was  made  for  the  Ameri¬ 
can  newspaper  writers  by  Lucius  F. 
Crane,  noted  international  lawyer,  who  as 
guest  of  honor  devoted  an  hour’s  talk 
to  the  subject  and  then,  answered  a  bar¬ 
rage  of  questions. 

In  England  it  is  new  against  the  law 
to  publish  the  details  and  testimony  of 
divorce  actions.  It  was  brought  out  that 
if  such  details  were  printed  in  an  Ameri¬ 
can  newspaper,  and  a  sfhgle  copy  of  that 
new  spaper  were  sold  in  England,  then  the 
editors  and  publishers  of  that  newspaper 
would  be  liable  to  prosecution  if  an  Eng¬ 
lish  court  could  get  them  under  its  juris¬ 
diction,  but  the  reporters  would  be  ex¬ 
empt.  Mr.  Crane  said  in  part; 

“Let  us  deal  first  with  the  Judicial 
Proceedings  (Regulation  of  Reports)  Act 
of  1^6.  The  Act  was  passed  just  a  3'ear 
ago  today  and  has  as  its  principal  pur- 
IRise  as  you  of  course  all  know,  the  regula¬ 
tion  and  restriction  of  detailed  reports  of 
divorce  cases  in  the  newspapers.  We  can 
all  remember  the  intimate  details  with 
which  the  front  pages  and  often  many 
other  pages,  of  our  newspapers  were  oc¬ 
cupied  Ix'fore  this  enactment  went  into 
force.  There  was,  in  those  days,  no  de¬ 
tail  of  the  married  life  of. the  parties 
to  a  divorce  action  which  was  not  set 
forth  for  the  edification  of  the  public  at 
large.  The  result  of  the  agitation  against 
the  publication  of  these  lurid  details  was 
the  .\ct  to  whicli  1  have  just  referred. 

“It  is  not  within  the  scope  of  my  ad¬ 
dress  to  discuss  the  desirability  of  such 
legislation  or  its  result.  You  will  know 
from  j'our  close  examination  of  the  Eng¬ 
lish  press,  of  the  discussion  which  has  al¬ 
ready  taken  place  in  regard  to  the  causes 
behind  the  increasing  number  of  divorce 
cases  on  our  calendar.  The  ‘antis’  say 
it  is  due  to  the  fact  that  the  proceedings 
are  now  semi-private  owing  to  the  new' 
.■\ct.  The  ‘pros’  say  tlie  new  act  has 
nothing  to  do  with  it — that  the  reason 
for  the  increase  lies  in  the  fact  that  a 
wife  now  has  to  prove  only  adiilterj  — 
not  adultery  plus  cruelty  or  desertion — in 
order  to  secure  her  decree.  That  is  an 
academic  discussion  with  which  we  are 
not  concerned.  And  on  the  point  of  de¬ 
sirability  I  think  we  must  be  silent  too. 

“The  Act  itself  provides  that  it  shall 
be  unlawful  to  print  or  publish  or  cause 
to  Ix'  printed  or  publish^  the  following 
matters : 

“(a)  In  relation  to  any  judicial  pro¬ 
ceedings  any  indecent  matter  or  indecent 
medical,  surgical  or  physiological  details 
being  matter  or  details  the  publication  of 
which  would  be  calculated  to  injure  pub¬ 
lic  morals ; 

“(b)  In  relation  to  any  judicial  pro¬ 
ceedings  for  dissolution  of  marriage,  for 
nullity  of  marriage,  or  for  judicial  separa¬ 
tion.  or  for  restitution  of  conjugal  rights 
any  jwrticulars  other  than  the  following, 
that  is  to  say: 

“  ( I )  The  names,  addresses  and  occu¬ 
pations  of  the  parties  and  witnesses; 

“(II)  A  concise  statement  of  the 
charges,  defences  and  countercharges  in 
support  of  which  evidence  has  been  given ; 

“(III)  Submission  on  any  point  of 
law  arising  in  the  course  of  the  proceed¬ 
ings,  and  the  decision  of  the  court  there¬ 
on; 

“(IV)  The  summing-up  of  the  judge 
and  the  finding  of  the  jury  (if  any)  and 
the  judgment  of  the  court  and  observa¬ 
tions  made  by  the  judge  in  giving  judg¬ 
ment  : 


“By  Sub-section  2  of  the  Act,  a  penalty 
not  exceeding  four  month‘s  imprisonment 
or  a  fine  not  e.xceeding  otlO,  or  both,  is 
imposed  on  conviction.  The  important 
proviso  is,  however,  then  made  by  the 
.\ct,  that  no  person  other  than  a  pro¬ 
prietor,  editor,  master  printer  or  pub¬ 
lisher  shall  be  liable  to  be  convicted  under 
the  Act. 

“It  seems  to  me  clear  that  this  proviso 
makes  the  position  of  all  j-ou  gentlemen, 
who  may  send  detailed  reports  of  divorce 
cases  to  j-cur  papers,  a  perfectly  safe 
one.  You  are  in  all  probability  not  pro¬ 
prietors  of  your  papers,  nor  are  you 
master  printers  or  publishers.  The  only 
doubtful  category  into  which  you  might 
fall  would  be  that  of  editors,  but  though 
you  may  be  known  in  some  cases  as  the 
foreign  news  editors  of  j’our  papers,  I 
very  much  doubt  whether  a  mere  title 
could  render  you  liable  as  an  editor  within 
the  meaning  of  the  Act. 

“In  my  opinion,  no  oflfence  is  committed 
until  the  material  complained  of  is  actu¬ 
ally  printed  or  published,  and  printing  or 
publishing  does  not  take  place  in  your 
case,  of  course,  until  the  material  is  dealt 
with  in  the  United  States.  Now  it  is  a 
well  known  axiom  cf  law  that  penal  laws 
have  no  application  beyond  the  territorial 
jurisdiction  of  the  country  of  enactment 
and  therefore,  in  my  opinion,  even  if  you 
gentlemen  came  within  the  category  of 
persons  who  could  be  convicted  of  the 
offences  dealt  with  by  the  .A.ct.  your 
action  in  procuring  the  publication  or 
printing  abroad  of  reports  of  the  charac¬ 
ter  dealt  with  by  the  Act,  could  not  be 
made  the  subject  of  a  prosecution  against 
you  here  in  England.  It  is  notable  in 
this  connection  that  the  last  sentence  in 
the  Act  provides  that  the  Act  shall  not 
extend  to  Northern  Ireland.  If  it  is 
specifically  provided  that  the  Act  shall 
not  extend  to  a  portion  of  the  United 
Kingdom,  then  it  could  hardlj-  be  argued 
that  the  Act  could  e.xtend  to  printing  or 
publication  in  a  foreign  country.  I  have 
no  hesitation  therefore,  in  advising  yon 
that  so  far  as  your  particular  work  is 
concerned,  the  Act  does  not  in  practice 
touch  you. 

“Next  comes  the  question  of  the  effect 
of  the  English  Copyright  Law  on  your 
iwsition.  and  here  we  are  on  safe  ground. 
Ixcause  the  position  of  a  person  who 
publishes  abroad  a  work  which  is  the 
subject  of  an  English  copyriglit.  has 
been  examined  and  defined  bj'  the  High 
Court  in  England. 

‘‘The  real  position  is  that  the  copy¬ 
right  afforded  to  an  author  by  English 
law  does  not  extend  beyond  the  limits 
of  the  United  Kingdom,  except  as  copy¬ 
right  may  have  subsequently  been  ob¬ 
tained  in  Foreign  Countries  through  the 
medium  of  International  Conventions 
and  local  statutes.  Take  for  exam¬ 
ple,  the  case  of  a  copyright  obtained  in 
F'ngland. 

An  author  who  has  copj’righted  his  work 
in  England  may  obtain  what  is  known  as 
ad  interim  copyright  in  the  L’nited  States 
by  application  within  30  days  after  pub¬ 
lication  in  England,  and  may  secure  or¬ 
dinary  copyright  in  America  provided  he 
subsequently  complies  with  the  American 
Act  of  19()9  within  30  days  thereafter, 
or  within  a  total  maximum  period  of  60 
days  from  the  date  of  publication  in  Eng¬ 
land.  Now  let  us  suppose  that  an  author 
has  copyrighted  his  work  in  England  and 
proceeds  to  do  so  also  in  the  L’nited 
States,  and  that,  meantime,  one  of  you 
gentlemen  should  arrange  for  the  pub¬ 
lication  of  the  work,  or  a  part  of  the 
work,  in  one  of  your  newspapers.  The 
situation  would  then  be  that  undoubtedly 
there  existed  copyright  in  England,  which 
could  not  be  infringed  in  England  without 
the  risk  of  proceedings,  for  the  infringe- 
rhent,  but  that  the  effect  of  publication 
in  .America  would  depend  only  indirectly 


on  the  existence  of  the  English  copy¬ 
right.  In  other  words,  any  action  for 
infringement  on  account  of  the  publication 
in  America  would  have  to  be  taken  in 
-America,  based  upon  the  law  of  copyright 
in  that  country. 

“In  short,  English  copyright  law  does 
not  extend  beyond  the  limits  of  the  United 
Kingdom.  There  can  be  no  infringement 
until  the  publication  in  America,  and  pub¬ 
lication  in  America  is  not  an  act  for 
which  an  action  can  be  brought  against 
you  in  the  English  courts  though  it  might 
be  in  America,  assuming  the  existence  of 
an  American  copyright. 

“Finally,  we  have  to  deal  with  your 
situation  so  far  as  the  law  of  libel  is  con¬ 
cerned,  and  here  1  cannot  be  quite  so 
comforting. 

“Libel  is  what  we  call  in  our  queer 
Norman  French  legal  jargon,  a  tort.  That 
is  a  wrong  fer  which  an  action  lies.  Now 
it  is  well  settled  under  English  law  (and 
indeed  under  American  law)  that  no  ac¬ 
tion  lies  in  an  English  court  for  the  com¬ 
mission  of  a  tort  abroad  unless  the  tort 
is  wrongful,  not  only  by  the  law  of  Eng¬ 
land,  but  by  the  law  of  the  land  where 
it  is  committed.  In  America,  however, 
libel  is  a  tort  and  I  am  therefore  forced 
to  the  conclusion  that  if  one  of  you 
gentlemen  were  to  send  an  article  con¬ 
taining  defamatory  statements  about  a 
third  partv  to  your  paper,  you  would  in 
law,  be  liable  for  the  publication  of  the 
libel  although  the  publication  took  place 
abroad.  In  other  words,  if  you  were  to 
write  a  libel  atniut  a  man  here  in  Eng¬ 
land  and  send  the  libelous  statement  to 
your  editor  in  America,  a  tort  would  be 
committed  by  you,  which  would  be  action¬ 
able  in  England,  the  moment  that  your 
editor  openeil  and  read  your  article.  Nor 
would  it  be  necessary  that  the  article 
should  be  published  in  the  paper,  for  the 
mere  communication  of  the  defamatory 
statement  to  your  editor  w’ould  amount 
to  what  we  call  in  the  law  of  libel,  pub¬ 
lication,  and  of  course,  if  as  usually  hap¬ 
pens,  I  presume,  you  were  to  dictate 
your  article  containing  the  defamatory 
statement  to  your  stenographer  or  were 
to  show  it  to  anyone  in  England,  or  if 


indeed  you  were  to  hand  it  to  a  telegraph 
clerk  for  transmission  by  cable,  publica- 
tion  either  to  thu  stenographer,  or  to  the 
person  to  whom  you  showed  the  artide, 
or  to  the  cable  clerk,  would  at  once  take 
place,  and  the  tort  would  have  been  com. 
mitted  actually  in  England. 

“Now  there  is,  of  course,  one  good 
practical  reason  why  no  action  would 
probably  ever  be  brought  against  any  of 
you  gentlemen  individually  in  respect  of 
any  libelous  statement  transmitted  by  you. 
If  you  notice  the  proceedings  in  the  Eng- 
lish  Courts  for  libel,  you  will  find  that 
it  is  usually  the  publisher  and  the  pro¬ 
prietor  of  the  newspajxr  who  are  made 
defendants,  unless  it  is  a  case  in  which 
recurring  libels  are  feared  and  it  is 
thought  necessary  to  secure  an  injunc¬ 
tion  against  the  individual  author.  "I^ 
reason  for  confining  proceedings  to  the 
publisher  and  newspaper  proprietor  is, 
of  course,  that  as  a  rule  substantial  dam¬ 
ages  are  demanded,  and  it  is  thought  that 
the  publishers  and  proprietors  will  re¬ 
spond  more  easily  to  the  collection  of 
damages  than  an  individual  who  may,  of 
course,  at  any  time  leave  the  country  or 
who  may  possibly  not  be  in  a  position 
to  pay  a  heavy  judgment  awarded  against 
him.  But  there  is,  nevertheless,  the  risk 
that  the  actual  author  of  the  libel  may 
be  sued,  and  when  it  comes  to  the  law  of 
libel,  therefore,  you  are  on  dangerous 
ground.” 

DEDICATES  MARCH  TO  DAILY 

\Yatson  W.  Knowles,  clarinetist  with 
the  Long  Beach  (Cal.)  Municipal  Band, 
has  composed  “The  Press-Telegram 
March.”  The  march  is  dedicated  to  W. 
F.  Prisk,  who  is  editor  and  publisher 
of  the  Long  Beach  (Cal.)  Press-Tele¬ 
gram. 

SUNDAY  PAPER  SUSPENDS 

The  Wilkes-Barre  (Pa.)  Stoidav  Tele¬ 
gram  has  suspended  publication.  The 
management  expects  to  have  the  paper 
reorganized  in  the  near  future,  (jeorge 
W.  W’illiams  w'as  editor  and  business 
manager  of  the  company. 
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^he  Outlook  for  1928 

ADVERTISERS  in  The  New  York  Times  can 
-iA.  confidently  look  forward  to  an  even 
greater  return  from  their  advertising  invest¬ 
ment  than  ever  before. 

The  Times  is  now  bought  by  over  400,000 
persons  weekdays,  700,000  Sundays.  The  gain 
over  last  year  daily  is  over  35,000,  Sundays 
50,000.  Advertisers  therefore  reach  a  greater 
number  of  readers  than  ever  before  in  The 
Times  history. 

These  new  readers  were  not  attracted  by 
premiums,  contests  or  features.  They  read 
The  Times  only  because  they  are  convinced 
of  the  unequalled  completeness,  reliability 
and  interest  of  The  Times  news. 

The  Times,  in  1927,  published  29,690,000 
agate  lines  of  advertising,  an  excess  of  more 
than  10,000,000  lines  over  any  other  New  York 
newspaper. 

The  censorship  The  New  York  Times  main¬ 
tains  over  its  advertising  columns  excludes 
hundreds  of  thousands  of  lines  annually.  The 
confidence  of  The  Times  readers  in  its  col¬ 
umns  is  unusually  strong. 

Advertisers  who  wish  to  make  1928  a 
prosperous  year  should  use  the  first  medium 
in  the  first  market  in  the  world. 


Hurk 
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TEXARKANA’S  ACROBATIC  NEWS  MEN 
MUST  WALK  STATE  LINE  TIGHT  ROPE 

Many  Come  to  Grief  in  City  Which  Lies  in  Two  States  and 
Has  Two  City  Governments — Rivalry 
Between  Sections  Keen 

By  DON  J.  KIRKLEY 

New*  Editor,  Texarkana  (Ark.-Tex.)  Gazette 

buy  the  ticket  in  Arkansas  and  get  a 
train  in  either  state,  depending  on  whether 
>ou’re  going  east  or  west.  Westbound, 
you  grab  the  rattler  in  Arkansas. 

Texarkana,  Tex.,  boasts  of  a  full- 
fledged  municipal  government,  mayor, 
city  councilmen  and  the  rest.  Likewise 
with  Texarkana,  Ark.  Each  has  its  city 
hall.  Each  has  a  police  department  and  a 
sheriff’s  department.  To  complicate  the 
news  gatherer’s  troubles,  the  United 
States  government  courts  for  the  eastern 
district  of  Texas  and  the  Western  district 
of  Arkansas  are  in  the  respective  Te.x- 
arkanas. 

Only  one  department  of  the  two  cities 
has  been  combined.  The  fire  fighting 
equipment  is  under  the  direction  of  one 
chief.  This  followed  years  of  fighting 
among  the  cities,  in  which  the  Texarkana, 
.\rk.,  department  would  answer  all  calls 
from  the  State  Line  avenue,  but  if  the 
blaze  was  in  Texas,  it  would  sit  by  on 
the  Arkansas  side  of  the  street,  watching 
the  Texans  fight  the  flames. 

The  Miller  county,  Arkansas,  court¬ 
house  is  at  Texarkana,  the  county  seat. 
But  the  Bowie  county,  Texas,  courthouse 
is  at  Boston,  22  miles  west  of  Texarkana. 
Running  a  story  of  Miller  county  indus¬ 
trial  development,  obtainable  in  Tex¬ 
arkana  at  the  courthouse,  brings  a  squawk 
from  the  Texans. 

For  many  years.  Texarkana,  Tex.,  had 
the  Four  States  Press  and  the  Journal. 
On  the  opposite  side  of  the  line,  the 
Texarkanian  flourished.  Recently,  the 
three  were  combined  into  the  Texarkana 
Gazette,  which  publishes  the  Texarkana 
Evening  A'ews.  The  Gazette  is  printed 


'T'EXARKANA,  Tex.,  December  26.— 
This  merry  business  of  chortling 
gaily  as  you  stroll  along  your  Main 
Street,  your  Main  Boulevard  or  what¬ 
ever  your  city  boasts  as  its  principal 
thoroughfare,  seeking  news,  is  a  gleeful 
occupation  in  most  towns,  but  it’s  a  com¬ 
plicated  affair  here. 

The  old  saying  about  newspaper  editors 
and  the  many  fables  that  have  been  writ¬ 
ten  about  their  troubles  are  nothing  com¬ 
pared  to  the  difficulties  that  beset  the 
reporter,  the  city  editor,  the  news  editor 
and  the  rest  of  the  paper’s  staff,  when 
the  publication  appears  in  a  city  in  two 
states. 

An  occasional  guffaw,  a  snicker  or  two 
of  delight,  but  more  weeping  and  wail¬ 
ing,  hair  pulling  and  grinding  of  the 
family  molars  results  from  the  tribula¬ 
tions  and  travails  of  issuing  a  newspaper 
under  such  conditions,  where  it’s  “hell 
if  you  do  and  hell  if  you  don’t.” 

To  the  uninitiated  who  have  never 
toured  the  great  open  spaces  of  the 
southwest  and  haven’t  journeyed  into  the 
vast  hinterlands  of  Texas,  Oklahoma, 
Louisiana  and  Arkansas,  as  the  effete 
East  would  have  this  area  labelled, 
Texarkana  is  a  border-line  city. 

The  name  designates  the  states  in  which 
it  is,  five-eights  in  Texas  and  the  other 
three-eighths  in  Arkansas.  As  the  short 
story  scribes  opine,  thereby  hangs  the 
tale — the  tale  of  woe  that  has  put  gray 
hairs  in  many  an  itinerant  newspaper 
man’s  head  when  he  stopped  off  to  labor 
in  fair  fields  and  fell  amidst  the  thorns. 

These  residents  of  the  terrain  in  the 
two  states  take  three  things  seriously; 
their  civic  pride,  their  schools  and  ath¬ 
letic  contests,  and  their  politics.  These 
things  lead  to  the  grief  of  the  newspaper 
editor  who  needs  must  hit  the  public  in 
the  eye,  withal  pat  it  on  its  back  and  at¬ 
tempt  to  keep  peace  in  the  circulation 
ranks. 

Thankful  sighs  of  relief  are  issuing 
heavenward  now,  however,  from  the  copy- 
sleuths  of  the  city  because  the  old  spirit 
of  rivalry  between  the  two  cities,  open 
warfare  not  so  long  ago,  is  dying  out  and 
the  twin  towns,  boasting  a  total  popula¬ 
tion  of  34.000,  are  uniting  for  the  better¬ 
ment  of  the  one  city. 

A  fair  example  of  the  trouble  thrust 
upon  the  unwary  copy-reader’s  head  was 
given  recently  when  a  sports  editor  wrote 
a  headline  telling  of  the  defeat  of 
Texarkana.  Tex.,  football  team  by  a 
Marshall,  Tex.,  team.  Texarkana,  Tex., 
residents  about  20,000  strong,  objected  to 
the  headline  and  the  school  board  came  to 
the  office  in  a  body  to  protest. 

The  most  dangerous  shoals  are  in  re¬ 
counting  sports  events  of  the  two  high 
schools,  rivals  in  everything  since  the 
town  was  founded  53  years  ago.  A  story 
about  exploits  of  the  Texarkana,  Ark., 
tribe  is  almost  certain  to  bring  a  backfire 
from  a  resident  of  Texarkana,  Tex., 
grumbling  the  paper  is  giving  too  much 
space  to  the  opposition. 

Meanwhile,  the  general  procedure  is  for 
the  residents  of  Texarkana,  Ark.,  to 
complain,  saying  they  didn’t  get  the  same 
play  that  Texarkana,  Tex.,  got  last  week 
or  last  year  or  some  other  time.  If  it 
isn’t  one,  it’s  the  other;  generally,  both. 
1  he  same  rule  holds  go(^  in  recording 
other  scholastic  activities.  Whenever  pos¬ 
sible,  the  home  town  papers  run  every¬ 
thing  under  a  box  head  or  a  stock  head, 
“Texas,”  “Arkansas,”  or  ‘Tigers.”  and 
“Razorbacks,”  the  latter  the  official  name 
of  the  Texarkana,  Ark.,  aggregation. 

The  rest  of  the  grief  arises  from  the 
city  government.  State  Line  avenue,  one 
of  the  principal  thoroughfares  of  the  city, 
bisects  Texarkana.  .\t  one  end  is  the 
United  States  postoffice,  you  buy  a  stamp 
in  Texas  and  mail  the  letter  in  .\rkansas. 
At  the  other  is  the  Union  Station,  you 


Interchangeable 
Press  Units 
Notice 

U.  S.  Patent  No.  1,569,065, 
dated  January  12,  192  6, 

broadly  covers  a  newspaper 
printing  press  comprising  a 
plurality  of  printing  units,  a 
folder  unit  or  units,  and  a  feed 
roll  unit  or  units;  each  and  all 
of  said  units  being  Interehango* 
able  In  position  and  capable  of 
being  arranged  in  any  desired 
relation. 

The  claims  of  this  patent 

are  broad  and  sorer  fully 
complete  Interchangeability 
of  units  without  limitation 

as  to  the  specific  construction 
thereof. 

In  order  that  no  one  may  be 
unwittingly  mislead  into  the 
purchase  of  infringing  ma¬ 
chines,  or  into  the  belief  that 
any  other  manufacturer  is  li¬ 
censed  to  build  presses  having 
such  interchangeable  units,  we 
hereby  advise  you  of  our  patent 
thereon.  No  others  can  build 
such  INTERCHANGEABLE 
UNIT  PRESSES:  and  the 
user  of  an  infringing  press  is 
both  liable  for  infringement  and 
to  have  the  use  of  the  infring¬ 
ing  press  enjoined. 

Duplex 

Printing  Press  Co. 

Battle  Creek,  Mich. 


and  distributed  from  Texarkana,  Tex. 
The  Evening  News  dallies  forth  daily 
from  Texarkana,  .'Vrk.,  although  printed 
in  the  Gazette's  plant  in  Texarkana,  Tex., 
a  block  and  a  half  away. 

Now,  the  most  familiar  cry  around  the 
office  of  either  paper  is  : 

“When  you  get  that  story  out  of 
.■Arkansas,  gallop  over  to  Texas  and  get 
one  just  like  it.” 

It  makes  no  difference  what  it  is,  two 
must  be  run,  the  same  day  if  possible,  if 
not,  on  consecutive  days.  The  same  size 
heading  is  ordered  and  about  the  same 
position  in  the  paper  if  possible. 

That’s  newpaperdom  in  Texarkana. 


The  new  and  large  modern  plant,  to 
be  completed  in  the  early  part  of  1929, 
will  be  ten  stories  high  with  every  known 
device  for  the  protection  and  comfort  of 
the  employes  and  will  have  adequate 
quarters  for  the  office  staff  and  officials. 
There  will  be  128,000  square  feet  of  floor 
space  in  the  new  srtucture.  On  the 
ground  floor  of  a  two-story  annex  also 
to  be  built  there  will  be  a  railroad  sid¬ 
ing,  and  the  roof  of  this  section  of  the 
plant  will  be  constructed  with  glass  sec¬ 
tions  to  admit  sunlight  and  fresh  air. 

PAID  GREETINGS  ON  INCREASE 


INTERTYPE  REMAINS  IN  N.  Y. 


Plans  to  Move  to  Harrison,  N.  Y.,  Dis¬ 
carded  and  New  Plant  Leased 

The  Intertype  Corporation,  manufac¬ 
turers  of  typesetting  machinery,  decided 
this  week  to  remain  in  Brooklyn,  N.  Y., 
where  it  has  grown  steadily  since  its 
establishment  there  many  years  ago,  in¬ 
stead  of  moving  its  plant  to  Harrison, 
N.  Y.,  in  Westchester  County,  as 
planned  last  August. 

-Arrangements  for  a  long  lease  of  a 
large  structure  to  be  built  by  the  New 
York  Dock  Company  on  its  property  at 
the  Brooklyn  waterfront  were  announced 
Monday  evening  by  Neal  Dow  Becker, 
president,  at  a  meeting  of  the  executives 
of  the  corporation.  The  two  Brooklyn 
plants  and  the  Manhattan  offices  will  be 
consolidated  under  the  same  roof  in  the 
building  which  will  take  up  a  square 
block  at  the  foot  of  Joralemon  and  Fur¬ 
man  streets. 


Oneonta  (N.  Y.)  Daily  Star  Ran  8 
Pages  from  Business  Men 

A  tendency  on  the  part  of  business 
men  to  supplement  their  custom  of  mail¬ 
ing  greeting  cards  to  patrons  with  the 
insertion  of  holiday  salutations  in  news¬ 
papers  was  noted  this  year  in  New  Yorl? 
state  newspapers. 

Advertising  services  aided  the  move¬ 
ment  this  year  with  specially  prepared 
pages  of  greeting  cards,  names  of  firms 
to  be  filled  in. 

Leading  all  other  newspapers  in  its 
territory,  the  Oneonta  (N.  Y.)  Daily 
Star  published  eight  full  pages  of  busi¬ 
ness  greeting  card  ads  on  Dec.  24.  The 
ads  averaged  two  columns-three  inches, 
with  a  decorative  cut  in  each. 


CRIMELESS  CHRISTMAS  PAGE 

The  Boston  (Mass.)  Traveler  for  the 
fourth  successive  year  omitted  all  crime 
and  disaster  news  from  its  front  page 
the  day  before  Christmas. 


Lsst  A.  B.  C.  Audit  Shows  Stsndsrd  Union  First  in  Brooklyn 
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One  PAIR  OF  EYES  is  all  we  ever  have. 

When  those  are  gone  they  can  never  be  replaced. 

How  many  eyes  are  reading  your  paper  every  day  ?  How  many  of  those 
eyes  are  already  suffering  from  abuse  and  overwork?  Look  around  your 
own  office.  How  many  people  do  you  see  wearing  glasses?  Count  them  on 
the  street.  Those  are  the  people  that  spend  fifteen  minutes  to  an  hour  a 
day  reading  your  paper.  Often  they  read  it  in  bad  light  and  on  jolting 
cars  and  busses.  In  many  cases  your  paper  forms  the  major  part  of  their 
day’s  reading. 

Now  look  at  your  paper.  Is  it  clearly  and  legibly  printed?  Can  you 
read  it  yourself  clear  through  without  feeling  eye  strain?  Compare  it 
with  papers  that  are  printed  in  Linotype  Ionic  No.  5 . 

Ask  the  nearest  Agency  for  specimens  of  Linotype  Ionic  No.  5  and  for 
a  copy  of  the  booklet  summarizing  the  opinions  of  3767  eye  specialists. 

(—LINOTYPE—) 

MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 


I  SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE,  LIMITED,  TORONTO 
Kepreientat'n  ei  in  the  Principal  Cities  of  the  World 
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“MACHINE  SPACE  BUYING”  TAKES  GUESS 
OUT  OF  ADVERTISING,  DUDLEY  SAYS 

Head  of  New  York  Office  of  Campbell-Ewald  Company 
Describes  Chevrolet  “Control  System” — Copy  Placed 
and  Checked  in  List  of  8,900  Dailies 


/  •  / 


CFACE  buying  today  is  vastly  dif- 

lerent  from  what  it  was  as  short 
a  time  as  10  years  ago,  according  to  Lynn 
B.  Dudley,  man¬ 
ager  of  the  New  i -  , - 

^'ork  office  of 
the  Campbell- 

Hwald  Company,  j  ' 

Detroit  advertis- 
ing  agency,  who  ' 
week,  in  an 
P'niTOR  &  Pub-  . 

interview, 
described  that  un- 
canny  “machine" 
the  new-day 

advertising,  the  ^HjjH 

c  o  n  t  r  ol  system 
used  to  place  and 

check  Chevrolet  Ltkw  B.  Dmn^v 

advertising  and 

other  large  newspaper  campaigns. 

“Today  we  can’t  guess  in  buying  ad¬ 
vertising,”  Mr.  Dudley  declared.  “We 
must  know.” 

,To  meet  this  modern  scientific  demand 
the  Chevrolet  control  system  was  organ¬ 
ized  two  years  ago,  and  according  to 
Mr.  Dudley  is  operated  now  to  place  and 
check  copy  for  the  Chevrolet  car  in  about 
8,900  newspapers. 

There  was  no  precedent  for  such  a 
gigantic  advertising  machine,  which 
must  be  capable  of  handling  accurately, 
smoothly  and  without  fail  the  vast  amount 
of  detail  that  forms  the  necessary  wake 
of  any  big  advertising  campaign. 

Campbell-Ewald  Company  recognized 
the  fact  that  the  best  way  to  make  sales 
was  to  place  point  of  sale  advertising  in 
the  newspapers,  when  and  as  it  was 
needed.  The  first  step  taken  by  Henry 
T.  Ewald.  president  of  the  agency,  was 
to  send  executives  to  other  agencies  that 
had  handled  or  were  handling  big  news¬ 
paper  advertising  appropriations.  To  be¬ 
gin  with  it  was  expected  that  about  6,000 
newspapers  would  carry  Chevrolet  ad¬ 
vertising.  No  agency  was  found  that 
had  ever  placed  advertising  for  one  prod¬ 
uct  in  that  number  of  papers.  The 
largest  list  then  found  was  about  8.800 
papers.  There  are  other  big  lists  now. 

Next,  the  accounting  firm  of  Ernst  & 
Ernst  was  called  in,  a  new  departure  in 
advertising.  Ernst  &  Ernst  appointed 
L.  R.  Nelson  to  supervise  the  bookkeep¬ 
ing  and  accounting  system  necessary  for 
such  an  undertaking.  Mr.  Nelson  did 
such  a  splendid  job,  according  to  Mr. 
Dudley,  that  he  is  now  assistant  general 
manager  of  the  agency. 

The  fundamental  idea  involved  in  the 
Chevrolet  control  system  is  this: 

For  every  car  sold  by  a  dealer  a  cer¬ 
tain  percentage  is  set  aside  for  advertis¬ 
ing.  A  set  of  books  must  be  kept  on 
everv  dealer,  and  there  are  more  than 
7.000,  with  a  total  of  27,000  salesmen. 
Each  dealer  is  assigned  a  definite  sales 
quota,  divided  into  months,  and  based  on 
an  estimated  potential  sale.  If  a  dealer 
doesn’t  make  his  sales  quota,  the  adver¬ 
tising  is  automatically  reducerl ;  if  he 
goes  above,  it  is  correspondingly  increas¬ 
ed.  The  manufacturer  pays  a  part  of 
the  advertising  bill  and  the  dealer  a  part. 

In  the  first  place,  Campbell-Ewald  has 
surveyed  population,  circulation  and 
market  conditions  diligently,  to  arrive  at 
an  intelligent  choice  of  media.  Such  a 
big  program  on  the  part  of  any  adver¬ 
tiser  requires  careful  analysis  of  all 
marketing  statistics.  Mr.  Dudlev  de¬ 
clared  that  in  this  work  Campbell-Ewald 
received  excellent  co-operation  from  the 
larger  newspapers  with  established 
merchandising  departments. 

With  the  markets  studied,  the  next 
stop  was  to  study  the  newspapers  in  those 
markets,  to  analyze  circulation,  where  it 
went,  and  how  great  a  pulling  power  was 
represented.  Opinions  of  local  dealers 
played  some  part  in  this  selective  process, 
but  the  agency  made  many  researches. 


“Most  of  the  large  newspapers  now 
have  research  departments.”  Mr.  Dudley 
pointed  out,  “and  to  get  distribution  and 
marketing  statistics  our  research  depart¬ 
ment  co-operated  with  the  newspapers.” 

Early  in  the  establishment  of  the  con¬ 
trol  system  it  was  learned  that  the  deal¬ 
ers  could  not  be  relied  upon  to  check  up 
on  sp-ace,  insertions,  locations  and  bills 
for  the  advertising.  As  Mr.  Dudley  re¬ 
marked  the  dealers  were  too  busy  taking 
care  of  the  immediate  increase  in  sales  to 
look  after  these  advertising  details.  The 
agency  must  bear  this  burden. 

And  to  place  advertising  in  8,900  news¬ 
papers  is  no  light  load.  It  was  a  ma¬ 
chine  job  and  required  the  building  of 
special  machinery.  To  check  up  after 
placing  was  another  huge  task. 

One  machine  specially  constructed  for 
Campbell-Ewald  was  a  typewriter,  on 
which  a  typist  can  fill  out  eight  different 
copies  of  the  advertising  order  blanks. 

Of  the  eight  copies  one  goes  to  the 
newspaper ;  another  must  be  forwarded 
to  the  client  to  show  that  the  order  has 
been  placed;  another  to  the  copy  produc¬ 
tion  department,  where  plates  and 
matrices  are  made;  another  to  the  dealer 
concerned ;  another  to  the  copy  checking 
department ;  another  to  the  electrotypers  ; 
another  to  the  billing  department,  and 
another  for  the  agency  files. 

The  country  is  divided  into  more  than 
40  different  zones,  and  to  accomplish  the 
territorial  bookkeeping  a  special  adding 
machine  has  been  constructed,  a  mathe¬ 
matical  marvel,  a  Moon-Hopkins  machine 
built  by  Burroughs,  which  Mr.  Dudley 
declared  was  absolutely  uncanny. 

“It  is  not  only  necessary  to  keep  a 
record  of  the  amount  over  and  under  of 
every  dealer’s  sales  quota,  but  a  record 
must  also  be  kept  by  zones.”  Mr.  Dudley 
explained.  “The  year’s  advertising  is 
based  on  the  number  of  cars  sold,  and 
this  adding  machine  keeps  accurate  tab 
on  all  these  things. 

“.At  present  we  are  placing  one  adver¬ 
tisement  for  Chevrolet  in  every  town  in 
the  United  States  where  there  is  a  Chev¬ 
rolet  dealer. 

“To  check  up  on  these  advertisements, 
to  see  that  the  dealer  is  satisfied,  and  to 
keep  in  constant  touch  with  the  market, 
the  Campbell-Ewald  Company  has  also 
organized  what  it  calls  its  ‘Travel  Service 
Department,’  which  is  al.so  unique  in  the 
advertising  agency  field.  This  department 
is  now  composed  of  21  men,  each  of 
whom  is  furnished  with  an  automobile, 
and  given  a  specific  zone  to  cover.  The 
men  co-operate  with  all  dealers  for  the 
various  Campbell-Ewald  clients.  They 
are  also  used  for  the  making  of  trade  and 
merchandising  surveys. 

“This  department  with  the  Chevrolet 
control  has  done  much  toward  taking  the 
guess-work  out  of  advertising.  In  ad¬ 
dition  to  the  Chevrolet  control  system 
similar  systems,  w’ere  organized  for  Buick, 
Oakland  and  other  clients.  Campbell- 
Ewald  has  had  to  increase  its  floor  space 
in  Detroit  to  nearly  40,000  square  feet  and 
enlarge  its  staff  to  450  people.” 

Mr.  Dudley  is  particularly  sympathetic 
with  the  country  publisher,  because  the 
school  in  which  he  learned  the  elements 
of  advertising  was  a  country  newspaper 
owned  by  his  father  in  Michigan.  Im¬ 
mediately  after  high  school,  Mr.  Dudley 
went  to  work  for  his  father.  His  next 
instructor  was  D.  \V.  Grandon,  who  was 
at  that  time  publisher  of  the  Hillsdale 
(Mich.)  Daily,  and  who  now  is  editor 
and  manager  of  the  N/rr/mg  (Ill.) 
Gaaette.  For  about  two  years  in  1911 
and  1912,  Mr.  Dudley  was  advertising 
manager  of  the  Hillsdale  Daily.  Then 
he  became  associated  with  the  Campbell- 
F'wald  Company,  and,  with  the  exception 
of  six  years  spent  as  advertising  manager 
of  the  Federal  Motor  Truck  Company, 
he  has  been  with  the  same  agency  ever 
since. 


With  6  issues  a  week 
against  a  combined  field 
of  12  week-day  issues, 
The  Indianapolis  News 
carried,  during  the 
first  10  months  of  1927, 
over  65%  of  all  the 
National  advertising 
placed  in  Indianapolis 
dailies,  over  58%  of  all 
the  Local  advertising 
and  over  66%  of  all  the 
Classified  advertising. 


News  circulation 
in  1927  was  the 
largest  in  News 
58  -  year  history. 


Exclusivt  Indianapolis  Member,  100.000  Group  of  American  Cities 

¥•%  The,  Indianapolis  News 

R  ^hc  Indianapolis  Radius 

MAMTOUS  u  • 

"iB  DON.  BRITXiE.  Adt'ertisinz  Mamxztr 

New  York-  A.  CARROLL  Chicaffo-  ^UTZ 

PlT  no  East  42nd  St.  ^Htca»o. 
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This  Should  be  an  Ideal  Year 
for  Publishers  and  Printers 


IF  more  profitable  and  faster  production  is 
your  conception  of  an  Ideal  composing 
room,  then  you  can  make  1928  an  Ideal  year. 

Intertypes  are  faster  and  more  profitable 
because  they  contain  more  than  forty  exclu¬ 
sive  improvements. 

Intertype  wide  tooth  matrices  (patented) 
are  popular  because  they  hang  straight,  drop 
straight  and  wear  longer. 


Intertype  IDEAL  News  Face  has  been 
chosen  by  a  great  many  prominent  newspa¬ 
pers  as  the  most  readable  news  face  available. 

You  are  not  fair  to  yourself  or  your  busi¬ 
ness  unless  you  make  at  least  an  investigation 
of  the  profit  possibilities  contained  in  all  the 
Intertype  facts. 

Write  for  “Intertype  Profit-Making  Fea¬ 
tures”  and  the  “Book  of  Intertype  Faces.” 


Intertype  matrices  are  Ideal  for  your  slug-casting  machine 


Standardized  n 


I  N  T  ERT  Y  P  E): 


INTERTYPE  CORPORATION 

1440  Broadway,  New  York 

Chicago  130  North  Franklin  St.;  New  Orleans  816  Howard  Ave.;  San  Francisco 
152  Fremont  St.;  Los  Angeles  1240  South  Main  St.;  Boston  80  Federal  St.; 
London;  Berlin.  Distributors  throughout  the  world 


Text  set  In  10  point  Intertype  Ideal  News.  Borders  also  cast  on  Intertype 
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PROFESSORS  DISCUSS 
TEACHING  STANDARDS 

Association  of  Journalism  Schools 
Elects  Montana  Dean  President 
— Meeting  to  Michigan 
in  1928 


of  the  committee,  and  Gilbert  Hodges, 
Nciif  York  Sun,  who  was  chairman  last 
year,  is  vice-chairman. 

Verne  Burnett,  secretary  of  the  adver¬ 
tising  committee  of  General  Motors  Cor¬ 
poration,  will  be  in  New  York  the  week 
of  Jan.  7,  at  which  time  a  meeting  will 
he  held  of  the  program  committee  of  the 
International  Advertising  Association. 


(By  Telegraph  to  Editor  &  Publisher) 

Iowa  City,  la..  Dec.  28. — Raising  of 
standards  of  instruction  for  journalism 
was  the  chief  subject  before  the  annual 
convention  of  the  American  Association 
of  Schools  and  Departments  of  Journal¬ 
ism  at  Iowa  State  University,  Dec.  28. 
The  American  Association  of  Teachers 
of  Journalism  continued  its  convention 
Thursday  and  Friday. 

Dean  Walter  Williams  of  the  Univer¬ 
sity  of  Missouri  offered  amendments  to 
the  constitution  governing  teaching  of 
journalism  as  a  profession  in  18  colleges 
and  universities.  Sharp  debate  followed 
and  the  amendments  were  put  over  for 
action  at  next  year’s  convention. 

The  amendments  would  provide  for  or¬ 
ganization  of  schools  as  separate  academic 
units  from  other  colleges  and  two  years 
of  liberal  arts  training  before  starting 
journalism. 

The  associations  are  conducting  an  ex¬ 
hibit  of  the  progress  of  journalistic  in¬ 
struction  in  the  colleges  and  universities 
in  the  entire  country  The  various  ex¬ 
hibits  were  discussed  as  representing  the 
nucleus  of  a  part  of  the  American  exhibit 
at  the  International  Press  Exhibition,  to 
be  held  in  Cologne,  Germany,  May  to 
September,  1928.  Training  for  the  actual 
or  the  ideal,  and  relations  with  the  state 
press  and  newspaper  organizations  were 
also  discussed. 

Dean  A.  L.  Stone  of  the  University  of 
Montana  was  elected  president  for  1928. 
Allen  S.  Will  of  Columbia  University, 
was  elected  vice-president  and  John  L. 
Brumm,  University  of  Michigan,  secre¬ 
tary-treasurer.  Minnesota  and  Louisiana 
were  elected  new  members,  .^nn  .Arbor, 
Michigan,  was  favored  as  the  next  meet¬ 
ing  place  upon  invitation  by  the  Univers¬ 
ity  of  Michigan  and  the  matter  rests  with 
the  executive  committees. 


I.  A.  A.  PROMOTION  BEGINS 


Film  Prepared  to  Show  Wonder*  of 
Detroit,  Convention  City 

Members  of  the  On-to-Detroit  commit¬ 
tee  of  the  International  Advertising  As¬ 
sociation  went  to  movies  in  New  York 
last  week.  The  him  shown  was  one  pre¬ 
pared  to  display  wonders  in  Detroit,  the 
city  where  the  convention  of  the  I.  A.  A. 
is  to  be  held  next  July.  It  will  be  shown 
at  advertising  clubs  throughout  the  coun¬ 
try. 

Scenes  flashed  on  the  screen  include 
views  of  the  $7,500,000  Masonic  Temple, 
where  I.  A.  A.  sessions  will  be  held ;  the 
Ford  Motor  Company  plant,  convention 
bureau,  .\dcraft  Club  and  Hupp  Motor 
car  plant.  Karl  Betts  of  Detroit  showeil 
the  film. 

P.  F.  O’Keefe,  former  president  of  the 
Advertising  Club  of  Boston,  is  chairman 


MARKETING  TEACHERS 
MEET  IN  WASHINGTON 


Neil  H.  Borden  of  Harvard  University 
Named  President  to  Succeed 
Frederic  A.  Russell  at  An¬ 
nual  Convention 


President  Frederic  A.  Russell,  of  the 
University  of  Illinois,  at  the  annual 
meeting  of  the  National  Association  of 
Teachers  of  Marketing  and  Advertising 
in  Washington  Wednesday,  stated  that  the 
most  important  achievement  during  the 
past  year  of  the  association  is  its  mem¬ 
bership  in  the  Advertising  Commission 
of  the  International  Advertising  .Associa¬ 
tion. 

Problems  of  first  courses  in  advertis¬ 
ing  were  discussed  by  J.  H.  Cover,  of 
the  University  of  Pittsburgh;  Neil  H. 
Borden,  of  Harvard,  and  George  B. 
Hotchkiss,  of  New  York  University. 

Borden  reported  valuable  co-operation 
by  publishers,  advertising  agencies,  adver- 
ti.sers,  and  others,  in  furnishing  teaching 
materials  to  the  membership. 

Professor  E.  H.  Gardner,  of  Wiscon¬ 
sin,  reported  that  research  fellowships 
have  been  obtained  from  the  Association 
of  National  Adverti.sers  and  the  Asso¬ 
ciated  Business  Papers.  The  A.  B.  P. 
award  has  been  given  to  E.  R.  Hilgert, 
New  York  University,  for  industrial  case 
studies.  The  .A.  N.  A.  award  has  gone 
to  Paul  J.  Thompson,  of  the  University 
of  Texas,  for  a  study  of  advertising  rates. 

N.  W.  Barnes,  I.  A.  A.  research  direc¬ 
tor,  outlined  the  program  undertaken  by 
the  I.  A.  A.  and  emphasized  its  impar¬ 
tiality.  He  announced  the  willingness  of 
independent  re.search  organizations  to  co¬ 
operate. 

The  association  reports  that  it  now  has 
306  members,  representing  115  institu¬ 
tions  in  41  states  and  Canada. 

The  officers  elected  for  1928  are :  Presi¬ 
dent,  Neil  H.  Borden ;  regional  vice-presi¬ 
dents,  George  Hotchkiss,  East ;  Fred 
Oark,  Northwestern  University,  Central ; 
Santrv  Reed,  South;  J.  Moriarty,  South¬ 
ern  California,  Western.  Mr.  Barnes  was 
re-elected  secretary-treasurer  and  Karl  D. 
Reyer,  of  the  University  of  Chicago,  was 
re-appointed  assistant  secretary. 

Members  of  the  .Advertising  Commis¬ 
sion  are  Barnes,  Gardner  and  H.  H.  May¬ 
nard  of  Ohio  State  University. 

New  directors  elected  are  Paul  Con¬ 
verse,  Illinois ;  Maynard  H.  K.  Nixon, 
Columbia;  C.  E.  Griffin,  Michigan; 
Santry  Reed,  Tulane,  and  Frank  Cawl, 
Pennsylvania. 

The  next  meeting  will  be  held  in  con¬ 
junction  with  the  I.  A.  .A.  convention  at 
Detroit  in  July.  An  educational  exhibit 
will  be  shown  there. 


To 

Newspaper  Publishers 

CONTEMPLATING  THE  BUILDING 
OF  NEW  PRODUCTION  PLANTS 

Howell  &  Thomas 

No.  3868  Carnegie  Avenue,  Cleveland,  Ohio 

offer 

an  architectural  and  engineering^ 
service,  combining  newspaper 
production  engineering  with  ex¬ 
perienced  architectural  training 

Cleveland  Press — Pittsburgh  Press — Rochester  Times-Union — Houston  Press 


REPOSITORY  MOVES 


Coolidge  Writes  Congratulatory  Letter 
to  Ohio  Publishers 

Thousands  attended  the  recent  open 
house  of  the  Canton  (O.)  Evening  Ke- 
pository,  a  Brush-Moore  newspaper, 
which  has  moved  into  a  new,  modern 
plant.  .All  departments  were  kept  in  op¬ 
eration  so  that  visitors  might  see  the 
making  of  the  newspaper. 

A  letter  of  congratulation  was  received 
from  President  Coolidge. 


SUN  MAKES  RECORD 

The  St.  Petersburg  (Fla.)  Evening 
huiependent  which  gives  away  copies 
free  on  sunless  days,  celebrated  365  con¬ 
secutive  days  of  sunshine  on  Dec.  16. 
Citizens  and  tourists  met  in  front  of  the 
Independent  office  during  the  afternoon 
and  marched  to  the  beach,  where  “Sun 
ceremonials’’  were  performed. 


WILLIAM  K.  DEVEREUX 

William  Kruse  Devereux,  former  news¬ 
paper  man,  for  10  years  a  member  of  the 
New  Jersey  Civil  Service  Commission, 
died  Dec.  18,  at  the  age  of  70.  Mr. 
Devereux  was  one  of  the  founders  of  the 
Trenton  (N.  J.)  Sutiday  Advertiser  and 
was  part  owner  of  the  Asbury  Park 
(N.  J.)  Spray.  For  the  last  30  years  he 
had  been  a  legislative  correspondent  and 
head  of  the  Legislative  News  Bureau  at 
Trenton. 

BUYS  RADIO  STATION 

The  Calgary  (.Alta.)  Albertan,  morn¬ 
ing  newspaper,  last  week  entered  the 
radio  field,  by  taking  over  the  station  to 
be  known  as  CHC.A.  The  station,  which 
o|K'rates  on  434.5  meters,  will  broadcast 
news,  entertainment  and  commercial  pro¬ 
grams,  and  will  also  he  used  for  pro¬ 
motional  purposes  by  the  .Albertan. 
George  M.  Beilis  is  publisher. 


GORDON  WITH  NORFOLK 
DAILY  AS  EDITOR 


Resigns  as  Editor  of  Richmond  Times* 
Dispatch  to  Join  Norfolk  Ledger- 
Dispatch — Succeeded  by 

Blakely  ' 


Douglas  Gordon,  editor  of  the  Rieh- 
tnond  (Va.)  Times-Dispatch,  has  re¬ 
signed  effective  Jan.  1,  to  become  editor 
of  the  Norfolk  (Va.)  Ledger-Dispatch. 

Mr.  Gordon  became  editor  of  the 
Times-Dispatch  last  year,  succeeding 
Robert  D.  Ford.  For  several  years  pre¬ 
viously  he  had  been  editor  of  the  Ledger- 
Dispatch.  He  was  educated  at  the  Uni¬ 
versity  of  Virginia.  He  was  editor  of 
the  Norfolk  paper  from  1917  to  1923, 
when  he  resigned  to  resume  his  connec¬ 
tion  with  the  Times-Dispatch — an  asso¬ 
ciation  which  dates  back  to  1909. 

Lamotte  M.  Blakely  has  been  named 
editor  of  the  Times-Dispatch  succeeding 
Mr.  Gordon.  He  was  for  many  years 
connected  with  that  daily  but  resigned 
a  year  ago  to  become  secretary-treasurer 
and  director  of  publicity  for  the  Rich- 
mofKl  Chamber  of  Commerce.  He  was 
editor  of  the  old  Ei’ening  Dispatch. 

John  Archer  Carter,  associate  editor 
and  special  writer  for  the  Riehmond 
(Va.) Nezt’s-Leader,  will  become  director 
of  publicity  of  the  Richmond  Chamber 
of  Commerce  and  editor  of  Richmond, 
the  Oiamber’s  official  publication,  on 
January  2,  succeeding  Blakely,  it  has 
been  announced. 


AWARDS  BRAVERY  MEDAL 

William  J.  Connors,  Jr.,  editor  of  the 
Buffalo  Couricr-E.r press,  in  accordance 
with  an  annual  custom,  presented  a  gold 
medal  to  Patrolman  Joseph  .A.  Richtham- 
mer  of  the  Buffalo  police  department  for 
the  outstamling  bravery  of  1927,  at  public 
exerci.ses  in  a  Buffalo  armory. 


The  Ludlow-Set  Paper 

Shows 

Its  Superiority 

The  newspaper  with  Ludlow- set  news- 
headings  and  display  advertisements 
is  head  and  shoulders  above  .competition. 
The  advantages  of  Ludlow  composition  are 
noticeable  in  the  more  attractive,  clean-cut 
typefaces,  the  better  appearing  headlines, 
and  the  stronger  display  of  advertisements. 

Advertisers  know  they  get  better  results 
from  Ludlow- set  ads.  The  steady  growth  of 
linage  and  increased  confidence  of  the  ad¬ 
vertiser  in  Ludlow- set  newspapers  are  truly 
sufficient  evidence  of  the  permanent  value 
of  Ludlow  equipment. 


Ludlow  Typograph  Company 

2032  Clyboum  Avenue,  Chicago 


Boston:  470  Atlantic  Avenue 
New  York :  63  Park  Row 


Atlanta:  41  Marietta  Street 
San  Francisco:  5  Third  Street 


LUDLOW  QUALITY  SLUG  COMPOSITION 
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In  every  field  of  industry  and  agriculture,  business  in  the  south  is 
expanding  to  a  point  hitherto  unknown  and  undreamed  of. 

In  building  alone  the  South  has  spent  last  year  over  ^1,250,000,000 
on  new  construction  work.  New  contracts  for  industrial  expansion  are 
being  placed  daily,  which  means  increased  demand  for  equipment  and 
operating  supplies. 

To-day  there  exists  more  solid  prosperity,  more  business  activity  and 
more  dollars  are  being  spent  in  the  south  than  in  the  entire  history  of 
the  country. 

How  much  of  this  new  business  are  you  getting?  If  you  want  to 
share  in  it  these  newspapers  can  help  you.  Write  them. 


ALABAMA 

**Mobile  Mewa-It«n  . (E) 

t+Mobile  Kegiiter  . (M) 

ttMobil.  Segister  . (S) 

ELOBIDA 

tf Daytona  Beach  Mewa-Journal . (ES) 

**Lakeland  Ledger  . (E) 

**Miami  Herald  . (M) 

"Hlami  Herald  . (S) 

**Orlando  Sentinel  . (MAS) 

ttPeniacola  News  and  Journal . (EAM) 

**Bt.  Feteraburg  Independent  . (E) 

**Tampa  Tribune  (M)  38.733 . (S) 

’’Weat  Palm  Beach  Foat . (M) 

OEOBOIA 

**Auguata  Herald  . (E) 

**Auguata  Herald  . (B) 

**Macon  Telegraph  . (M) 

**Macon  Telegraph  . (B) 

KENTUCKY 

**The  Lexington  Leader  . (E) 

**The  Lexington  Leader  . (B) 

ttPaducah  Bun  . (E) 

NOBTH  CAKOLINA 

**Oreenaboro  Daily  Newa  . (M) 

**Oreenaboro  Daily  Newa  . (S) 

**Baliabury  Foat  . (E) 


.10(.14S)  .10(.14S) 
.07  .07 


14,178  .05 
14.798  .05 
86.917  .08 
87,558  .08 


SOUTH  CABOLINA 

•Columbia  State  . (M) 

•Columbia  State  . (B) 

•Greenville  Newa  A  Piedmont . (MAE) 

•Greenville  Newa  . (S) 

•Spartanburg  Journal  . (E) 

•Spartanburg  Herald  (M)  8,595 . (S) 


•Chattanooga  Timea  . (M) 

•Chattanooga  Time.  . (B) 

•Naahville  Banner  . (E) 

•NaahviUe  Banner  . (S) 


••Danville  Begiater  and  Bee . (MAE) 

••Danville  Bee  and  Begiater . (EAB) 

••Newport  Newa  Timea-Herald  . (E) 

••Newport  Newa  Daily  Preaa . (BAM) 

••Boanoke  Timea  A  World  Newa. ...  (MAE) 

••Boanoke  Timea  . (B) 

••Staunton  News-Leader  (M),  Leader...  (E) 


••  A.  B.  C.  Statement,  September  30,  1987. 
ft  Government  Statement,  September  30,  1987. 
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THE  CITY  REPORTER  BUYS  A  WEEKLY 

V. — Mechanical  Equipment  Should  Be  Inspected  by  an 
Expert  Before  Paper  Is  Purchased 
- By  ED  LEIGHTON - 


be  in  variety  from  plain  can!  Gothic 
I  RI  A  WP'FK'I  Y  old  English;  and  it  is  aii  excellent 

V  DtJlo  WILILIVI^I  idea  not  to  subject  them  to  the  continual 

wear  of  being  used  in  the  paper  as  well 
hould  Be  Inspected  by  an  ^or  job  purposes. 

I  p  ,  j  A  stock  room  and  a  substantial  invest- 

>er  Is  purchased  ment  in  paper  of  assorted  grades,  sizes, 

IGHTON _  linishes  and  purposes  is  also  a  necessity 

for  the  job  printer,  lie  cannot  wait  to 
without  provision  for  job  printing,  will  order  a  hundred  cards  from  a  paper 


I  his  is  the  hist  u[  a  scries  of  five  without  provision  for  job  printing,  will  order  a  hundred  cards  from  a  paper 

articles  by  a  daily  iietespapcr  man  "ueho  require  at  least  one  competent  all  around  house  for  every  small  ticket  job.  He 

bought  a  coiiiilry  zeeekly  as  thousands  printer  and  linotype  operator.  An  ap-  must  have  them  on  hand,  ffe  must  liave 
ot  other  daily  neiespaper  men  have  am-  prentice  is  desirable  it  the  budget  will  an  increased  iiersonnel  in  his  composing 
bitioiis  to  do.  He  learned  at  a  cost  of  supiiort  one,  for  press  feeding,  help  on  room,  at  least  one  additional  apprentice; 

or  $6,000  certain  differences  in  make-up,  general  errand  boy  work  and  and  his  foreman  must  be  capable  of 
problems  of  leeehly  and  daily  neiespapers.  general  care  of  the  otSce.  But  an  oper-  estimating  printing  jobs  whether  he  is 
1-1  j  good  printer  can  handle  capable  ot  doing  it  himself  or  not. 

'I  mechanical  equipment  and  per-  composing  room,  if  the  newspaper  The  business  of  job  printing  is  some- 
sonnel  of  a  weekly  newspaper  offtce  is  the  only  work  for  it.  thing  not  to  be  attempted  without  a 

are  matters  which  fall  naturally  together  The  business  and  editorial  office  will  better  guide  than  amateur  advice.  There 

for  discussion.  It  will  be  assumed  by  include  the  publisher,  who  will  lind  he  are  several  excellent  text  books  or  guide 

any  daily  newspaper  man  taking  over  a  is  also  advertising  manager,  office  boy,  books  on  printing  and  on  running  a 

weekly  that  good  meclianical  equipment  reqxirter,  editor  and  general  assistant  in  printing  business  which  the  small  pub¬ 
is  necessary  to  produce  a  good  paper,  composing  room  emergaicies.  It  will  lisher  should  look  over. 

Too  often,  he  forgets  tliat  an  efficient  require  an  advertising  salesman  in  addi-  But  there  are  certain  general  principles 
personnel  is  just  as  necessary.  He  is  too  tion  to  the  work  of  the  publisher  in  which  are  not  laid  down  in  the  books, 
likely  to  inspect  his  equipincnt  carefully  selling  advertising.  A  young  man  anxious  certain  questions  the  small  publisher  will 
but  take  his  iiersonnel  for  granted.  to  break  into  the  advertising  business  at  have  to  answer  without  text-book  as- 

The  machinery  for  the  efficient  publi-  $18  or  $2U  a  week  is  usually  adequate,  sistance  or  without  assistance  from  his 
cation  of  a  good  weekly  paper  is  not  .A,  competent  bookkeeper  is  a  necessity,  composing  room  superintendent.  He  must 
highly  expensive  or  extremely  extensive,  but  one  on  part  time  is  usually  enough  decide  in  the  first  place  whether  he  is 
A  three-magazine  typesetting  machine  in  for  a  small  office.  The  weekly  publisher  going  to  be  primarily  a  job  printer,  with 
good  order,  a  good  four-page  cylinder  can  make  no  greater  mistake  than  at-  his  newspaper  merely  an  unimportant 
press,  sufficient  chases  and  stone  room,  tempting  to  keep  his  own  books.  job  every  week  or  whether  he  is  going 

a  folder,  at  least  one  full  type  series  That  is  all  the  permanent  personnel  to  be  primarily  a  newspaper  publisher, 

for  advertisements  and  the  usual  type  which  is  absolutely  necessary.  A  girl  with  job  printing  a  side  issue. 


but  take  his  iiersonnel  for  granted. 

The  machinery  for  the  efficient  publi- 


furniture,  are  the  principal  items.  to  answer  the  telephone  is*  desirable  but  I  think  the  wise  decision  for  the  news- 

Others  which  are  close  to  essentials  can  be  dispensed  with  at  some  annoyance  paper  man  who  is  not  a  printer  is  to 
are  a  small  mat  caster,  a  small  circular  to-  the  composing  room  which  will  then  develop  the  newspaper  primarily  and 
saw  and  router  and  a  modern  mailing  ‘  have  to  take  cafe  of  calls  when  the  avoid  overemphasis  on  the  printing.  It 
machine.  If  this  much  equipment  is  in  publisher  and  advertising  men  are  out.  requires  an  individual  job  of  a  fair  size 
working  order,  the  publisher  should  be  One  or  two  correspondents  throughout  to  bring  in  a  profit  of  $25  on  its  print¬ 
able  to  get  out  an  eight  to  twelve  page  the  town  and  throughout  neighboring  ing.  It  will  frequently  involve  far  less 
weekly  without  much  trouble.  It  is  towns  are  needed,  and  they  can  be  em-  effort  to  sign  up  an  advertisement  repre- 
vastly  important  to  get  such,  equipment  ployed, .at  sums  not  much  rnore  than  senting  that  much  profit, 
in  working  order,  howfevei*.  ■  nominal.  Somebody  must  be  prepared  My  idea  of  the  .ideal  relaticwi  between 

Equipment  which  is  not  quite  up  to  to  devote  -much  time  toi,  the  collection  a  country  weekly  and  its  job  printing 
carrying  the  strain  c^i'lplav  the  devil  and.^^Writing  of  mhiqr-  nfews  items  and  department  is  that  of  a  paper  fully  sup- 
in  wavs  which  will  provide  the  inex-  personals.  porting  the  plant  and  personnel,  with 


I  think  the  wise  decision  for  the  news- 


in  ways  which  will  provide  the  inex-  personals.  porting  the  plant  and  personnel,  with 

pcrienced  publisher  with  experience  With  this  skeleton  force,  it  is  quite  enough  job  printing  to  keep  the  compos- 
quickly,  painfully  and  expensively,  if  it  possible  to  publish  more  than  one  edi-  mg  room  profitably  employed  in  fhe 
does  not  drive  him  insane  first.  He  will  tion  of  the  weekly,  with  changed  news  intervals  of  work  on  the  paper.  If  tltat 
find  his  press  balking,  his  ink  disttibu-  for  different  towns  it  is  to  cover,  pos-  job  printing  develops  steadily  and  natur- 
tion  gone  crazy,  his  worn  type  refusing  sibly  with  changed  nanres,  abanged  e<li-  -  ally  t(S  a  ’volume  beyond  tlie  capacity  pf 
to  permit  decent  printing,  liis  folder  torials  and'diffcre'nt  advertising.  .A  small '  tjie  shop  to  handle'on  part  time,  I  be- 
tearing  up  finished  papers  by,  the  half  chain  of  ..papers  ..can  thus  be  developed  Jieve  it  should  be  farmed  until  the  vol- 
dozen  and  stopping  operatioijis  in  if  sud-  quickly  and  profitably.  ume  justifies' permanent  addition  to  per- 

den,  grindin.g  snarl.  He  will  discover  It  is  not  possible  with  such  a  skele-  sonnel  and  equipment.  I  have  never  been 


den,  grindin.g  snarl.  He  will  discover 
just  how  much  it  costs  to  buy  coinpo- 


ume  justifies' permanent  addition  to  per¬ 
sonnel  and  equipment.  I  have  never  been 


tonized  force  or  with  the  equipment  given  able  to  see  that  handling  any  consider- 


aii  emergency  and  just  how  to  take  up  job  printing.  Job  printing  is  able  amount  of  job  work  on  over-time 


e.xpensive  apparently  minor  repairs  to  a  a  necessity  for  most  country  weeklies  was  a  profitable  business  for  a  weekly, 
linotype  can  be.  .  ,  and  frequently  .^produces  more  revenue  If  the  publisher  is  to  make  this  a 

The  way  to  avoid  all  this  is  to  see  to  than  the  newspaper.  It  requires  addi-  .guiding  principle;  he  will  be  _  wise  to 
it  that  some  experienced  person  he  can  tional  personnel  and  equipment.  One  concentrate  his  efforts  on  getting  small 
trust  goes  over  the  equipment  with  far  or  ,two  platen-  presses  must  be  in  the  jobs  and  enough  of  them  to  keep  his 
more  than  ordinary  thoroughness  before  composing  room  of  any  paper  which  at-  shop  busy,  rather  than  to  attempt  one 
purchase.  If  it  costs  him  a  small  for-  tempts  job  printing.  One  should  be  an  or  two  big  jobs  at  <a  time.  The  per- 
tune.  it  is  worth  it.  The  average  country  automatic  feeder  if  possible.  More  types  centage  of  allowable  profit  on  the  small 
printing  shop  maintains  and  uses  machin-  than  the  plain  series  devoted  to  the  job  is  higher  than  on  the  big  job.  The 
ery  in  a  deplorable  condition,  which  does  newspaper  must  be  provided.  They  must  loss  on  one  small  job  which  goes  wrong 
not  mean  that  buying  used  machinerv 
or  a  working  plant  is  unsafe.  I  think 
every  article  named  can  be  purchased 
second  hand  or  rebuilt  safely  except  a 
folder. 

The  matter  of  personnel  follows  the 
question  of  equipment.  A  composing 
room  equipped  as  outlined  Avith  the  bare 
necessities  for  weekly  publication,  and 


jobs  and  enough  of  them  to  keep  his 
shop  busy,  rather  than  to  attempt  one 
or  two  big  jobs  at  a  time.  The  per¬ 


is  quickly  made  up  by  the  ne.xt  two  or 
three  handled.  'Ihe  loss  on  one  big  job 
which  goes  wrong  is  something  to  ruin 
the  publisher's  profits  for  several 
months.  And  the  time  and  effort  required 
for  a  big  job,  say  for  a  $loO  or  $175 
job,  is  likely  to  disrupt  the  work  of  get- 
ting  out  the  paper  for  one  or  two  weeks. 

It  an>-thing  goes  wrong  in  the  small 
shop,  it  the  publisher  has  to  buy  his 
linotyping  or  his  press  work,  he  can 
lose  $11X)  on  a  $150  job  very  easily.  It 
is  likely  to  save  much  anguish  if  he 
refuses  to  take  such  jobs  or  farms  them 
out  t^  somebody  who  can  handle  them. 
Bill  heads,  programs,  posters,  tickets, 
stationery,  are  all  jobs  which  can  be 
handled  profitably  and  easily  by  the 
weekly  publisher.  Circulars,  booklets  of 
not  more  than  four  or  six  runs  on  a 
platen  press,  pamphlets,  flyers,  are  other 
jobs  he  can  handle. 

Measure  the  capacity  of  linotyiie.  per¬ 
sonnel  and  presses  for  job  work  and 
don’t  accept  more  than  they  can  handle 
unless  you  can  farm  it.  Wben  '-ou  have 
enough  to  warrant  it,  expand.  Biting  off 
more  than  he  can  chew  is  the  usual  mis¬ 
take  of  the  publisher  who  becomes  a  job 
printer. 

There  are  a  thousand"  other  things  for 
the  printer  to  learn  by  experience.  He 
will  discover  that  it  is  a  financial  genius 
who  can  get  “standard  price  list”  prices. 
He  will  also  discover  that  it  doesn’t  pay 
to  “cut”  prices  for  the  sake  of  keeping 
busy.  But  he  will  gradually  find  out 
just  what  he  can  do  profitably  and  de¬ 
velop  that  angle  of  the  business. 

This  .series  of  articles  has  endeavored 
to  outline  for  the  daily  newspaper  man 
interested  in  weekly  papers  certain  mat¬ 
ters  regarding  purchase,  circulation,  ad¬ 
vertising,  news,  mechanical  equipment, 
personnel  and  job  printing  which  one 
publisher  informed  himself  on  by  costly 
experience. 

Much,  very  much  more  might  well  be 
said.  The  difficulty  of  collections  might 
have  ha<l  much  more  attention.  Capital 
requirements  might  call  for  long  discus¬ 
sion — I  think  the  average  weekly  pub¬ 
lisher  needs  at  least  $1,000  of  working 
.capital.  The  publisher’s  physical  endur¬ 
ance  is  important — I  have  outlined  nu¬ 
merous  things  he  should  do  or  try  to  do, 
and  in  .  no  single  24-hour  dav  will  he 
have  time  enough  to  do  them. 

I  have  emphasized  chiefly  the  difficul¬ 
ties.  Anybody  who  wants  to  buy  a 
weekly  paner  will  think  of  the  advan¬ 
tages  easily  enough  for  himself.  I  have 
stressed  the  chances  of  losing  money,  not 
the  chances  of  making  it.  My  own  ex- 
IH’ricnce  has  convinced  me  that  the  man 
who  knows  how.  the  man  who  knows 
what  mistakes  not  to  make,  can  buy  or 
establish  a  country  newspaper  and, 
through  good,  hard  effort  turn  it  into  a 
monev-maker. 


Editor  &  Publisher  and  The  Fourth  Estate  for  December  31,  1927 


23 


now 

over 


now 

over 


Since  1920  Louisville  has  grown  35%  in  Population — to 
a  present  total  of  over  325,000. 

The  population  of  Greater  Louisville  is  now  well  over 
400,000. 

Louisville  serves  a  market  of  over  2,000,000  prosperous 
people.  '  *  .  *  ,  ^ 

Louisville  has  a  larger  percentage  of  people  worth 
$5,000.00  or  more  than  any  city  in  America. 

Postal  Receipts,  Bank  Clearings  and  Savings  Deposits 
have  gained  substantially  in  1927  over  1  926. 

Eighteen  Louisville  Industries  lead  the  World.  , 

Louisville  has  seven  manufacturing  plants  that  are  the 
largest  of  their  respective  kinds  in  the  World. 

Louisville  offers  consumers  of  gas  the  lowest  rates  in  the 
world  for  natural  gas  heat  units. 

With  a  background  of  1 0 1  years  of  Constructive  public 
service,  and  circulations  that  cover  the  entire  Louisville, 
Kentucky  Market,  these  progressive  Newspapers  offer 
Advertisers  a  degree  of  COVERAGE  and  reader  CON¬ 
FIDENCE  that  is  equaled  by  few  newspapers  anywhere. 


The  Louisville  Times 
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Have  you 


E 


NOUGH  and  to  Spare  is  everywhere  the  axiom  of  success  in  the  Ip 


newspaper  devoted  two  Autoplate  machines  exclusively -to  Lini 


WITHOUT  abunds 

tint  ranitflliTor 


▼  ▼  not  be  capitalized,  i 
get  itself  made  into  plat!  j 
because  few  of  them  ha 
to  deal  enterprisingly  wi  fg 


The  publisher  is  ta 
capacity  in  terms  of  pti 
terms  of  plated  presses, 
is  no  press  at  all — it  is 
machinery. 


The  minutes  that  exp 
and  the  starting  of  presi 
waste  that  may  alwap 
platemaking  capacity. 


ii 


THE  TWIN  PONY  AUTOPLATE  MACHINE 

It  consists  of  two  complete  Pony  Autoplate  casting 
mechanisms  and  a  single  Pony^Autoplate  finishing 
mechanism,  combined  in  such  a  way  that  it  pro¬ 
duces  double  the  output  of  the  Pony  Autoplate 
Machine.  In  this  machine  the  finishing  mechanism 
automatically  swings  into  position  to  receive, 
finish,  cool,  and  dry  casts  from  both  casting  mech¬ 
anisms.  Double  output  is  obtained  without 
doubling  investment  or  floor  space. 


THE  DOUBLE  JUNIOR  AU1 
Is  the  Standard  Pldm 
It  is  built  for  heavy  production,  and  is  cs) 
high  speeds.  Its  capacity 


WOOD  NEWSPAPER  MACHINERY  CO 
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R  I  ^  E 


FEEDING  DREAMERS 

WHAT  do  men  and  women  most  desire  to  read 
about  in  the  realm  of  science?  The  popular  no¬ 
tion  is  that  the  leading  items  of  interest  con¬ 
cern  daily  life  and  business,  such  as  invention,  chem¬ 
istry,  medicine,  domestic  economy,  children,  and  so 
forth.  Upsetting  this  traditional  belief  is  the  report  of 
a  survey  recently  made  by  Dr.  Edwin  E.  Slosson,  di¬ 
rector  of  Science  Service,  demonstrating  the  astonish¬ 
ing  fact  that  the  American  people,  among  all  the  sci¬ 
ences,  prefer  the  two  most  remote  and  impractical 
ones,  archaeology  and  astronomy.  The  survey  was 
based  on  the  use  newspaper  editors  make  of  scientific 
material  sent  out  by  the  service.  It  assumed  that  the 
editors  know  what  the  public  wants.  If  that  theory 
is  tenable  practical  subjects  were  low  and  impractical 
ones  high  on  the  list  in  the  order  of  popularity. 

Dr.  Slosson  made  this  comment :  “Apparently  the 
newspaper  reader  selects  his  science  with  the  same 
instinct  as  leads  a  wom.an’s  club  of  tired  housewives 
and  mothers  to  take  ^  a  course  in  ‘Futuristic  Art’  or 
‘Italian  Travel,’  instead  of  ‘Domestic  Economy’  and 
'child  welfare.’  I  do  not  say  that  this  instinct  is 
wrong  *  *  *  dietitians  have  discovered  that  man  can¬ 
not  live  by  bread  alone ;  he  has  to  have  vitarnins,  and 
these  are  mostly  to  be  found  in  such  expensive  and 
tasty  food  accessories  as  butter,  fruits  and  greens.’’ 

Another  interesting  revelation  of  the  survey  was 
that  editors  will  not  publish  scientific  articles  dealing 
with  sex  subjects,  despite  the  supposed  liberality  of 
the  age  in  such  matters.  Dr.  Slosson  comments  that 
a  sex  scandal  might  fill  the  news  pages  and  ckrry 
the  most  prurient  detail,  but  that  it  is  almost  impossible 
•  to  get  into  print  any  item  about  the  vitally  important 
researches  being  made  in  the  physiology  and  chemistry 
of  sex,  no  matter  how  circumspectly  it  may  be  w’orded. 
1  Dr.  Slossi.n  does  not  stretch  the  fact  when  he  says  that 
sex  problems  are  admitted  to  the  press  when  they  are 
indecently  treated,  but  not  when  they  are  decently 
■  treated.  The  answer,  of  course,  is  that  many  editors 
-  think  they  are  not  responsible  for  the  “news/^  but  are 
i  resix)nsible  for  feature  material  and  editorial  comment. 


Tivo  large  Xew  Yorh'  retailers  -are  'using 
advertising  copy  which  contains  no  capital  let-  ^ 
tcrs  and  no  punctuation  marks,  merely  to  create  f- 
a  novel  display.  But  as  the  stuff  is  hard  to 
read  and  is  sometimes  of  doubtful  sense,  it  must  '] 
discourage  reading.  There  is  no  substitute  for 
correctly  written  language.  .  '  '  ''  ' 


INQUIRING  STUDENTS 

BELIEVE  that  the  average  editor  is  willing 
I  and  anxious  to  give  assistance  to  youth  aspiring 
to  the  field  of  journalism,  but  there  is  a  limit 
to  the  time  one  can  give  to  answering  questionnaires 
sent  out  by  students  of  journalism  schools,’’  writes  a 
newspaper  financial  editor,  admitting  that  he  had  just 
given  more  than  an  hour  of  his  time  to  reply  to  a 
list  of  ten  queries  from  a  youth  studying  in  a  middle 
west  university.  This  complaint  has  become  so  com¬ 
mon  that  Editor  &  Pi  blisher  owes  comment  both 
to  the  schools  and  to  editors  and  publishers. 

If  questionnaires  are  sent  to  busy  newspaper  people 
they  at  least  should  be  reviewed  by  the  heads  of  the 
schools  to  avoid  impractical  inquiries.  For  instance, 
our  friend  the  financial  editor,  was  a.sked :  “Has  the 
news  value  of  copy  for  the  financial  page  changed?’’ 
A  foolish  question.  Of  course,  it  has  changed,  as 
everything  changes.  Despite  the  absurdity  of  most 
of  the  ten  questions  the  •  financial  editor  replied  as 
best  he  could  and  then  sent  copy  of  his  letter  to 
Editor  &  Publisher  asking  if  something  could  not 
be  done  to  abate  the  nuisance. 

Our  suggestion  is  that  journalism  school  professors 
take  pains  to  inform  students  of  the  injustice  of  asking 
so  many  questions  that  they  wear  out  patience  and 
create  ill-will  and  also  that  questions  be  reviewed  in 
advance  by  practical  minds. 


Looking  over  a  list  of  exchanges  recently  we 
were  interested  in  the  number  that  were  cru¬ 
sading- for  good,  old  cMc  ediises,  from  reform 
of  police  practices  to  municipal  control  of  pub¬ 
lic  utilities. . .  .  _  .  ^  . 


Better  is  it  that  thou  shouldest  not  vow, 
than  that  thou  shouldest  vow  and  not  pay. — 
Ecclesiastes,  V ;  5. 


THE  YEAR  1928 

WHAT  shall  we  do  with  1928? 

Will  it  be  just  another  year,  or  the  year? 
Within  mortal  bounds  it  is  ours  to  deal  with 
for  better  or  worse.  We  enter  it  knowing  that  in  the 
whole,  round  world  and  for  all  recorded  time  men 
have  never  been  so  blessed  in  the  material  sense  as 
are  the  American  people.  Rich  beyond  dreams  of 
avarice,  comfortable  beyond  the  imagination  of  the 
fathers,  efficient  to  a  degree  that  has  surprised  the 
world  of  science,  .America  stands  head  and  shoulders 
above  all  nations,  and  there  is  no  sign  of  a  decline, 
rather  an  enhancement  of  prosperity.  All  the  trends 
are  toward  increased  human  ease  and  still  greater 
perfection  of  the  huge  machine  of  standardized  life. 

It  is  a  matter  of  opinion  whether  as  a  race  our 
spiritual  development  is  in  proportion  to  the  material 
advance.  The  best  known  lesson  of  history  is  that 
races  decline  as  they  grow  fat.  There  are  some  un¬ 
mistakable  evidences  of  race  decadence  here,  fre¬ 
quently  crowding  from  first  pages  records  of  progress. 
To  set  up  spiritual  standards  able  to  attract  and  hold 
the  attention  of  the  careless  throng,  discounting  the 
sensual  appeals  of  the  overflowing  horn,  is  the  great¬ 
est  single  .social  responsibility  of  the  day. 

Among  the  fourth  estate  the  new  year  calls  for 
courageous  spirits  to  find,  write  and  interpret  the  facts 
of  'a  dangerous  period.  Social  investigators  say  the 
American  people  are  becoming  shock-proof,  drugged 
to  deep  apathy  by  materialism.  -  If  this  is  true  it  is 
no  time- for  editorial  drifting.  Rather  is  it  an  op- 
porj^unity  for  the  development  of  genius  that  can  re- 
•vive  civic  cbnsciousness  and  pride  and  make  politics, 
abstract  economics,  and  affairs  of- the  human  soul  at 
lea.st  as  interesting  to  the' adult  reader  as  a  comic 
or  a  cross-word  puzzle.  If  present  methods  will  not 
arouse  the  Great  Gcxl  They  new  metliods  must  be 
found.  Democratic  institutions  are  challenged  from 
without  by  two  more  theories  of  government,  each  a 
merciless  dictatorship.  Much  fear  of  them  is  ex¬ 
pressed  here,  but  we  know  that  our  danger  is  from 
within  through  paralysis  of  the  political  system  by 
by  reason  of  apathy  or  ignorance.  The  forthcoming 
year  particularly  calls  for  keen  insight  into  national 
affairs,  editorship  that  is  good  leadership,  reporting 
that  gets  to  the  bottom  facts  and,  above  all  else,  con¬ 
science  that  rises  above  selfish*  interest.  There  are 
.scores  of  reasons,  obvious  to  the  readers  of  this  paper, 
why  editorial  pages  in  1928  should  be  made  to  read 
with  interest  transcending  that  of  any  other  page  of 
the  newspaper. 

On  the  business  side,  there  are  also  many  knots  to 
be  untied  in  the  new  year  by  skilled  hands.  All  signs 
point  to  another  great  advertising  year,  perhaps  not  a 
record-breaker  but  something  akin  to  the  present 
wonderful  season.  Surely,  fundamental  business  con¬ 
ditions  are  sound.  Nowhere  is  there  a  sign  of  re¬ 
trenchment,  but  publishers  in  general  complain  of  con¬ 
stantly  increasing  costs  and  narrowing  net  profits, 
and  the  sentiment  is  that  intensification  must  ulti¬ 
mately  be  called  into  use  to  curb  extravagant  con¬ 
sumption  of  materials.  Advertising  rates  continue  to 
drag  behind  service  values  in  many  cities.  Circulation 
is  still  the  great  ideal,  sometimes  mistakenly  so,  and 
while  we  see  no  disturbance  of  the  present  general 
tendency  to  buy  bulk  the  demand  for  qualitative  anal¬ 
ysis  persists  and  calls  for  an  intelligent  response. 
There  is  little  likelihood  of  any  radical  change,  either 
upward  or  downward,  in  newspaper  wage  scales.  The 
era  of  building  new  plants  and  scrapping  obsolete 
equipment  in  favor  of  the  most  modern  labor-saving 
devices  bids  fair  to  continue,  and  at  the  present  rate 
of  progress  it  may  be  said  that  by  1930  American 
journalism  will  have  been  rehoused.  There  is  no 


victory  in  journalism  which  does  not  pay  its  way 
and  which  is  not  prepared  to  serve  its  community 
according  to  its  just  deserts.  The  triumph  oi 
the  American  press  in  1928,  as  in  the  years  that 
have  gone  before  in  this  generation,  will  be  that 
it  will  continue  both  free  and  prosperous. 

Happy  New  Year  to  all  who  live  by  the 
printed  word. 

THE  MAN’S  THE  THING 

Attention  of  readers  is  called  to  Frank  £ 
T ripp’s  interview  appearing  on  another  page  of 
this  issue  of  Editor  &  Publisher.  Mr.  Tripp 
offers  a  criticism  which  we  believe  is  true  of  many 
newspaper  offices  and  his  vigorous  words  should  do 
much  to  stir  imagination  and  balanced  initiative  when 
they  are  most  needed.  From  his  long  and  variol 
experience  Mr.  Tripp  has  learned  the  lesson  that  the 
biggest  factor  in  newspaper  success  is  a  good  man. 
His  proposition  that  when  you  buy  a  paper  you  g« 
perhaps  fifty  per  cent  of  value  in  staff  is  novel  and  at 
first  seems  extreme,  but  becomes  plain  enough  when 
analyzed.  Right  off  the  reel  we  can  think  of  the 
names  of  a  dozen  newspaper  men  who,  to  obtain  their 
services,  would  be  worth  the  price  one  W'ould  have 
to  pay  for  the  papers  they  are  associated  with.  For 
instance,  there’s  Frank  Tripp. 

JUDICIAL  NARROWNESS 

/  /  r^ERFECTLY  intolerable’’  is  what  the  Lord 
**  Chief  Justice,  in  King’s  Bench,  London, 
thinks  of  a  newspaper  publication  which 
might  by  some  stretch  of  .the  imagination  influence  a 
jury.  The  case  was  that  of  a  society  woman  who  was 
suing  a  firm  of  jewelers  for  the  loss  of  pearls  worth 
a  thousand  pounds.  In  reporting  the  hearing  a  Lon¬ 
don  newspaper  cited  the  fact  that  in  a  previous  trial 
judgment  had  been  entered  for  the  woman  for  £1,000. 
The  publication  came  to  the  notice  of  the  court  who 
denounced  the  riewspaper,  discharged  the  jury  and 
postponed  the  hearing  indefinitely,  so  that  the  pub¬ 
lished  fact  might  be  “forgotten.” 

“Perfectly  absurd,”  say  we  of  the  Lord '  Qiei 
Justice’s  position.  Within  five- minutes  he  dquld  have 
determined  whether  the  publication  had  reached  any 
member  of  the  jury.  He  had  power,  at  any  rate,  to 
instruct  the  jury  and  bring  out  a  just  award.  The 
publication  of  the  fact  complained  of  was  legitimate 
comment.  Our  courts -are  much  more  liberal  in  these 
matters  than  are  the  English  courts,  but  even  here 
judges  are  increasingly  squeamisli  about  newspaper 
“interference.”  The  average  editor  is  careful  to 
avoid  positive  interference  .with  the  course  of  justice, 
but  there  is  such  a  thing  as  carrying  this  to  a  ridic¬ 
ulous  extreme  and  defeating  the  great  right  of  the 
people  to  know. 

FIGHTING  FOR  THE  CITY 

OVER  in  Williamsport,  Pennsylvania,  the  morn¬ 
ing  and  evening  newspapers  presided  over  by 
George  E.  Graff,  the  Gazette  and  the  Sun,  have 
been  campaigning  in  vigorous  fashion  in  behalf  of 
municipal  ownership  of  water  service.  The  fight  is 
ba.sed  on  the  contention  of  the  newspapers  that  after 
the  Williamsport  water  works  were  purchased  by 
a  holding  company  there  was  an  immediate  exploita¬ 
tion  of  securities  which  meant  millions  in  the  coffers 
of  the  company  and  at  the  expense  of  the  city. 

One  of  the  interesting  developments  of  the  cam¬ 
paign  bears  on  press  agent  methods.  The  newspapers 
of  Pennsylvania  have  been  deluged  with  “copy’’  from 
the  “Pennsylvania  Public  Service  Information  Com¬ 
mittee.”  of  Philadelphia,  presumably  one  or  more 
press  agents  in  the  employ  of  the  holding  comparaes. 

One  such  “press  release”  quoted  a  gentleman  named 
Reeves  J.  Newsome,  “former  Water  Commissioner  ot 
Lynn,  Mass.,”  as  authority  for  the  spirited  denuncia¬ 
tion  of  municipal  control.  The  head  over  the  hand¬ 
out  read:  “Municipal  Water  Works  Cost  Public  More 
than  Privately  Owned  Plants,  Says  Expert.”  The 
value  of  the  document  as  the  opinion  of  a  disinterested 
expert  was  immediately  challenged  by  Mr.  Graff,  who 
revealed  that  Reeves  J.  Newsome  was  the  'noWmg 
company  official  in  command  of  the  Williamsport 
water  works.  -  •  — - ' 
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—  son  as  health  commissioner  of  the  city  of 

PI7DQONA1  Cliicago,  has  joined  the  staff  of  the  C'/ii-  FOLKS  WORTH  KNOWING 

r  cago  Daily  News  as  health  editor. 

,  Raymond  E.  Smith,  managing  editor  ttvtsdv  /-ttv-c  j 

TORD  BE.WEREROOK,  proprietor  of  the  toporir  (In<l.)  for 

L„(  ii.rpr.-rr,  was  in  New  t„™"SS’„a“er’Tu  rjS^r^?^^^  he  high  lh5rfa“in  Sas  S 

York  over  the  holidays,  accompanied  by  vi  7  i  n  '  ^  a^rimcni 

”'„al  ntentbers  of  his  staff  including  <>f  •!>'  '''“‘0“'  T™  Company,  “d  iorng  ^  - 

Captain  -M.  Hardell  and  T.  R.  Gordon.  Wayne  Pettit  state  capital  correspon-  advertising 

LP.  Palmer,  manager  of  the  .\meri-  ^ent  lor  the  /or/W  Orcgommi,  left  lepartment 
can  Newspaper  Publishers’  .\ssociation,  Salem  l^c.  la  for  a.  trip  east  in  the  ,ftheJohnTay- 
jded  lXx-  24  for  a  vacation  trip  to  Per-  w^h.ch  he  visited  relatives  in  Dry  Goods 

S  He  expects  to  return  after  Jan.  15.  ^I'chigan  and  continued  on  to  New  \ork  Company  of  that 

T-'  -  I _  _ _ *.  i.1 _  ^Ity*  -itv.  T.atf»r  nn 


Captain  -M-  Hardell  and  T.  R.  Gordon. 

L.  P.  Palmer,  manager  of  the  .\meri- 
can  Newspajier  Publishers’  .\ssociation, 
sailed  IXc.  24  for  a  vacation  trip  to  Per- 
niuda.  He  expects  to  return  after  Jan.  15. 

\I.  Koenigsberg,  president  of  the 


Later,  on 


International  News  Service,  and  Pruce  H.  D.  \  ollmer  and  Gordon  Riley  have  oeing  graduated 
SSn  of  the  editorial  bc^ard  of  the  been  made  assistant^  to  H^es  ,rom  the  School 

\vL  AVZ-hWiV.  were  speakers  before  W'"8,,?dUor  ot  the  .\orfolk  (\  a.)  of  Journalism  at 
3,r  Foreijn  Policy  .Nssol:iation  in  Eos-  ^  ^  ‘be  University  of 

recently.  Christian  Herter,  edi-  Reginald  V.  Tribe,  staff  cartoonist  of  Missouri,  he 
M-  of  Xhe  'indetendent.  presided.  Willis  the  Sprvigfield  (Mass.)  L’mow,  mailed  out  mined  the  A.  H. 

T  \bbot,  of  the  Christian  Science  Mon^  a  novel  New  Year’s  card  this  week  to  Belo  &  Co.,  pio- 

Lr  Boston,  also  spoke.  bis  many  friends,  a  combination  ot  a  neer  publishers  of  D  guy 

1  r-  M-ri..™  photograph  and  a  drawing  with  the  bal-  1  exas  and  pub- 

Samuel  Ct.  McClure,  president  of  the  individually  for  the  per-  Ushers  of  the  Dallas  Morning  Nezvs,  the 

Glendale  (Lai.)  Ezvimig  Wioj  has  been  destined  to  receive  the  cards.  Dallas  Evening  Journal,  the  Galveston 

eletted  presKlent  ot  the  Glendale  Gham-  Kirbv  cencral  assimiment  man  iVerw  and  the  Dallas  &  Galveston 

ber  of  Commerce,  succeeding  Paul  E.  „  ‘r  seoerai  assipment  man  Farm  News 

^■ilm-.n  T  former  npwenaoer  niihlieher  oo/t  Lake  City  TnbwK,  has  returned  tr  eeKiy  ruT?n  ills. 

Stillman,  a  lorn^r  newspaper  pumisner  vacation  snent  with  his  relatives  That  was  m  the  late  summer  of  1913. 

of  Iowa.  A.  T.  Cowan,  former  publisher  a  vacation  spent  with  his  relatives  *u  l  served  suhseouentlv 

the  r.lendale  Fvenimr  News  has  been  m  Kentucky.  Steve  Moloney  has  joined  " x-  *  served  suD.sujuemiv 
of  the  Ulenctaie  evening  ^ews,  nas  oeen  'Trihnne  as  treneral  ntilitv  man  '3*'  ‘be  Dallas  News,  as  classihed  sales- 

elected  to  the  board  ot  directors  of  the  d  .u  ^  *i  man;  manager  of  classified;  manager  of 

chamber.  George  M.  Payne,  who  recently  re-  rnerchandisiirg ;  display  salesman  and 

William  .\llen  White,  Jr.,  is  receiving  signed  as  telegraph  editor  of  the  Cm-  1922  as  advertising  manager, 

treatment  at  the  Mayo  Brothers  Hos-  t'tnnatt  -I  unes-6  tar  io  b^onw  managing  Fourteen  display  salesmen  and  eight 

oital.  Rochester,  Minn.,  following  an  ot  the  tortsmoMi,  (y-)  {nncs-  classified  salesmen  compose  the  advertis- 

eieht  weeks’  illness  in  New  York  City,  has  been  ill  in  Christ  Hospital  in  j,^g  gales  organization  of  the  News. 

'  .  •  t  «  *  . .  1  f  I  inrinnati  rinn  na«  tint  vpt  ni<; 


eight  weeks’  illness'  in  New  York  City.  bas  been  ill  in  Christ  Hospital  in 

which  was  superiiKliKed  by  an  attack  of  Cincinnati  and  has  not  yet  assumed  his 

influenza.  He  will  s(^i  be  back  home  'j*’  .  Forest  Lowry,  city  editor,  5a/f  Lake 

again,  according  to  his  fathers  editorial  Wilfred  Beaulieu,  formerly  publicity  Q'/y  Tribune,  has  returned  from  a  three 
column  in  the  Emporia  Gazette.  director  of  La  Sentinelle  at  W^nsjKket,  weeks’  vacation  in  California. 

Col.  Fred  N.  Dow,  former  owner  and  ^eViirned  ^as  of  T’Ohit^n  PuhUm^^  Baxter  Lisbon,  sports  department, 

publisher  of  the  Portland  (Me.)  Even-  Salt  Lake  Cdy  TribZe.  has*^  become 

mg  Express  and  Sunday  Telegram,  was  w  g  g  P  pe  .  PfQyo.  Utah,  correspondent  for  the  paper, 

guest  of  honor  at  an  anniversary  dinner  r-  ,  •  .  George  Wells  succeeds  Leyshon. 

tl"old^im"pSlisS?i  'carfa  rarorKMOT  Ite  W  ,,}■ 


guest  of  honor  at  an  anniversary  dinner  .  ,  George  Wells  succeeds  Leyshon. 

given  him  by  the  Portland  Farmers’  Oub  Harold  M.  Sims,  during  the  past  two  ,  editorial  writer  on  the 

Si  fiKservance  of  the  old-time  uublisher’s  'ears  a  reporter  for  the  Portland  Morn-  •  C  a  •  \’  A”-;  c-r  d  o  u 

Wth  bir  hdav  i-iig  Oregon, •«„  and  the  £z;cm«g  Te/egram.  i’ 

87th  birthday.  publicity  department  of  the  ap^int^  private  s^retary  to  Gov. 

...  m  Great  ^Northern  railway,  with  headquar-  George  W  Hun  of  that  state. 


IN  THE  BUSINESS  OFFICE 


ters  at  St.  Paul,  Minn. 


Edgar  Zane,  photographer,  lately  with 


T?LL10TT  C.  HENSEL,  director  of  Don  Howard  of  the  Salt  Lake  City  Y'T® 

advertising  of  the  .4 iigt’/i’J  Dai/y  Telegram  has  been  transferred  from  the  ‘be  staff  of  the  /f/hwv  (,.  \.)  Txmes- 
News,  will  instruct  a  weekly  class  in  ad-  Federal  beat  to  the  copy  desk,  succeeding  u  ° 

vertising  at  Universitv  College,  Univer-  Ted  W'illiams  who  will  do  reporting.  , 


vertising  at  L'niversity  College,  Univer-  Ted  Williams  who  will  do  reporting, 
sit)  of  Southern  California,  starting  Georgie  Burns  De  La  Cour,  fashion 
Jan.  6.  editor  and  special  writer  of  the  Denver 

Lester  Winter,  formerly  private  secre-  Post,  has  been  appointed  general  publicity 


Ted  W'illiams  who  will  do  reporting.  bas  left  for  Florida. 

Georgie  Burns  De  La  Cour,  fashion  W.  D  Dun^n  is  back  at  the  copy  desk 
editor  and  special  writer  of  the  Denver  <?i  Salt  Lake  City  I  r, bune  alter  a  vaonth  s 
_ illness. 


Ury  of  Harry  S.  New,  Postmaster  Gen-  director  of  the  Better  Homes  in  America.  MARRIED 

eral,  and  previously  to  that  political  James  Mackiii.  Scranton  newspaper  re-  ^ 

writer  on  the  staff  of  the  Indianapolis  porter  who  was  run  down  by  an  auto-  ^HESTER  W’.  GAYLORD,  chief  an- 
Neti's,  has  taken  over  the  management  mobile  on  Dec.  19,  is  making  a  brave  nouncer  for  radio  Station  W’T.NG. 
of  the  Elkhart  (Ind.)  Truth.  fight  for  his  life  although  he  receivetl  of  the  IVorcestcr  (Mass.)  Telegram  and 

Philip  F.  Metz,  general  manager  of  a  fractured  skull  and  other  serious  in-  Gazette,  to  Miss  Olga  E.  Mitchell  of 
the  Buffalo  Times,  has  been  appointed  juries.  Physicians  express  hope  for  his  W'orcester  at  the  Federated  (Thurch, 
one  of  a  commission  of  five  which  will  recovery.  Worcester,  Dec.  17. 

direct  operation  of  Buffalo’s  new  million  ^Ijjj  iFimilton  Smith,  who  re-  Jack  I.  Patton,  for  several  years  Dallas 

dollar  airport.  signed’ from  the  staff  of  the  A'etf  I’or/t  Journal  cartoonist,  to  Miss  Phoebe 

Frank  M.  Dallam,  Jr.,  advertising  Times  last  January  to  become  editor  of  Cooper,  daughter  of  Dr.  and  Mrs.  George 
manager  of  the  Keho  (Wash.)  Kel-  the  National  F'ann  Scliool  Expansion  Cooper  of  Dallas,  recently. 
sonian-TrUuiiie,  was  elected  chairman  of  Project,  has  joined  the  selling  force  of  Miss  Margaret  McLeod,  societv  editor 


Worcester,  Dec.  17. 

Jack  I.  Patton,  for  several  years  Dallas 
Journal  cartoonist,  to  Miss  Phoebe 


soman-TrUnine,  was  elected  chairman  of  Project,  has  joined  the  selling  force  of 
the  Cowlitz- Wahkiakum  counties  group  the  Phoenix  Mutual  Life  Insurance  Com- 
of  the  Washington  Press  Association  at  pany.  New  York, 
a  recent  meeting  in  Kelso.  Roy  Mitchell, 
editor  of  the  JVoodland  Nezvs,  was  re-  i~“ 
elected  secretary.  1 

Charles  Jardine,  W.  R.  Isaacs,  Lee  g  J  ^ 

Tolman.  and  Harrison  Ylurphy  are  ■  -j 

new'  members  of  the  Business  Sur-  VJ 

vey,  Chicago  Tribune.  Hiram  Roberts,  [ 

fonnerly  with  the  Business  Survey  has  |  /V 

joined  the  production  department  of  AAvC-o  XU 

Liberty  Magazine.  — — 

IN  THE  EDITORIAL  ROOMS  Bobo 

mRRY  SAYLOR,  managing  editor  of  bi*  way  to  fame.  Rube  Go 

the  Camden  (N.  J.)  Courier-Post,  consUtute  a  galleiw  of  comic  fame 

and  his  bride  sailed  recently  for  the  W  est  best  one  Kube  has  ever  creat 

Indies  on  a  honeymoon  trip.  _ 

Harold  (^ff,  managing  editor  of  the  MmChlifi 

Salt  Lake  City  Deseret  News,  is  recover- 

mg  from  an  illness,  but  will  not  be  able  a  ‘eUow.  His  eycleplane, 

<0  leave  the  hospital  for  some  time.  ‘he  Nosedive  Kelly  is  a  fin 

Louis  Greenberg,  sporting  editor  of  the  been  off  the  ground  yet,  but  you  n 

Atlantic  City  (N.  J.)  Daily  Press,  Sun-  Bobo  Baxter  is  just  getting  und 

day  Press  and  Ez'cnmg  Union,  was  ten-  Goldberg’s  best!  Would  you  like 

d^red  a  testimonial  dinner  Sunday  eve- 

mng,  Dec.  18,  at  which  more  than  4()0  . 

persons  were  present.  Greenberg  was  To©  Jyl.CM 
presented  with  a  diamond  ring,  a  traveling  '  , 

bag  and  a  wallet.  N.  V.  McNitt.  TIMES  l 

Dr.  Herman  N.  Bundesen,  recently  dis-  President  NEW  Y< 

missed  by  Mayor  W’illiam  Hale  Thomp-  T  ■  i  -  —  _ 


of  the  Findlay  (O.)  Morning  Republican, 
(Continued  on  next  page) 


Rube  Goldberg 

Has  a  New  One! 

Bobo  Baxter 

is  on  his  way  to  fame.  Rube  Goldberg’s  characters  and  comic  ideas 
constitute  a  gallery  of  comic  fame  all  by  themselves.  Here’s  probably 
the  best  one  Rube  has  ever  created. 

Bobo  Baxter 

is  a  funny  fellow.  His  eycleplane,  the  Demi-tasse,  is  really  a  new  thing 
in  the  air.  Nosedive  Kelly  is  a  fine  assistant  to  Bobo.  Nosedive  hasn't 
been  off  the  ground  yet,  but  you  never  can  tell  when  he’ll  start. 

Bobo  Baxter  is  just  getting  under  way  as  a  daily  comic  strip — Rube 
Goldberg’s  best!  Would  you  like  to  see  specimen  releases? 

The  McNaught  Syndicate,  Inc. 


TIMES  BUILDING. 
NEW  YORK,  N.  Y. 


Crailes  V.  McAdam, 
Vice-President 
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^METROPOLITAN  j! 


To  AH 
Newspapers 
Everywhere 

And  Particularly  to 
the  918*  different 
publications  on  our 
books — 

Dappy 
)Vcw  “Year 


Metropolitan  Newspaper 
Service 

Maximilian  Elser.  Jr.  Ear!  J.  Hadley 
General  Manager  Associate 

150  Nassau  St.,  New  York  City 


^  rf' 


•Note:— This  notwithstanding  45 
newsp>aper  consolidations  this  year. 

It  was  to  832  different  publications 
that  we  extended  greetings  at  the 
first  of  January,  1927;  to  730  in 
1926;  and  622  in  1925. 


I  ' 


S  METROPOLITAN 


(Continued  from  page  27)  from  \V.  E.  Westland.  The  Hungerf 

for  the  last  five  years,  to  Glenn  E.  Den-  publishers  of  the  Carroll  ( 

nis,  of  Findlav,  recently.  She  expects  to  for  many  >-ears  and  recently 

continue  her  n'ewspaper'  work.  8°  California. 

Clarence  Martin  Wright,  now  with  the  (fi 
Associated  Press  in  Dallas,  to  Miss  Rosa  ‘ 

Dee  Talbot  of  San  Antonio,  Dec.  27,  in  fo'-me^b  puohsher  of  the  .Joti  Jose  A 
Travis  Park  Methodist  Church,  Sar.  A.  J.  Hicks  has  bought  from  D.  H 
Antonio  Frank  Roush  the  Arcadia  (Cal.)  A 

Frank  Flores,  representative  of  the 
Nezo  Bedford  (Mass.)  Standard  in  ‘"o  J-ears  by  the  Roush  firm. 
Provincetown,  Mass.,  to  Miss  Palmeda  Harold  F.  McCormick  of  Chicago, 
Lema  of*  Provincetown,  Dec.  29.  become  half-owner  of  the  Lm 

C.  \  ictor  Bate,  manager  of  the  ‘Sont/i  Coa^f  Nezvs  V 

Ypsilanti  bureau  of  the  Ann  Arbor 

(Mich.)  Times  News,  to  Miss  Sabra  ^jitor^'  ^  Crosby  is  to  be 

Ayres,  of  Jackson,  Mich.,  on  Christmas  V  i-»  <  r  ,  , 

£yg  H.  L.  Baggerly,  formerly  pubhsh< 

James  Hartzell  Cook,  formerly  of  the 

Bloomington  (Ill.)  Pantograph,  Rock-  (Cal  )‘il/af/ AcSj  ^  ^ 

ford  Register  and  now  with  the  Associ-  ^  , 

ated  Press  bureau  at  Grand  Rapids.  Ernest  L.  Henes  has  purchased  th 
Mich.,  to  Miss  Madge  Bullington,  Bloom-  forest  of  his  ^rtner,  Paul  Powell,  ii 
ington.  Ill.,  Christmas  Day.  IVellmgton  (O.)  Enterprise  and  is 

Charles  G.  Duffy  of  Boston,  former  sole  owner  of  the  paper. 

police  reporter  on  the  Nezv  Bedford  ^  _ _ 

(Mass.)  Standard,  to  Miss  Marie  Frances  PRESS  ASSOCIATION  NOTE. 
Sullivan  of  South  Boston,  Mass.,  Dec.  21.  T  L.  MEDDOFF,  for  the  last 
Joseph  Kaspar  of  the  adroom  of  the  J  •  years  a  staff  member  of  Internat 
Chicago  Daily  Nezvs,  to  Miss  Amelia  News  Service,  in  charge  of  various 
Gerace  of  the  business  office,  recently.  reaus,  has  resigned  to  join  the  edit 
Clifton  D.  Rock,  on  the  editorial  staff  staff  of  the  Buffalo  Evening  Nezos. 

of  the  San  Diego  (Cal.)  Union,  to  Miss  - 

Mildred  Marie  Earnest,  Dec.  22.  NEW  PUBUCATIONS 

Ronald  C.  Bishop,  circulation  manager  -tiraNK  MARKWOOD,  owner 
the  (Tone wf  (N.  H.)  Momtor,  to  T  of  the  Houstonia  ( 

Ma^  Elizabrth  C^tchfield  of  Concord,  j^as  begun  publication  of  th 

at  the  Little  Church  Around  the  Corner,  ^  ^ 

New  York,  recently.  a  AKtwf  1,0. 


Twenty-two  applications  for  the  degrt, 
of  Bachelor  of  Journalism  were  signal 
recently  by  the  committee  in  charge  of 
graduation  at  the  University  of  Wash¬ 
ington. 


SENT  CHRISTMAS  GREETINGS 
BY  RADIO 


BdTOWO&RAM 


NEW  PLANTS  AND  EQUIPMENT 

OELLEVILLE  (Kan.)  TELESCOPE 
^  has  let  a  contract  for  the  erection  of 
a  new  office  building  which  will  be  of 
brick  construction  and  having  a  floor 
space  25x100  feet.  New  printing  equip, 
ment,  including  a  flat-bed  press,  will  b( 
installed.  A.  Q.  Miller  is  business  man¬ 
ager  of  the  paper. 

Perry  (Okla.)  Journal  has  purchased 
and  installed  $12,000  worth  of  equipment, 
including  a  Goss  Comet  press.  J.  R 
Skewes  and  Ira  J.  Williams  are  the  own¬ 
ers.  .\n  addition  to  the  building  also  has 
been  constructed. 


STARTS  DRIVE  FOR  BAND 


SPECIAL  EDITIONS 

OOSTON  (Mass.)  TRAVELER  on 
Dec.  23  issued  annual  rotogravure 
section  of  Christmas  carols  used  in  con¬ 
junction  with  its  annual  Christmas  carol 
concert,  broadcast  Christmas  Eve  from 
radio  stations  WNAC,  Boston,  and 
WE.AN,  Providence,  R.  1. 

fVaukegan  (Ill.)  Daily  Nnvs,  96-page 
Progress  and  House  Warming  number, 
Dec.  7. 


■FREDERICK  NEELY  has  purchased 
the  Independent,  a  weekly  news¬ 
paper  published  at  Johnstown  (O.),  for  ti¬ 
the  past  50  years.  The  former  part 
owner  was  Howard  Johnson,  whose  in¬ 
terests  have  been  taken  over  by  Mr. 
Neely. 


"  English  Printing  and  Literature,” 
was  the  subject  of  an  address  by  Douglas 
C.  McMurtrie,  director  of  typography  of 
the  Ludlow  Typograph  Company,  at 
Robert  L.  Withrow,  formerly  with  the  the  dinner  of  the  Allied  Arts  Association 
Portland  (Ore.)  Telegram,  has  taken  of  Chicago,  held  at  the_Women|s  City 
over  the  publication  of  the  Gold  Beach  Club  on  the  e  ’ 

(Ore.)  Curry  County  Reporter.  ■£  ^ 

Fred  W.  Mitchell,  formerly  of  Ex-  Nczi>s,  gave  a 
celsior  Springs,  Mo.,  and  former  presi-  up  and  News] 
dent  of  the  Missouri  State  Editorial  .\s-  the  composin 
sociation,  has  bought  from  E.  P.  Deu  Greater  Bosto: 

Free  the  Carlsbad  (Cal.)  Champion.  Niagara  F 

William  I.  Torbert,  former  owner  of  Union  has  el« 
newspapers  at  Burden,  Dexter  and  At-  dent.  Minor 
lanta,  Kan.,  has  just  purchased  the  Aller-  Glen  Galligher 
ton  (la.)  Nezvs.  cial  secretary. 

Seaside  (Ore.)  Signal  has  been  pur-  secretary,  Fre 
chased  by  C.  S.  Beall  and  Harry  N.  Beall.  Rohe, 
publishers  of  the  Raymond  (Wash.) 

Herald,  and  Max  Schafer,  former  sec¬ 
retary  of  the  Raymond  Chamber  of 
Commerce.  The  new  owners  take  posses¬ 
sion  Jan.  1. 

A.  A.  Kist  took  over  full  control  of 
the  Portland  (Ind.)  Commcrcial-Reviezv 
from  Franklin  Hildebrand,  beginning 
with  the  issue  of  Monday,  Dec.  19.  .\n 
announcement  said  the  paper  would  re- 
main  Republican  in  politics. 

Washington  (Ark.)  Telegraph,  oldest 
weekly  newspaper  in  .A^rkansas,  has  been 
sold  to  W.  A.  Cogswell  of  Fort  Smith, 

Ark.  The  paper  was  established  in  1840, 
when  Washington  was  the  capital  of  the 
state. 

Mike  Breen,  former  North  Dakota 
editor,  has  purchased  the  Atoka  (Okla.) 

County  Gazette  from  D.  O.  Groff. 

Solvang  (Cal.)  Santa  Ynez  Valley  ScrantonVVI 
Nezvs  has  been  purchased  by  W.  L.  Han-  annual  banqui 
son  from  Oscar  L.  Powell.  Qub  in  Jam 


New  simile:  As  undignified  as  an 
American  court  during  a  murder  trial.— 
Worcester  (Mass.)  Gazette. 

It  took  Mr.  Capablanca  a  couple  of 
months  to  lose  that  chess  championship, 
but  weTl  say  this  for  him — he  hasn’t  put 
up  any  howl  about  a  long  count. — Nets 
York  Ez’ening  Post. 

Now  that  he  has  been  called  a  sinister 
shadow,  perhaps  Mr.  Tex  Rickard  will 
stage  a  sinister  shadow  boxing  e.x- 
hibition. — F.  P.  A.  in  Conning  Tozver, 
Nezv  York  World. 


ASSOCIATIONS  ttty  KusNer;  t.eorge  C  Kadclitf,  IFaf- 

soninlle  Pajaroman,  and  F.  W.  Atkin- 
lyrEETING  at  San  Antonio,  South  son,  Watsonville  Register. 

Tex.as  Press  .Association  directors  - 

arranged  a  program  for  the  annual  meet-  SCHOOLS 

ing  of  that  new  organization  to  be  held 

in  San  .Antonio  .April  20  and  21.  H.  P.  T^IRECTOR  Harry  Franklin  Harring- 
Hornby,  Uvalde,  is  president,  with  Fred  ton  of  the  Medill  School  of  Journal- 
Herndon,  San  Antonio,  secretary.  George  ism  is  returning  in  January  from  Paris, 

.Armistead.  San  Antonio,  heads  the  where  he  has  been  convalescing  from  in¬ 
program  committee.  juries  received  in  an  auto  accident  in 

Earl  Lines  has  been  named  by  H.  Fred  Belgium  last  July.  Two  new  courses. 

Oltman,  president  of  the  Grand  Rapids  new-spaj^r  management  and  high  school 
(Mich.)  .Advertising  Club,  as  general  publications,  will  be  offered  next  sem- 
chairman  of  the  committees  in  charge  of  ester.  Acting  Director  Baker  Brownell 
arrangements  for  the  Fifth  District,  .As-  has  announced. 

sociated  .Adv^tising^  Clubs,  ^  convention  Prof.  Norman  J.  Radder,  professor  of  R  must  be  a  great  satisfaction  to  May¬ 
or  Thompson  to  know  that  only  Ameri¬ 
cans  came  over  in  the  Mayffotuer.— Phil¬ 
adelphia  Inquirer. 


But  can  aviation  ever  become  popu¬ 
lar  without  an  aerial  equivalent  for 
pedestrians?  —  Little  Rock,  Arkansas 
Gazette. 


We  imagine  the  smallest  volume  in  the 
world  is  “Who’s  Who  in  Italy.” — Col¬ 
umbus  Ohio  State  Journal. 


The  shortest  month  on  the  calendar  is 
February,  and  the  shortest  week  is  Ae 
one  between  the  December  25  celebration 
and  the  January  1  bills. — Detroit  Nezvs. 
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The  Toronto  Evening  Telegram  ! 

I 

(Holder  of  World  Records  for  Net  Output)  I 

Has  Just  Purchased 

I 

24  More  16-Page  Hoe  Superspeed  Press  Units  ! 


WHY? 


Because  Hoe  Superspeed  Presses 


Are: 


Give: 


Faster 

Simpler 

Safer 

Easier  to  Thread 


Less  Paper  Waste 
Less  Work  for  Press  Crews 
Lower  Upkeep  Costs 
Greater  Reserve  Capacity 


Which  Ensure 

GREATER  NET  OUTPUT  AND  LOWER  COST  OF  OPERATION 


i 


1 

1 

1 

i 


Net  Output  Is  What  Counts 


_  NEW  YORK,. 
NGSc  LONDON 


RHOE&COJ 


NEW  YORK  BOSTON 


CHICAGO 


SAN  FRANQSCO  NEW  ORLEANS  DUNELLEN 


LONDON 
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H.  D.  SMITH  SELLS  HIS 
AGENCY  INTEREST 

Founder  and  President  of  Fuller  and 

Smith,  Cleveland,  Moving  to  New 
York — Associates  Acquire 
His  Stock 

(.By  Telegraph  to  Editor  &  Publisher) 

Cleveland,  Dec.  28. — Harry  Dwight 
Smith,  founder  and  president  of  the  Fuller 
and  Smith  Advertising  Agency  of  Geve- 
land,  announced  today  that  he  had  sold 
his  interest  in  that  agency  to  his  asso¬ 
ciates.  and  will  make  his  home  in  New 
York  City  after  Feb.  1. 

Mr.  Smith  made  no  statement  regard¬ 
ing  his  future  business  plans,  although 
it  is  understood  that  the  selling  of  his 
Fuller  and  Smith  interests  was  for  the 
purpose  of  enabling  him  to  acquire  part 
ownership  in  one  of  the  large  New  York 
advertising  agencies. 


HOLX)S  CHRISTMAS  PARTY 


425  Attend  Staff  Celebration  of  Camp- 
bell-Ewald  Company 

Four  hundred  and  twenty-five  members 
of  the  Detroit  headiiuarters  of  the  Camp- 
bell-Ewald  Company  made  merry  at  the 
annual  Christmas  party  in  the  General 
Motors  building  Thursday  evening,  Dec. 
22,  in  a  colorful  cabaret  setting.  The 
entertainment  was  put  on  by  employes 
of  the  company. 

R.  H.  Grant,  vice-president  in  charge 
of  sales,  Chevrolet  Motor  Car  company 
and  B.  G.  Koether.  head  of  the  sales  sec¬ 
tion  of  General  Motors  were  guests  of 
honor. 

H.  T.  Ewald,  president  of  the  Camp- 
bell-Ewald  company  presided  at  the  fes¬ 
tivities. 


HELLMAN  LAUNCHES  AGENCY 


Former  Kirschbaum  Executive  Opens 
Office  in  Philadelphia 

W  alter  C.  Heilman,  formerly  advertis¬ 
ing  and  sales  promotion  manager  for  the 
A.  B.  Kirschbaum  Company,  has  opened 
a  general  advertising  service  under  his 
own  name  at  the  Commonwealth  Build¬ 
ing,  1201  Chestnut  street,  Philadelphia. 

Mr.  Heilman  was  at  one  time  president 
of  the  Louisville  Advertising  Club  and 
was  one  of  the  organizers  and  first  presi¬ 
dents  of  the  Louisville  Better  Business 
Bureau.  His  early  training  was  secured 
with  the  Chicago  Daily  News,  American, 
and  Tribune. 

White  Changes  Post 

James  R.  W  hite,  vice-president  of  the 
W'.  L.  Rickard  technical  advertising 
agency.  Gr.aybar  Building,  New  York, 
will  join  the  Jenkins  Brothers  Corp<3ra- 
tion,  valve  maiuu’acturers,  as  secretary, 
on  Jan.  1.  The  McGraw-Hill  Publishing 
Company  gave  Mr.  W  hite  a  testimonial 
dinner  on  Thursday  night.  Mr.  While 
was  at  one  time  with  the  advertising  de¬ 
partment  of  the  Detroit  Journal. 


Joins  Richards  Agency 

The  Joseph  Richards  Company,  Inc., 
New  York  advertising  agency,  has  placed 
D.  Minard  Shaw  in  charge  of  its  New 
Business  department.  Mr.  Shaw  for¬ 
merly  conducted  an  advertising  agency 
in  New  York  City  under  his  own  name, 
and  prior  to  that  was  eastern  advertising 
manager  of  the  Ford  Motor  Company. 


MAKES  CHRISTMAS  FLIGHT 

Chicago  Representative  Returns  Home 
by  Plane  from  Coast 

Will  T.  Cresmer,  eastern  advertising 
representative  of  the  Los  Angeles  Times, 
Oakland  (Cal.)  Tribune,  and  other  coast 
papers,  was  enabled  to  play  Santa  Claus 
for  his  family  in  Glencoe,  Ill.,  this  year, 
by  an  airmail  plane  of  the  Boeing  Trans¬ 
port  Company. 

Mr.  Cresmer  was  called  to  the  coast  to 
attend  to  affairs  of  his  clients  a  few  days 
before  Christmas.  His  business  was  con¬ 
cluded  on  Thursday  evening,  and  he 
thought  of  the  mail  plane  scheduled  to 
leave  Oakland,  Cal.,  Friday  morning,  and 
reach  Chicago  Saturday  morning.  The 
Boeing  pilot,  Clare  \’ance,  guided  the 
plane  safely  to  North  Platte,  Neb.,  where 
a  snowstorm  overtook  the  fliers,  com¬ 
pelling  them  to  make  a  forced  landing 
near  Omaha. 

.-^fter  a  five  hour  delay,  however,  the 
plane  got  off  again,  and  Mr.  Cresmer 
reached  home  in  ample  time  to  attend  to 
the  Christmas  stockings  and  trim  the 
festive  tree. 


Moves  Chicago  Office 

The  S.  C.  Theis  Company,  Inc.,  hy 
moved  to  room  1614,  Mather  Tower,  75 
East  Wacker  Drive. 


.iiini 


TO  PICK  FIELD  AGENT 

Oregon  Editorial  Association  Rail 
Fund  for  Full-Time  Man 

Announcement  is  expected  soon  of  the 
selection  of  a  field  agent  who  will  rep^^ 
sent  the  Oregon  State  Editorial  -Associa¬ 
tion.  The  employment  of  such  an  agent 
was  authorized  recently  and  funds  are 
now  being  raised  by  the  assessment  of 
publishers  on  an  average  of  $3  a  moni. 

The  work  of  keeping  in  touch  with  the 
papers  tjiroughout  the  state  and  of  acting 
111  an  advisory  capacity  has  heretofore 
been  left  to  the  secretary  of  the  associa¬ 
tion,  Hal  Hoss,  serving  without  pay.  The 
present  plan  is  for  a  paid  agent  of  the 
association  to  put  in  his  entire  time  in  the 
interest  of  its  members. 

OFFERING  EUROPEAN  TOURS 


Takes  New  Post 

Jere  W'^hitehcad.  formerly  with  W.  O. 
Going,  Inc.,  and  Newell-Emmett,  is  now 
connected  with  Martin  Ullman  Studios, 
Inc.,  New  York. 


Cameron  Now  with  Wales 

William  Edwards  Cameron,  for  many 
years  with  N.  W  Ayer  &  Son  and  George 
Batten,  Inc.,  has  joined  the  Wales  Adver¬ 
tising  Company,  New  York. 


Starts  Detroit  Branch 

The  Chambers  .Agency,  Inc.,  New 
Orleans,  with  branches  in  New  York  and 
Louisville,  has  opened  a  branch  office  in 
Detroit,  with  M.  S.  Gibson  in  charge. 
Mr.  Gihson  has  been  conducting  his  own 
business  in  Detroit.  All  of  his  business 
has  been  taken  over  by  the  Chambers 
Agency. 


HEADS  CHICAGO  “SPECIALS” 

F.  F.  Parsons  Ejected  President  .it  An¬ 
nual  Luncheon  Meeting 

F.  F.  Parsons  was  elected  president  of 
the  Newspaper  Representatives  .Associa¬ 
tion  of  Chicago  at  the  recent  annual 
luncheon  meeting.  The  following  ticket 
was  elected  with  Mr.  Parsons : 

W.  H.  Stockwell,  vice  president; 
Berry  Stevens,  secretary;  H.  E.  Scheerer, 
treasurer;  directors.  George  Noee,  retir¬ 
ing  president,  retained  one  year;  Fred 
Crawford,  retained  one  year,  and  P.  L. 
Henriquez,  who  is  starting  a  two-year 
term. 


Represent  The  Statist 

La  Coste  &  Maxwell,  special  news¬ 
paper  representatives,  of  Chicago,  have 
been  appointed  American  representatives 
of  The  Statist  which  is  published  in 
London,  England. 


EJght  Students  Will  Go  Abroad  u  | 
Oratorical  Contest  Winners 

Ivight  .American  boys  and  girls  will 
win  free  trips  to  the  1928  Olympic  games 
in  .Amsterdam  and  a  tour  of  six  Euro- 
pean  nations  next  summer  as  prizes  for 
competition  in  the  Fifth  National  and 
Third  International  Oratorical  contest, 
which  is  to  open  this  winter.  The  con¬ 
test  is  sponsored  by  newspapers  through¬ 
out  the  L’nited  States. 

.All  secondary  school  students  in  the 
United  States  under  the  age  of  19  are 
eligible.  In  their  speeches  they  are  to 
deal  either  with  "The  Development  of 
the  Constitution”  or  “The  Present  Sig¬ 
nificance  of  the  Constitution.” 

The  committee  for  the  contest  in  the 
United  States  consists  of  Frank  B. 
Noyes,  Washington  .Star;  .\dolph  S. 
(Jehs,  .Vt’tu  York  Times;  Walter  .A. 
Strong,  Chicago  Daily  News;  William 
L.  McLean  Jr.,  Philadelphia  Bulletin; 
George  B.  Longan.  Kansas  City  Star; 
and  Harry  Chandler,  publisher  Lns 
.-Ingeles  Times. 


Barne*  Appoints  Agent 


The  Barnes  Manufacturing  Company, 
of  Mansfield,  O.,  has  appointed  the  Free! 

M.  Randall  Company,  of  Detroit  and 
Chicago,  to  place  their  advertising.  Copy  capacity, 
will  be  placed  on  the  Barnes  lines  of  in¬ 
dustrial  pumps,  to  be  followed  by  later 
campaigns  on  enamelware  and  bathroom 
supplies. 


Masek  Changes  Post 

Jerome  E.  Masek,  formerly  production 
manager  of  Critchfield  &  Co.,  Chicago, 
is  now  with  the  Frank  M.  Comrie  Co., 
Tribune  Tower,  CThicago,  in  the  same 


New  Comrie  Client 


Cornell  Joins  Agency 

Donald  W.  Cornell  has  resigned  as 
advertising  manager  of  the  Magazine 
Advertiser  to  join  the  staff  of  the  Paul 
Cornell  Company,  Inc.,  New  York  ad¬ 
vertising  agency,  as  a  member  of  the 
service  department. 

Gets  Valve  Account 

The  Security  Manufacturing  Company, 
of  Los  .Angeles,  valve  manufacturers,  has 
apiwinted  the  Frank  M.  Comrie  Company, 
Chicago  automotive  agency,  to  handle  its 
account.  Trade  papers  and  direct  by 
mail  will  be  used. 

Starts  Slogan  Audit 

The  Bott  -Advertising  Agency,  of  Little 
Rock,  .Ark.,  has  started  a  slogan  clearing 
house  for  communities.  The  agency 
states  that  there  are  now  four  cities 
claiming  “The  City  of  Roses”  as  a  slogan, 
and  many  using  the  slogan  “The  City  of 
Opportunities.”  The  clearing  house  will 
attempt  to  eliminate  such  duplication  in 
the  future. 


The  Lakeside  Company,  Hermansville, 
Mich.,  has  appointed  the  Frank  M.  Comrie 
Company,  Tribune  Tower,  Giicago,  as 
advertising  and  merchandising  counsel. 


Joins  Frank  Agency 

F.  H.  Borneman,  for  six  years  with 
the  Curtis  Candy  Company,  and  prior  to 
that  time  for  six  years  with  Butler 
Brothers,  has  joined  the  merchandising 
staff  of  .Albert  Frank  &  Co.,  Chicago 
office. 


P.  R.  R.  STARTS  PROBE  OF  FATAL  CRASH 
HARRISBURG  i&dt  TELEGRAPH  rw 


Drowns  in  Swimmmg  J^ool  at  CarHsle  Barracks 

BRITISH  PLAi^HOPS  OFFJ^NEW  YORK 
IN 

Unidentified 


un  na=4mi  — T 


:t  start  is 

CHEERED  BY 
VTHUSIASTS 


World  Wide  to  Move 

_  The  World  Wide  .Advertising  Corpora¬ 
tion,  of  which  Emil  Maurice  Scholz,  for¬ 
mer  publisher  of  the  New  York  Evening 
Post,  is  the  controlling  owner,  has  signed 
a  lease  for  a  large  suite  of  offices  in  the 
new  Salmon  Tower  Building  for  occu¬ 
pancy  .April  1,  when  they  will  vacate  their 
premises  at  303  Fifth  .Avenue. 


Rosier  Joins  Frank 

H.  James  Rosier,  at  one  time  assistant 
advertising  manager  of  the  “Hub,”  Henry 
C.  L3rtton  &  Sons,  Chicago,  and  later 
connected  with  the  Chicago  Journal  of 
Commerce,  is  now  with  the  Chicago  of¬ 
fice  of  Albert  Frank  &  CM. 


Duggan  Joins  Mertz 

F.  E.  Duggan,  for  many  years  con¬ 
nected  with  the  Gundlach  .Advertising 
Company,  Chicago,  has  joined  the  staff 
of  Lewis  H.  Mertz  &  Sons,  Chicago. 

Joins  Remington  Agency 

Mrs.  Ruth  Hallowell,  formerly  of 
Dallas.  Tex.,  has  joined  the  copy  staff 
of  the  E.  P.  Remington  .Advertising 
Agency  of  Buffalo. 


COMPARE 

Harrisburg’s  Market  and  the 
HARRISBURG  TELEGRAPH 

with  other  markets  and  their  newspapers 
and  you’ll  find  our 

45,000  HOME  CIRCULATION 

in  a  city  of  83,422  people  at 

lie  a  Line 

IS  A  BARGAIN  BUY! 

M>  ofherUevJfipaperin  the  state  tjideS 
So  Complete  a  coverage  ofhomeSatSoIfivt 
arate  aSdoes  the 

HARRISBURG  TELEGRAPH 

Centred  PtanS^cmids  greatest  Dadtj 


For  latest  news  of  the  agencies 
Editor  &  Pi  blishf-r  every  week. 


read 


90  Srcor.dsfe'f  ^ 
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Experiment  Ir.( 
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There  is  but  ONE  Book 

that  gives  the  Newspaper  Publisher 
or  the  Newspaper  Advertiser  and  his  Agency, 

ALL  the  information 

he  wants,  and  must  have,  concerning  the  daily  newspapers 
and  the  daily  newspaper  advertising  of  the  entire  world. 

AND  THAT  IS 

EDITOR  &  PUBLISHER’S 

International  Year  Book 

the  1  928  edition  of  which  will  be  included  as  part 
of  the  service  of  the  regular  issue  for  January  28. 


Naturally,  this  is  a  book  which  you  will  find  in  constant  evidence  on  the 
desks  of  by  far  the  largest  number  of  newspaper  publishers,  advertising 
agencies  and  general  advertisers  using  newspaper  space. 

Therefore 

If  you  have  anything  to  sell 

to  newspaper  publishers  or  newspaper  advertisers — be  it  a  product,  a 

service  or  advertising  space. 

Tell  about  it  in  the  Year  Book 

There — it  is  sure  to  be  seen — sure  to  arouse  interest — sure  to  awaken  a 

buying  impulse. 

Forms  Gose  January  20  Regular  Rates  Prevail 
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Auractive  window  display,  whether  it  be  for  food  or  a  newspaper,  has  a  ten¬ 
dency  to  increase  consumption.  Jack  Estes,  circulation  manager  of  the  Dallas 
iTex.)  News  believes.  The  photograph  shows  the  window  of  the  Waco  branch 
of  the  News  decorated  for  the  Christmas  season.  The  Waco  agency  has  en¬ 
joyed  an  increase  of  50  per  cent  in  circulation  volume. 


DISCARDS  COLORED  PAPER 


Denver  Evening  News  Returns  to  White 
Paper  for  Covers 

The  Denver  (Col.)  Evening  News, 
Scripps-Howard  newspaper,  has  an¬ 
nounced  that  it  will  discontinue  printing 
its  outer  sheets  on  peach-colored  paper 
when  the  present  supply  runs  out.  The 
colored-paper  edition  was  called  the 
“Peach”  and  the  public  had  been  invited 
to  ask  for  it  by  that  name. 

The  announcement  of  the  change  issued 
by  the  News  states  that  the  white  paper 
edition  is  easier  to  read. 


THWARTS  KIDNAPPER 


N.  Y.  Telegraph  Chauffer  Saves  Child 
Stolen  from  Parents 

John  Schlener,  22,  chauffeur  employed 
by  the  New  York  Morning  Telegraph, 
possibly  prevented  another  Hickman 
affair  last  week  when  he  started  to  ques¬ 
tion  a  coatless  man  who  was  leading  a 
reluctant  child  across  Eighth  avenue, 
near  Fiftieth  street. 

When  Schlener  followed  the  pair  into  a 
hallway,  the  man  fled,  escaping  after  an 
exciting  chase.  The  child  was  three  and 
one-half-year-old  Anna  Strain,  daughter 
of  Mr.  and  Mrs.  John  Strain,  745  West¬ 
chester  Avenue,  the  Bronx,  and  had  been 
led  away  from  a  dance  which  her  parents 
were  attending  in  a  hall  nearby.  Police 
are  hunting  for  the  kidnapper. 


Dines  Buffalo  Newsies 

Pasquale  Pirotta,  former  Buffalo 
newsboy  who  is  now  operator  of  a  large 
restaurant  in  that  city,  gave  a  free 
Christmas  dinner  to  450  newsboys  in  his 


noiv 

195,000 Daily 
4^,000 Sunday 

The  larq,est  tut 
home-ddivered 
drculadon  of  fi 
amj  paper  in  its 
territoni  //ff  tin 


Como  restaurant  in  Buffalo  during  holi¬ 
day  week.  The  affair  is  held  annually  in 
co-operation  with  the  Buffalo  Evening 
News. 


Offering  Insurance  Policy 

House-to-house  circular  distribution  is 
being  used  by  the  Los  Angeles  (Cal.) 
Times  to  completely  cover  it’s  territory 
with  the  subscription  offer  of  $10,000  in¬ 
surance  policy. 


Recorder  Dines  Newsies 

More  than  100  newsies  of  the  Amster¬ 
dam  (N.Y.)  Evening  Recorder  were  en¬ 
tertained  at  a  Christmas  dinner  served  at 
the  Elks  Club,  Dec.  23. 


Husbands 

^^^anted 


The  story  of  an  Ultra-Modern 
Girl’s  Desire  to  Gain  Both  the 
Romance  of  a  Lover  and  the  Sup¬ 
port  of  a  Husband. 

LATEST  SERIAL 

of 

HAZEL  BATCHELOR 

Eye-Compelling  Illustrations 


First  Installment  6  cols.;  Second 
and  Third  Installments  4  cols.; 
Fourth  Installment  3  columns. 


LEDGER 

SYNDICATE 

Philadelphia,  Pa. 


TUT!  TUT!  TOO  BAD! 


Temperamental  Roving  Reporter  Didn’t 
Want  to  Write  Movie  for  Be  be  Daniels 

Nunally  Johnson,  roving  reporter  of 
the  New  York  Evening  Post,  whose  ram¬ 
bles  took  him  as  far  west  as  Hollywood, 
came  back  home  to  New  York  recently. 
Being  temperamental,  like  most  humor¬ 
ists,  Mr.  Johnson  decided  to  remain  in 
newspaper  work  rather  than  write  mov¬ 
ing  pictures,  when  he  explained,  he  was 
asked  to  prepare  a  scenario  for  Miss  Bebe 
Daniels. 

“I  dislike  Bebe  Daniels,  you  know,” 
said  Mr.  Johnson  on  his  return.  “And 
I  like  newspaper  work.” 

Mr.  Johnson  was  one  of  about  a  dozen 
newspaper  and  short  story  writers  trans¬ 
ported  to  Hollywood  under  a  trial  con¬ 
tract  to  write  moving  pictures.  Mr. 
Johnson  said  that  as  far  as  he  knew  the 
only  two  people  in  the  e.xperiment  who 
were  successful  were  Ben  Hecht,  the  Chi¬ 
cago  writer,  and  Oliver  Garrett,  formerly 
of  the  New  York  World.  Hecht  wrote 
“Underworld”  which  has  been  success¬ 
fully  produced.  Garrett’s  scenario  was 
tentatively  called  “Nightstick.”  but  that 
name  will  be  changed  since  it  is  in  conflict 
with  a  play  now  on  Broadway. 

The  Evening  Post  writer  said  he  en¬ 
joyed  himself  in  Hollywood.  New  York 
enjoys  having  him  back  home  again. 

CURTIS  EDITOR  RESIGNS 

Barton  W.  Currie,  editor  of  the  Ladies’ 
Home  Journal,  and  Robert  MacAlarney, 
managing  editor,  resided  recently. 
Currie  had  been  editor  for  eight  years. 


NATIONAL  PRESS  CLUB 
OPENS  NEW  QUARTERS 


Smoker  and  Informal  Ceremonies  HeU 
— Formal  Ceremonies  to  Follow 
When  Building  Is  Opened 
to  Public 


(.By  Telegraph  to  Eoitos  &  Publishes) 

\V.\.sniNGTON,  D.  C.,  Dec.  29. — Tht 
National  Press  Club  began  today  to  put 
on  its  best  bib  and  tucker.  The  club  took 
possession  of  its  new  headquarters  on 
the  13th  and  14th  floors  of  the  National 
Press  Building,  on  the  site  of  the  his- 
toric  Ebbitt  House  at  Fourteenth  and  F 
streets.  The  building  was  constructed  un¬ 
der  club  auspices  at  a  cost  of  $10,000,000. 

The  new  club  quarters,  provided  with 
the  most  elaborate  furniture  and  draper¬ 
ies,  represents  an  expenditure  of  $200,000. 
The  ceremonies,  marking  the  removal  oi 
the  club  from  the  top  floor  of  the  .'Mbee- 
Keith  Building  at  Fifteenth  and  G  streets, 
were  entirely  “stag.”  Louis  Ludlow,  r^ 
tiring  president,  and  J.  Fred  Essary,  new 
president,  of  the  club,  pointed  the  way  to 
the  new  quarters.  A  smoker  followed  for 
club  members  exclusively. 

For  several  days  the  club  will  keep 
open  house  for  members  and  the  imme¬ 
diate  families  of  the  members. 

More  formal  ceremonies  will  be  held 
later  when  Mr.  Essary  is  inducted  into 
offlce  and  the  new  club  quarters  are 
thrown  open  to  the  public. 


Editor  &  Pi’di-isher  is  complete.  Read 
it  each  week  for  information  and  enjoy¬ 
ment. 


Akron  Is  Richer 

For  the  year  ending  November  1,  1927; 

Akron’s  Bank  Debits  increased 
10%  over  last  year 

Akron’s  Bank  Deposits  increased 
9.8%  over  last  year 

Akron’s  Assets  of  Savings  & 

Loan  Companies  increased  18% 
over  leist  year 

Akron’s  Bank  Clearings  increased 
4%  over  last  year 

Akron’s  Post  Office  Receipts  in¬ 
creased  7%  over  last  year 

These  figures,  vital  data  on  Akron’s 
wealth,  prove  a  steady  growth  which 
makes  for  a  soundly  increasing  market 
for  your  products. 

Other  figures,  given  here  before,  prove 
the  Akron  Beacon  Journal  the  best 
medium  to  carry  your  message  to  your 
300,000  prospects  in  the  Akron  Market. 


Akron  Beacon  Journal 

Member  of  the  100,000  Group  of  American  Cities 
STORY,  BROOKS  &  FINLEY,  Representatives 

New  York  Philedelphia 

Chicago  Lob  Angeles  San  Francisco 
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New  Space  Buyers 

If  you  read  advertising  journals  regularly  you  note  that  there  are  reported 
many  changes  in  personnel. 

Men  are  promoted  or  transferred.  There  are  new  space-buyers  here — new 
advertising  managers  there. 

Do  these  men  enter  their  new  positions  in  space-buying  already  familiar 
with  your  newspaper  or  your  market  ?  Does  your  medium  have  prestige  in 
their  minds?  Are  you  protecting  your  future  business  volume  by  keeping 
your  paper  sold  to  all  who  may  have  a  voice  in  the  selection  of  media? 

EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE  is  recognized 
throughout  the  world  as  the  newspaper  advertising  authority.  One  may 
hear  it  quoted  in  London,  in  Paris,  in  Buenos  Ayres.  It  is  on  the  desks  of 
agency  presidents  and  in  the  offices  of  large  manufacturers  throughout 
America. 

Wherever  newspaper  advertising  is  studied,  discussed,  considered,  planned 

—there  you  find  EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE 

acknowledged  as  the  space-buyer’s  guide. 

Why  not  use  this  great  medium?  Why  not  make  an  appropriation 
for  regular  advertising?  Why  not  get  your  share  of  the  heavy  sched¬ 
ules  to  be  placed  in  newspapers  early  in  1928? 

A  survey  shows  that  EDITOR  &  PUBLISHER  and  THE  FOURTH 
ESTATE  reaches  those  companies  which  invested  $100,795,000  in 
newspaper  advertising  during  1926—95.5%  of  the  total  known  na¬ 
tional  newspaper  appropriations. 


EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 


Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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ROCHON  NAMED  B.  M. 
OF  ACME  NEWSPIX 


Assistant  to  Fred  Ferguson,  NEA  Presi¬ 
dent  Promoted  to  New  Post — First 
Entered  Scripps-Howard  Or¬ 
ganization  in  1914 


Appointment  of  R.  J.  Rochon  as  busi¬ 
ness  manager  of  Acme  Xewspictures, 
Inc.,  was  announced  this  week  by  Fred 
S.  Ferguson,  pres¬ 


ident  of  NEA 
Service,  Inc.,  the 
parent  company. 
Mr.  Rochon  will 
have  direct  charge 
of  sales  and  pro¬ 
motion,  under 
Robert  P.  Dor¬ 
man,  general 
manager  of  Acme, 
thus  enabling  Mr. 
Dorman  to  devote 
most  of  his  at¬ 
tention  to  edi¬ 
torial  direction 
and  production. 

Rochon  fi  r  s  t 


has  been  put  to  considerable  expense  in 
sending  six  staff  correspondents  from 
New  York  to  that  many  Latin-.\merican 
republics  to  report  the  airman’s  arrival  at 
different  points  during  his  present  good 
will  adventure. 

Picture  syndicates  are  finding  it  costly 
to  get  pictures  back  speedily  from 
Mexico  City  and  other  similar  points. 
.\irplanes  are  being  chartered  at  expen¬ 
sive  rates  in  races  to  be  first  with  news 
photos  of  the  Colonel. 

Authorities  who  know  press  associa¬ 
tion,  picture  syndication,  and  feature 
work,  this  week  estimated  that  Lindbergh 
had  cost  the  nation’s  press  $5,000,000 
since  he  sailed  away  from  Roosevelt 
Field  to  land  at  Le  Bourget,  France,  last 
May  21. 

Anything  under  the  Lindbergh  by-line 
sells.  King  Features  Syndicate  obtained 
second  serial  rights  to  “We”  and  re¬ 
ported  this  week  that  68  papers  were 
using  it. 


R.  J.  Rochon 


entered  the  Scripps-Howard  organization 
in  1914,  when  he  was  employed  by  the 
United  Press.  In  1917  he  joined  the 
Committee  on  Public  Information.  Later 
he  was  on  the  staff  of  the  Washington 
Herald  when  it  was  under  the  ownership 
of  Herl)ert  Hoover,  Charles  R.  Crane 
and  others.  He  returned  to  the  United 
Press  as  secretary  to  Fred  S.  Ferguson, 
vice-president,  in  June,  1924,  and  came 
to  the  NE.A  Serveie  when  Ferguson  be¬ 
came  president  of  that  organization  two 
years  ago. 


FIVE  “GLORIOUS  ADVENTURES” 


Metropolitan  to  Syndicate  Chapters 
from  Halliburton’s  Book 


Five  articles  from  Richard  Halli¬ 
burton’s  book,  “The  Glorious  Adventure,” 
will  be  offered  in  February  and  March 
by  Metropolitan 


Newspaper  Ser¬ 
vice.  The  titles 
follow  :  “An 
American  Ulysses 
in  the  Homeric 
Heaven,”  “Scal¬ 
ing  the  .Acropolis 
Walls  at  Night,” 
‘‘Swimming  the 
Hellespont  and 
Circling  Troy,” 
“#ii  a  Cascade  of 
Fire  on  the  Isle 
of  the  AVinds,” 


D  TT  ‘C  h  a  1 1  e  n  g  i  ng 

Richard  Halliburton  S  c  y  1  1  a  and 

Jharylxlis — On  to 

Ithaca !” 

Mr.  Halliburton  became  internationally 
known  a  year  ago  through  his  book, 
“The  Royal  Road  to  Romance,”  an 
accoiait  of  a  vagabond  journey  around 
the  world  made  after  his  graduation  from 
Princeton.  The  book  was  a  best  seller  in 
this  country  and  as  translated  into  many 
languages.  It  was  syndicated  by  the 
Metropolitan  Newspaper  Service,  New 
York. 

After  a  lecture  tour.  Mr.  Halliburton 
went  wandering  again — this  time  in 
Mediterranean  countries  in  the  path  of 
Ulysses.  It  is  the  story  he  tells  in  “The 
Glorious  Adventure.”  He  is  now  lec¬ 
turing. 


EXPENSIVE  LINDBERGH 


SLAYER’S  STORY  SELLS  WELL 


Judd  Gray’s  Family  Paid  $3,000  for 
Biographical  Series 

Leslie  Fulenwider,  president  of 
Famous  Features  Syndicate,  Inc.,  re- 
[Kirted  this  week  that  the  life  story  of 
Judd  Gray,  convicted  murderer  of  Al¬ 
bert  Snyder,  magazine  editor,  was  selling 
unusually  well  for  this  type  of  feature. 
He  said  the  list  approximated  forty 
dailies.  Cash  was  paid  the  Gray  family 
for  exclusive  rights  to  the  story  and  no 
commissions  are  being  allowed.  It  is 
understood  that  Gray’s  lawyer  originally 
asked  $5,000,  but  this  was  scaled  down 
to  $2,000  or  $3,000  when  Warden  Lawes 
of  Sing  Sing  prohibited  a  straight  by¬ 
line  account  and  even  refused  to  let  Gray 
send  the  story  he  had  written  about  him¬ 
self  outside  the  prison  walls. 

Gray,  however,  wanted  to  tell  his  story, 
according  to  Mr.  Fulenwider.  In  the 
death  house  he  had  written  about  30.fKX) 
words,  which  the  Warden  wouldn’t  allow 
him  to  send  out.  To  get  around  this 
order,  his  sister  Margaret  Gray  visited 
the  prison  and  her  brother  told  her  the 
story  orally  through  the  bars.  The  auto¬ 
biography  is  appearing  therefore  “as  told 
to  his  sister  Margaret.” 


Metro  Series  Announced 


Metropolitan  Newspaper  Service  has 
announced  the  following  releases  for 
January :  “Consider  the  Lillies”  by  Edna 

Fcrber,  “Bertie  Changes  His  Mind”  by 
P.  G.  Wodehouse,  “Please  Forward”  by 
Fanny  Heaslip  Lea,  “The  Happy  End¬ 
ing”  and  “The  Ninety-ninth  Thread”  by 
E.  Phillips  Oppenheim,  “The  Mate 
Stands  By”  by  .Albert  Richard  Wetjen, 
“The  Knockout”  by  Lawrence  Perry, 
“Married  Well”  by  Margaret  Culkin 
Banning,  “.A  Red-Headed  Knight”  by 
Frank  Swinnerton.  “The  Beautiful 
Friendship”  by  Phyllis  Duganne. 


ARTIST  WAS  CARRIER 


New  Swain  Serial  Ready 

“Linda,”  newest  serial  by  Virginia 
Swain,  former  NE.A  Service  writer,  will 
start  in  daily  installments  beginning  Jan. 
16,  the  International  Feature  Syndicate, 
Hearst  organization,  announced  this  week. 
Miss  Swain  is  author  of  two  other  news¬ 
paper  serials  including  “Campus  Revels” 
and  “Spinsterhood.”  She  is  a  former 
Kansas  City  newspaper  woman,  and  has 
also  worked  in  Cleveland. 


DAILY  OBTAINS  AIR 
RIGHTS  FOR  PLANT 


Chicago  Daily  News  Gets  Permississ 
to  Build  Over  Railroad  Tracks — 
Huge  Structure  Planned 
Costing  $15,000,000 


McClure  Cartoonist  Turned  Paper  Sack 
Into  Portfolio 


Hero  Costs  Press  Plenty  of  Cash  as  He 
Flies  in  Southern  Skies 


Writing  Baseball  History 


Col.  Charles  .A.  Lindbergh  is  proving 
an  expensive  hero  as  far  as  the  nation’s 
newspaper  press  is  concerned.  But,  as  a 
circulation  builder,  the  editors  still  be¬ 
lieve  the  young  flyer  is  decidedly  worth 
the  price. 

Keie  York  Times  and  associate  news¬ 
papers  won’t  disclose  financial  arrange¬ 
ments  made  with  the  lucky  flyer,  but 
past  contracts  have  indicated  a  tendency 
toward  generosity.  Besides,  the  Times 


Arnot  Introduces  “Bimbo” 

Paul  .Arnot,  who  used  to  draw  the 
“General”  and  the  “How  Do  They  Do 
It?”  strips  will  introduce  a  new  one  Jan. 
9,  called  “The  Bimbo.”  The  character 
is  the  collegiate  type.  King  Features 
Syndicate  is  distributing  it. 


FIVE  NEWSPAPER  MEN 
HONORED  BY  “NATION” 


Villard’s  Magazine  Names  Adams, 
Gurley,  Mellett,  Powell  and 
Hanson  on  1927 
Honor  Roll 


One  newspaper  and  five  newspaper  men 
were  listed  in  the  journalism  section  of 
The  Nation’s  Honor  Roll  of  1927, 
printed  in  this  week’s  issue. 

They  follow,  with  the  Nation’s  cita¬ 
tions  : 

“The  Springfield  Republican,  for  daring, 
in  the  heart  of  Massachusetts,  to  expose 
the  class  prejudice  of  the  president  of 
Harvard  University. 

“Thomas  H.  Adams,  editor  of  the 
Vincennes  (Ind.)  Commercial,  who,  be¬ 
ginning  almost  single-handed,  roused  his 
State  to  deal  with  the  bestial  corruption 
that  had  usurped  its  government. 

“Boyd  Gurley,  editor  of  the  Indianap¬ 
olis  Times,  a  Scripps-Howard  news¬ 
paper,  who  carried  to  effective  completion 
the  brave  work  that  Adams  began. 

“Don  H.  Mellett,  editor  of  the  Canton 
(O.)  Daily  Neu's,  whose  campaign 
against  the  criminal  element  of  his  home 
city  brought  him  national  honor,  too  late, 
and  death. 

“J.  B.  Powell,  editor  of  the  China 
fiVeekly  Revieiv,  of  Shanghai,  China, 
who  maintained  the  .American  tradition 
of  fair  play  in  an  un-American  com¬ 
munity  despite  overwhelming  business 
pressure. 

“A’ictor  H.  Hanson,  of  the  Birming¬ 
ham  (.Ala.)  Age-Herald  and  the  Memt- 
gomery  Advertiser,  for  the  superb  service 
rendered  by  those  dailies  to  the  effort  to 
purge  .Alabama  of  organized  lawlessness 
connived  at  by  high  authority.” 


After  months  of  negotiations  while  the 
legalities  surrounding  air-rights  in  the  Citr 
of  Chicago  were  ironed  out,  the  Chicago 
Daily  Neivs  has  acquired  title  to  ih{ 
square  block  bounded  by  Madison  aiid 
Canal  streets,  Washington  boulevard,  and 
the  Chicago  river. 

The  new  Daily  News  building  will  1* 
the  first  air-rights  aevelopment  in 
Chicago. 

The  Daily  News  Printing  Company  ac¬ 
quired,  partly  by  purchase  and  partly  bj 
lease.  40,000  square  feet  of  fee  propert)’, 
and  lease  of  air-rights  of  an  additional 
67.f)00  square  feet,  making  a  total  of 
107,000  square  feet.  Tlie  consideration 
was  $1,200,000.  The  Chicago  Union  Sta¬ 
tion  company,  the  Pennsylvania  railroad, 
and  the  receivers  ot  the  Cii:«.ago,  Mil¬ 
waukee  &  St.  Paul  railroad  were  the 
sellers. 

On  the  site,  with  a  frontage  of  400  feet 
on  Canal  street  and  the  river,  and  ap¬ 
proximately  265  feet  on  Washington  anl 
Madison  streets,  the  newspaper  will  erect 
one  of  the  largest  structures  now  planned 
for  the  west  s.de.  On  the  west  ICO  feet 
of  the  site  will  be  the  main  section  of  the 
building,  which  will  house  the  Daily 
News;  while  the  elevation  facing  the 
river,  and  directly  across  from  the  site 
of  the  proposed  $15,000,000  home  of  the 
Chicago  Civic  Opera  company,  will  be 
developed  into  a  plaza. 

In  the  transfer  the  Chicago  Union  Sta¬ 
tion  company  and  the  railroads  were  rep¬ 
resented  by  General  Counsel  Frank  J. 
Loesch  and  Theodore  Schmidt,  and  the 
Daily  News  by  James  L.  Houghteling, 
vice-president,  and  .Attorney  Laird  Bell. 

The  Chicago  Daily  News  was  a 
pioneer  in  radio  broadcasting. 


PthJ  Linotype  Mailbag' 


John  Hix,  20-year-oId  cartoonist,  has 
signed  a  five  year  contract  with  the 
McClure  Newspaper  Syndicate,  and  will 
draw  a  daily  sport  page  feature  for  them 
under  the  heading,  “Strange  .As  It 
Seems.” 

Hix  had  the  distinction  of  holding  two 
jobs  at  once  on  the  Greenville  (S.  C.) 
News.  He  was  both  cartoonist  and 
carrier.  Since  his  graduation  from  high 
school  he  has  been  employed  as  staff  car¬ 
toonist  for  the  Washington  (D.  C.) 
Times. 


John  B.  Foster,  baseball  writer  for  the 
Consolidated  Press  .Association,  has  been 
selected  to  write  the  history  of  baseball 
for  the  Encyclopedia  Britannica.  Mr. 
Foster  has  reported  more  than  4.0(X)  big 
league  games.  He  speaks  with  authority 
about  the  national  game,  having  collabo¬ 
rated  with  John  T.  Bush  in  drawing  up 
the  present  World  Series  rules  and  hav¬ 
ing  edited  the  Official  Baseball  Guide  for 
the  past  15  years. 


‘Superlative  Service” 


“Any  publisher  well  knows  the 
worries  occasioned  by  a  break¬ 
down  during  the  day’s  rush.  That 
is  what  happened  yesterday,  but 
fortunately  we  depend  upon  your 
organization  and  during  our  long 
years  of  association  we  have  yet 
to  meet  our  first  disappointment. 

“Yesterday  afternoon  I  ordered 
a  part  for  one  of  our  machines. 
Last  night  it  was  delivered  to  us. 

“There  was  a  time  when  such 
superlative  service  would  call  forth 
great  and  warranted  praise,  but 
yoiu*  organization  so  consistently 
renders  such  service  that  we  al¬ 
most  expect  it  of  you.  I  take  this 
occasion  to  thank  you  warmly  for 
the  inestimable  service  your  or¬ 
ganization  has  always  rendered 
this  newspaper.” 


THE  CLINTON  ADVERTISER 
Clinton,  Iowa. 


257,620 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 


November,  1927 


The  average  net  paid  circulation  of 
THE  SUND.AY  SUN  per  Sunday 
for  the  month  of  November,  1927, 
was  200,384. 


Everything  in  Baltimore 
Revolves  Around 


THE  sun 

Morning  Evening  Sunday 


Magazine  Sections 


Eight  or  Twelve  Page 
Ready -print  Sections. 


Individual  Page  Mats. 


.SHU 


NEA  Service,  Inc., 

1200  West  Third  Street 
CLEVELAND,  OHIO 
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writer  of  newspaper  editorials  and  a 
Vi/Wmivlvy  contributor  to  various  periodicals. 

_  Mrs.  a.  P.  Swineford,  widow  of 

Tir'T^T^Tr-  ..  Swincfoid,  for  many  years  editor 

^EORCjE  V\  .  PEDDIE,  o7,  until  re-  and  publisher  of  the  Marquette  (Mich.) 
cently  with  the  Philadelphia  Public  Minina  Journal,  died  recently  in  Ketchi- 


cently  with  the  Philadelphia  Public 
ledger,  and  at  one  time  on  the  Phila¬ 
delphia  Press,  died  Dec.  22,  at  his  home 
in  Philadelphia. 


Mining  Journal,  died  recently  in  Ketchi- 
'kan,  Alaska. 

Gen.  Charles  Mii.ler,  84,  millionaire 
oil  operator  of  Franklin,  Pa.,  and  former 


CnJtRLES  H.  Deterly,  26.  city  editor  commander  of  the  Pennsylvania  National 
of  the  Baton  Rouge  (La.)  Morning  Ad-  Guard,  died  at  his  home  in  that  place  on 
jWJfc  died  recently.  He  was  an  honor  I^^c.  20.  He  was  president  for  many 


crraduate  of  Emory  University,  Atlanta,  years_  of  the  General  Manifold  and 
rj  Printing  Company  and  was  president  of 

the  Franklin  F.i-ening  Nezvs  until  its 
Norman  Phelps,  one  of  the  pioneer  merger  with  the  Venango  Daily  Herald 
newspapermen  of  Northern  Ontario,  and  ,n  May  1919 

for  more  than  30  years  publisher  of  the  c„^,r’les  Henry  Stth  pe,  65,  former 
A'orlfe  Bay  died  at  his  home  there  ^  newspaper  man,  died 

Dec.  24.  Pec.  20  in  an  Indianapolis  hospital. 

Joseph  Robert,  formerly  associated  Burial  was  at  Bedford, 
with  the  Taunton  (Mass.)  Daily  Gacette,  Lawrence  S.  Fitzhugh,  editor  of  the 
and  later  connected  with  La  Presse,  a  Wiltnore  (Ky.)  Jlnterprise  and  a  past 
French  language  newspaper,  died  in  president  of  the  Kentucky  Press  Asso- 
Taiinton.  Dec.  16.  His  wife,  three  ciation,  died  at  his  home  there  on  Dec. 
daughters,  a  son  and  a  sister  survive  him.  18,  following  a  stroke  of  paralysis. 

Samuel  H.  Harrow,  66,  for  more  than  John  M.  McGarry,  67,  for  the  past 
50  years  an  employe  of  the  Salt  L^ke  five  years  head  of  the  department  of 
City  Deseret  Ntnes  and  retiring  recently  journalism  at  the  University  of  Detroit, 
with  rank  of  general  mechanical  super-  died  Monday  in  a  hospital  at  Dearborn, 
intendent  of  the  combined  plants,  died  at  Mich.,  after  a  three  weeks’  illness  with 
his  home  Dec.  14,  following  a  paralytic  pneumonia.  Before  joining  the  faculty 


stroke. 

Earl  W.  Williams,  42.  newspaper 


at  the  University  McGarry  was  engaged 
in  newspaper  work  in  Detroit  for  almost 
40  years,  and  had  served  on  the  editorial 


tditor  and  j^uthor,  died  at  Connersville,  of  Detroit  Journal  and  the 

Ind..  Dec.  16,  of  exposure  alter  an  at-  is  survived  by  his 

tack  ot  apoplexy  while  on  a  hunting  trip,  ^jf^  daughters. 

He  began  his  newspaper  career  on  the  a  tt  j.*  r  \t 

Connersville  Nezvs,  later  was  on  the  Needhs 

staff  of  the  Indianapolis  News  and  for  a  (Cal.)  Nugget,  died  recently  at  his 

time  was  editor  of  the  Hoosier  Partner,  home  in  Needles. 

Thomas  Y.  Reynolds,  printer  on  the 
Fred  D.  Zimmerman,  advertising  man-  Syracuse  Post-Standard  for  the  past  27 
ager  of  the  Continental  Oil  Cornpany,  years,  died  suddenly  in  Buffalo  while 
Denver,  died  Dec.  22,  after  an  illness  of  passing  the  Christmas  holiday  with  a 

three  months.  He  served  two  terms  as  sister.  He  was  71  years  old.  Burial 

a  vice-president  of  the  International  ^vas  at  Syracuse.  , 


Advertising  Association. 


H.  .Alfred  Sp.arling.  for  more  than 


Charles  E.  Ward,  editor  and  publisher  20  years  a  salesman  in  Oklahoma  for 
of  the  Hubbard  County  Journal  at  Park  the  Mergenthaler  Linotype  Company, 
Rapids,  Minn.,  for  14  years,  died  recently  died  in  (^olorado  Springs,  Col.,  Dec.  6. 
following  a  long  illness.  At  one  time  he  He  had  been  an  active  member  of  the 


published  the  .Ada  (Minn.)  Inde.v. 

•  Mrs.  Sarah  Bangs  Merritt,  for  35 


Oklahoma  Press  Association  for  the  past 
15  years. 

Gorion  N.  Murray.  75,  identified  in 


years  ^itor  of  the  Logout  (Bh)  Lora/,  lifetime  with  newspapers  in  Goshen, 


died  Dec.  19  at  her  home  there.  She 
came  to  Illinois  in  1845  from  Massa- 


Ind. ;  Sterling,  Ill.;  South  Bend.  Indian¬ 
apolis;  Nappanee,  Ind.,  and  Collbran, 


chusetts  and  was  a  teacher  for  many  y 

years  before  engaging  in  newspaper  ^  fractured  skull  suffered  in  a 


John  Grenville  Weaver,  former  war 


fall,  Dec.  12. 

Earl  W.  W'illiams,  42.  formerly  on 


correspondent  in  the  editorial  departments  the  staff  of  the  Indianapolis  Nezos,  died  ' 
of  Salt  Lake  City  and  New  York  news-  at  the  home  of  his  brother.  Grant 
papers  during  his  career,  was  found  Williams,  near  Connersville,  Ind.,  De.  16, 
dead  in  his  hotel  room  in  Salt  Lake  after  having  been  found  unconscious  in 
City,  recently.  a  wootls  near  the  Williams  home  where 

Charles  L.  McKeone,  63.  for  36  he  had  gone  hunting.  Death  was  at- 
years  -engaged  as  a  newspaperman  in  tributed  to  heart  disease.  A\  illiams  for 
Camden.  N.  T.,  died  recently  at  the  Cooper  more  than  ten  years  served  as  city  editor 
Hospital  in  that  city  after  a  long  illness,  of  the  Comiersznile  Ezvnmg  N  ews  and 

later  as  publisher  of  the  Connersville 
Mrs  Kate  Scott  Tingle.  65,  wife  of  Free  Press.  For  the  last  few  years  he 
J.  P.  Tingle,  editor  and  publisher  of  the  had  been  engaged  in  newspaper  promo- 
Cociir  d’.4/e«e  '  (Idaho)  Evening  Press,  tional  work, 
died  at  Coeiir  d’Alene,  Dec.  10.  _ 


Herbert  Crooks.  58.  owner  and  editor 
of  the  Chula  Vista  (Cal.)  Star,  died  at 
Tejunga,  near  Glendale,  Cal.,  Dec.  21, 
after  a  long  illness.  During  his  career 
he  had  been  connected  with  eleven  dif¬ 
ferent  newspapers. 

John  G.  Orr,  88,  a  former  newspaper 
publisher  at  Harrisburg  and  Chambers- 
hurg.  Pa.,  died  at  the  latter  place  on 
Dec  22,  from  the  shock  incident  to  a  fall 
dp»-n  a  flight  of  stairs.  He  was  at  one 
time  part  owner  of  the  Harrisburg 
Patriot  and  for  many  years  was  editor 
of  the  Valley  Spirit  of  Chambersburg, 
retiring  in  1903. 

Mrs.  Ella  D.wvson,  75,  widow  of  the 
lite  Thomas  F.  Dawson,  Associated 
Press  representative  in  Washington,  for 
“any  years,  died  at  her  Denver  home, 
Dec  22. 

Mrs.  Jessie  Keli.er  Curtiss,  65,  wife 
w  Judge  D.  Z.  Curtiss,  of  the  Ypsilanti, 
Mich.,  Municipal  Court,  and  former  pub¬ 
lisher  of  daily  newspapers  in  Saginaw 
Marquette,  Mich.,  died  suddenly  at 
her  home  recently.  Mrs.  Curtiss  was  a 


CHARLES  B.  ERRINGER 

Charles  B.  Erringer,  55,  founder  of  the 
C.  B.  Erringer  advertising  agency.  Gen¬ 
eral  Motors  Building,  Detroit,  died  sud¬ 
denly  last  week  in  his  apartments  at  the 
Parkstone  Hotel,  Detroit.  He  had  been  i 
a  resident  of  Detroit  for  the  past  24 
years,  having  come  here  from  Chicago, 
ile  is  survived  by  his  wife,  one  son. 
William  I.  Erringer,  the  junior  member 
of  the  advertising  company,  and  one 
daughter,  Mrs.  CJeorge  B.  West.  Funeral 
services  were  held  Dec.  24,  with  burial 
in  Elmwood  Cemetery. 

WOMAN  PUBLISHER  DIES 

Mrs.  T.  F.  Mannix,  publisher  of  the 
Plattsburgh  (N.  Y.)  Daily  Press,  died 
suddenly  of  heart  disease  Dec.  24.  Her 
husband,  for  many  years  prior  to  his 
death,  was  the  editor  and  publisher  of 
the  paper.  Mrs.  Mannix  was  actively- 
interested  in  civic  and  political  affairs 
in  Clinton  county  and  was  the  vice 
chairman  of  the  Republican  county  com¬ 
mittee. 


A 

Cry  That  Has 
Echoed 

Through  the  Ages 

The  cry  of  the  leper — outcast,  unclean!  A 
soul-wracking,  melancholy  cry  that  has  re¬ 
sounded  in  the  halls  of  time  since  Egypt  was 
young  and  the  pyramids  were  but  a  dreeun. 

“If  Thou  wilt  Thou  const  make  us  clean,"  pleaded 
the  lepers  when  the  Man  of  Galilee  walked 
among  them  nearly  2,000  years  ago.  And  in 
His  great  compassion  He  laid  His  hands  upon 
them  and  gave  them  comfort. 

But  even  in  this  advanced  age  the  agonized 
cry  of  the  leper  is  raised,  unheard,  lost  on  the 

I  winds  of  the  sea  and  stifled  by  the  loneliness 

of  far-off  islands  where  millions  of  lepers  this 
very  hour  are  living  a  walking,  breathing 
death.  Actually,  millions  there  are — men, 
women  and  helpless  little  children  who  never 
should  feel  the  hand  of  leprosy.  Thousands 
of  these  are  under  the  American  flag  in  the 
world’s  greatest  leper  colony  at  Culion  in  the 
Philippines. 

And  yet,  these  exiled  and  forgotten  millions 
are  suffering  and  dying  needlessly.  It  is  as¬ 
tounding  but  true  that  leprosy  is  curable.  In 
five  yeeurs  more  than  1 ,000  of  the  milder  cases 
have  been  cured  at  Culion  and  the  patients 
returned  to  their  homes.  Now,  only  money 
is  needed  to  provide  increased  personnel  and 
equipment  at  Culion  so  that  a  perfected  cure 
may  be  given  to  the  lepers  of  the  world.  This 
was  Leonard  Wood’s  dream  and  it  was  he  who 
asked  the  American  people  for  help,  just  before 
his  death. 

“l£  Thou  wilt  Thou  const  make  us  clean."  Yes, 
the  same  old  prayer,  but  this  time  it  is  ad¬ 
dressed  not  to  the  Man  of  Galilee  but  to  You. 

You  can  help  rid  the  world  of  Leprosy — 
Stamp  it  Out  for  all  time — by  simply  sending 
your  check  to  aid  the  heroic  men  and  women 
who  have  buried  themselves  among  the  lepers 
and  are  devoting  their  lives  to  this  great  task. 


Interesting  information  on  this  subject 
may  be  obtained  by  writing  the  Na¬ 
tional  Chairman,  General  Jamas  G. 
Harbord,  or  better  still,  send  your  check 
to  the  National  Treasurer,  General 
Samuel  McRoberts. 


Address  all  Communications  to: 


Leonard  Wood  Memorial 


1  MADISON  AVENUE 


NEW  YORK  CITY 
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ELIMINATION  OF  CLASSIFIED  DISPLAY. 
HELPFUL  TO  THE  BUSINESS  OFFICE 

Classified  Manager  Cites  Cases  to  Show  That  “Set  Solid” 
Columns  Are  More  Profitable  Than  Wide  Open  Ones  to 
Publisher — Should  Be  Training  Ground  for  R.  O.  P. 

By  K.  EDWIN  BLANCHARD 
Worcester  (Mass.)  Evening  Post 

1VTOST  of  us  have  been  taught  to  be- 
lieve  that  classified  is  the  prepara¬ 
tory  school  for  display  advertisers.  If 
this  is  so,  then  all  display  classified  ad¬ 
vertisers  belong  in  the  display  columns 
and  the  classified  sales  force  should  be 
selling  them  extra  space  in  classified  and 
also  developing  new  advertisers  to  take 
their  place. 

I  am  in  favor  of  “set  solid”  classified 
sections  and  here  are  two  instances  that 
may  help  in  getting  rid  of  your  “classi¬ 
fied  display.”  The  first  medium  is  in  a 
city  of  200,000,  while  the  second  is  in  a 
city  of  135,000  population. 

First:  A  particular  newspaper  had  al¬ 
ways  published  display  classifi^.  .\  new 
manager  was  appointed  who  was  deter¬ 
mined  to  keep  display  out  of  the  classi¬ 
fied  columns  entirely  despite  the  adver¬ 
tiser’s  preference.  He  naturally  desired 
to  ascertain  the  reasons  why  advertisers 
preferred  display,  the  length  of  time  they 
had  used  it  and  test  the  result-producing 
power  of  this  type  of  classified. 

The  salesmen  and  ’phone  girls  imme¬ 
diately  began  to  question  these  advertisers. 

In  less  than  a  week’s  time  they  had  com¬ 
piled  a  complete  set  of  answers  from 
these  merchants.  The  manager  then  an¬ 
alyzed  this  information  with  his  assistant 
arid  found  that  in  most  cases  they  only 
used  display  when  they  had  a  very  at¬ 
tractive  offer  to  make.  For  instance, 
used  car  and  real  estate  dealers  have  at¬ 
tractive  offers  at  all  times  and  display 
was  in  vogue. 


GIMBEL  PROMOTES  COONS 


Speak*  on  Art 

Miss  Dorothy  .\dlow  of  the  Clinstiiat 


Sheldon  R.  Coons,  e.xecutive  vice- 
president  and  advertising  manager  of  Scinwc  Monitor,  Boston,  Mass.,  and  a 
Gimbel  Brothers,  New  York  department  contributor  to  the  Boston  Transcript 
store,  has  been  appointed  to  the  newly  spoke  before  the  Young  Men’s  and  Young 
created  position  of  general  mercliandise  Women’s  Hebrew  Associations  in  Lavr- 
and  sales  manager.  Mr.  Coons  has  been  rence  recently  on  “An  Approach  to  Art’ 
director  of  sales  and  advertising  for  al¬ 
most  10  years.  His  assistant,  Frank  A. 

Browne,  will  fill  the  position  left  vacant 
by  Mr.  Coons. 


partment  boosted  the  circulation  a  con¬ 
siderable  amount.  I  say  that  the  classi¬ 
fied  department  did  this  because  no  other 
stimulants  were  used. 

.Vnyone  could  walk  into  the  office  of 
the  leading  daily  in  this  city  and  get 
whatever  they  wanted  in  type,  cuts  and 
borders.  But,  you  would  be  informed  at 
the  office  of  the  second  paper  that  abso¬ 
lute  conformity  to  their  rules  would  be 
exacted.  The  second  paper,  carried  the 
same  accounts  using  “set  solid”  and  in 
many  cases  would  get  more  space  than  its 
competitor. 

Having  watched  classified  grow  in  this 
paper  for  the  past  three  years,  I  want  to 
say  that  during  each  year  they  have  prac¬ 
tically  doubled  their  linage.  In  1926  this 
second  paper  led  its  competitor  (which 
was  still  the  leader  in  circulation)  by 
more  than  160, (XX)  lines.  To  go  further 
than  this,  the  same  leader-competitor 
raised  their  rates  early  in  1925.  After 
going  over  a  period  of  five  or  six  months 
with  these  rates  they  had  to  be  lowered 
to  their  former  figures.  Yet,  all  during 
this  time  the  rate  of  the  second  medium 
was  higher  when  the  advertising  was 
placed  on  a  charge  basis  and  only  two 
cents  lower  per  line  when  the  discount 
was  taken.  The  contract  rate  of  both 
papers  was  the  same. 

Isn’t  this  proof  that  classified  display 
can  be  eliminated  from  your  columns  as 
well?  Of  course,  this  paper  never  car¬ 
ried  display  to  any  great  e.xtent  previous 
to  eliminating  it  entirely,  but  it  is  a  cer- 


WOMAN  WILL  WATCH 
RUTH  SNYDER  DIE 


Zoe  Beckley  Makes  Arrangements  This 
Week  With  Warden  Lawes  of  Sing 
Sing  to  Witness  Execution — 
Refuses  to  See  Gray  Killed 


Denies  Political  Ambitions 

Mrs.  T.  B.  Ferguson,  editor  of  the 
ITatonga  (Okla.)  Republican,  has  bm 
obliged  rather  frequently  of  late  to  deny 
reports  that  she  would  run  for  governor 
at  the  next  election.  Mrs.  Ferguson  b 
the  widow  of  a  former  territorial  gov¬ 
ernor.  She  succeeded  him  as  editor  of 
the  Republican  upon  his  death  and  has 
since  been  in  active  charge. 


Zoe  Beckiey 


After  the  classified  manager  spent  tainty  that  the  salesmen  had  demands  for 
much  time  and  thought  in  conference  with  this  advertising. 


both  the  publisher  and  display  manager, 
classified  display  was  eliminated. 

There  was  but  one  place  for  these  deal¬ 
ers  to  turn  to — the  R.  O.  P.  columns. 
They  proceeded  to  do  this.  The  publisher 
and  classified  manager  realized  that  the 
loss  in  real  estate  and  used  car  linage 
would  be  great,  but  in  this  case  they  did 
not  think  that  the  dealers  would  stay  out 
of  classified  from  more  than  one  to  one 
and  a  half  months.  Their  conjecture 
proved  correct.  In  less  than  a  month 
most  of  the  absent  had  returned  to  the 
classified  columns  and  before  a  month 
elapsed  all  of  the  advertisers  who  had 
previously  used  classified  display,  had 
gladly  returned  to  the  “set  solid”  col¬ 
umns. 

Instead  of  using  two-,  three-  and  four- 
column  ads  with  cuts,  borders  and  large 
type,  they  began  to  make  up  the  differ¬ 
ence  of  this  second,  third  and  fourth  col¬ 
umn  (incidentally  overcoming  the  loss 
that  the  classified  section  suffered  through 
making  this  change)  by  giving  complete 
description  of  the  property  and  cars  of¬ 
fered  for  sale.  Before  this  time  they  had 
merely  listed  as  many  pieces  of  property 
or  cars  as  possible,  with  little  or  no  de¬ 
scription  at  all. 

During  this  change  the  display  depart¬ 
ment  reaped  an  unexpected  harvest  and 
at  the  end  of  the  year  the  display  report 
showed  a  very  healthy  gain.  These  ad¬ 
vertisers  had  used  display  seldom  or 
never  before.  The  total  classified  linage 
gain  for  that  year  in  real  estate  and  used 
cars  was  in  excess  of  14,(XX)  agate  lines. 

Second:  .\nother  medium  was  a  very 
poor  second  in  the  field  in  classified  until 
the  efforts  of  a  new  manager  and  sales 
force  accomplished  a  great  volume.  One 
of  the  most  drastic  changes  was  that  no 
display  would  be  accepted  for  the  classi¬ 
fied  columns.  Up  until  this  time  display 
was  accepted,  if  offered.  The  type  sizes 
that  could  be  u.sed  were  six  point  and  ten 
point  light  face  in  the  displaj’. 


It  is  my  belief  that  classified  is  the 
preparatory  school  for  display  advertis¬ 
ers.  it  is  the  training  ground  for  good 
copy  where  prospects  are  taught  to  real¬ 
ize  that  their  business  cannot  survive  and 
grow  unless  advertising  is  used.  As  soon 
as  an  advertiser  speaks  of  using  display 
type,  cuts  or  borders  in  classified,  e.xplain 
your  rules  to  him,  try  to  keep  him  in 
classified  for  a  while  longer,  his  training 
is  about  over,  the  classified  preparatory 
school  has  successfully  trained  another 
display  advertiser.  If  this  man  is  set  on 
using  this  advertising,  have  a  display 
salesman  call  and  go  over  his  business 
needs  with  him. 

My  idea  of  an  attractive,  result-pro¬ 
ducing  classified  section  is  as  follows : 
One  to  as  many  pages  as  necessary,  set 
in  six  point  and  ten  point  as  the  display, 
one  neatly  arranged  box  on  every  page, 
with  streamers  changed  at  least  three 
times  a  week,  and  a  comic  strip  at  the 
top  of  each  page. 


CLASSinED  SECTION  IN  COLOR 


.\  newspaper  woman  is  willing  to  watch 
another  woman  die  in  the  electric  chair, 
but  she  balks  at  seeing  a  man  take  the 
same  route  into 
oblivion. 

Zoe  Beckley, 
star  writer  of  the 
Famous  Features 
Syndicate,  this 
week  went  to 
Sing  Sing  and 
made  arrange- 
ments  with 
Warden  Lawes 
to  witness  the 
execution  of  Ruth 
Snyder,  who,  con¬ 
victed  of  the 
murder  of  her 
husband,  .\lbert 
Snyder,  will  die  with  her  paramour,  Judd 
Gray,  about  Jan.  9,  unless  Gov.  Alfred 
E.  Smith  commutes  the  sentence  to  life 
imprisonment. 

Mr.  Lawes,  who  has  long  been  op¬ 
posed  to  capital  punishment,  told  Miss 
Beckley  that  he  hoped  the  Governor 
would  show  mercy.  Miss  Beckley 
agreed  with  him. 

Nevertheless,  she  said  afterwards,  that 
she  was  willing  and  ready  to  watch  the 
state  take  the  life  of  “ruthless”  Ruth. 
If,  however,  she  can,  she  will  leave  the 
death  house  when  Judd  Gray  is  clamped 
into  the  life-taking  machine. 

“I  cannot  bear  to  see  them  kill  Gray,” 
she  said.  “I  have  talked  a  great  deal 
with  him,  and  I  have  come  to  like  him 
a  lot,  you  see. 

“I  have  never  in  my  life  seen  anyone 
executed.  I’m  terribly  opposed  to  capital 
punishment.  It  will  not  be  a  pleasant 
party,  but  one  can  never  throw  down  a 
newspaper  assignment,  you  know.  In¬ 
stead  of  killing  Ruth  Snyder  and  Judd 
Gray,  I  think  that  they  should  be  kept  in 
prison  where  they  can  be  put  to  work  to 
do  something  useful  for  society.” 

It  is  believed  at  the  present  writing  that 
Miss  Beckley,  a  newspaper  writer  of  lorq? 


To  Edit  Magasine 

Edna  I.  Asmus,  cross-word  puzzfe 
editor  of  the  Chicago  Daily  News,  is 
leaving  the  paper  to  assume  the  editor¬ 
ship  of  The  IToiiwn  Athletic,  the  maga¬ 
zine  published  by  the  Illinois  Woman's 
.Athletic  Club. 


Leave*  Radio  Staff 

.Anne  A^ought,  who  for  many  months 
was  on  the  Topsy  Turvy  Time  staff  of 
WMAQ,  the  Chicago  Daily  News  radio 
station,  has  left  the  radio  department  to 
return  to  her  home  in  Buffalo,  where  her 
parents  are  ill. 


Covering  Winter  Resort 

Miss  Jessie  Ozias  Donahue,  society 
editor  of  the  Chicago  Daily  News,  is  r^ 
porting  the  doings  of  (Thicago  society  at 
Lake  Placid,  N.  Y.,  during  the  Christ- 
mas  festivities. 


Ruth  Oviatt  in  New  York 

Miss  Ruth  Oviatt,  formerly  of  the 
Philadelphia  Public  Ledger,  is  now  fre^ 
lancing  in  New  York. 


PASSAIC  DAILY  NEWS 
NOW  IN  NEW  HOME 


New  Jersey  City's  Oldest  Daily  Hat 
Quarter*  and  Equipment  Built 
to  Order  for  Needs  of  •’j 
Publication 

The  Passaic  (N.  J.)  Daily  News 
cently  occupied  its  new  two-story,  fir^ 
proof  plant.  A  general  house-warming, 
to  which  the  public  was  invited,  was  held 
with  Emmett  A.  Bristor,  publisher,  act¬ 
ing  as  host. 

The  business  office  of  the  paper  is 
located  on  the  first  floor  and  the  editorial 
office  on  the  second  floor,  where  it  will 
have  the  benefit  of  the  skylights. 

A  complete  dummy  carrier  ^stera  has 
been  installed  between  the  editorial  and 
mechanical  departments,  with  branches  to 
the  advertising  and  circulation  depart¬ 
ments. 


Oakland  Tribune  Get*  Out  AnnusJ 
Cbristma*  Supplement 

Morton  J.  .A.  McDonald,  classified  ad¬ 
vertising  manager  of  the  Oakland  (Cal.) 
Tribune,  claims  his  department  issues 
the  only  church  edition  regularly  printed 
in  color  in  the  world. 

This  year’s  annual  Christmas  supple¬ 
ment,  forwarded  to  Editor  &  Publisher, 
contains  10  pages.  The  cover  page,  in 
color,  is  contributed  by  the  newspaper. 
Inside  it  is  nearly  80  per  cent  religious 
advertising,  with  some  filler  write-ups 
on  each  page. 

Mr.  McDonald  also  sent  in  the  weekly 
house  organ  his  department  publishes, 
which  is  helpful  in  maintaining  depart¬ 
mental  morale. 


EXPLAIN  POSTAGE  RATES 


At  the  same  time  the  leading  medium  The  Southern  Newspapers  Publishers’ 
in  classified  and  circulation  carried  all  Association,  in  a  bulletin  issued  recently 
sorts  of  borders,  cuts  and  type.  outlines  the  second  postage  situation. 

Within  eighteen  months  this  second  showing  that  the  rates  affecting  the  aver- 
paper  attaint  classified  supremacy,  prob-  age  daily  newspaper  over  the  first  three 
ably  the  most  unusual  growth  that  ever  zones  are  a  ICiO  per  cent  increase  over 
occurred  in  the  East.  The  classified  de-  pre-war  rates. 


The  space  housing  the  presses  and  other 
experience,  will  be  the  only  woman  per-  mechanical  facilities  has  been  planned  to 
mitted  in  the  death  house  Jan.  9,  when  accommodate  the  paper’s  probable  future  | 
the  couple  are  executed.  needs,  as  well  as  its  present  equipment. 


The  Superior  Evening  Telegram 

'i^nnounces 

E.  M.  Burke,  Inc. 

As  Special  Representatives 

Effective 
January  i,  1928 

The  Superior  Evening  Telegram 

*‘Upper  Wisconsin's  Big  Daily" 
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ing  nvana^r  and  assistant  superintendent 
of  agencies  of  the  National  Surety 
Company,  resigning  last  May  to  devote 
his  entire  time  to  his  own  enterprises. 
He  is  also  president  of  the  National 
Mailvertising  Company  and  on  the  board 
of  directors  of  the  McCarthy  Inserting 
and  Sealing  Machine  Corporation. 


Bus  Men  to  Advertise 

Canadian  bus  line  owners,  especially 
those  operating  in  Ontario,  are  planning 


The  Royal-Dutch  Shell  intere'bts  have 
cQuired  the  Columbia  Oil  Company,  operating  in  untano,  are  planning 

dth  a  refinery  at  Constable  Hook,  Bay-  ?  ^o-o^ratiye  advertising  campaipi  dur- 
N  J.  it  was  learned  this  week,  ^928,  using  newspaper  space.  E.  For 


with 

onne. 


and  a  new  heavy  eastern  newspaper  ad¬ 
vertiser  is  thereby  expected  to  get  into 
action  soon. 

The  price  paid  for  the  Columbia  Com¬ 
pany  was  in  the  neighborhood  of  $2,000,- 
000,  it  is  understood. 

The  English  oil  interests  bought  the 
Columbia  Company  to  obtain  a  foothold 
in  Bayonne,  it  is  believed,  as  part  of  its 


sythe  of  Hamilton,  Ont.,  has  been  elected 
president  of  the  Canadian  Bus  Owners 
association,  sponsoring  the  movement. 


New  Grapefruit  Drive 

The  California  Fruit  Growers  Ex¬ 
change  this  year  will  try  the  experiment 
of  running  a  4,500-line  campaign  on 

_ _  _  _  ,  grapefruit  in  the  newspapers  in  connec- 

plan  to  open  filling  stations  in  New  York  tion  with  its  weekly  half-hour  radio 
State,  in  the  territory  of  the  Standard  broadcast.  Newspapers  in  the  principal 
Oil  Company  of  New  York.  broadcasting  centers  will  be  used. 


It  is  quite  possible  the  yellow  gas  sta¬ 
tion  of  the  Shell  interests,  now  well 
known  in  the  Middle  West,  will  soon  be¬ 
gin  to  compete  actively  with  the  other 
companies  in  eastern  territory. 

It  is  said  that  English  interests  are 
determined  to  carry  the  fight  into  the 
New  York  company’s  own  territory. 

A  bitter  war  has  been  waged  between 
the  two  companies  in  Europe  and  in  the 
British  Empire,  according  to  newspaper 
reports.  A  price-cutting  battle  is  now 
said  to  be  on  between  the  Standard  Oil 
of  New  York  and  the  Burmah  Oil  Com¬ 
pany  in  India. 


STARTS  NEWS  BUREAU 


Brownlee  Joins  Postum 

James  F.  Brownlee  has  resigned  as 


general  sales  manager  of  the  American 
Sugar  Refining  Company,  and  has  become 
associated  in  an  executive  capacity  with 
Postum  Company,  Inc. 


Joins  Steams-Knight 

L  E.  Corcoran,  formerly  general  sales- 
manager  for  the  Pierce-Arrow  automo¬ 
bile,  has  been  appointed  general  sales 
manager  of  the  recently  organized 
Steams-Knight  Sales  Corporation,  which 
will  take  over  the  sales,  servicing  and 
advertising  of  the  Stearns-Knight  motor 
cars. 


Atlantic  City  Dailies  to  Serve  Out-of- 
Town  Newspapers  * 

The  Press-Union  Publishing  Company, 
publishers  of  the  Atlantic  City  Daily  and 
Sunday  Press  and  the  Evening  Union, 
this  week  formed  the  Press-Union  News 
Bureau  which  begins  operation  Jan.  1. 

-At  the  same  time  notice  was  given  that 
hereafter  no  member  of  the  staffs  of  the 
three  newspapers  will  be  permitted  to  act 
as  corresporident  for  any  out-of-town 
newspapers. 

A.  Ernest  Golding,  city  editor  of  the 
Daily  Press,  was  named  manager  of  the 
bureau,  and  A.  L.  Thomas,  news  editor 
of  the  Evening  Union,  assistant  manager. 

Fdward  P.  Beach,  city  editor  of  the 
Evening  Union,  becomes  city  editor  of 
both  the  Union  and  Daily  Press.  Joseph 
H.  Shinn,  present  telegraph  editor  of  the 
Evening  Union,  becomes  assistant  city 
editor  of  both  the  Union  and  Press. 


NEWSPAPER  TUBES  BANNED 


Tube  boxes,  fastened  by  newspaper  of¬ 
fices  to  government  rural  delivery  mail 
boxes,  were  banned  by  the  Post  Office 
Department  this  week  as  in  the  category 
of  advertising. 


Distribute*  Shoes 


George  F.  Johnson,  president  of  the 
Endicott- Johnson  Corporation,  national 
shoe  advertisers,  and  his  family,  dis¬ 
tributed  13,000  pairs  of  shoes  to  school 
children,  teachers,  firemen,  policemen, 
railroad  switchmen  in  Endicott  and 
Johnson  City,  N.  Y.,  inmates  of  county 
i^itutions  and  others.  The  Christmas 
gifts  totaled  in  value  approximately 
$50,000. 


AD  TIPS 


Wins  Trade  Mark  Suit 

The  Naumkeag  Steam  Cotton  Company 
of  Saletn,  Mass.,  manufacturers  of  the 
Pequot  line  of  nationally  advertised  cot¬ 
ton  fabrics,  won  an  important  decision  re¬ 
cently  in  the  United  States  District  court, 
handed  down  by  Judge  William  P. 
James,  in  which  the  firm  received  verdicts 
against  three  defendants  for  counter¬ 
feiting  the  “Pequot"  label,  trade  marked 
and  registered  by  the  complainant  firm 
Jan.  13,  1914.  The  defendants  are  James 
E  Hubbard,  Pitser  M.  Crawford  and  the 
Pullman  Linen  Company. 


Joins  Goodrich  Rubber 

Albert  C.  Row,  recently  in  charge  of 
wertising  throughout  North  China  for 
w  British-American  Tobacco  Company, 
Tien-tsin,  has  returned  to  the  United 
States  and  has  been  named  advertising 
®anager  for  the  Goodrich  Rubber  Com¬ 
ply  for  the  Northwestern  states,  with 
headquarters  at  Seattle. 


Collins  Takes  New  Post 

Edward  A.  Collins,  former  president 
^hh^Ranizer  of  the  Insurance  .Advertis- 
Conference  has  been  named  president 
V  Golf  Ball  Corporation, 

York.  He  was  formerly  advertis- 


•■iws 


Tifth  perSOH- 

*  owns  «« 


Georce  Batten  Company,  Inc.,  383  Madison 
avenue.  New  York.  riacing  account  for  the 
CVntinental  Baking  Corporation,  New  York. 

Julian  J.  Behr  Company,  Dixie  Terminal 
Bldg.,  Cincinnati,  O.  Will  prepare  a  list  of 
newspapers  early  in  January  on  the  Crown 
Overall  Company,  Cincinnati,  O. 

Ompfaell-Ewald  Company,  General  Motors 
Building,  Detroit,  M'ich.  Will  use  60  news¬ 
papers  shortly  on  the  advertising  of  tiP  Royal 
Easy  Chair,  Sturgis,  Michigan. 

Fnwik  M.  Comrie  Compemy,  Tribune  Tower, 
('hicago.  Placing  account  for  the  Lakeside 
Company.  Hermansville,  Michigan. 

OoweU  Wfllnuna  Company,  612  North  Mich¬ 
igan  avenue,  Chicago.  Is  preparing  a  new  list 
of  newspapers  tn  the  Parker  Pen  Company, 
Janesville,  Wisconsin. 

Dunlop-Ward  Adverttsfag  Company,  Keith 
Building,  Cleveland.  Placing  account  for  the 
Chandler-Cleveland  Motors  Corporation.  Cleve¬ 
land,  Ohio. 

Fisher- Wilaott  Advertising  Agency,  1627 
Locust  street.  St.  Louis.  Placing  account  for 
the  Mt.  Cabin  Company. 

M.  P.  Gould  Company.  454  4th  avenue.  New 
Y’ork  City.  Has  secur'ed  account  of  the  Komo 
Chemical  Company,  Inc..  Philadelphia,  manu¬ 
facturers  of  an  insecticide. 

Ray  D.  Ulll>ridge  Company,  8  West  40th 
street.  New  York,  is  now  placing  Axton- 
Fisher  Co.,  Louisville.  Ky.  (cigars  and 
cigarettes), 

MitefaeU-Fauet  Advertisi^  Campaiv>  t 
South  Dearborn  street,  Chicago.  Is  issuing 
schedules  to  a  large  list  of  newspapers  on  John 
R.  Thompson  Company,  Chicago. 

Micbaela  A  Headi  Inc.,  420  Lexington  ave¬ 
nue.  New  York.  Placing  account  for  The 
Julian  &  Kokenge  Company,  Cincinnati,  manu¬ 
facturers  of  “Foot  Saver”  shoes. 

Prather-Allen  Compsuqr,  Oncinnati,  O.,  is 
preparing  a  list  of  newsp^ers  on  Kenton 
Pharmacal  Co.,  Covington,  Ky. 

Shaffer- Brennan  AdverHsing  Company,  Bell 
Telephone  Building,  St.  Louis.  Placing  account 
for  the  Carnation  Toilet  Company,  St.  Louis. 

Southweatem  Advertking  Company,  Majes¬ 
tic  Theatre  Building.  Dallas.  Placing  account 
for  the  Marland  Refining  Company,  Ponca 
City,  Okla. 


t.ti  919]  9 


Automobile  owners  are  known  to  be 
good  spenders.  Well — in  Illinois,  you 
have  over  1,370,000  auto  owners.  There 
are  1,205,000  families  in  the  state,  which 
means  that  there  is  on  the  average  of 
more  than  a  car  per  family. 


This  seems  to  indicate  that  the  people 
of  Illinois  must  have  money,  and  must 
be  liberal  spenders.  Why  not  find  out 
to  what  extent  there  is  a  market  for 
your  product  in  the  territory,  and  how 
much  it  would  cost  you  to  obtain  dis¬ 
tribution  among  these  consumers. 


Just  write  to  these  Newspapers.  Tell 
them  the  story  about  the  merits  of  your 
product,  and  ask  them  what  they  can  do 
for  you,  and  you  will  find  their  replies 
most  helpful  in  planning  your  campaign. 


Sates 

Bates 

for 

for 

a,6oo 

10.000 

Circulation 

Lines 

Lines 

*Alton  Telegraph  . 

....(E) 

10,962 

.05 

.05 

‘Aurora  Beacon-News  . 

....(E) 

19,667 

.07 

.07 

‘Belleville  Advocate  . 

....(E) 

6,942 

.03 

.03 

tChicago  Daily  Journal  . . . 

....(E) 

125,007 

.26 

.24 

‘Freeport  Journal-Standard 

....(E) 

9,905 

.05 

.05 

‘Joliet  Herald  News  . 

....(E) 

20,213 

.07 

.07 

‘Mattoon  Journal  Gazette  . . 

....(E) 

5,813 

.04 

.04 

‘Moline  Dispatch  . . . 

....(E) 

12,680 

.05 

.05 

‘Monmouth  Daily  Review  Atlas  (E) 

5,424 

.035 

.035 

‘Peoria  Star . (S)  24,819. 

....(E) 

304>57 

.085 

.07 

‘Waukegan  Daily  Sun  . 

....(E) 

6,200 

.035 

.035 

tCovernment  Statement, 

March 

31,  1927. 

*A.  B.  C.  Publishers  Statement,  October  1,  1927. 
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HENRY  FORD  HAS  TAUGHT  ADVERTISERS 
VALUE  OF  NEWSPAPER  SPACE 


EMPLOYE  SAVINGS  DIVIDED 


Moore,  Bureau  of  Advertising,  Tells  Advertising  Women  How 
Manufacturer  Dramatized  Power  of  Press — He  Got 
37,000,000  Circulation  for  $2,000,000 


XJEXRY  FORD  has  set  a  lesson  for 
all  national  advertisers,  Thomas  H. 
Moore,  associate  director  of  the  Bureau 
of  Advertising  of 


the  American 
Newspaper  Pub¬ 
lishers  Associa¬ 
tion,  declared, 
addressing  the 
League  of  Adver¬ 
tising  Women  of 
New  York,  re¬ 
cently.  Helen  M. 
Rockey,  president 
of  the  league, 
presided  at  the 
meeting  held  at 
the  Advertising 
Club  of  N  e  w 
York. 

“Mr.  Ford  has 


Thomas  H.  Moore 


given  a  wonderful  demonstration  of  how 
the  story  of  a  product  can  be  carried  to 
every  literate  individual  throughout  the 
length  and  breadth  of  the  land  by  the 
e.xclusive  use  of  the  local  newspaper,” 
Mr.  Moore  said. 

“And  yet  what  other  medium  could  he 
have  used  which  would  have  accomplished 
what  he  wanted?  He  was  working 
against  time.  His  car  was  not  ready 
until  the  last  minute.  I  am  told  that 
the  price  was  not  decided  on  until  about 
an  hour  before  the  news  was  telegraphed 
to  the  various  -  newspapers  which  were 
to  print  the  copy. 

“The  newspaper  is  the  medium  for  in¬ 
stantaneous  service.  It  is  a  medium  that 
can  be  marshalled  over  night  to  meet  a 
given  situation.  Mr.  Ford  has  demon¬ 
strated  this.  The  newspapers  combined 
are  the  greatest  national  advertising 
medium  on  the  face  of  the  earth.  They 
do  not  need  bolstering  up.  They  give 
better  and  more  definite  results  than  any 
other  medium.  They  do  this  more  quickly. 
The  results  can  be  measured. 

“In  the  magazine  advertising  solicita¬ 
tion  newspapers  are  sometimes  brought 
into  the  picture  as  ‘supplemental  mediums.’ 
Very  often  the  national  advertiser  wants 
the  local  distributor  to  pay  his  part  of 
the  bill.  But  I  want  to  call  your  atten¬ 
tion  especial'y  to  the  fact  that  with  Henry 
Ford,  newspapers  were  not  only  the 
foundation  of  the  structure,  but  were  the 
whole  structure.  He  may  employ  other 
mediums  later  on  and  probably  will,  but 
they  will  be  supplemental  media.  He  de¬ 
monstrated  in  five  days’  time  that  the 
daily  newspaper  is  the  great  national 
advertising  medium  of  the  country. 

“When  I  think  how  Henry  Ford  han¬ 
dled  his  advertising  problem,  i  cannot  help 
feeling  that  it  is  in  line  with  all  of  his 
industrial  achievements.  Henry  Ford’s 
beginning  was  that  of  an  automobile  racer. 
This  means  training  to  get  between  two 
given  points  in  the  shortest  possible  space 
of  time.  The  two  points  he  wanted  to 
span  were  production  and  consumption. 
He  took  the  shortest  and  most  direct 
route.  Henry  Ford  has  always  been  an 
apostle  of  efficiency.  He  has  believed  in 
eliminating  waste.  There  is  no  junk  pile 
in  the  Ford  factory.  Everything  is  used. 
Mr.  Ford  evidently  feels  the  same  way 
about  his  advertising.  Why  not  eliminate 
waste?  Why  not  take  the  short,  direct 
path?  He  has  set  a  lesson  for  all  na¬ 
tional  advertisers.  What  he  has  done, 
others  can  do  and  will  do. 

“You  may  say,  ‘Well,  Henry  Ford  is 
an  exception.  No  one  else  could  do  what 
he  has  done.’  There  are  few  manufac¬ 
turers  of  any  kind  of  product  who  have 
Ford’s  far-flung  line  of  distribution.  They 
are  national  in  hopes  but  not  in  distribu¬ 
tion.  The  wise  advertiser  today  is  more 
concerned  with  profits  than  with  sales 
volume  and  has  taken  to  the  thought  of 
studying  markets.  When  he  finds  the 
places  where  his  chances  for  sales  and 
profit  are  best,  he  cultivates  these  places 
100  per  cent.  To  do  that,  he  must  use 
newspaper  advertising. 


"We  cannot  all  be  Henry  Fords,  but 
we  can  all  apply  horse  sense  and  ordinary 
business  study  to  our  daily  plans.  When 
we  do  that,  we  will  find  that  the  daily 
newspaper  is  looming  large  as  the  right 
medium  to  use  when  we  wish  to  make 
sales  at  a,  profit. 

"Henry  Ford  did  not  stop  at  making 
a  new  automobile  creation.  He  turned 
from  his  work  shop  and  dramatized  the 
wonderful  power  of  newspaper  advertis¬ 
ing  in  a  way  that  has  never  been  done 
before.  He  has  taken  all  the  guesswork 
out  of  national  advertising  and  incident¬ 
ally  has  .sent  many  favorite  theories  and 
some  really  delightful  bits  of  ‘hokum’ 
into  the  limbo  of  forgotten  things.  In 
Ford  advertising,  what  became  of  the 
usual  solemn  figures  of  ‘building  a  back¬ 
ground,’  ‘nationalizing  the  product,’  ‘mak¬ 
ing  an  institutional  appeal,’  ‘gaining  con¬ 
sumer  acceptance.’ 

"And  these  other  appeal  sisters,  ‘Color 
.Appeal’  and  ‘.\ppetite  Appeal.’  What  did 
Ford  do  to  the  dear  girls?  Of  course 
Henry  Ford  is  a  colorful  figure  himself 
and  Dame  Rumor  had  added  some  new 
shades  to  the  color.  As  to  ‘Appetite 
Appeal’ — ask  any  Ford  dealer  anywhere 
how  the  public’s  appetite  for  the  new 
car  has  been? 

“Now  let’s  turn  back  and  see  what  Ford 
did  in  the  way  of  making  his  product 
known.  He  used  practically  every  Eng¬ 
lish  language  daily  newspaper  in  the 
United  States  and  in  Canada.  He  got 
37,000,000  daily  circulation  in  the  United 
States  where,  according  to  the  1920 
census,  there  are  about  24,351,000  fami¬ 
lies.  He  obtained  about  1,400,000  circula¬ 
tion  every  day  in  Canada  where  there  are 
about  1,012,000  families. 

“If  you  figure  the  cost  of  all  this  cir¬ 
culation,  you  find  that  the  advertising 
rate  is  approximately  $119  a  line.  Mr. 
Ford  used  on  an  average  of  11,000  or 
12,000  lines  in  his  initial  campaign  so  that 
when  the  cost  is  calculated,  the  figure  of 
$1,200,000  would  seem  to  be  very  con¬ 
servative.  Mr.  Ford  also  used  a  group 
of  foreign  language  newspapers  and  fig¬ 
ures  printed  in  Detroit  place  his  first 
week’s  expenditure  at  $1,300,000.  In  addi¬ 
tion  to  the  advertising  that  came  from 
the  Ford  factory,  there  were  local  news¬ 
paper  contracts  made  by  Ford  distributors 
at  practically  every  point.  These  local 
contracts  probably  added  from  $250,000 
to  $500,000  additional  revenue  to  the 
newspapers.  Taking  the  dealer  advertise¬ 
ments  into  consideration,  it  does  not  seem 
an  exaggeration  to  calculate  that  the 
initial  advertising  campaign  cost  close  to 
$2,000,000. 

“In  the  rotogravure  section  of  news¬ 
papers  on  Sunday,  Dec.  18.  Mr.  Ford 
began  the  second  step  of  the  campaign 
using  a  page  of  rotogravure  in  59  news¬ 
papers.  I  understand  that  there  is  to  be 
a  page  a  week  for  the  next  three  weeks. 
What  the  next  advertising  move  is,  I 
do  not  know,  but  I  am  told  that  the  Ford 
plans  will  be  shaped  to  meet  develop¬ 
ments.  There  will  be  no  great  drive  for 
business  until  after  the  first  of  the  com¬ 
ing  year.  , 

“What  will  be  the  effect  of  Ford’s 
move  on  business?  It  will  undoubtedly 
cause  great  activity  in  the  automotive 
industry.  But  the  Bureau  of  Advertising 
believes  it  will  go  further  than  this.  It 
believes  that  Mr.  Ford’s  activity  will  have 
a  stimulating  effect  on  business  in  gen¬ 
eral.  With  Ford  at  the  peak  of  produc¬ 
tion,  there  will  be  increasing  prosperity 
all  down  the  line.  The  automotive  in¬ 
dustry  is  a  large,  well-organized  industry. 
It  is,  according  to  the  manufacturers’ 
census,  the  largest  industry  we  have  in 
dollars  and  cents.  Last  year,  there  were 
more  than  3.700,000  passenger  cars  pro¬ 
duced.  Last  year  the  automotive  industry 
spent  about  $60,000,000  in  advertising. 
-Approximately  one-half  of  this  sum  was 
expended  in  the  advertising  columns  of 
newspapers. 


The  Chicago  Daily  News  Employes’ 
Savings  and  Loan  .Association  divided 
$187,080.75  of  deposits  and  earnings,  less 
$2,503.50  death  benefits  paid  out,  on 
Friday,  Dec.  23.  Both  deposits  and  earn¬ 
ings  are  the  largest  in  the  history  of 
annual  payments  by  the  association.  One 
thousand  and  twenty-two  employes  were 
subscribers.  Mrs.  Alollie  E.  Bergander, 
financial  secretary,  is  in  charge  of  the 
Daily  News  bank. 


CHAPEL  HILL  INSTITUTE 
PROGRAM  READY 


North  Carolina  Newspaper  Executives 
to  Hold  Three  Day  Session 
at  State  University 
Jan.  11.13 


The  program  of  the  third  annual  news¬ 
paper  institute,  which  will  bring  together 
North  Carolina  publishers  and  editors 
at  the  state  university  on  Jan.  11-13,  has 
been  announced. 

The  principal  address  will  be  delivered 
by  Marlen  E.  Pew,  editor  of  Editor  & 
Publisher,  who  will  speak  at  the  annual 
dinner  at  the  Carolina  Inn  on  Tuesday 
evening.  Jan.  12.  The  institute  will  open 
at  the  Carolina  Inn  on  Tuesday  evening, 
Jan.  11.  A.  L.  Stockton,  of  the  Grcctis- 
horo  Neii’s,  president  of  the  North 
Carolina  Press  Association,  wilT  preside. 
Dr.  H.  A.  Chase,  president  of  the  Uni¬ 
versity,  will  probably  deliver  a  brief 
address  of  welcome,  after  which  the 


regular  sessions  will  get  under  way 

Featuring  the  tirst  session  w  ill  (>(’ 
"Analysis  of  the  Press/’  by  11.  Arp  Law¬ 
rence,  lield  secretary  of  the  North  Caro¬ 
lina  Press  Association,  and  a  discussioa 
of  “Syndicate  Features,”  led  by  J.  A, 
Parliam,  managing  editor  of  the  Char, 
loth'  Observer. 

The  morning  session  of  the  second 
day,  Jan.  12,  will  be  devoted  to  discus- 
sion  led  by  R.  R.  Clark,  of  Statesville, 
editorial’ writer  for  the  Greensboro  Daily 
News,  and  F'rank  Smethurst,  ot  Raleigh, 
managing  editor  of  the  News  and  oL 
server.  Mr.  Clark  will  discuss  “The 
Flditorial  Page,”  and  Mr.  Smethurst  will 
talk  on  “What  is  News?” 

The  afternoon  session  will  be  featured 
by  discussion  by  E.  B.  Jeffress,  publisher 
of  the  Greensboro  Daily  News,  on 
"Newspaper  Management,”  and  by  David 
Rankin  Barbee,  managing  editor  of  the 
Ashei'ille  Cithen,  on  “Typography.” 

The  annual  dinner  will  be  held  Tues¬ 
day  night,  with  Mr.  Pew  and  Dr.  E  C. 
Branson,  editor  of  the  Unh'ersity  News 
Letter,  as  the  principal  speakers.  They 
will  be  followed  by  j.  A.  Sharpe,  of  the 
I.umberton  Robesonkm,  who  will  lead  a 
discussion  of  “News  and  Relation  of 
Weekly  to  Daily.”  The  evening’s  pro¬ 
gram  will  be  followed  by  a  special  per¬ 
formance  of  the  Carolina  Playmakers. 

The  session  Friday  will  be  devoted 
to  a  discussion  on  “.Advertising,”  led  by 
R.  Galt  Braxton,  of  the  Kinston  Free 
Press,  and  on  “Circulation.”  led  by  Mrs. 
W.  C.  Hammer,  of  the  Ashboro  Courier. 

Topics  relating  to  all  problems  of  the 
weekly  and  daily  press  have  been  given 
a  place  on  the  program. 
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By  MARLEN  PEW 


COMETHING  new  in  the  way  of  a  nett’s  star  man.  He  never  adopted  the 
^  renortorial  stunt  is  reoorted  bv  Karl  dirty  collar  as  a  symbol  of  literary 


^  reportorial  stunt  is  reported  by  Karl  dirty  collar  as  a  symbol  of  literary 
Schriftgiesser  of  the  Boston  Transcript,  genius,  but  as  a  reporter  wore  the  uni- 

Zr.  *  .  ■  _  n  -  £ _ ^£  _ £ _ _  »*  14;c! 


The  hero  is  Mark  McIntyre  of  the  Bos-  form  of  the  “perfect  gentleman.”  His 
Ion  Advertiser,  who  put  over  the  one  big  cranial  covering  was  a  tall  silk,  but  Nick 


beat  of  the  S-4  disaster.  A  former  Navy  Biddle  never  high-hatted  his  colleagues, 
man,  McIntyre  understood  the  methods  He  was  a  skilled  reporter  and  %vonderful 


of  wigwagging  and  blinking  which  the  writer  and  was  blessed  with  quaint 
ships  use  for  intercommunication.  When  humor  and  cursed  by  a  twisted  tongue 
iie  reached  the  scene  of  the  disaster  Me-  which  made  him  stutter  badly.  However, 
Intyre  tried  to  get  a  boat  to  make  the  the  gaiety  of  his  manner  made  one  over- 
half-mile  trip  across  the  harbor.  Fisher-  look  his  unfortunate  impediment  of 
men  scented  easy  money  and  demanded  speech  and  Nick  was  famous  for  his  suc- 
$75  for  the  25-minute  trip.  McIntyre  re-  cess  in  interviewing  celebrated  people, 
fused  to  pay  this  e.xorbitant  fare.  He  ♦  *  * 

])Ut  his  wits  to  work.  An  automobile  was  TTP  Fifth  Avenue  came  Nick  to  join 
standing  on  Skyloff’s  wharf,  facing  the  ^  the  tired  and  baflletl  crew  of  report- 
sea.  The  reporter  turn^  off  one  head-  ers  on  the  curb  outside  the  Vanderbilt 
light  and  by  use  of  his  hat  blinked_  a  mansion.  As  usual,  he  wore  his  topper 
message  to  the  U.  S.  S._  Tucker,  which  and  appropriate  afternoon  swallow-tail 


was  standing  by  the  injured  Paulding,  coat  and  striped  trousers.  The  familiar 
For  some  time  there  was  no  reply  to  his  gardenia  was  in  place  on  the  lapel  of  his 
flashes,  but  he  persisted  and  i^esently  a  coat.  “Wa-wa-wa  well,  bub-bub-boys,” 
light  on  the  ship  began  to  blink.  Thus  he  greeted  the  others,  “ta-ta-ta-tell  me. 
the  reporter  got  an  interview  with  Cap-  how’s  the  k-k-k-Commodore  this  after- 
tain  J.  C.  Bayliss.  It  was  through  the  noon?”  With  disgust,  the  reporters  told 
blinker  code  that,  at  2  o’clock  in  the  how  they  had  tried  all  known  means  of 
morning,  McIntyre  got  the  news  that  getting  information  from  the  house,  with- 
?tartled  the  world “VVe  are  now  talk-  out  success.  All  they  knew  was  that  a 
ing  by  the  oscillating  method  with  the  tank  of  oxygen  had  been  taken  in  and 


S-4.  The  men  are  alive.”  Unquestionably  on  that  fact  they  had  based  their  reports 
the  reporter  did  better  on  shore  than  he  that  the  celebrated  plutocrat  was  sinking, 
would  have  done  had  he  obtained  a  boat,  in  his  droll  way  Nick  replied :  “Wa-wa- 
.\11  honor  to  him,  say  w'e.  well,  s-s-something  r-r-radical  m-m- 

*  *  *  must  be  done — abide  y-y-your  ta-ta- 

WILLIAM  C.  BULLITT,  former  time,  gentlemen,  and  we-we-we’ll  s-s-see 
”  Washington  correspondent  of  the  what  ca-ca-can  be  done.”  With  that  he 


Philadelphia  Public  Ledger,  now  novel-  walked  up  the  steps  of  the  mansion  and 
ist,  and  Mrs.  Bullitt,  who  was  Louise  rang  the  bell.  A  flunky  answered  and 
Bryant  Reed,  make  a  practice  of  spending  after  a  moment’s  conversation  Nick  en- 
a  few  weeks  annually  in  Turkey.  Both  tered  the  sacred  portals.  In  the  library 
speak  the  language  and  enjoy  the  life  of  he  was  confronted  by  the  Commodore’s 
Constantinople.  While  on  such  a  visit  a  private  secretary,  to  whom  he  was  un- 
few  years  ago  the  Bullitts  rented  for  the  known.  Said  Nick:  “I-I-I-just  da-da-da- 
season,  at  a  remarkably  low  figure,  a  dropped  in  to  in-inquire  how  m-m-my  old 
carious  old  castle  which  was  in  the  care  fa-fa-fa-friend  the  k-k-k-Commodore  is 
of  a  Turk  who,  with  his  wife  and  young  this  af-af-afternoon.  Ya-ya-ya  you  s-s-s- 
son,  lived  in  basement  rooms.  The  fam-  see,  I — I  was  his  fa-fa-fa-physician  in 
ily  was  pewr  and  the  child  was  in  rags  Newport  ya-ya-y'a-years  ago.”  The  secre- 
and  badly  neglected.  The  Bullitts  set  out  tary,  in  the  parlance  of  the  court  report- 


to  make  the  little  boy  comfortable  and  ers  of  that  day,  “told  all.”  The  Corn- 
through  this  association  both  fell  in  modore  was  very  low  and  the  attending 
love  with  the  youngster.  The  result  was  phvsicians  despaired  of  saving  his  life. 


that  when  they  returned  to  New  York  After  the  secretary  had  thus  uncon- 
they  brought  the  boy  with  them  and  pro-  sciously  given  Nick  the  story  a  bright 
ceeded  to  care  for  and  educate  him  as  idea  popped  into  his  head.  “You  were 
if  he  were  their  own  child.  The  lad  his  physician  at  Newport,  vou  say,”  he 
picked  up  English  readily  and  his  teach-  exclaimed.  “It  is  nerhaps  fortunate  that 
ers  decided  he  had  remarkable  talents,  you  have  called.  The  cloctors  are  in  con- 
Today  the  litle  bundle  of  rags  that  the  sultation  now  and  I  dare  say  that  your 
Bullitts  found  in  a  basement  rexjm,  is  in  familiarity  with  the  Commodore  when  he 
a  private  school  in  Paris  and  is  known  was  in  his  prime  would  be  a  contribution 
there  as  a  prodigy.  Not  only  is  he  gifted  to  the  attending  pliysicians.  May  I  sug- 
in  the  ordinary  studies  of  language  and  gest  that  you  offer  your  services?”  Nick 
mathematics  but  has  developed  such  skill  began  to  edge  toward  the  door.  “Th-th- 
as  a  painter  as  to  promise  a  noteworthy  thank  y-y-y-you,  but  I-I-I  cannot  do  as 


career.  you  s-s-s-sugguest,”  he  said,  cooly.  “It 

♦  *  ♦  wa-wa-would  vi-vi-violate  pro-pro-pro- 

rOMMODORE  VANDERBILT  was  professional  et-et-  etiquette  to  offer  m-m- 
seriously  ill  in  his  Fifth  Avenue  s-s-s-suggest.”  he  said,  coolly.  “It 
mansion  and  a  swarm  of  retx>rters  had  "The  secretary  urged,  but  Nick  was  not 
hcen  standing  night  and  day  in  the  ^  induced.  Just  as  he  reached  the 
street.  Thev  had  been  denied  admission  secretary  said.  “I  am  sorry,  but 

and  were  only  able  to  pick  up  scraps  of  course  I  understand  that  you  are  right, 
information  from  persons  emerging  from  doctor.  Will  you  kindjy  gi^’e  me  your 
the  house.  In  the  “good  old  days”  so  I  may  present  it  to  the  members 

physicians  did  not  issue  formal  bulletins  family?  Nick  fumbled  in  his 

for  the  press  and  a  reportorial  sick  watch  Pocket  and  impetuously  remarked,  I-I-I 
opon  a  celebrated  person  involved  some  s-s-seem  to  have  no  ca-ca-card.  -^s. 
ingenuity.  Commodore  Vanderbilt  had  stepped  across  the  threshold  he  smiled 
always  despiserl  newspaper  men  and  thev  back  and  softly  said,  Ja-ja-ja-just  ta-ta- 
were  barred  from  the  mansion  at  S7th  ‘a-tel  them  that  o-o-old  Doctor  G-G-G- 
^tr<^,  which  only  recently  was  razed  to  Grindle  k-k-k-called. 
m«e  way  for  a  modern  skyscraper.  ♦  *  ♦ 

•Nicholas  Biddle  was  a  reporter  for  the  the  benefit  of  the  younger  genera- 

\<Tr  York  Herald,  and  one  of  the  most  tion.  it  may  be  explained  that  “Old 
picturesque,  interesting  and  able  news-  Dr.  Grindle”  was  the  most  notorious  ad- 
Ppper  men  of  the  passing  generation.  He  vertising  quack  of  the  day,  25  years  ago. 
^  ..the  fashionable  Biddle  fatnUy.-of  Nearly  every  newspaper  accepted  his 
t^uadelphia  and  his  first  job  was  as  a  scandalous  spreads^  which  were  addressed 
*®*^'5ty  reporter.  Later  he  -betrame  Ben-  to  “Men  only.”  ■  ‘ 


A  Vacation  Visit  To  Germany 


FOUR  FREE  TRIPS  OFFERED  TO  WRITERS 


IF  YOU  ARE  EITHER 


A  WRITER  FOR  A  WEEKLY  NEWSPAPER 
A  WRITER  FOR  A  DAILY  NEWSPAPER 
A  STUDENT  IN  A  SCHOOL  OF  lOURNALISM 
A  JUNIOR  ADVERTISING  WRITER,  OR 
A  STUDENT  IN  AN  ADVERTISING  SCHOOL 


Through  the  American  Committee  of  the  Inter¬ 
national  Press  E.xhibition,  to  be  held  in  Cologne, 
Germany,  May  lo  to  October  15,  1928,  the  Exhibition 
offers  four  tours  to  men  or  women  belonging  in  the 
classes  mentioned  above. 

All  expenses  will  be  paid  by  the  Exhibition,  leaving 
from  New  York  and  returning  to  that  city.  A  week 
will  be  spent  in  Cologne,  and  a  week  in  other  cities  of 
Germany. 

Winners  of  the  prize  tours  may  leave  New  York  at 
their  convenience,  and  may,  at  their  own  expense, 
spend  as  much  more  time  in  Europe  as  they  may  desire. 
The  Exhibition  will 


Take  them  from  New  York  to  Cologne. 
Entertain  them  there,  and  in  other  Cities 
for  two  full  weeks. 

Return  them  to  New  York, 

All  Expenses  Paid. 


The  conditions  are  simple. 

N^V’riters  for  newspapers  are  to  have  their  articles  published, 
and  submit  published  copies. 

Articles  or  editorials  are  to  be  of  not  more  than  1,500 
words. 

The  topic  to  be  written  upon,  for  all  competitors,  is 

“The  Value  of  the  International  Press  Exhibition  to 
America.” 

Articles  or  editorials  are  to  be  submitted  on  or  before 
February  29,  1928,  to 

Contest  Committee 
American  Committee 
International  Press 
Exhibition.  461  8th  Avenue 
New  York  Citv. 


A  CHANCE  IN  A  LIFETIME! 
ACT  AT  ONCE! 


THE  AMERICAN  COMMITTEE 


JoHX  Clyde  Oswald,  Chairman 

Managing  Director.  Kew  York  Emfiloying  Printers  Association.  Netv  York 
JA.MES  Wright  Brown,  I’ice-Chainnan 
Publisher,  "Editor  Sr  Publisher."  Nete  York 
N'ictor  F.  Ridder,  Treasurer 
New  Yorker  Staats-Zeitnng  and  Journal  of  Commerce.  New  York 
I)r.  James  Melvin  Lee,  Assistant  Treasurer 
Director  School  of  Journalism.  New  York  University.  New  York 
George  French,  Executive  Secretary 


Edward  E.  Bartlett 
Chairman.  International  T  yfographical 
Council.  New  York 

H.  H.  Charles 

Charles  Adz-ertising  Service.  New  York 
E.  F.  Eilert 

President.  United  Typothetae  of  America. 
New  York 
E.  M.  Eeiker 

Managing  Director,  Associated  Business 
Papers.  Inc..  New  York 

Harry  L.  Gage 

Barttett-Orr  Press,  New  York 

Albert  J.  Gibney 

The  Munsev  Company.  New  York 
Charles  E.  Heitman 
Manager.  Christian  Science  Publishing 
Society.  Boston.  Mass. 

Gilbert  T.  Hodges 

The  New  York  Sun.  New  York 
Bernard  Lichtenberg 
Alexander  Hamitton  Institute.  New  York 
Henry  G.  Lord 

President.  Textile  World.  Boston.  Mats. 
'  .\braham  Merritt 

American  H'eeklv.  New  York 


Frederic  G.  Melcher 
Editor  of  "Publishers'  Weekly,"  President 
The  American  Institute  of  Graphic  Arts. 
New  York 

Prof.  Joseph  M.  Murphy 

President.  Columbia  Press  Association. 
Columbia  University.  New  York 
Hugh  A.  O'Donnell 
Assistant  Business  Manager.  New  Kor-l: 
Times 

James  O’Shaughnessy 
Executive  Secretary.  American  Associa¬ 
tion  of  Advertising  Agencies.  New  York 

A.  J.  Powers 

President.  Photo  Engravers  Board  of 
Trade.  New  York 
Prof.  John  O.  Simmons 
School  of  Journalism.  Syracuse  University ; 
Secretary.  American  Association  of  Teach¬ 
ers  of  Journalism 

Harold  Stonier 

Viee-Pres.  University  of  Southern  Cali¬ 
fornia;  Pres.  PaciHe  Advertising  Clubs 
Association;  Vice-Pres.  International  Ad¬ 
vertising  Ass'n.  Los  Angeles.  Cal. 

Prof.  Walter  Williams 

Dean.  School  of  Journalism.  University  of 
Missouri.  Columbia.  Mo. 
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UR  OVN  Voi2!£> 

or 


Bj  JAMES  MELVIN  LEE 


that  off -hand  manner,  and  that  publicity  or 
money  is  traded  to  actresses,  society  women 
and  professional  beauties  in  return  for  an  in¬ 
sincere  endorsement  of  a  product  of  which 
they  know  notbinR.  the  mere  fact  that  the  ser¬ 
vice  exists  and  that  knowledge  of  the  service 
can  become  public  property,  not  only  vitiates 
confidence  in  that  kind  of  advertising,  but  un¬ 
dermines  all  advertising,  A  rotten  apple  stand¬ 
ing  next  to  a  sound  one  will  cause  the  sound 
one  to  rot.  Rotten  advertising  running  in 
publications  alongside  of  sound  advertising  will 
affect  the  sound  and  cause  it  to  rot  in  the 
public  mind. 


to  laugh  at  Rotary  Clubs  because  they 
are  really  funny  or  because  someone  tells 
us  they  are?” 

By  way  of  rebuttal  Mr.  Durstine  offers 
the  following: 


to  think  about — and  the  quotations  given  are  in  some  instances 
given  to  newspaper  the  same  no  additional  comment  is 
necessary. 

Mr.  Chase  is  especially  caustic  in  his 
comment  about  recent  advertising  in¬ 
serted  in  the  newspapers  by  the  churches 
of  today.  Under  the  weight  of  the  gfranite 
of  a  thousand  churches,  to  use  his  own 
words,  the  printing  presses  and  the  pulp 
wood  of  a  billion  papers  bury  the  man 
who  wrote : 


SOMETHING 
^  then  some — is 
men  in  The  Forum  Magazine  for  Jan¬ 
uary.  It  may  be  found  in  the  article 
headed  on  the  cover  “What  Price  Ad¬ 
vertising”  but  in  the  text  “Are  We  De¬ 
bauched  by  Salesmanship? — A  Debate.” 
In  this  debate  the  affirmative  is  taken  by 
Stuart  Chase  and  the  negative  by  Roy 
S.  Durstine. 

Mr.  Chase  in  opening  the  affirmative 
with  a  chat  called  “Six  Cylinder  Ethics,” 
tells  the  story  of  how  a  certain  adver¬ 
tising  agency  offered  a  reward  of  $500 
to  any  one  on  its  staff  who  could  obtain 
the  name  of  a  very  great  lady  in  New 
York  society  as  an  endorser  of  a  toilette 
preparation,  the  account  of  which  was 
being  handled  at  the  time.  A  young 
woman  won  the  prize  and  obtain^  the 
signature  on  the  dotted  line  by  convincing 
the  matron  that  $5,000,  though  not  needed 
for  personal  expenses,  might  be  useful 
to  meet  constant  appeals  for  charity. 

Then  he  makes  this  comment: 


It  matters  not  how  strait  the  gate. 

How  charged  with  punishment  the  scroll, 
I  am  the  master  of  my  fate, 

1  am  the  captain  of  my  soul. 


In  modem  business,  according  to  the 
affirmative,  ethics  is  at  a  discount  and  a 
mad  frenzy  for  sales,  and  then  some 
more  sales,  is  all  that  counts. 

In  opening  for  the  negative,  Mr. 
Durstine,  the  well-known  advertising 
agent,  frankly  admits  that  abuses  do 
exist,  as  the  following  quotation  will 
show : 


Attention  is  called  to  the  fact  that  there 
are  lawyers  willing  to  take  either  side  of 
the  most  scandalous  legal  cases  “but  that 
does  not  mean  that  the  legal  profession 
is  to  be  judged  by  their  standards.”  Mr. 
Durstine  is  willing  to  take  Mr.  Chase’s 
word  for  it  that  some  surgeon  in  New 
York  “probably  splits  the  fee  with  the 
doctor  who  recommended  the  operation.” 
But  he  insists  that  humanity’s  debt  to  the 
medical  profession  is  not  cancelled  by  this 
isolated  case.  Other  illustrations  are 
given  to  prove  the  contention  that  adver¬ 
tising  has  a  right  to  be  judged  by  the 
prevailing  sentiment  rather  than  by  the 
culpable  exception. 

A  New  York  newspaper  is  quoted  as 
having  printed  the  following  piece  of 
news : 


Obviously,  Mr.  Chase  isn’t  posing.  He  « 
much  too  sincere  for  that.  But  he  is 
influenced,  consciously  or  not,  by  the  badly  ^ 
formed  and  smug  people  wbo  pick  up  aoo^ 
catch  phrases  and  put  them  into  newspan, 
paragraphs  or  plays  or  funny  papers  to  lambig 
business.  Most  of  the  people  they  are  U» 
nooning  have  broken  their  own  desks  by  pounf. 
ing — and  passed  on.  But  the  lambasters  hatf 
no  wav  of  knowing  that,  for  they  have  no  firg. 
hand  acauaintance  with  business. 


For  example,  Mr.  Chase  has  a  great  men 
things  to  say  about  advertising  agencies.  Mag 
of  them  are  no  more  typical  of  the  good  srs. 
cies  of  the  country  than  machine-guns  eii 
typical  of  home  life  in  Chicago. 

Space  can  be  found  only  for  one  more 
quotation : 


These  cases  can  be  duplicated  with  a  hundred 
variations  in  a  score  of  fields.  They  are  so 
eommon  that  they  may  he  regarded  as  nonml 
behavior.  Only  an  antedeluvian  would  raise 
any  question  of  ethics  in  resist  to  them.  A 
woman  sells  her  name,  her  picture,  and  a  li^ 
for  five  thousand  dollars;  a  group  of  artists 
sell  their  professional  integrity  to  help  mil¬ 
liners  stamp  out  felt  hats — well,  what  of  it? 
For  Gawd's  sake,  what  of  it?  This  is  a  free 
country,  isn’t  itf  They  got  away  with  it. 
.didn’t  theyf  Aptlcsance!  You  ought  to  be 
sridin’  in  a  hearse. 


He  then  takes  up  high  pressure  sales¬ 
manship  and  by  way  of  illustration 
mentions  how  “the  clergy  urge  us  to 
church  with  posters,  sky  signs,  dodgers, 
and  even  veiled  hints  of  sermons 
garnished  with  sex  appeal,  how  no  poli¬ 
tician  worthy  of  the  name  is  to  be  found 
without  his  publicity  agent,  endlessly  busy 
-on  the  job  of  selling  the  statesman  to  his 


Recently  in  Franklin  P.  Adam’s  column  in 
the  New  York  World,  appeared  a  couple  of 
paragraphs  devoted  to  Vincent  Richards’  arti¬ 
cle  in  Liberty,  telling  why  he  turned  profes¬ 
sional. 

‘‘Queens  endorse  cold  cream,”  said  Mr. 
Richards.  “Actresses  praise  pipe  tobacca  So¬ 
ciety  women  pose  in  the  latest  clothes.  They 
all  get  paid  for  their  statements,  but  no  one 
thinks  it  unethical.” 

“Footfault,”  replied  F.  P.  A.  “There  are  a 
good  many  of  us  who  think  it  unethical;  some 
of  us  consider  it  downright  crooked,  not  only 
in  the  person  who  endorses  this  or  that  with¬ 
out  knowing  anything  about  it.  and  signs  her 
name  as  a  user  of  something  she  doesn’t  use. 
never  has  used,  and  never  will  use;  but  also 
in  the  corcern  bribing  the  endorser.” 


But  the  very  fact  that  such  abuses  are 
being  criticized  is,  to  Mr.  Durstine,  an 
encouraging  sign.  For  himself,  he 
frankly  says  that  he  has  never  believed 
in  the  use  of  the  ^id  testimonial.  He 
believes  that  anything  which  discredits 


-ci^tomers,  and  how  the  managers  of  tab-  advertising  ought  to  be  eliminated  and 
loid  newsi»pers  will  sell  their  shirts,  their  concedes  the  fact  that  paid  testimonials 
wives,  their  honor,  and  the  immortal  souls  certainly  do  discredit  legitimate  testi- 
of  themselves  and  their  ^  employes,  for  monials  than  which  there  is  no  stronger 
miother  _  fifty  thousand  circulation  ^just  form  of  advertising — rare  though  it  is. 
Jo  mention  a  few.  _  He  is  somewhat  surprised  that  the 

He  follows  with  this  comment  about  speaker  in  the  affirmative  has  worked 


modern  marketing: 


The  product  is  considered,  and  the  agency 
and  its  experts  run  down  the  table  of  avail¬ 
able  chords  upon  which  to  play, 
snob  copy,  keepine  up  with  the  Joneses,  an 
appeal  to  class  prejudice,  vanity,  shame  (hali 


tosis).  the  accusinK  finjEcr  of  scorn,  the  dear  old  type  of  advertising.  ‘*Thev  have  been  re- 
SSE'S  u,i„s  it  taildng  it 

tural  advancement,  or  sex  appeal?  (The  last  ^nd  advising  against  it.  He  then  gives 
type  of  copy  is  sellinR  Roods  faster  than  any  an  excellent  illtBtration  of  a  legitimate 
either  technique  at  the  present  time.)  These  testimonial 

carefullv  prepared  and  doctored  impulses,  in  *  i.-  •  *.  i.  ^ 

the  hands  of  trained  canvassers  and  aRents,  and  prove  nis  point  he  QUOtes  these 

on  a  million  printed  advertisements,  billboards  words  of  Earnest  Elmo  Calkins  who,  by 
gnd  letters,  are  frequently  no  fairer  to  the  the  way,  has  been  frequently  quoted  in 


consumer  than  had  the  seller  hit  him  over  .  •  _ . 

the  head  with  a  club,  left  a  bottle  of  colored  department ; 

tap  water  beside  him,  and  picked  his  pocket.  .m,.  ... 

The  nearer  the  patient  approaches  a  state  of 

complete  hypnosis,  the  more  signal  the  honor  ‘“‘■"'omals  can  be  bought  tn 

to  the  advertiser. 


Special  mention  is  made  of  the  book, 
“Through  Many  Windows”  (Harper  & 
Bros.)  by  Helen  Woodward.  But  as  this 
book  was  reviewed  somewhat  extensively 
in  “Our  Own  World  of  Letters”  and  as 


laigesrCiiculajion 

ana 

laiscsr  Vohiine  o( 

of  any  Daily  weS* 
of  Missouri. 

LOS  ANGELES 

EVENING  HERALD 


Automobile 

Advertising 


For  thirteen  years  Automobile 
advertisers  have  used  more 
space  in  The  Sun  than  in  any 
other  New  York  evening 
newspaper. 

During  the  first  eleven  months 
of  1927  The  Sun  published 
789,291  lines  of  Automobile 
Advertising — ^leading  the  sec¬ 
ond  evening  newspaper  by 
373,844  lines. 


HPW  YORK 


himself  up  to  such  a  white  heat  under 
the  impression  that  he  has  discovered 
something  new.  Advertising  agents  of 
M  *'*8ht  sort  have  been  even  far  ahead 
of  Mr.  Chase  in  their  aversion  to  this 


One  nevrspeper — the  Pittsburgh 
PRESS  —  blankets  the  greet 
Pittsburgh  market,  the  fifth  larg¬ 
est  market  in  the  United  States. 
The  PRESS  has  overwhelming 
leadership.  At  one  cost,  through 
a  singla  newspaper,  the  adver¬ 
tiser  qnicldy  and  thoroughly 
sells  both  dealers  and  conanmers. 


THE 

PITTSBURGH 

PRESS 

A  Scrippa-Hotoard  Netnpmpw 


Represented  by  Allied 
Newspapers,  Ine. 


Hew  Terk  Chlosgo  Detroit  Atlsats 
Baa  yrsnolsee  Lee  Angelee  testtle 
Pertlsad 


A  DVERTISERS  who 
*✓1.  understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 

IOWA  DAILY  PRESS  ASS’N 

DAVENPORT,  IOWA 
Amn  Tribune  loet  Oty  Pren  Qtlien 

Boone  New-BepiMless  Keokuk  date  City 


Burllnttea  OasUte 
BorUngtaa  Havk-Rr, 
Cedar  Bipl*  OasMU 
Centerrllle  levegisD  A 
dtlses 

OooBdl  Bh«k  N«e- 
parell 

Daeenwrt  VemmerU  k 


Tlaii- 


llirthalUeim 
BepAIlean 
Kaeon  City  Qlotie- 
Oaaette  k  Tine* 
Moacatlna  Jownal  a 
Nm-TlOwue 
Oeltwln  leglitar 
Oakaloaia  HeraM 
OUiHwa  Oovlar 
non  City  Journal 
Blen  aty  Triksea 
Waeinstaa  Jamal 
■aterlae  CSirlw 
Waleriaa  Trfbsaa ' 


Finally,  it  may  be  well  to  observe  a  twdn 
cylinder  critic  out  of  the  library.  A  certaia 
man  of  Mr.  Chase’s  school  of  faultfinding 
another  twelve  cylinder  critic  (missing  on  tw 
or  three,  perhaps),  recently  was  invited  M 


“Advertising,”  said  the  Rev.  S.  Parkes  Cad- 
man  to  the  weekly  luncheon  of  the  Rotary 
Club  at  the  Waldorf,  “is  a  thing  of  imagina¬ 
tion.  and  is  advancing  in  beauty  and  execution 
every  day.” 


That,  contends  Mr.  Durstine,  is  one 
side.  The  other  side  is  that  an  adver¬ 
tising  man  has  written  a  book  about  re¬ 
ligion  and  people  have  bought  it  by  the 
hundreds  of  thousands.  “What  a 
country!  The  dominie  tells  us  about  ad¬ 
vertising  and  the  advertising  man  writes 
religion.”  Then  the  concluding  sentence 
of  the  news  story  is  given : 


Rotary  bowed  its  head  for  one  minute  in 
memory  of  Ernest  R.  Ball,  who  wrote  “Mother 
Machree.” 


Mr.  Durstine  says  this  quotation 
sounds  as  if  it  came  from  the  Americana 
section  of  The  American  Mercury.  But 
he  asks  the  reader  to  wait  a  minute  until 
this  qiaestion  is  asked.  “.\re  we  so  ready 
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work  out  ^ome  of  his  ideas  under  practical 
conditions.  He  obtained  a  job  under  the  watch- 
fnl  eye  <  f  another  economist,  and  was  told  to 
.  ahead  and  economize.  They  Rave  him  all 
the  rope  he  wanted,  and  it  took  him  exactly 
three  weeks  to  Ret  so  hopelessly  snarled  that 
it  took  several  plain,  hard-workinR  business 
men  a  lonR  time  to  untangle  the  knots, 
p  s. — He  lost  the  job. 


This  concluding  note  may  well  be  the 
conclusion  of  this  comment. 


'T'HE  latest  book  about  advertising  to 
reach  my  desk  is  “Advertisement 
Writing”  (Ernest  Benn  Ltd.  Bouverie 
House,  Fleet  St.,  London)  by  Gilbert 
Russell.  Two  chapters  of  this  book 
originally  appeared  in  Tzventicth  Century 
Advertising  and  in  The  Advertismg 
World.  This  brief  comment  will  have  a 
follow-up  in  a  later  issue  of  Editor  & 
Publisher. 


with  the  exception  of  a  few  months  in 
1912  when  he  was  engaged  in  a  business 
of  his  own  in  Minneapolis — he  has 
“guided  the  destiny  of  the  Press  in  both 
editorial  and  business  matters.”  Today 
the  Press  has  one  of  the  finest  newspaper 
homes  in  Wisconsin.  How  this  success 
was  achieved  is  told  in  detail  in  the 
brochure.  A  circulation  graph  tells  the 
story  of  how  the  circulation  has  jumped 
*  ♦  *  from  sixty-eight  in  1908  to  about  seven- 

FRIDAY,  Jan.  6,  1928,  is  scheduled  for  a  MONO  the  books  announced  for  spring  teen  thousand  at  the  close  of  1927. 
oublication  date  of  the  World  nuhlication  is  “The  Historv  of  Print- 


Professor  Radder  has  done  an  excel¬ 
lent  piece  of  work  in  the  text.  The  make¬ 
up  is  unusually  attractive — especially  in 
the  arrangement  of  the  illustrations.  But 
for  the  beauty  of  the  brochure  some 
credit  must  be  given  to  the  practical 
printer  who  kept  his  eyes  on  the  press 
while  the  rollers  went  over  the  paper. 


publication  date  of  the  World  publication  is  “The  History  of  Print 
Jhnwuu'.  This  annual  encyclopaedia  is,  jug”  (f)  Appleton  &  Co.)  by  John  Qyde 
in  its  form,  so  well  stabilized  that  any  Oswald.  Having  been  for  years  editor 
(jiange  in  the  regular  features,  beyond  of  The  American  Printer  Mr.  Oswald 
bringing  the  tables  down  to  date,  would,  ought  to  produce  a  volume  of  great  his- 
in  mv  opinion,  be  a  mistake.  torical  value.  More  to  come. 

The  tables  and  surveys  repeated  year  *  ♦  * 

after  year  have  done  much  to  make  the  TITEMBERS  of  the  faculty  of  the 
World  Almanac  more  valuable  for  ref-  ITX  School  of  Journalism  at  Ohio  State 

erence.  To  a  certain  extent  the  news-  University  took  the  air  last  year  and 

paper  man  knowing  what  IS  in  the  World  broadcast  through  station  WEAO  chats 
Almanac  turns  to  it  quickly  to  get  his  such  phases  of  journalism  as  “What 
latest  facts.  In  the  preparation  of  the  Ooes  on  in  a  Newspaper  Office,”  “What’s 

volume  the  editor  has  evidently  had  m  News?”  “Editors  I  Have  Met.” 

mind  the  man  who  must  get  facts  Quick-  "XYhat  Freedom  of  the  Press  Means,” 

ly— the  copyreader  at  the  desk  and  the  “Usefulness  of  the  Community  News- 

^rter  who  has  just  come  m  trom  cover-  pap^r^”  cjc. 

ing  a  story.  These  radio  talks  have  now  been  = 

Because  the  \Vorld  Almanac  can  be  brought  together  in  pamphlet  form  and  can  Journalism.’  The  title  of  the  story 

kept  in  the  desk  drawer  it  has  often  been  published  by  the  Ohio  State  Universitv  which  appears  in  the  text  is  of  course 

consulted.  If  one  had  to  leave  the  city  Press  under  the  title,  “Some  Phases  of  borrowed  from  the  public  letter  which 

room  and  go  to  the  library  or  biographical  Journalism.”  This  booklet  of  some  40 

department,  the  Almanac  would  not  be  pages  may  be  obtained  upon  applica- 

50  well  thum^d.  If  every  copyreader  to  Joseph  F.  Mvers,  Director  of  the 

kept  a  copy  of  the  .\lmanac  on  his  desk.  School  of  Journalism,  Ohio  State  Uni- 
R.  H.  Lyman,  the  present  editor  of  the  versity,  Columbus.  Ohio. 


An  editorial  of  distinction  is  a  phrase 
that  just  describes  one  in  Direct  Re- 
tiections  for  December.  It  asks  the 
rhetorical  question,  “Do  three  shells  and 
a  pea  make  an  advertising  organization?” 
«  «  « 

^N  the  cover  of  The  \alio^l  for 
Wednesday,  Dec.  28,  top  position  is 
given  to  "The  Sewer  System  of  .Umeri- 


volume,  would  be  blessed,  in  my  opinion, 
by  every  editor  in  the  United  States. 

If  the  newspaper  man — and  this  applies 
to  every  owner  of  the  Almanac  as  well — 
would  turn  over  the  pages  just  to  get  the 
nm  of  the  manner  in  which  material  is 
handled,  the  book  would  be  of  even  great¬ 
er  value.  F'or  instance,  the  section  head¬ 
ed  "The  Diary  of  the  Year"  places  dates 
of  the  beginnings  of  stories  as  nothing  else 
can  do.  The  aviation  story  carries  dates 
for  Lindbergh,  Chamberlain,  and  other 
important  flyers.  The  article  on  foreign 
countries  in  a  similar  way  carries  dates 
and  essential  facts  for  much  of  the  mat¬ 
ter  that  comes  im  during  the  year  for 
consideration  in  the  news. 

The  new  year  will  he  happier  for  many 
newspaper  workers  if  those  responsible  for 
the  VVorld  Almanac  decide  to  bring  out 
in  the  spring,  just  before  the  meetings  of 
the  party  conventions,  a  political  supple¬ 
ment  similar  to  the  one  they  put  out  four 
.rears  ago.  But  whether  they  do  or  not, 
the  volume  contains  so  much  political  in¬ 
formation  in  condensed  form  that  it  will 
save  the  newspaper  man  much  of  that 
time  that  has  often  been  wasted  in  skim¬ 
ming  through  campaign  junk,  political 
platforms,  and  party  documents. 


"DETWEEN  classes  at  the  School  of 
Journalism  of  the  University  of  In¬ 
diana  Norman  J.  Radder  has  found  time 
to  compile  a  “History  of  the  Sheboygan 
Press,  1907-1927” — a  beautiful  brochure 
of  about  50  pages.  Professor  Radder  is 
author  of  “Newspaper  Make-up  and 
Headlines”  and  “Newspapers  in  Com¬ 
munity  Service,"  both  of  which  have 
been  reviewed  in  “Our  Own  World  of 
Letters.” 

In  tracing  the  Sheboygan  Press  for  20 
years,  Professor  Radder  gives  island 
position  to  this  extract  from  an  editorial 
that  appeared  in  the  Press  at  the  opening 
of  its  new  plant  to  the  public,  March  7, 
1925 ; 

This  newspaper  has  never  lent  itself  to  a 
selfish  cause  knowinRly,  and  those  who  have 
tried  to  gain  prestige  through  taking  advantage 
of  a  fellow  being,  have  found  the  Press  a  bitter 
and  unrelenting  foe.  This  has  lieen  the  at 
titude  of  the  Press  all  through  its  career, 
and  it  is  our  guarantee  for  the  future. 


Senator  Norris  sent  to  Mr.  Hearst  about 
the  Mexican  documents  that  had  been 
attracting  so  much  attention  in  the  press. 
The  article  itself,  which  occupies  a  full 
page,  takes  up  these  documents  and  how 
they  were  used  in  the  Hearst  newspapers. 


CHICAGO  POST  AUTHORS 

C.  J.  Bulliet,  art  director  and  dramatic 
critic  of  the  Chicago  Ei’ening  Post,  is 
the  author  of  a  new  book,  “.Apples  and 
Madonnas.’’  Riquarius,  better  known  as 
Riq,  conductor  of  the  “Pillar  to  Post” 
column  of  the  Post,  is  the  author  of  a 
recently  published  “History  of  Pro¬ 
copius,”  and  Mrs.  Susan  Wilbur  Jones 
of  the  literary  staff  of  the  Post  has 
written  a  translation  of  Petronius’ 
Satyricon,  which  has  already  been  pub¬ 
lished  by  Pascal  Covici,  Chicago. 


\yhen  A.  H,  Friese  &  Bros,  started  the 
Daily  Press  in  Sheboygan  there  were  two 
other  dailies  printed  in  the  English 
language ;  in  addition,  there  were  three 
weeklies  in  the  city  and  four  in  the 
county.  Today,  according  to  Professor 
,  ...  ,  Radder,  the  Press  is  the  only  English 

I  H.aT  by  Elbert  H.  Laker,  publisher  daily  in  the  city  and  county  and  the 
of  the  Cleveland  Plain  Dealer,  about  number  of  weeklies  in  the  county  has 

shrunk  to  five.  The  first  editor  was 
Ernest  A.  Eves. 

The  Press  in  its  cradle-and-crib  days 
suffered  from  all  the  diseases  that  attack 
new  publications.  The  man  who  brought 
the  paper  tb.rough  its  most  critical  crisis 
was  Charles  E.  Broughton,  who  became 
editor  in  June,  1908.  Since  that  time — 


his  50  years  in  newspaper  work;  a  re¬ 
port  of  the  speech  which  J.  Alfred 
Spender,  Senior  Fellow  in  Journalism  on 
the  Walter  Hines  Page  F'oundation,  re¬ 
cently  delivered  before  a  professional 
journalism  fraternity  on  a  comparison  of 
.^nerican  and  British  newspapers ;  an  ar- 
tide  by  Helen  _Welshimer,  Feature  Ed¬ 
itor  of  the  Canton  (Ohio)  News,  on 
“Why  the  Small  Town  Newspaper  Suc¬ 
ceeds”;  a  page  or  two  of  shop  talk  of 
Ohio  editors  and  publishers — these  are 
some  of  the  things  that  make  up  the  con¬ 
tents  of  the  current  issue  of  The  Ohio 
Swspaper,  the  official  organ  of  the 
Sdtool  of  Journalism  at  Ohio  State 
Universitv. 


Newspaper  Engineering 

An  organization  specializing 
in  newspaper  buildings,  all 
phases  of  newspaper  en¬ 
gineering,  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 

WESTON,  INC. 

Newspaper  Buildings, 
Production,  Operation 
Surveys,  Valuations. 

^  Lexington  Avenue,  New  York 


Obe  tsaotui 


These  two  newspapers  of¬ 
fer  the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,0(X)  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater  New 
York. 

(?5kirlll 

Pulitzer  Building,  New  York 
Tribune  Tower,  Chicago 


New  Year — 
New  Methods 

WITH  the  holi- 
day  rush 
over,  why  not  go 
to  the  bottom  of 
your  rirrulation 
questions?  Start 
the  year  right 
with  a  survey 
that  will  go  into 
all  phases  of 
opera  tion  and 
promotion  and 
give  you  the 
benefit  of  widely 
gleaned  ideas 
modified  and  adapted  to  fit  your 
own  organization. 

Do  not  confuse  this  with  the 
typical  circulation  campaign.  Do 
not  think  of  it  as  replacing  your 
own  circulation  organization  in 
any  way.  Its  sole  purpose  is  to 
make  that  organization  more 
effective. 

Omansky  surveys  are  rarely  an 
expense.  Usually  the  savings  out¬ 
lined  in  our  reports  exceed  the 
moderate  expense  within  a  very 
brief  period. 

Omansky  advisory  service, 
mailed  four  times  monthly,  helps 
you  to  keep  your  department  on 
its  toes,  while  our  promotion 
ropy  is  prepared  at  your  order  to 
cover  any  special  purpose. 

Write  today  for  descriptive  liter¬ 
ature  and  complete  terms. 

Jacob  Omansky  &  Co. 

Circulation  Consultants 

1370  Ontario  St.  Cleveland 
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GOOD 

Publishers 


Right — Every  One  of  Them 


1.  "We  have  been  using  the 

monomelt  System  for  more  than 
three  years.  It  is  very  satisfac¬ 
tory."  Minneapolis  Tribune. 

2.  “Monomelta  have  fulfilled  pur¬ 
pose  for  which  they  were  sold 
and  can  not  be  too  highly 
praised.” 

Danville  (Ill.)  Commercial  News. 

3.  "Have  used  Monomelts  for 
over  three  years.  They  are  a 
great  step  forward  in  handling 
type  metal.  They  save  time,  give 
better  slug  and  economize  on 
metal  consumption.” 

Paducah  (Ky.)  Evening  Sun. 

4.  "Monomelt  machines  very 
satisfactory  to  men  and  office 
after  eighteen  months'  experi¬ 
ence.” 

Macon  (Ga.)  Telegraph. 

5.  "Whenever  more  linotype  ma¬ 
chines  are  installed  we  shall  equip 
them  with  Monomelts." 

The  Chat,  Brooklyn,  N.  Y. 

6.  "Monomelts  have  saved  more 
than  their  cost  in  metal  alone 
and  have  not  cost  one  penny  in 
upkeep.  Our  operators  would 
not  be  without  them." 

Morgantown  (W.  Va.)  Post. 

7.  “Saving  about  75%  in  depre¬ 
ciation  of  metal  besides  gas  and 
labor.  Monomelts  make  good  on 
every  claim.” 

Alliance  Review,  Alliance,  O. 

8.  "We  would  not  do  without 
them  under  any  circumstances. 
A  perfect  slug;  less  dross.  Our 
worries  along  the  metal  lines  are 
gone."  Masonic  Home  Journal. 

Louisville. 

9.  "Monomelts  are  giving  excel¬ 
lent  satisfaction  in  every  way. 
Operators  praise  them  highly." 

The  Inland  Printer. 

10.  "TTie  Herald  management  is 

more  than  satisfied  with  our 
Monomelts,  both  from  the  stand¬ 
point  of  economv  and  perform- 
unce.  Decatur  Herald. 

THE  MONOMELT  SYSTEM  Saves 
Money  and  Increases  Production 

The  Monomelt  Company 

IS11-16t5  Polk  Street. 
MINNEAPOLIS,  MINN. 

new  YORK 
530  Transportation  1009  World 

Buildint 


Clip  this  coupon  note 


Please  explain  hew  the  Mono-MeltInR 
System,  if  installed  in  our  plant,  would 


^  Increase  prodne- 
tion  lOc^i. 

□Cut  metal 
drossage  76%. 

□  Clean  and  puri¬ 
fy  our  type 
metal. 

□  Insure  clearer 
and  sharper 
tvpe  faces. 

□  Produce  solid 
slugs. 


□  Eliminate  hot 
and  cold  metal. 

□  Save  time,  la¬ 
bor  and  floor 
space, 

□  Prevent  sunken 
and  defective 
letters, 

□  Eliminate  our 
remelting  fur¬ 
nace. 


We  have  the  following  machines: 


No.  of 

Make 

1  No.  with 

Machines 

1  Gas  Pol- 

1  LINOTYPE  , 
IXTKRTYPE 
I.INOOR.VPII  i 

Firm  Name . 

Street  No . 

Cifv  and  State . 

Signed  by . Title. 


EP  12-31 


'  i  t  or  &  Publisher  and  The  Fourth  Estate  for  December  31,  1927 


LEADERS  PREDICT  INCREASED 
BUSINESS  IN  1928 

(Continued  from  page  4) 


ti(>r!s  and  car  loadings  in  Indiana|»lis  in 
1^27  were  ahead  of  1926.  Nineteen 
twenty-eight  will  not  lower  the  average 
tor  recent  >ears.  Everything  in  Indiana 
looks  better,  including  politics. 

MICHIGAN  SEES  PROSPERITY 

By  Charles  M.  Greenway, 

\'ice-President,  Booth  Publishing  Co. 

Grand  Rapids,  Mich.,  and  the  western 
portion  of  the  state  is  optimistic  regard¬ 
ing  the  prospects  for  business  for  1928. 
The  furniture  industry,  which  is  the  larg¬ 
est  in  the  world,  promises  the  biggest 
business  for  many  years.  The  automo¬ 
bile  business  centered  in  Detroit  and  Flint, 
and  which  promises  to  be  the  largest  ever, 
redects  to  a  considerable  extent  its  pros¬ 
perity  to  all  other  cities  in  Michigan. 
Bank  clearings  and  savings  deposits  are 
on  the  increase  and  general  merchandise 
is  moving  satisfactorily.  In  our  opinion, 
1928  will  ignore  the  bugaboo  of  its  being 
a  presidential  year. 

GREAT  ADVERTISING  YEAR 

By  \Valtb:r  C.  Johnson, 

( ieneral  Manager,  Chattanooga  Xetes 

As  the  new  year  approaches,  the  Chat¬ 
tanooga  district,  “the  Ruhr  of  America,” 
is  entering  what  bids  fair  to  be  the  most 
prosperous  period  in  its  history.  Di¬ 
rectors  of  the  Tennessee  Power  Com- 
l>any  have  announced  that  $5,000,000  will 
be  expended  in  improving  and  expanding 
their  system.  Other  utilities  announce 
program  expenditures  of  $3,000,000. 
Chattanooga  manufacturers,  nearly  400  in 
number,  many  large  exporters  as  well  as 
marketing  products  nationally,  report  out¬ 
look  for  the  coming  year  more  favorable 
than  in  several  years  past.  Inquiries  and 
orders  booked  by  these  manufacturers  in¬ 
dicate  splendid  business  starting  early  in 
the  year.  The  volume  of  contracts  and 
advertising  orders  now  coming  to  the 
Chattanooga  News  exceeds  any  previous 
time.  This  evidence  of  activity  among 
advertisers  and  agents  is  a  mighty  good 
sign  that  1928  is  destined  to  be  a  great 
newspaper  advertising  year,  surpassing 
the  expectations  of  the  most  optimistic. 

ADVERTISING  PRESSURE  NEEDED 

By  John  Day  Jackson, 
Publisher,  New  Haz'en  Register 

The  merchandising  outlook  in  this  ter¬ 
ritory  and  in  general  throughout  Con¬ 
necticut  is  very  promising  for  1928.  The 
people  are  prosperous,  but  are  Inclined  to 
save  rather  than  spend  unduly  at  the 
present  time.  The  potential  buying 
power,  however,  is  here  for  merchants 
and  advertisers  who  will  make  a  strong 
appeal  to  the  public  pocketbook.  Tbe 
volume  of  national  advertising  fell  off 
somewhat  last  year  and  should  it  be  in¬ 
creased  it  would  add  materially  to  gen¬ 
eral  merchandise  activity. 

1928  PROSPECTS  ENCOURAGING 

By  F.  a.  Miller, 

Publisher,  South  Bend  (Ind.)  Tribune 

The  outlook  in  the  South  Bend  area 
of  around  500,000  population  for  1928, 
marketing  and  advertising  seems  to  be 
gratifying.  South  Bend  is  growing 
rapidly.  Factories  are  being  added  to  the 
city’s  400  plants  and  general  prospects 
are  encouraging. 

DUPONT  APPROPRIATION  LARGER 

By  William  A.  Hart, 
.Advertising  Manager,  E.  I.  du  Pont  de 
Nemours  Company,  and  President, 
Association  of  National  .Advertisers 

We  are  sanguine  about  the  prospects 
for  1928  and  as  a  result  our  advertising 
expenditure  will  be  slightly  larger  than 
was  the  case  in  1927.  Our  plans  are 
based  on  the  assumption  that  the  country 
will  enjoy  the  same  prosperity  next  year 
as  we  have  experienced  this  year.  A  re¬ 


cent  symposium  by  members  of  the  .A.N. 
-A.  showed  that  only  a  very  few  will 
spend  less  for  advertising  in  1928. 

CONDITIONS  GENERALLY  GOOD 

By  Stuart  S.  Schuyler 

President,  .Allied  Newspapers,  Inc. 

Business  conditions  for  1928  look  excep¬ 
tionally  good  generally.  .Analyze  each 
of  the  larger  industries  and  you  will  find 
that  they  are  all  geared  up  for  greater 
production  in  1928.  These  same  indus¬ 
tries  recognize  that  no  longer  is  it  pos¬ 
sible  to  build  up  confidence  and  grxxl  will, 
the  evolution  of  which  is  more  business, 
by  the  personal  method  as  in  the  days 
prior  to  the  advertising  era.  Therefore 
they  accept  the  substitute  of  advertising 
and  the  public  reacts  to  it  just  as  if  the 
message  were  humanly  uttered  instead  of 
being  printed.  Scripps-Howard  news¬ 
papers  are  determined  to  make  1928  their 
biggest  year. 

AGENT  SEES  GOOD  YEAR 

By  E.  D.  Hill, 

Treasurer,  H.  K.  McCann  Company. 

Generally  business  in  1928  should  be 
good.  After  the  high  peak  set  in  1926 
business  generally  in  1927  tapered  off 
slightly,  but  all  of  these  adjustments  were 
only  natural. 

.A  certain  unsettled  condition  prevailed 
in  the  automotive  industry  which  ran 
about  25  per  cent  less  from  the  stand¬ 
point  of  production  in  1927  than  it  did 
in  1926.  With  Ford  now  definitely 
launched  on  a  1928  production  program, 
we  can  look  for  greatest  activity  in  auto¬ 
motive  industry,  which  will  naturally  re¬ 
flect  increased  shipments  and  railway 
earnings  in  1928. 

Agricultural  conditions  look  good. 
Money  is  plentiful.  There  is  no  over 
expansion.  Employment  should  be  good 
in  1928  and  this  should  result  in  good 
retail  business.  Competition  is  very 
keen.  Well  managed  companies  should 
show  profitable  results  in  1928. 

Generally  speaking,  I  think  advertising 
appropriations  in  1928  will  be  equal  to 
those  made  in  1927  and  increases  in  ap¬ 
propriations  will  exceed  cases  where  de¬ 
creases  are  the  order  of  the  day.  There 
seems  to  be  no  good  reason  why  the  fact 
that  1928  is  the  year  of  Presidential  elec¬ 
tion  should  have  any  detrimental  effect  on 
business. 

1928  “DISTINCTLY  BETTER” 

By  Neal  Dow  Becker, 

President,  Intertype  Corporation 

The  Intertype  selling  organization, 
covering  the  entire  country  and  being  in 
close  touch  with  publishers,  printers  and 
advertising  men,  has  been  queried  as  to , 
the  prospect  of  1928  business  conditions. 
The  consensus  is  that  the  first  half  of 
1928  will  be  distinctly  better  than  the 
second  half  of  1927,  both  in  volume  of 
advertising  and  business  transacted. 

BASIC  CONDITIONS  SOUND 

By  Louis  Wiley, 

Business  Manager,  New  York  Times 

Business  in  1928  will  be  very  largely 
what  intelligent  advertising  and  sales 
efforts  choose  to  make  it.  The  under¬ 
lying  conditions  are  sound.  Money  is 
plentiful,  inventories  are  low,  no  inflation 
is  present,  agricultural  cc^itions  are 
definitely  better.  On  such  foundations 
.American  business  can  build  confidently. 
The  quickened  pace  of  business  in 
shortening  the  time  between  producer  and 
buyer — the  hand-to-mouth  buying — ob¬ 
viously  points  to  newspaper  advertising, 
flexible  as  well  as  the  most  powerful,  as 
the  medium  to  use  to  make  1928  a  pros¬ 
perous  business  year.  Newspaper  adver¬ 
tising  will  keep  inventories  low,  volume 
of  business  large. 

MID-WEST  PROSPECTS  BETTER 

By  Chicago  Tribune  Business  Service. 

Much  better  business  is  in  prospect  in 
the  central  west  for  1928.  We  feel  safe 
in  making  that  definite  forecast  on  the 
basis  of  diversified  sources  of  informa¬ 
tion.  The  automobile  industry  appears 
on  the  eve  of  its  greatest  year  with  the 


manufacturers  supporting  sales  effort  with 
the  volume  of  advertising  that  gets  re¬ 
sults.  Our  contacts  indicate  that  other 
lines  will  take  their  advertising  cue  from 
the  automobile  industry.  First  spending 
of  tbe  farmer  with  implement  and  catalt^ 
houses  is  large,  indicating  what  is  in 
store  for  other  business  when  the  farmers 
spend  the  rest  of  their  larger  income. 

ADVERTISERS  ARE  CONFIDENT 

By  Ray.moxd  Rl  bicam, 

I’resident,  Young  &  Rubicam,  Inc. 

The  manufacturers  with  whose  activi¬ 
ties  we  are  m  touch  have  found  1927  re¬ 
sponsive  and  arc  showing  their  confidence 
in  1928  by  maintaining  or  enlarging  their 
advertising  plans. 

NEW  ORLEANS  OPTIMISTIC 

By  James  M.  Tho.mson 

Publisher,  AVtc  Orleans  Item  and 
Tribune 

New  Clrleans  and  Louisiana  business 
was  affected  adversely  by  the  great  flood 
t>f  1927  in  the  lower  Mississippi  River 
and  the  passage  of  proper  flood  legisla¬ 
tion  by  Congress  will  aid  in  bringing 
about  stable  business  conditions  in  1928. 
.A  great  many  advertisers  throughout  the 
nation  fail  to  realize  that  the  city  of 
New  Orleans  has  just  about  as  large  a 
population  as  any  two  other  Southern 
cities  combined.  New  Orleans  is  the 
second  seaport  in  the  United  States  and 
the  volume  of  business  with  Central 
.America,  South  America  and  the  world 
is  steadily  increasing  regardless  of  ad¬ 
verse  business  in  our  tributary  territory. 
Nineteen  twenty-eight  should  be  a  far 
better  year  than  1927. 

TREND  SHOWS  IMPROVEMENT 

By  George  F.  Booth 
Publisher  ll’orcester  (Mass.)  Telegram 
Gazette 

Competent  opinions  are  that  1928  will 
show  considerable  industrial  improvement 
over  1927.  Many  important  industries 
making  automobiles  and  accessories  are 
already  feeling  tbe  effects  of  accelerating 
ilemand.  Carpet  manufacturers  expect  a 
better  year.  Textile  machinery  plants 
already  report  improvement  over  average. 
Crops  are  good  in  money  returns.  Mer¬ 
cantile  trade  is  already  improving.  With 
a  few  exceptions,  (Thristmas  retail  trade 
broke  all  records.  For  several  months 
local  advertising  shows  improvement  and 
gain.  These  all  indicate  broadening 
merchandise  market  for  1928  and  oppor¬ 
tunity  for  increase  in  advertising  which 
can  be  profitable  to  advertiser. 

CANADA  PROSPEROUS 

By  R.  J.  Cromie, 

Publisher,  Vancouver  Sun 

Nineteen  twenty-eight  will  be  a  big 
year  for  Canadian  newspapers  because  it 
will  be  a  tremendously  big  year  for  Cana¬ 
dian  industrial  development.  The  pulp 
lands  of  northern  Quebec,  the  new  gold 
and  silver  mines  of  northern  Ontario  are 
making  scores  of  .American  and  Canadian 
millionaires.  Now  comes  northern  Mani¬ 
toba  with  its  big  copper  properties  and 
northern  .Alberta  and  British  Columbia 
with  their  20.('()0,000  acres  of  incredibly 
rich  Peace  River  soil  and  with  their  new 
mines  and  enormous  water  power  pro¬ 
grams  just  under  way. 

This  new  development  that  is  going  on 
across  northern  Canada  is  just  like  open¬ 
ing  uj)  a  new  continent  and  is  having  a 
tremendously  favorable  effect  in  Canadian 
business  and  therefore  a  favorable  effect 
in  the  advertising  linage  of  Canadian 
newspapers.  Certainly  Vancouver  has 
enjoyed  a  wonderful  newspaper  year. 

To  this  prosperous  local  Canadian  con¬ 
dition  you  must  add  the  fact  that  the  eco¬ 
nomic  problem  of  Northern  .America  to¬ 
day  is  the  problem  of  passing  on  to  the 
masses  the  benefits  of  industrial  mass  pro¬ 
duction.  This  problem  is  purely  one  of 
advertising  and  if  newspapers  will  co- 
I  operate  and  work  with  those  merchan- 
;  disers  of  projects  and  products  which 
:  have  real  merit  and  worth  they  can, 
■  during  1928.  do  a  great  service  to  the  pub- 
;  lie  and  make  some  fine  profits  for  them- 
;  selves. 


EDITORS  SET  1928  GOALS 
FOR  JOURNALISM 

{Cmitinued  from  page  7) 

DISINFECTANT  NEEDED 

By  Meiville  F.  Ferguson 

Editor,  Philadelphia  Record 
The  biggest  and  best  thing  .American 
editors  can  do  in  1928  is  to  endeavor  to 
prepare  and  publish  such  news  as  they 
would  wish  their  own  sons  and  daughters 
to  read.  Crime  cannot  be  suppressed,  but 
filth  can  be  deodorized  and  disinfected 
Sewers  are  necessary  to  our  health ;  once 
built,  lej  iLs  take  their  existence  for 
granted  without  daily  inspection  of  their 
contents.  .A  clean  and  wholesome  press 
would  be  nineteen  twenty-eight’s  great¬ 
est  boon. 

MAY  READJUST  VALUES 

By  C.  U  Sherman 
Editor,  Hartford  (Conn.)  Times 
The  cause  of  .American  journalism  in 
1928  will  best  be  promoted  if  newspaper 
editors  seek  anew  to  devote  themselves 
to  the  best  interest  of  their  public.  That 
may  mean  a  readjustment  of  news  values. 
.A  higher  standard  will  be  set  if  news¬ 
papers  cater  more  to  the  large  law  abid¬ 
ing,  self-respecting  part  of  the  community 
and  less  to  the  small  criminal  element 
Editors  should  also  treat  public  questions 
on  their  merits  with  diminishing  regard 
for  political  results.  Injustice  to  any  one 
under  any  conditions  should  not  be 
tolerated.  .Accuracy  should  be  the  sub¬ 
lime  objective  of  reporters.  Success 
comes  only  to  the  diligent. 


WHEN  YOU  BUY  A  PAPER. 

WHAT  DO  YOU  GET 

(Continued  from  page  5) 

tangible  to  sell,  except  his  plant  or  ma¬ 
chinery.  He  delivers  something  that  can¬ 
not  be  retained.  He  has  simply  built  up 
a  vehicle  which  others  can  use  for  profit 
He  has  brought  together  a  body  of  read¬ 
ers  to  whom  he  appeals  and  allows  others 
to  appeal.  He  sells  this  permission  to 
appeal  to  advertisers  as  well  as  the  service 
in  making  the  audience  arrive. 

“The  best  possible  proof  I  can  think  of 
that  a  new'spaper  is  not  selling  a  com¬ 
modity  is  to  place  two  plants  side  by  side, 
a  newspaper  and,  let  us  say,  a  shoe  maker, 
and  consider  their  respective  reactions  to 
hard  times.  Both  are  doing  a  $1,(X)0,00() 
business  annually  in  these  prosperous 
days:  and  both  net  about  $100,000. 

“Then  the  inevitable  slump  arrives. 
People  aren’t  buying  two  pairs  of  shoes 
anymore.  They  are  only  buying  one  and 
are  having  those  re-soled.  The  shoe 
manufacturer,  thereupon,  closes  his  front 
door,  lays  off  his  help,  and  grants  his 
most  important  executives  a  vacation. 
During  the  slump  his  chief  expenses  are 
the  wages  of  the  day  and  night  watch¬ 
man,  taxes,  and  other  minor  items  of 
overhead.  W  hen  the  slump  is  over,  he 
opens  his  door  again,  engages  a  new  staff, 
and.  all  in  all,  suffers  relatively  little. 
He  has  had  a  good  rest. 

“His  neighbor,  the  newspaper  publisher, 
faces  the  same  slump  and  suffers  the 
same  reverses  as  the  shoe  man.  But  he 
cannot  shut  down.  He  is  delivering  a 
service,  not  a  commodity  The  chief  value 
of  any  public  service  is  its  regularity  and 
continuity.  Let  a  publisher  shut  down 
for  10  days  and  the  total  valuable  in- 
ve.stment  of  a  life’s  work  vanishes,  be¬ 
cause  his  paper  has  ceased  to  deliver  the 
service  that  its  readers  have  come  to 
demand.  Papers  even  hesitate  to  suspend 
publication  for  holidays. 

“.And  so,  finally,  what  you  get.  whro 
you  buy  a  paper,  primarily  is  that  pape’* 
record  of  service  performed  continuously 
without  suspensions,  through  lean  days 
and  lush.  This  will  be  reflected  in  the 
profits.  Profits,  plus  the  potential  mar¬ 
ket,  plus  organization  provide  the  figure 
on  a  newspaper’s  value,  and  to  this  must 
be  added  the  only  definitely  determinable 
items,  plant,  real  estate  and  inventory. 
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SIXTY  GOOD  SAMARITAN 
DAILIES 

{Coitliinu’d  from  page  12) 

v»-ards  of  several  thousand  dollars.  The 
Birmingham  Agc-tierald,  the  morning 


The  Kansas  City  Star  also  caused  100 
families  to  be  cared  for  by  bringing  about 
adoption  by  generous  readers.  Those 
who  aided  the  papers  in  the  Christmas  re¬ 
lief  work  were  not  all  Kansascitians. 
^ome  poor  children  sjient  the  holidays 
in  homes  as  far  as  100  miles  from  the 
city. 

The  M iiiiieapolis  (Minn.)  Journal  for 


to  the  boy  and  girl  who  submitted  the  pelier  (Vt.)  Argus;  Dean  H.  Perry,  edi- 
best  letter  during  the  fifteen  days  of  the  tor  of  the  Barre  (Vt.)  Times;  Harry  C. 
contest.  Shaw,  managing  editor  of  the  Keene 

The  Boston  Post  "Santa  Claus  Fund’’  (X.  H.)  Sentinel,  and  H.  C.  Whitehill, 
this  year  amounted  to  $23,033.76  spent  editor  of  the  ll'aterbury  (Vt.)  Record, 
for  toys.  \  olunteers  co-operated  in  were  the  prime  movers  in  the  distribution 
wrapping  and  distribution.  The  Evening  of  Christmas  gifts  to  some  2,000  young- 


of  the  Birmingham  News,  con-  ,.^3^  picked  out,  through  case 

tributed  mr.terialh  m  the  publicity  w^.  q,-  welfare  organizations,  the  25 

Fifteen  thousand  white  children  ai^  families.  Their  stories  were 

9,000  negro  children  were  provided  with  fictitious  names  and  ad- 

ChristnWjS  toys  and  ^ndy  through  the  ^lresses.  holiday  bureau  was  estab- 
Sne  Orleans  nmes-Picayiine  dol  and  clothing,  etc.,  received 

toy  fund  and  Christmas  gift  lund 

which  have  l^en  oj^ratmg  tor  more  than  aided  by  the  Journal. 

JO  years.  .-MKiut  $1^,000  was  collected 
for  these  gifts,  $4,000  of  the  amount  re¬ 
sulting  from  a  football  game  featuring 
present  and  former  gridiron  stars. 

Two  Cincinnati  papers  used  their  col¬ 
umns  to  promote  their  annual  Christ- 
nias  welfare  program.  They  were  the 
('incinnati  Enquirer  and  the  Post.  The 


A  meriean  formed  a  good  fellows 
club  and  more  than  1,118  families 
were  helped.  The  Traveler  published  a 
booklet  of  carols  and  sponsored  a  spe¬ 
cial  radio  broadcast  on  Christmas  Eve 
for  a  Boston  common  gathering  while 
the  Herald,  Transcript  and  Adz'ertiser 
sponsored  radio  concerts.  The  Globe  de¬ 
voted  a  section  to  Christmas  carols, 
stories,  pictures.  The  Boston  .\dvertis- 
The  Troy  Record  distributed  bo.xes  to  ing  Club  distributed  500  pairs  of  shoes 


to  needy  children.  The  New  England 
Women’s  Press  .\ssociation  gave  a  party 
for  needy  children.  The  Crosscup 
Pishon,  American  Legion  Post  of  news¬ 
paper  men  distributed  presents  to  veterans 
in  local  hospitals,  also  food,  clothing, 
financial  aid  to  needy  veterans  and 


poor  with  fund  of  about  four  thousand 
dollars.  Relief  activities  in  Albany  con¬ 
signed  to  organized  charity  with  news¬ 
papers  supporting.  The  Albany  Ei’ening 
Xetes  and  Knickerbocker  Press  held  a 
Christmas  party  for  children. 

. .  -  I  ,  tu  n  •.  Ki  Clezvland  Sezos  distributed  toys  aiv.  lu  wivian^  aim 

former  made  an  appeal  to  the  charitaDiy  other  gifts  to  13,500  families,  this  families.  A  large  sum  of  money  was 
inclined  for  the  TCneht  of  pei^ns  whose  aFf^,r(JinJr  Christmas  tokens  to  60,000  raised  by  the  Post.  .\11  newspaper  asso- 
cases  had  been  investigated  byagencies  qj.  twice  the  number  taken  ciations  voted  money  to  worthy  charities 

of  the  Cincinnati  Community  Chest  and  newspaper  toyshop  fleet  and  newspapers  gave  much  news  space 

found  to  be  worthy;.  1  hrough  a  senes  o  ^  y^^^  “Xot  an  empty  stocking  in  to  charities  and  Christmas  organizations, 

daily  appeals  in  editorial  form  and  other-  (jf^veland’s  Christmas”  was  the  slogan  More  than  200  needy  families  were  sup- 
wise  which  featured  biblical  quotations  in  q£  newspaper  which  had  an  extra  plied  with  Christmas  dinners  and  given 
old  English  Enquirer  £Q^(.g  q£  20  people  taking  care  of  the  toy-  clothes  and  other  necessities  through  the 

ised  a  total  Ot  $6,000  which  was  used  chon  izifts  rereived  in  the  hasement  of  the  ooeration  of  the  annual  iznoH  fellow  rliih 


sters  in  the  flood  area  of  northern  Ver¬ 
mont.  made  possible  through  the  generos¬ 
ity  of  Xew  York  stixk  brokers. 

Every  San  Francisco  newspaper  gave 
generous  space  for  weeks  to  enlist  wide¬ 
spread  public  cooperation  with  numer¬ 
ous  organizations  for  Christmas  efforts. 

The  E.raminrr  raised  a  $16,000  "Cheer 
Fund"  for  cash,  baskets  and  toys  for  its 
Yiiletide  list,  a  caravan  of  trucks  being 
used  to  make  distribution. 

The  Chronicle  joined  with  Merchants’ 
Association  in  a  Christmas  tree  for  Sun¬ 
set  district  children.  The  Call  raised 
$2,000  for  gifts  for  neeily  children. 

The  Oregonian  conducted  the  only 
newspaper  Christmas  fund  campaign  in 
Portland. 


raised  _ 

in  relieving  the  distress  of  53  families. 

The  Cincinnati  Post  raisetl  a  sum  of 
$1,740.15  through  a  daily  appeal  for 
iunds  with  which  to  give  a  Christmas 
least  and  toys  and  necessities  to  inmates 
of  the  seven  hospitals  of  Cincinnati,  in¬ 
cluding  the  general  hospital.  The  money 
was  used  in  purchasing  delicacies,  can¬ 
dies,  fruits  and  presents  for  the  sick  and 
afflicted. 

The  Richmond  (Va.)  Times  Dispatch, 


shop  gifts  received  in  the  basement  of  the  operation  of  the  annual  good  fellow  club 
newspaper’s  new  plant.  of  the  Dayton  Daily  A^ezvs.  More  than 

The  Cleveland  Plain  Dealer  distributed  300  families  in  the  city  received  toys  and 


more  than  $10,000  to  its  employes,  the 
maximum  gift  being  $50  a  person.  The 
Cleveland  Press  aided  substantially  in 
making  Christmas  a  happy  one  to  Cleve¬ 
landers,  particularly  children. 

Relief  activities  of  the  three  Indian- 


goodies  from  a  fund  established  by  the 
Dayton  Herald. 

The  Louisz'ille  (Ky.)  Times  and 
Courier  Journal  helped  more  than  250 
families  including  1.250  children  with 
food,  clothing,  toys  and  candies  Christ- 


ai»lis  nevv’spapers.  The  Star,  News,  and  mas  Day.  Many  of  the  articles  were 
Times,  this  holiday  season  were  devoted  contributed  by  Sunday  School  classes, 
largely  to  co-operation  with  the  Christ-  clubs,  school  circles  and  individuals  to 


through  its  annual  good  fellows  club  Clearing  House,  an  institution  estab- 
numbering  nearly  4(W  members,^  ci^bined  several  years  ago  to  assure 


with  a  cash  fund  of  $785  received  from 
contributors,  filled  2,548  stockings  and 
distributed  40  baskets  of  fcxxl  to  deserv¬ 
ing  families.  The  News  Leader  through 
its  “Empty  Stocking  Fund”  received 


systematic  distribution  of  gifts  and  avoid 
duplication.  More  than  thirty  regularly 
established  welfare  and  relief  organiza¬ 
tions  of  the  city  were  supplied  through 
..  M  nria  .  cii  J  Clearing  House,  chiefly  through  the 

donations  exceeding  $2,000  and  filled  over  publicity  given  the  project  through- 

3.000  stockings  which  were  distributed  Qjjt  December  by  all  three  newspapers. 


the  Linda  Hope  Carew'  columns  of  the 
paper.  Cash  contributions  totaled 
$187.25. 

Lawrence  A.  Kelty,  editor  of  the  Mont- 


by  Boy  Scouts. 

The  Denver  Evening  News  and  the 
Denver  Fire  Department  played  up  a  six 
weeks’  toy  campaign  in  which  firemen  re- 
mde  thousands  of  toys  given  by  more 
fortunate  kids.  The  affair  was  climaxed 


Morning  News  handled  a  good  fellow 
campaign  by  public  subscription,  in  which 
625  destitute  families  received  goodfel- 
low  baskets  weighing  60  pounds  each. 
The  St.  Paul  Dispatch  and  Pioneer 


Under  the  plan  each  institution,  such  as 
th  Orphans  Homes,  Homes  for  the  Aged 
and  Destitutes,  etc.,  made  known  their 
specific  needs  to  officials  at  the  Clearing 
House.  Each  day  this  list  was  compiled 
1-1  o/wi  U-1J  broadcast  to  the  public 

with  a  party  at  which  2,000  p^r  children  by  the  papers.  Clothes,  toys,  food  and 
were  invited  and  each  receiv^  new  shiny  furniture  by  the  ton  were  collected  and 
toy,  candy  and  entertainment  by  Santa  who  distributed  to  the  various  institutions, 
arrived  on  a  screaming  fire  truck.  The  More  than  four  thousand  baskets  of  food 

alone  were  distributed  by  the  Clearing 
House. 

The  Indianapolis  Star  conducted  an 
illumination  contest  for  several  weeks 

„  . •  ,  ,  „  preceding  Christmas,  with  nine  silver 

Press  got  behind  the  local  Santa  Claus  cups  and  cash  prizes  as  awards.  Cups 
dub  and  opened  its  columns  wide  m  an  ^ere  awarded  in  three  main  divisions, 
effort  to  find  the  needy  and  administer  business  houses,  homes,  and  churches  and 
to  their  vrants.  As  a  result  many  families  civic  organizations,  for  the  best  display 
were  provided  with  yuletide  cheer,  there  of  Christmas  illumination.  In  addition 
being  an  abundant  shower  of  food,  fuel,  daily  prizes  of  $1  were  given  the  boy  or 
clothing  and  presents.  The  Daily  News  girl  under  14  vears  who  submitted  the 
singled  out  the  crippled  children  of  the  '  ' 

Gfliette  Hospital  and  raised  a  fund  of 
pearly  $3,000  in  their  behalf,  besides  giv¬ 
ing  generous  publicity  to  the  Santa  Claus 
club  activities. 

Christmas  was  brought  to  more  than 
200  homes  in  Kansas  City  this  year 
through  the  aid  of  newspapers.  .\11 
immediate  needs  of  100  families  were 
cared  for  as  a  result  of  the  Kcnisas  City 
{oue^l  Post  printing  the  names  of  the 
families  and  their  needs  and  ask'n'r  i^s 
readers  to  adopt  the  families  for  Christ¬ 
mas.  The  paper  also  distributed  a 
Christmas  fund  of  several  hundred  dol¬ 
lars  among  other  destitute  families. 


best  letter  on  why  homes  should  be 
especially  illuminated  during  the  holidav 
season.  Grand  prizes  of  $15  each  went 
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Statistical  Rating  of  Kansas  Counties  and  Cities  for 
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Tested  Formula  from  Basic  Data 

By  NELSON  H.  SEUBERT 
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BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  KANSAS 


Note:  Ficurea  below  represent  percentafes  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 


Counties  in 

bold  face  capitals — Cities 

in  capitals  and  lower 

case 

CL  No.  1 

CL  No.  2  CL  No.  3  CL 

No.  4  CL 

No.  S  CL 

No.  6 

KANSAS  . 

. ...  15501 

14608 

13715 

12822 

11929 

5886 

ALLEN  . 

.  195 

171 

146 

123 

99 

45 

ANDERSON  ... 

.  108 

91 

75 

59 

42 

22 

ATCHISON  .... 

.  225 

228 

231 

234 

237 

106 

BARBER  . 

.  80 

75 

70 

64 

59 

19 

BARTON  . 

.  173 

165 

157 

150 

142 

78 

BOURBON  .... 

.  200 

179 

157 

136 

115 

71 

Fort  Scott  .... 

.  102 

100 

98 

96 

94 

53 

BROWN  . 

.  177 

157 

138 

118 

98 

33 

BUTLER  . 

.  310 

307 

303 

300 

298 

111 

CHASE  . 

.  58 

52 

46 

40 

34 

17 

CHAUTAUQUA 

86 

75 

64 

53 

42 

9 

CHEROKEE  ... 

.  283 

252 

220 

189 

157 

150 

CHEYENNE  ... 

.  52 

47 

42 

37 

32 

9 

CLARK  . 

.  39 

34 

30 

26 

21 

22 

CLAY . 

.  126 

112 

99 

85 

71 

31 

CLOUD  . 

.  152 

137 

122 

108 

93 

65 

COFFEY  . 

.  122 

101 

81 

60 

39 

24 

COMANCHE  ... 

.  41 

37 

33 

28 

24 

4 

COWLEY  . 

.  359 

343 

327 

311 

296 

247 

.\rkansas  City 

.  127 

134 

142 

150 

157 

132 

Winfield  . 

.  102 

104 

107 

109 

111 

91 

CRAWFORD  .. 

.  520 

503 

486 

471 

454 

225 

Pittsburg  . 

.  177 

193 

209 

224 

240 

112 

DECATUR  .... 

.  71 

63 

56 

48 

40 

11 

DICKINSON  ... 

.  218 

214 

210 

207 

203 

89 

DONIPHAN  ... 

.  no 

95 

80 

65 

SO 

23 

DOUGLAS  . 

.  204 

193 

181 

171 

160 

120 

Lawrence  .... 

.  no 

113 

116 

119 

122 

88 

EDWARDS  .... 

.  62 

61 

60 

59 

58 

13 

ELK  . 

75 

65 

55 

44 

34 

15 

ELLIS  . 

.  131 

122 

112 

103 

94 

49 

ELLSWORTH  . 

.  86 

81 

76 

71 

66 

20 

FINNEY  . 

.  69 

61 

53 

45 

37 

15 

FORD  . 

.  133 

132 

130 

129 

128 

38 

FRANKLIN  ... 

.  171 

150 

128 

108 

87 

85 

GEARY  . 

.  112 

103 

95 

86 

77 

33 

GOVE  . 

.  46 

43 

40 

37 

34 

12 

GRAHAM  . 

.  65 

54 

43 

32 

21 

14 

GRANT  . 

.  16 

13 

10 

7 

4 

2 

GRAY  . 

.  43 

38 

34 

29 

24 

12 

GREELEY  .... 

.  12 

11 

9 

7 

6 

1 

This  chart  shows  the  relative  variation  of  the  State  of  Kansas  above  or 
below  the  United  States  average  for  cities  of  10,000  or  more  population, 
cities  of  less  than  10,000  and  rural  population  and  the  entire  State  of  each 
merchandising  class. 


Counties  in  bold  face  capitals — CJties  in  capitals  and  lower  case 


CL 

No.  1  CL 

No.  2  CL 

No.  3  CL 

No.  4  CL 

No.  5  CL 

GREENWOOD  . 

157 

145 

132 

121 

109 

HAMILTON  . 

21 

18 

16 

14 

11 

HARPER  . 

107 

94 

81 

68 

55 

HARVEY  . 

179 

177 

175 

174 

172 

HASKWELL  . 

17 

14 

12 

10 

7 

HODGEMAN  . 

30 

25 

21 

16 

11 

JACKSON  . 

122 

103 

83 

63 

44 

JEFFERSON  . 

118 

100 

82 

64 

46 

JEWELL  . 

128 

107 

86 

65 

44 

JOHNSON  . 

181 

160 

138 

118 

97 

KEARNY  . 

23 

20 

16 

12 

9 

KINGMAN  . 

96 

83 

70 

57 

44 

KIOWA  . 

50 

44 

39 

33 

27 

LABETTE  . 

275 

264 

252 

241 

230 

Parsons  . 

134 

141 

147 

153 

160 

LANE  . 

26 

23 

20 

17 

14 

LEAVENWORTH  .. 

345 

310 

273 

238 

202 

Leavenworth  . 

180 

173 

166 

159 

152 

LINCOLN  . 

83 

74 

65 

56 

47 

LINN  . 

112 

92 

73 

53 

33 

LOGAN  . 

32 

29 

26 

23 

20 

LYON  . 

233 

229 

225 

222 

218 

Emporia  . 

116 

131 

147 

163 

178 

McPherson  . 

178 

164 

149 

135 

121 

MARION  . 

187 

171 

154 

139 

123 

MARSHALL  . 

194 

175 

156 

138 

119 

MEADE  . 

48 

45 

42 

39 

36 

MIAMI  . 

153 

138 

122 

107 

92 

MITCHELL  . 

107 

97 

87 

76 

66 

MONTGOMERY  ... 

435 

423 

412 

400 

388 

Coffeyville  . 

143 

142 

141 

140 

139 

Independence  . 

101 

no 

120 

129 

139 

MORRIS  . 

93 

82 

71 

60 

49 

MORTON  . 

28 

24 

20 

16 

12 

NEMAHA  . 

150 

128 

106 

83 

61 

NEOSHO  . 

192 

178 

164 

150 

136 

NESS  . 

64 

57 

51 

44 

37 

NORTON  . 

95 

84 

73 

62 

51 

OSAGE  . 

168 

139 

no 

81 

52 

OSBORNE  . 

101 

88 

74 

60 

47 

OTTAWA  . 

86 

75 

64 

52 

41 

PAWNEE  . 

78 

72 

66 

60 

54 

PHILLIPS  . 

104 

90 

76 

61 

47 

POTTAWATOMIE  . 

127 

112 

97 

82 

67 

PRATT  . 

no 

105 

100 

95 

90 

RAWLINS . 

63 

58 

53 

48 

43 

RENO  . 

394 

361 

329 

296 

263 

Hutchinson  . 

227 

225 

223 

220 

218 

REPUBLIC  . 

130 

117 

104 

91 

78 

RICE  . 

120 

no 

100 

90 

80 

RILEY  . 

168 

158 

148 

138 

128 

Manhattan  . 

90 

92 

94 

95 

97 

ROOKS  . 

83 

72 

61 

49 

38 

RUSH  . 

74 

68 

62 

55 

49 

RUSSELL  . 

98 

93 

88 

83 

78 

SALINA  . 

231 

244 

256 

268 

281 

Salina  . 

145 

160 

176 

192 

207 

SCOTT  . 

29 

24 

20 

16 

11 

SEDGWICK  . 

1002 

1071 

1140 

1208 

1277 

Wichita  . 

806 

865 

924 

982 

1041 

SEWARD  . 

51 

48 

44 

40 

37 

SHAWNEE . 

712 

795 

878 

961 

1044 

Topeka  . 

517 

579 

640 

701 

762 

SHERIDAN  . 

49 

42 

35 

28 

21 

SHERMAN  . 

55 

56 

56 

56 

57 

SMITH  . 

115 

98 

81 

64 

47 

STAFFORD  . 

93 

84 

76 

67 

58 

STANTON  . 

12 

10 

8 

5 

3 

STEVENS  . 

34 

27 

21 

14 

7 

SUMNER  . 

239 

217 

196 

174 

L52 

THOMAS  . 

59 

56 

53 

50 

47 

TREGO  . 

53 

47 

42 

36 

30 

WABAUNSEE  . 

88 

75 

63 

50 

37 

WALLACE  . 

21 

20 

19 

17 

16 

WASHINGTON  .... 

143 

121 

99 

77 

55 

WICHITA  . 

18 

15 

12 

9 

6 

WILSON  . 

163 

145 

128 

no 

92 

WOODSON  . 

71 

60 

48 

36 

25 

WYANDOTTE  . 

1170 

1193 

1217 

1241 

1264 

Kansas  City  . 

1013 

996 

980 

963 

946 

NosC 

105 

2 

3« 

60 

5 

3 

20 

20 

U 

110 

3 

17 

13 

56 

35 
3 

135 

99 

20 

16 

7 

101 

77 

46 

41 

42 
40 
27 

36 
235 
85 
80 


T 


(J 

tl 

N 

r( 

si 

ii 

it 

II 

f( 

c 

tl 

I 

J 

t 

e 

r 

c 

1 

f 

t 


10 

7 

20  i 
51 

18  I 

17  , 

25  . 

22  1 

16 

43 

18  1 
14 

36 

10 

179 

143 

21 
16 
63 

44 
9 

19 
34 

146 

106 

7 

777 

632 

27 

450 

328 

9 

13 

23 

21 

1 

4 

99 

20 
13 
20 

2 

23 

6 

60 

11 

453 

349 
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Hy  Allan  Delafons 


rritish  journalists  ventilation  devices  are  of  metal.  We  huge  Sunday  edition  are  collected  for  in- 

have  a  flush  floor  with  two  drains  and  a  sertion. 

PLAN  MUTUAL  AID  wooden  rack.  There  are  four  etching  On  this  floor  is  additional  space  for 

_  machines  and  two  rockers.  The  etching  mailing  and  the  delivery  department  of 

,  »  A  »  I  •  *  machines  are  set  on  brick  and  reinforced  the  .American. 

Two  Largeit  uroup*  Appoint  Joint  (.Qn^rete  coated  with  an  asphalt  covering  The  first  and  second  floors  on  the 

Committee  to  Stuily  Relief  Memo*  instead  of  on  wooden  platforms  that  rot  eastern  half  of  the  long  building  house 

ure»  for  Unemployed  away  so  quickly.  The  drain  system  uses  the  balcony  Hoe  presses  of  the  American 

_  what  are  called  dureiron  pipes,  which  are  while  the  western  half  is  used  as  the 

Hy  Allan  DEL^F0NS  ^  glass  and  10  per  cent  iron  Journal  press  room.  Using  two  floors 

*  ‘  filings.  There  is  no  chance  for  these  to  for  the  press  room  thus  with  balconies 

{London  correspondent.  Lditoa  at  Fublishe*)  rockers  have  only  one-speed  and  mezzanines,  makes  the  height  from 

London,  Dec.  19. — Representatives  of  control.  Each  etching  machine  has  its  floor  to  ceiling  24  feet, 
the  British  Institute  of  Journalists  and  the  separate  ventilating  system.  Each  ma-  The  press  rooms  are,  according  to  the 
Rational  L^nion  of  Journalists  meeting  chine  has  nearby  its  own  all  metal  management’s  claim,  among  the  best  in 
recently  to  discuss  the  unemployment  powder  box,  stove,  and  cooler.  Finally  the  country.  The  foundries  for  the 

situation  and  provide  a  plan  for  aid-  we  have  six  routing  machines.”  two  papers  are  on  mezzanines  overlook¬ 

ing  members  who  are  out  of  work,  unan-  On  the  same  fifth  floor  is  the  auditing  ing  the  press  room.  .\n  .Autoplate  ma- 
imously  agreed  to  appoint  a  joint  com-  department,  the  cashier,  the  paymaster,  chine  is  furnished  for  each  line  of 
mittee  with  power  to  negotiate  a  scheme  locker  rooms  and  showers.  These  are  presses,  and  there  arc  six  lines  of  12 
for  mutual  assistarice.  all  on  the  western,  or  Catherine  Slip  units  each  for  tlie  Journal  and  two 

This  committee,  it  was  suggested  should  side  of  the  building.  lines  of  14  units  each  for  the  American, 

consider  a  scheme  for  the  delimitation  of  On  the  eastern  end  is  a  row  of  private  Each  .Autoplate  machine  is  cooled  by  in- 
the  respective  functions  of  the  National  offices  for  Mr.  Brisbane,  E.  D.  Coblentz,  dividual  pumps.  Passing  through  the 
Union  of  Journalists  and  the  Institute  of  editor  of  the  .American,  Victor  Polachek,  autoshavers  plates  are  carried  down  by 
journalists  on  the  following  basis :  ^  general  manager,  Clarence  Lindner,  pub-  conveyors  to  each  press  line.  .After  all 

(1)  The  one  organization,  the  Xa-  Ifsher  of  the  .American,  M.  M.  Lord,  his  the  plates  have  been  sent  down,  the  con- 
tional  L’nion  of  Journalists  to  provide  assistant,  E.  J.  Qapp,  chief  editorial  veyor  is  reversed  bringing  used  plates 
effective  machinery  to  deal  with  all  writer,  F.  J.  McCarthy,  Sunday  editor,  back  to  the  melting  pot. 

matters  relating  to  wages,  hours,  working  ^^d  tester  Vaden,  editorial  auditor.  The  fleering  is  a  feature  of  the  press 
conditions,  and  employment.  1  he  mem-  Office  boys  run  messenger  service  down  room.  It  is  of  wood  using  a  material 

bership  of  the  National  I  nion  to  be  cc)n-  of  offices  which  runs  about  200  with  the  trade  name  of  "Blox-on-End” 

fined  to  journalists  who  cannot  exercise  g^d  they  call  it  the  ‘‘100-yard  dash.”  which  are  seen  here  for  the  first  time  in 

the  powers  of  an  employer.  fourth  floor  accommodates  the  eastern  newspaper  offices,  although  they 

(2)  The  other  organization,  the  In-  purchasing  department  under  George  F.  have  been  used  before  in  California.  It 

stitute  of  Journalists  to  continue  to  Coleman,  general  purchasing  agent  for  consists  of  blocks  of  wootl  on  end  and 
operate  as  a  chartered  body  for  profes-  stgr  Company,  and  the  .American  circula-  dovetailed  together  onto  long  boards 
sional  purposp,  but  not  to  operate  in  department,  under  Ben  Bloom,  cir-  soaked  in  paraffin  which  is  said  to  make 

matters  relating  to  hours,  wages  and  culation  manager.  International  News-  it  resilient.  Cement  flooring  is  said  to  be 
working  conditions  of  those  journalists  reel,  the  office  of  J.  J.  Healey,  general  too  hard  on  workmen  and  this  “Block- 
eligible  for  memwrship  m  the  National  mechanical  and  productive  manager  of  on-End”  is  supposed  not  to  give  way  to 
Union  of  Journalists.  i  u  i  Hearst  papers,  a  complete  machine  shop  abusive  treatment. 

(3)  So  far  as  possible,  under  the  rules  and  stock  room,  lockers  and  shower  baths.  On  the  main  floor  also  is  i>aper  storage 

of  the  respective  organizations,  their  and  paper  storage.  for  immediate  use.  The  floors  drop  on  a 

memberships  are  to  be  identical.  On  the  third  floor  is  one  of  the  ramp  nine  inches  at  each  dixirway  from 

(4)  The  committee  considers  that  largest  inserting  rooms  in  the  country,  the  press  room  to  the  storage  room.  This 

should  a  scheme  on  the  ^Iwve  lines  M  jt  rneasures  150  feet  by  220  and  more  is  just  the  height  of  the  dollies  used  to 
adopted,  the  question  of  afhliatiori  to  the  than  500,000  copies  of  the  Sunday  paper  transport  the  paper,  no  track  system 
Printing  and  Kindred  Trades  federation  are  now  being  “stuffed”  there.  Three  being  installed.  The  nine  inch  drop 
should  be  referred  to  a  ballot  vote  of  the  hundred  mailers  and  inserters  work  here  saves  hoisting  of  the  big  paper  rolls 
augmented  National  Union  of  Journalists,  along  two  tables  stretching  the  length  of  which  slide  easily  on  to  the  dollies. 

- -  the  room.  Beside  the  tables  are  Standard  The  motor  control  room  of  the  Journal 

HEARST  MOVES  TO  FAST  automatic  conveyers  which  carry  the 

NEW  YORK  PLANT  stuffed  pajiers  to  the  street  dumping  — 

_  them  down  spiral  chutes.  The  conveyors 

t  t  .  QN  run  at  a  rate  of  200  feet  a  minute.  Sepa- 

(ConUnued  from  page  9)  tables  are  woorL 

-  stalls  where  the  different  sections  of  the  ••  T®”*- 

workers.  .At  present  he  is  able  to  pro-  tiaerAtion. 

dnee  eight  column  lay  outs  within  an  gs 

hour  or  50  minutes  for  the  Journal’s  ^l\t  JCtJElUTin 

managing  editor,  he  said,  but  within  a  -v  ct^ 

short  time  he  expects  to  turn  out  the  W  Wtth  Sunday  Momln#  Edition* 

11  111  Washington.  D.  C. 

seven  engraving  cameras,  four  of  them  have  your  preference-— same 

equipped  with  automatic  focusing  devices.  VTl*  l  **  **  o*  prac- 

Behind  each  camera  is  a  dark  room.  .A  ^  ti^cally  everyone  in  the  National 

novelty  in  dark  room  equipment  is  the  A  J.  Capital. 

marine  lighting  fixtures  chosen  to  replace  The  Star’s  circulation  is  home 

the  usual  standard  red  light  box.  He  circulation — both  quality  and 

bs  two  _  vacuum  printing  frames  to  The  first  eleven  months  of  1927  show  quantity— the  Idnd  that  counts 


HEARST  MOVES  TO  FAST 
NEW  YORK  PLANT 

(Continued  from  page  9) 


If  Quality 


of  circulation  is  your  first  con¬ 
sideration. 


g  With  Sunday  Momins  Editions 

1 1  Til  lldiYT  Washington.  D.  C. 

^11  have  your  preference — same 
as  it  has  the  preference  of  prac- 
^  m  tically  everyone  in  the  National 

1  IjiVlICS 

(t  ^  TTie  Star  s  circulation  is  home 

circulation  —  both  quality  and 
quantity — the  kind  that  counts 
most  with  advertisers. 


transfer  imprints  of  the  negatives  on  , 
metal,  and  what  he  says  is  the  best  * 
etching  room  in  the  city.  D 

“You  notice,”  he  explained.  “There  are 
no  electric  cords  from  the  ceiling  to  col¬ 
lect  dust.  .All  the  lights  are  wired 
through  pipes  from  the  floor.  All  the 


BALTIMORE  NEWS 
gained 
236p299 

lines  in  Local  Advertising  as  com¬ 
pared  to  the  Evening  Sun’s  loss  of 
470,456  lines,  and  the  Post’s  loss  of 
227,180  lines. 

The  NEWS  also 
gained 
184,413 

lines  in  National  Advertising  com¬ 
pared  to  the  Evening  Sun’s  loss  of 
101,060  lines,  and  the  Post’s  loss  of 
3,927  lines. 

Business  is  good  with  the 

Baltimore  News 

Largest  circulation  of  any 
daily  paper  in  the  South 


N.  Y.  Office— 110  E.  42nd  St. 
Dan  A.  Carroll 

Chicago  Office — ^Tower  Building 
J.  E.  Luts 


Buffalo 

The  Wonder  City  of  America 

Stands  Seventh  in 
Building  for  November. 
Over  $6,192,390  for 
month. 

Nothing  unusual  be¬ 
cause  there’s  no  build¬ 
ing  slump  in  Buffalo. 

buffalo  Evening  news 

Head  in  4  out  of  S  Buffalo  Hornet 

EDWARD  H.  BUTLER 
Editor  and  Publisher 
KELLY-SMITH  COMPANY 
Representatives 

Graybar  Bldg.  Tribune  Tower 

New.York,  N.  Y.  Chicago,  III. 

Atlantic  Bldg.  Waterman  Bldg. 

Philadelphia  Boston 


is  100  feet  long  and  in  there  are  24 
complete  press  controls.  The  -American 
has  a  total  of  eight  press  controls,  making 
a  total  of  32,  all  manufactured  by 
Cutler-Hammer. 

From  the  presses  the  printed  pages  are 
carried  by  conveyors  up  to  the  third 
floor  and  the  delivery  department.  The 
Journal’s  delivery  room  measures  100  by 
24  feet.  Papers  are  here  tied  into 
bundles  and  dropped  down  chutes  to 
trucks  waiting  in  a  private  covered  drive¬ 
way  on  the  street  level.  The  driveway 
has  a  capacity  of  14  cars.  Twelve  chutes 
from  the  delivery  room  are  supplied  to 
feed  these  trucks,  and  the  speed  capacity 
is  22.000  papers  an  hour.  The  .American 
delivery  department  is  a  duplicate  of  this 
at  the  other  end  of  the  building. 

There  was  some  delay  in  opening  the 
new  Hearst  plant,  because  the  site  is  on 
.“made”  ground  near  the  river.  The 
building  stands  now  on  3.200  piles  driven 
down  45  feet. 


NEW  YORK  STATE 

Westchester  County’s 

F attest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Monnt  Vernon 

THE  STANDARD  STAR 

'  of 

New  Rochdle 
Both  Members  of  A.  B.  C. 
Westchester  Newspapers,  Ine. 
Franklin  A.  Kerriam,  Ftm, 
Konnt  Ternon — Kew  Boehalla 


The  motor  control  room  of  the  Journal 


Our  business  is  to  help] 
make  your  business 
better — by  increasing 
your  Classified 
Advertising 


THE  BASIL  L  SMITH  SYSTEM.  Inc. 

International  Clasaified  Advertisiikg 
Counsellors 

336  Market  Street  Philaddphia 


^  roto¬ 

gravure 

Sections 

jbr 

Newspapers 
&  Magazines 

STANDARD 

GraVure  Corporation 

LOUISVILLE.  KENTUCKY 
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ALBANY  SUNDAY  PAPER 
IN  NEW  BUILDING 


Much  New  Equipment  Installed  in  Sun¬ 
day  Telegram  Plant — ^John 
Lehman  President  and 
Bates  Editor 


The  new  home  of  the  Alhany  (X.  Y.) 
Sunday  Telegram,  one  of  the  few  re¬ 
maining  independently  owned  city  week¬ 
lies  in  Xew  York  state,  was  formally 
dedicated  recently  with  the  publication 


New  Albany  Telegram  plant 

of  an  eight-page  Xew  Home  Edition 
in  sepia.  The  building,  of  brick  trimmed 
with  limestone,  fronts  on  Broadway,  one 
block  north  of  the  railroad  station. 

The  new  building  is  an  extension  of  the 
old  one  at  No.  5  Van  Tromp  street,  to 
make  more  space  for  the  composing  and 
editorial  rooms  and  business  office.  There 
is  also  paper  storage  space  on  the  main 
floor.  One  floor  of  the  building  is  leased 
by  a  job  printing  firm. 

New  equipment,  including  four  lino¬ 
type  machines  and  a  caster,  have  been 
installed  in  the  enlarged  composing  room. 
This  was  made  necessary  in  the  publicA- 
tion  of  The  I-zwigclist,  a  church  iiews- 
paper,  by  the  Telegram  Corporation. 

Construction  of  the  new  building  was 
begun  shortly  after  the  newspaper  had 
been  acquire<l  by -a  group  of  .\lbany 
business  men  from  Herbert  H.  Hill,  suc- 

Press  Eqaipment 
For  Sale 

Real  Bargains 

Two  Hoe  presses,  new  when  in¬ 
stalled  in  July,  1900.  Specifications: 
single  width.  S-deck,  capacity  of  each 
press,  20,000  per  hour. 

One  Hoe  double  width,  2-deck  with 
4-page  supplement  making  20-page 
book,  40  collect.  This  press  installed 
fifteen  years  ago,  having  been  used 
when  bought  by  us. 

All  three  presses  running  every 
day  and  doing  excellent  work.  We 
have  outgrown  them.  Have  no  place 
to  store  them.  Can  be  bought  for  a 
song.  Ready  to  be  dismantled  about 
April  1st.  In  splendid  condition  in 
every  way.  Name  your  price. 

Albany  Times-Union 

Albany.  N.  Y. 


cessor  of  his  father,  James  Hill,  who 
with  Harry  Brooks  and  Charles  Hazard 
established  the  Albany  Telegram,  Elmira 
Telegram  and  Harrisburg  (Pa.)  Telc” 
gram  in  188<). 

John  Lehman  is  now  president  of  the 
Telegram  Coriwration,  with  Norman  W. 
Jones  as  secretary-treasurer,  and  Edward 
\V.  Bates,  editor. 

With  the  added  facilities  of  the  new 
plant,  the  Telegram  now  publishes  spe¬ 
cial  community  editions  for  Troy  and 
Schenectady  in  addition  to  its  city  edi¬ 
tion.  At  one  time  the  paper  had  a  wide 
circulation  throughout  eastern  United 
States,  rivalling  the  old  Utica  Saturday 
Globe.  Under  the  young  Hill’s  regime 
the  paper  settled  down  to  an  .-Mhany 
area  circulation,  featuring  Saturday  “spot 
news.’’ 

PLAN  NEW  AD  CLUB 

Formation  of  a  new  advertising  club 
in  Buffalo,  to  be  limited  solely  to  adver¬ 
tising  men  and  to  study  advertising  and 
merchandising  problems  exclusively,  is 
under  way.  John  E.  McNamara  has 
been  elected  temporary  chairman  and 
Mahlon  C.  Ward  temporary  vice-chair¬ 
man.  Horace  A.  Laney,  .\lfred  E. 
Hanser  and  James  E.  Johnson  have  been 
appointed  to  draw  a  constitution  and  by¬ 
laws. 


BUILDING  NEW  PLANT 


Calgary  Albertan  to  Occupy  Modem 
Building  Eariy  in  1928 

The  Calgary  (Alta.)  Morning  Albertan 
has  purchased  property  on  Ninth  avenue 
and  Second  street  west,  Calgary,  for  the 
erection  of  a  new  and  spacious  home. 
The  building  will  be  ready  for  occupancy 
early  in  1928. 

The  building  will  be  an  ornate,  fire¬ 
proof  structure  embodyitig  every  featuie 
of  a  modern  newspaper  home. 

"We  hope  to  add  to  downtown  Calgary 
a  building  that  will  be  a  credit  to  the 
city,”  the  management  stated. 

In  design  the  building  is  planned  so 
as  to  accommcxlate  consi<lerabIe  new 
equipment  and  machinery. 

This  latest  and  most  expansive  move 
will  be  the  fifth  undertaking  of  that  sort 
since  the  .Albertan’s  inception  as  a  morn¬ 
ing  newspaper  26  years  ago.  From  its 
present  building  on  Eighth  avenue  the 
.Albertan  was  published  for  many  years 
under  the  direction  of  W.  M.  Davidson, 
who  has  retired  from  active  journalism 
after  a  long  career  in  the  western 
provinces. 

The  new  building  will  be  one  of  the 
largest  newspaper  plants  in  Western 
Canada. 


$5,000  FIRE  DAMAGE 

The  Urhana  (Ill.)  Courier  was  issot^ 
last  Friday  despite  a  $5,000  fire  whidj 
swept  basement  of  the  building  juj 
threatened  to  consume  the  plant.  A.  T 
Burrows,  president  of  the  company,  wjj 
in  Milwaukee  at  the  time  of  the  tire  bat 
returned  immediately  and  is  in  cliarge  oj 
rebuilding  and  repairs. 


S.  D.  WEEKLIES  MERGED 

The  Red  field  (S.  D. )  Press  has  aj. 
nounced  the  consolidation  of  four  oi 
central  South  Dakota’s  weekly  ne^j. 
papers,  the  Tri-County  Journal  at  North, 
ville ;  the  Rockham  Record;  the  Brentfori 
Enterprise;  and  the  Redhcld  Press.  The 
consolidated  papers  will  be  published  ^ 
the  Redfield  Press  at  Kedfield.  CTiarlq 
M.  C.  Woodland  is  the  editor. 


FIRE  AGAIN  RAZES  PLANT 

For  the  second  lime  in  less  than  a 
month,  fire  destroyed  the  plant  of  tht 
Monroe  (N.  C.)  F.nquircr  on  Dec.  22 
The  fire  broke  out  in  the  early  morn¬ 
ing  hours  and  swept  a  main  business 
block,  destroying  a  hardware  store,  a 
drug  store  ami  the  plant  of  the  Enquirer 
with  damage  estimated  at  between  $200 ! 
(XX)  and  $250, (KX)  before  it  was  brought 
under  control. 


Supplies  and  Equipment 


1] 

Drive  and  Control  | 

for  i| 

Newspaper  Presses  i 

The  Bloomington 
Panta'graph  will 
install  G*E  a-c. 
drives  on  its  new 
Goss  Unit  type 
press. 


GENERAL  ELECTRIC 


Modern 

Composing  Room 
Furniture 

as  made  by  us  will  speed 
up  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  yon 
interested?  If  so,  consult 
your  regular  dealer  in 
printers’  supplies  or 
write  us  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


0^^ 


Beats^ 
nifCCt  Pressure!!  I 

Massively  built 


Throughout.  Extra  heavy  frames. 
Powerful  cross  braces.  Massive 
bed.  Huge  solid  roller.  Recent 
purchasers:  Chicago  Daily  News, 
St.  Louis  Globe-Democrat,  Kan¬ 
sas  City  Star,  Milwaukee  Journal. 
Write  for  full  details 

GOSS  PRINTING  PRESS  CO. 

I  New  Yoffc  Ckkaga  San  Fraadaco 


Factory  Rebuilt  Presses 
for  Immediate  Delivery 

21 - in.  Col.  Goss  High  Speed 
Octuple  Press. 

22- in.  Col.  Hoe  Right  Angle 
Sextuple  Press  with  colors. 

22-in.  Col.  Goss  Five-Decker 
40-page  Press. 

22-in.  Col.  Goss  High  Speed  4- 
Decker,  32-Page  Press. 

22-in.  Col.  Goss  High  Speed 
Octuple  Press. 

22-in.  Hoe  High-Speed  Super- 
Imposed  Unit-Type  Octuple 
Press.  - 

Others  for  Early  Shipment 
LET  US  KNOW  YOUR  WANTS 

The  Goss  Printing  Press  Co. 

lUa  0«w  a  Fmmtmrr  CUei«*,  IH. 
Mmw  Y*rk  OAm  220  W.  42md  St. 
Su  PnuaaiaM  OfBes  94§  CmU  BUg. 


Halvorsen  Newspaper 
Stuffing  Machines 

are  now  being  used  by  many  of  the  leading 
newspapers  from  coast  to  coast  and  border 
border.  In  one  plant  the  machine  has  saved 
one-wh  of  its  cost  in  six  months.  QPapers 
can  be  delivered  in  better  condition  to  dis* 
tributors  and  to  the  readers. 

A/tar  a  thorough  investigation  you 
udU  mant  to  invest 
W rite  for  fuU  particulars 

NONPAREIL  MACHINE  CONPANT 
9A  S.  Throop  Street,  Chlcs$o 


BLANKETS 

of  aU  kinds  for  all  makes  of 

Rotary  Newspaper  Printing 
Machines 

Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil-proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire. 

Yon  can  save  waste  paper,  ie- 
crease  production  and  obtain 
better  printing  oHien  yonr  aa* 
chines  are  properly  blanketed. 
Wa  gpecialiie  in  the  mannfaetarc 
of  Newspaper  Printing  Blankati 
and  carry  a  complete  Ibio,  iadad* 
ing  all  widtha  and  thiekuMMS. 

New  England  Newspaper 
Supply  Company 

Worceater.  Maee.,  U.  S.  A. 
Cabin  Addrea  NENSCO 
Woreeater,  Maaa. 
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Employment— Equipment— Services 


editor  &  PUBLISHER 
Classified  Advertising 
lnf<Nrmation 
RATES 

SITUATIONS  (Caah  with  Order) 

1  Tim*  —  .50  per  line 

3  Times  —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  par  line 
Count  six  word*  to  the  line 

White  space  chare*  at  same  rat*  per  line 
per  insertion  as  earned  hy  frequency  of  in- 
•^ion.  Minimum  Contract  space,  three 
Uass.  The  Editor  A  Publisher  reserres  the 
right  to  classify,  edit  or  reject  any  adver- 


ADVERTISING 


Special  Service 


An  Advertishie  Organisation  trained  for  spe- 
-.1  serricc.  ready  to  function  on  demand,  is 
vbst  is  needed  bjr  a  publisher  when  he  contem- 
plstet  an  industrial  or  any  edition  other  than 
the  regular.  Anywhere — any  sise.  Our  record 
demonstrates  satisfied  publishers  and  advertisers. 
D-671,  Editor  &  Publisher. 


EMPLOYMENT 


Help  Wanted 


Advertisinc  Solicitor  for  Sunday  Weakly 
newspaper  at  Harrisburg,  Pa.  Good  position 
for  conscientious  worker  who  will  make  good. 
Must  be  able  to  prepare  copy.  Give  full  ex¬ 
perience  and  reference  in  first  letter.  The 
Courier,  Harrisburg,  Pa. _ 

Mtmaging  Editor  wanted;  also  experienced 
advertising  man  for  a  local  weekly  newspaper 
in  a  large  populous  district  in  one  of  the  sec¬ 
tions  of  greater  New  York.  Each  must  be  fa- 
nfiliar  with  a  neighborhood  in  which  there  is  a 
large  Jewish  population.  State  age,  experience 
and  salary  wanted.  Address  D-702.  Editor  & 
Publisher. 


Sitnntions  Wanted 


Advertising  Manager,  thoroughly  experienced, 
desires  position  offering  better  opportunity  for 
advancement.  Proven  executive  as  well  as 
good  copy  writer  and  salesman.  Loyal,  hard 
worker  who  can  gain  and  hold  confidence  of 
advertisers.  Age  31,  married,  neat  appearing, 
clean  habits,  best  references.  Would  purchase 
interest  if  connection  proves  mutually  satis- 
factory.  D-712,  Editor  &  Publisher. _ 

Advertismg  Manager  who  has  produced  re¬ 
sults  under  the  stiffest  competition.  Can  write 
own  copy.  Weekly  or  daUy,  D-720,  Editor 
&  Publisher. 


MECHANICAL 


Equipmant  for  Sal* 


For  Sale — One  Wesel  Combined  flat  and  curved 
routing  machine  with  five  saddles.  Miles  Ms- 
cbinery  Co.,  64  West  23rd  Street.  New  York 
City. 


For  Sale — A  complete  newspaper  photo-engrjv. 
ing  plant  for  $9M.()0  f.o.b.  New  York.  Milas 
Machinery  Co.,  64  West  23rd  Street,  New 
York  City. 


For  ,Sa]c — One  Wesel  and  one  Royle  Flat 
Routing  machine,  at  great  bargain.  One  Hoe 
Monorail  Trimmer.  Miles  Machinery  Cx>.,  64 
West  23rd  Street,  New  York  City. 


For  Sale  Eight  fonts  614  pt.  Tonic  with  Bold 
Face  used  less  than  three  months.  In  perfect 
condition.  $SO.OO  per  font.  Address  Times- 
Star,  Bridgeport,  (2onn. 


Job  Presses,  Papw  Cutters,  Wire  Stitchers, 
etc. — A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy 
terms.  Hoffman  Type  &  Engraving  Co.,  114 
E.  13th  St..  N.  Y.  City. 


Used  Goss  Mat  Roller  for  wet  mats  only,  for 
sale  cheap  TTie  Goss  Printing  Press  C^,  153 
So.  Paulina  St.,  Chicago,  Ill. 


Equipment — Exchange 


business  opportunities 


Brokers 


Bidletin  of  Periodical  Publishing  Properties 
I  for  tale  will  be  sent  those  desiring  to  invest 
in  the  publishing  business.  Harris-Dibble  Co., 

345  Madison  Ave.,  New  York. _ 

jiOM*~We*t  Properties— Exclusive  listings. 
No  damaging  publicity.  Personal  service  in 
every  deal.  Everything  confidential.  High 
grade  newspaper  bonds  for  sale.  Oyde  ri. 
Knox.  ^1  Board  of  Trade,  Kansas  Caty,  Mo. 

Two  Real  Bargauns  -Evening  paper,  exclusive 
field.  North  Carolina:  splendid  plant;  earning 
large  dividends;  initial  payment,  $40,000.  bal¬ 
ance  easy  terms.  Evening  paper,  exclusive 
field,  Wisconsin;  well  established;  good  plant; 
earning  handsome  dividends,  initial  payment, 
$20,000.  We  consider  both  these  properties 
very  desirable  and  good  value.  J.  B.  Shale, 
Times  Bldg.,  New  York;  6  North  Michigan 
.4Yenue,  Chicago,  III. _ 

Newspaper  Wanted 

Strong  Weekly  Newsixqier  near  New  York 
wants  advertising  manager.  Aggressiveness 
and  personality  count.  Please  state  qualifica¬ 
tions  fully.  Give  references.  D-707.  Editor 
i  Publisher. _ 

Newspaper  Manager,  25  years’  experience  has 
$20,000  for  first  payment  on  afternoon  daily. 
Prefer  Midtile  West.  Or  would  take  part  in¬ 
terest  as  editor  or  business  manager.  Send 
xtpies  and  state  proposition  fully  first  letter. 
D-718,  Editor  &  Publisher. 


Busineae  Maumger— Executive  with  eleven 
years’  experience  on  daily,  available  immediately 
due  to  merger.  If  your  paper  has  shown  un¬ 
satisfactory  results  let  me  demonstrate  my 
ability.  Know  all  departments.  Age  38. 
married.  Mason.  Record  and  references.  Wire 
D-716,  Editor  &  Publisher. _ 

Circulation  Manager — Twelve  years’  experi¬ 
ence,  now  employed.  Absolutely  qualified.  Age 
30.  Married.  Best  references.  D-700,  Editor 

&  Publisher. _ 

Circulation  Manager  -Twenty  years'  experience 
on  morning,  evening  and  Sunday  papers. 
Thoroughly  familiar  with  all  methods  of  dis¬ 
tribution,  promotion,  office  detail,  audit  records, 
etc.  Reasonable  salary.  D-721,  Editor  & 
Publisher. _ 

Ca-cidatkn  Manager,  experienced  and  re¬ 
sourceful,  full  knowledge  of  .A.B.C.  regulations 
and  office  detail,  capable  leader  and  good 
mixer.  Reference,  present  employer.  D-722, 
Editor  &  Publisher. 


For  Exchange,  account  consolidation;  Mono¬ 
type  type  and  rule  caster,  display  molds  and 
18  fonts  (Cheltenham  mats  18  to  36  pt.  Guaran¬ 
teed  condition,  used  very  little.  Want  Ludlow. 
Progress-Bulletin,  Pomona,  Calif. 


Equipment  Wanted 


Photo-engravkig  plant  wanted;  or  any  photc- 
engraving  equipment.  D-689,  Editor  k  Pub¬ 
lisher. 


Foim  Tables,  all  steel,  with  roller  bearing 
casters,  pipe  frames,  top  24"  by  28)4*,  height 
39)4*.  What  have  you  to  offer?  (Could  use 
quantity.  Montreal  Star  Company,  Limited, 
Montreal.  Canada. 


HumitHficetion 


CIRCULATION 

Promotion 

Circulation — When  quick,  additional  circulation 
coverage  becomes  necessary,  remember  that 
our  twenty  years  in  this  one  line  of  endeavor 
is  your  pnW  against  experimenting.  Write  or 
wire.  Pacific  Coast  Circulation  Service,  Bell 
W.  Block,  (Cincinnati,  Ohio. _ 

Chculatlon  BuBders  Blair  ft  Austin,  1504  Cen¬ 
tre  ave.,  Reading,  Penn.  ()riginators  of  Sales- 
maihip  Club  Campaigns. 

Gnalast  Results  per  Dollar  expended  in  cirru- 
latisn  building  campaigns,  23  years  of  leader- 
ikiyi  Myers  Circ.  Organization,  Bax  2SS, 
Waterloo.  Iowa. _ 

Sssartar  Cksdathia  Buildars — The  W.  S.  Ken- 
dtU  (Company,  104  North  Bailey  avenue,  Louis¬ 
ville,  Kentucky.  The  circulation-building  or- 
naizatioB  that  has  act  the  standard  far  aggrea- 
Bvt.  successful  circulation  campaigns  for  nearly 
tueatv  veers. _ 

ThsWsrld’s  Largest  CIrcuiaUloa  BulMbg  Or- 

Wlsatkea— 'The  only  circulation  building  serv- 
i  in'  Newspaperdom  furnishing  publishers' 
sBoavitt  of  the  exact  results  of  its  every 
me^gn.  The  Charles  Psrtlowe  Company, 
Ocadental  Building.  Indisnapolia. _ 

Publhhers) — Let  us  make  you  money 
hr  buDdioj 
accounts.  . 
lotte.  N.  C. 


Utility  Humidizers  reduce  paper  troubles  in 
the  pressroom,  and  give  pure  air  to  breathe. 
Get  rid  of  static  and  breaking  webs,  also 
Classified  Manager,  now  employed,  wishes  to  coughs  and  cold*.  Write  Utility  Heater  Co., 
make  a  change  first  of  January.  Thirty  years  239)4  Ontre  St..  N.  Y. 
of  age,  five  years’  classified  experience;  can 
show  successful  record  and  gain  in  linage  for 
two  years  of  managership.  Have  been  with 
present  employer  two  years.  Good  reasons  for 
wishing  to  change.  Can  furnish  A-1  reference. 

In  reply,  state  number  employed  in  your  depart¬ 
ment.  and  salary  you  would  pay.  D-703,  Editor 
&  Publisher. _ 

Classified  Expert — Can  produce  exceptional 
results  for  your  Classified  in  eight  weeks. 

Come  to  your  office,  suggest  ideas  and  meth¬ 
ods,  train  help,  supervise  campaign.  Years 
of  experience.  Stated  weekly  charge.  Wire 
or  write  W.  H.  Yale,  New  Haven,  -Conn. 

Send  paper. _ 

Correspondent,  small  town  experience,  includ¬ 
ing  rural  districts,  wants  appointment  as  such, 
or  as  reporter  with  newspaper.  New  England 
or  Middle  Atlantic  States  preferred.  .\m- 
bitious  and  indefatigable  worker  with  imagina¬ 
tion  and  agreeable  personality.  Can  also  do 
cartoons.  Can  and  will  deliver  the  goods.  Let 
me  show  you.  Address  D-719,  Editor  & 

Publisher. _ 

Foreman  or  Superintendent  of  Press  Room,  20 
years  experience,  all  forms  newspaper  press 
work;  knowledge  stereotyping.  Best  ref¬ 
erences.  Have  training  and  ^ility  to  render 
any  publisher  efficient  and  satisfactory  service. 

Union  man,  D-723,  Editor  &  Publisher. _ 

GeneriJ  Manager  or  advertising  manager  of  a 
magazine,  class  or  trade  publication  in  New 
York  City.  Economical  executive.  Thorough 
knowledge  of  all  angles.  Outstanding,  recog¬ 
nized  ability.  Splendid  record  of  success  in 
class  field.  Highest  references.  D-717,  Editor 
&  Publisher. 

Editorial  Writer,  brilliant,  capable  executive, 
seeks  connection  in  city  of  200,000  or  less. 

D-715,  Editor  &  Publisher. 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidentiftl 

PALMER,  DEWITT  & 
PALMER 

Business  Zstsbiishsd  in  1899 

350  Madison  At*.  Now  YoHz 
Psoiflo  Coast  Bepresentstive; 

K.  C.  Moore,  616  M.  Canon 
Drive,  Beverly  Hills,  Csllf. 


Newspaper  Man.  eighteen  years’  experience, 
employed  since  ^ptember  in  commercial  field, 
would  re-enter  newspaper  work.  Not  out  of 
a  job.  Last,  assistant  city  editor  important 
mid-western  daily,  town  of  400,0(X).  Complete 
.  -  news  room,  make  up  experience.  Only  three 

ID*  your  ctrculation  and  wllec^nf  yonr  former  emrdOTera.  AU  as  reference.  D-710. 
.^Newspaper  Circulation  SerTtce,  Char-  Editor  8t  Publisher. _ 

Reporter  with  citculation  and  soliciting  ex- 
perieaoe  will  bufld  drcnlatioa  of  city  paper  ia 
suburban  district.  D-694.  Editor  &  Publisher. 


Central  West 

We  have  at  this  time  some 
attractive  Central  West  oppor* 
tunities,  ranging  in  value  from 
$50,000  to  $2,000,000. 

HARWELL  &  ROCKWELL 

Brokers  in  Newspaper  Properties 
Successors  to 

HARWELL  ft  CANNON  (Eat.  IBIO) 
Soutbom  OfBca  Timas  Building 

Birmingham,  Ala.  Nsw  York 


EMPLOYMENT 


Help  Waatod 


AdvwttsMg  Solicitor  for  Evening  Nevrspeper 
■o  cHy  of  55,000.  Most  be  aide  to  write  good 
copy^  and  make  attractive  laytmta.  Permanent 
oo^on.  with  oppartunity  for  advaaeement  to 
nzht  man.  —  -  ■ 


Promotion  Manager— Twenty  years’  successful 
experience  Circulation— ^.Advertising — Business — 
wants  permanent  position.  Daily  or  Syndicate, 
D-714.  Editor  &  Publisher. _ 

Web 


competent,  with  25  years’  ex¬ 
perience.  wants  position  as  Superintendent  or 
Foreman  in  newspaper  pressraom.  Can  get 

-  Write,  stating  age,  experience  and  results.  At  present  employed.  All  eorrespond- 

^>7  expected.  The  Kenosha  Evening  News,  ence  will  be  kept  confidential.  D-699.  Editor 
Kenosha.  Wis.  &  Publisher. 


A  copy  of  EDITOR  ft  PUBLISHER 
reaches  practically  every  Publisher  and 
his  executives.  Tour  advertisement  in  its 
columns  is  s  salesman  ever  present — 
backed  by  the  prestige  gained  and  main¬ 
tained  by  this  publication  in  every  news¬ 
paper  offlee. 


j 

Want  to  Sell  | 
Want  to  Buy  I 

i 

J 

Want  an 
Opportunity 

Want  an 
Executive 

9 


Try  a  Classified 
Ad.  You  will  find 
it  the  shortest 
road 


Results 

is  the  record  of 
this  department. 
We  can  help  you 
solve  your 
problem 
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Department 
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$  $ 


DOLLAR 

PULLERS 


$  $ 


One  Dollar 
will  he  paid  for 
each  idea  pub¬ 
lished.  Send 
clipping  for 
payment. 


CITY  WITHHOLDS  ADVERTISING 


'T'HE  Boston  (Mass.)  Herald  is  ob- 
taining  additional  lineage  by  arranging 
a  bowling  alley  and  billiard  parlor  direc¬ 
tory  to  show  "The  \earest  Bowling  Alley 
and  Billiard  Parlor  at  a  Glance.”  These 
ads  of  all  sizes  are  obtained  from  a  radius 
of  10  miles  or  more  of  Boston.  Accord¬ 
ing  to  reading  matter  at  the  top  of  the 
layout  “The  preferred  alleys  of  Boston  and 
vicinity,  listed  here,  invite  lodges  and  busi¬ 
ness  house  employe  groups  to  use  their 
facilities,  .\lleys  and  billiard  tables  re¬ 
served  for  private  use  upon  advance 
notice.” — I).  P. 


A  directory  or  ’phone  list  of  non-sub¬ 
scribers,  properly  selected,  might  make  a 
valuable  circulation  builder,  if  birthdays 
of  prospective  subscribers  might  be  ob¬ 
tained,  either  in  the  local  bureau  of  health 
statistics  or  by  some  other  means.  When 
the  birthday  comes,  a  month’s  birthday 
present  subscription,  with  a  congratulatory 
letter,  would  do  a  lot  to  build  good  will 
atid  probably  win  a  subscriber  too. — Oxie, 
Utica,  N.  Y. 


idea  is  one  that  might  well  be  tried  by 
papers  in  other  cities  and  towns  bordering 
on  agricultural  territory.  A  recent  panel 
lists  some  35  farms  by  number,  offering 
the  following  items,  but  no  others,  in  de¬ 
scription  :  town,  miles  to  the  railroad, 
total  acreage,  acreage  available,  rooms  in 
house,  type  of  farming  offered  property  is 
best  suited  for,  the  sale  price  and  cash 
required,  .^n  injunction  at  the  bottom  of 
the  ad  advises  Herald-Tribune  readers  that 
“any  reader  wishing  to  dispose  of  his  farm 
may  file  farm  information  blanks  at  this 
office.  .Address,  Farm  I3esk,  Herald- 
Tribune.  225  West  49th  street.  New  York 
City.”  A  further  injunction  reads  “See 
‘Farms  for  Sale’  classification  today.” — 
W.  F.  D..  New  York  City. 


Sir  William  Berry’s  Papers  Punished 
by  Manchester  Council 

The  Manchester,  Eng.,  city  council 
has  decided  to  refuse  the  Allied  News¬ 
papers,  Ltd.,  any  municipal  advertising 
for  six  months  because  of  the  publica¬ 
tion  of  a  document  marked  “private  and 
confidential”  relating  to  the  establish¬ 
ment  of  police  telephone  boxes. 

The  council  claims  that  publication  of 
the  document,  greatly  embarrassed  the 
relations  between  the  chief  constable  of 
Manchester  and  the  home  office. 

Sir  William  Berry  is  chairman  of  the 
.\llied  Newspapers,  Ltd. 


each  trial  or  indictment  in  the  nation  q 
which  one  mate  had  killed  another.  The 
Remus,  Lilliendahl  and  other  cases  wen 
listed,  and  the  page  and  column  what 
the  full  story  appeared  in  the  paper. 


Send  a  reporter  to  ask  a  number  of 
very  old  people,  particularly  those  in  tl* 
public  eye,  what  changes  —  scientific, 
moral,  economic,  etc., — have  impressed 
them  the  most  since,  say,  their  childhood, 
and  why. — Fred  L.  W.  Bennett. 


BONFILS  FOUNDATION  FORMED 

The  Frederick  G.  Bonfils  Foundation, 
a  non-profit  corporation,  was  filed  with 
the  secretary  of  state,  Colorado,  Dec.  14. 
It  is  shown  as  an  organization,  for  chari¬ 
table,  scientific  and  educational  purposes. 
.\ssociated  with  Mr.  Bonfils  is  his 
daughter,  Helen  G.  Bonfils,  Charles  A. 
Bonfils,  Thomas  L.  Bonfils,  W.  O.  Cha- 
nute  and  .1.  B.  Grant.  Mr.  Bonfils  is 
the  owner  of  the  Denver  Morning  afid 
Evening  Post. 


From  a  book,  “Origin  of  Washington 
Geographic  Names”  by  Professor  Ei- 
mcHid  S.  Meany.  I  have  copied  the  names 
of  places  in  the  U'enatchee  (Wash.) 
1 1’ or  Id’s  territory.  To  this  I  have  added 
some  obtained  from  the  railroad  company 
and  am  running  one  daily  under  a  staal- 
ing  head.  Once  in  a  while  a  list  of  name 
in  a  certain  locality  whose  origin  we  do 
not  have  will  run  with  a  request  for 
information  thus  perpetuating  the  plan  — 
K.  B. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


The  Denver  Rocky  Mountain  News  and 
Evening  News  used  two  inside  pages  to 
illustrate  Santa  Claus  and  his  racing  rein¬ 
deer  dropping  bundles  out  of  the  sleigh. 
Each  bundle  carried  the  name  of  an  ad¬ 
vertising  merchant  and  somewhere  in  the 
paper  the  merchant  advertised  a  “Sugges¬ 
tion  for  CTiristmas.”  The  contest  was  to 
find  that  advertisement,  write  the  name  on 
the  dropiied  bundle,  arrange  the  clippings 
as  a  newspaper  sheet  and  send  them  in, 
waiting  until  the  full  eight  advertisements 
were  displayed. — J.  B.  Dillon. 


A  furniture  retailer  in  l>etroit  has  fitted 
up  a  special  wedding  chapel  where  couples 
may  be  married.  The  company  pays  the 
cost  of  each  economy  and  extends  the 
newlyweds  credit  on  their  furniture  needs, 
calling  for  no  down  payments.  Would 
the  leading  furniture  comi»ny  in  your 
community  Ite  interested? — King. 


A  BROTHERS’  bowling  tournament, 

in  which  only  two-man  teams  made 
up  of  brothers  are  permitted  to  enter,  is 
an  annual  feature  which  grows  in  interest 
on  the  Peoria  Star.  The  first  tournament 
held  five  years  ago  had  an  entry  list  of 
119  teams.  This  year  400  teams  are 

entered.  Merchants  donate  prizes  with¬ 
out  solicitation,  while  the  $1  entry  fees 
charged  for  each  team  are  split  up  as 

cash  prizes.  This  year  the  prizes  total 

little  more  than  $8(X). — R.  K.  Peoria 
Star. 


Dayton  restaurants  and  hotels  are 
capitalizing  on  the  idea  of  giving  mother 
a  rest  on  Sunday  and  accordingly  are  ad¬ 
vertising  their  menus  for  Sunday  dinners. 
The  Dayton  Daily  Nnvs  each  Saturday 
carries  two  columns  of  .small  advertising 
from  restaurants  and  hotels,  listing  menus 
for  the  next  day.  Space  in  these  columns 
is  contracted  for  on  a  52  week  basis. — 
M:KDY,  Dayton,  Ohio. 


“Girls  Who  Made  Good”  is  an  inter¬ 
esting  front  page  daily  feature  carried 
by  the  .Milwaukee  Journal.  Each  story 
gives  a  brief  account  of  the  lives  of  pres¬ 
ent-day  successful  women— women  who 
are  constantly  in  the  public  eye,  and 
whose  careers  in  varied  lines  have  made 
them  famous. — M.  Larkin. 


Far  reaching  reader-interest  is  main¬ 
tained  by  a  “long  distance”  contest  in¬ 
augurated  by  the  Cheney  (Wash)  Free 
Press.  Letters  written  by  subscribers  and 
readers  to  the  Free  Press  from  foreign 
countries  are  printed.  Each  long  distance 
letter  provokes  another,  as  subscribers 
farther  and  farther  away  read  of  the  con¬ 
test. — C.  M.  L. 


Sparkling,  Brilliant 
Sports  Stories 
by 


Davis  J. 
Walsh 


are  written  exclusively 
for 


International 
News  Service 

63  Park  Row 
New  York  City 


Don’t  forget  the  indoor  golf  schools  for 
additional  winter  advertising  revenue. 
There  is  one  or  more  in  every  large  city 
and  they  usually  are  interest^  in  adver¬ 
tising.—^.  Smedal,  Jr. 


^  DIARITof  JOE  ZnXH A 

.f  [orZKCHANOZKjCH.1 
Oortgs.  Dances  and  WittuJaumas' 

^Wkmtc  Wi>icm€u.»  7 


In  an  effort  to  build  up  a  Farms  For 
Sale  classification,  the  New  York  Herald- 
Tribune  is  seeking  to  win  reader  con¬ 
fidence  by  publishing  a  panel  of  general 
information  about  farms  derived  from 
blanks  filled  in  by  prospective  sellers.  The 


A  NEW  WEEKLY 
FEATURE 


Two  more  delightful  characters  than  JOE 
ZILCH  AKD  HIS  WIFE  would  bo  diflcult 
to  ftnd  in  all  the  range  of  fact  or  Setion. 


BOSTON 

POST 


November  1927 

Gross  Circulation  Averages 


DAILY  POST 

443,510 

SUNDAY  POST 

382,838 

mOLT-SlflTH  OOKPAirr 
Bpeoial  Hepiviratatire 
Onybar  BnlUtnc,  KTW  TOKK 
Tribna*  Tower,  Ohictro 


Walter  Winchell,  dramatic  editor  and 
critlo  extraordinary,  intitta  that  the  obar- 
aotera  are  real;  that  they  are  two  typical 
amall-timo  porformort,  whose  joys  and  tor* 
rowi,  triumphs  and  failnres  recounted  in 
JToe’a  diary,  are  based  on  actual  facts.  Cer¬ 
tainly  he  has  created  two  most  human 
typea,  whose  chronicles  will  be  a  joy  to  all 
who  read  them. 


Tonr  readers  will  recognise  JOE  AND  HIS 
WIFE.  They  have  seen  them  cavort  on  the 
vaudeville  stage,  striving  always  to  “put 
themselves  across.’’  They  will  follow  their 
rollicking  adventures,  and  grow  more  human 
to  them. 


—ILLUSTRATED— 

WIRE  YOUR  ORDER. 


Graphic  Syndicate,  Inc. 

350  Hudson  St.,  New  York  City 


A  GREAT 


COMBINATION 


Herbert  Hoover 

A  Reminiscent  Biography 

by  Will  Irwin. 


“Up  From  the  City 
Streets” 

The  Life  of  Governor  Smith 

by  Norman  Hapgood  and 
Henry  Moakowits. 


The  two  outstanding  biog¬ 
raphies  of  the  most  color¬ 
ful  figures  in  American 
political  life 
For  release  January  ISth 

UNITED  FEATURE 
SYNDICATE 

Worid  Bldg.  New  York 


The  .^an  .Inlonio  E.x press  recently  in¬ 
dexed  “mate-killers’’  sturies  on  jiage  one 
under  the  bead :  Mate  Killers.  A  three 
or  four  line  paragraph  was  devoted  to 


For  Serials  That  Sell 
Newspapers 


“THE  LOYELOaH,’’  by  Beatrice  Tairftx 
“THE  CONSTAHT  TLAME,”  by  Vial, 
fred  Van  Duzer 

“BBOADWAT,*'  by  Philip  Dunning  aid 
George  Abbott 

“WHEBE’S  EmiTl”  by  Carolyn  VeUs 
“THE  CATBPAV,’’  by  Bobort  Tsrry 
Shannon 


“HEB  HDBBAHD'B  8ECBETABT,’’  by 
William  Almon  Wolff 


‘THE  CHEEBING  THBONG,”  by  Pisd 
Macisiac 


And  other  assured  circulation 
builders,  wire  or  write  for  de¬ 
tails  to 


KING  FEATURES 
SYNDICATE.  Inc. 


241  WEST  58th  STREET 
NEW  YORK  CITY 


‘Today’s  News  Today” 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news¬ 
papers  everywhere. 


THE  WELFARE  COBiMinEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 


Detr 


Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 
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Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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